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B U S I N E S S  D E V E L O PM E N T  

The Volkswagen Passenger Cars brand launched the third generation of the Touran in 2015. The family-friendly compact 
van scores points with a highly variable interior, an economical range of engines and an extensive lineup of driver 
assistance and infotainment systems. The Passat GTE expanded the range of plug-in hybrid vehicles. At the IAA in Frankfurt 
am Main, the new Tiguan attracted interest from visitors; the launch takes place in the second quarter of 2016. The 
successful Polo celebrated its 40th birthday in the reporting period; the first one rolled off the production line in Wolfsburg 
in spring 1975. The emissions issue has negatively impacted the brand since September 2015. 

In a continuously challenging market environment, the Volkswagen Passenger Cars brand delivered 5.8 million 
vehicles in the reporting period. The decrease of 4.8% year-on-year was attributable in particular to the markets in Brazil, 
China and Russia. Vehicle sales in Europe, particularly in Spain (+13.2%) and Italy (+5.8%), as well as in Turkey (+26.9%) 
and Mexico (+11.8%) were encouraging.  

At 4.4 (4.6) million vehicles, unit sales by the Volkswagen Passenger Cars brand were lower in 2015 than in 2014. In 
Brazil and Russia, demand fell again due to the tense market situation; in Western Europe, by contrast, it continued to 
recover. There was strong customer demand for the Golf, the Sportsvan and the new generation of the Passat in particular. 
The difference between deliveries and unit sales is mainly due to the fact that the vehicle-producing joint ventures in China 
are not counted as Volkswagen Passenger Cars brand companies. 

The Volkswagen Passenger Cars brand produced 5.9 million vehicles in the reporting period and thus 4.2% fewer 
than in the previous year. In Wolfsburg, the 43 millionth vehicle rolled off the production line in 2015, while the Emden 
plant celebrated the production of its 11 millionth vehicle. In 2015, Volkswagen became the first foreign automobile 
manufacturer to open its own engine plant in Russia. The plant is located in Kaluga in direct proximity to the vehicle 
production facilities and has an annual capacity of 150,000 units. 

S A L E S  R E V E N U E  A N D  E A R N I N G S  

At €106.2 billion in the reporting period, the Volkswagen Passenger Cars brand’s sales revenue was 6.5% higher than the 
figure for the previous year. Operating result before special items decreased to €2.1 (2.5) billion. Positive effects from 
exchange rates, from sales revenue and cost optimization and from the efficiency program were unable to offset negative 
impacts from the markets in Brazil and Russia as well as market-related promotion activities resulting from the emissions 
issue. The operating return on sales before special items fell to 2.0 (2.5)%. Special items totaling €–16.4 billion resulted 
from the diesel issue, the restructuring measures in South America and the replacement of supplied airbags. 
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the versatile Touran and presented the Tiguan’s successor. The emissions issue resulted in 
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Units 2015 2014
    
  
Golf 1,095,553 1,011,124

Jetta/Sagitar 844,907 926,277

Polo 754,546 753,754

Passat/Magotan 724,018 747,583

Tiguan 501,712 515,349

Lavida 462,748 481,740

Santana 279,583 295,485

Bora 202,964 226,006

Gol 192,841 300,629

up! 172,345 217,278

Touran 120,507 126,567

Lamando 103,573 3,080

Fox 85,161 106,991

Saveiro 75,397 96,420

Beetle 64,035 91,464

Touareg 59,190 63,741

CC 56,796 85,591

Sharan 53,423 49,498

Suran 24,691 23,332

Scirocco 16,251 23,573

Eos 4,559 6,567

Phaeton 2,924 4,061

XL1 59 106

  5,897,783 6,156,216

   

Touran 
 
 

 

VO L K SWA G E N  PA S S E N G E R  C A R S  B R A N D  

    

    

  2015 2014 %
  
 

Deliveries (thousand units) 5,823 6,119 – 4.8

Vehicle sales  4,424 4,583 – 3.5

Production 5,898 6,156 – 4.2

Sales revenue (€ million) 106,240 99,764 + 6.5

Operating result before 
special items 2,102 2,476 – 15.1

as % of sales revenue 2.0 2.5  
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Gol 192,841 300,629

up! 172,345 217,278

Touran 120,507 126,567

Lamando 103,573 3,080

Fox 85,161 106,991

Saveiro 75,397 96,420

Beetle 64,035 91,464

Touareg 59,190 63,741

CC 56,796 85,591

Sharan 53,423 49,498

Suran 24,691 23,332

Scirocco 16,251 23,573

Eos 4,559 6,567

Phaeton 2,924 4,061

XL1 59 106

  5,897,783 6,156,216

   

Touran 
 
 

 

VO L K SWA G E N  PA S S E N G E R  C A R S  B R A N D  

    

    

  2015 2014 %
  
 

Deliveries (thousand units) 5,823 6,119 – 4.8

Vehicle sales  4,424 4,583 – 3.5

Production 5,898 6,156 – 4.2

Sales revenue (€ million) 106,240 99,764 + 6.5

Operating result before 
special items 2,102 2,476 – 15.1

as % of sales revenue 2.0 2.5  
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