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House May Force Germans Enjoy Exotic Sound
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Fee Disclosures

B BY BILL HOLLAND

WASHINGTON, D.C.—A panel of
the House Energy and Commerce
Committee held a Sept. 29 hearing on

TICK Y, ZE E ASTCEA

the “Ticket Fee Disclosure Act of
1994” (H.R. 4995), a bill that would re-
quire Ticketmaster and other ticket
distributors to print individual sur-
charge prices on tickets.

The hearing before the House
Transportation and Finance Sub-
committee, chaired by Rep. Al Swift,

(Continued on page 105)

‘Woodstock '94’
Gets A&M Push

B BY PAUL VERNA

NEW YORK—*Woodstock '94,” the
album, is coming to a theater near
you. And to a television set. And to a
record store, a video store, a book-
store, a college campus, a military
base, a newsstand, and pretty much
any other place where people connect
with the outside world.
1t’s all part of A&M Records’ mas-
sive marketing campaign for its
“Woodstock '94”" double-live album,
recorded at the Aug. 12-14 festival in
Saugerties, N.Y.
The 146-minute program—the ex-
act lineup of which has yet to be de-
(Continued on page 112)
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Of Hybrid Turk

B BY ADRIAN HIGGS
and DOMINIC PRIDE

BERLIN—Mixing with the smell of

the vegetable stalls
and the tasty gyros

and doner snacks in
the Kreuzberg dis-
trict here are the
strains of oriental-
tinged pop music
drifting from cas-

w=eP

ish Pop Scene

largest ethnic group in the country.
Add on the naturalized German eiti-
zens of Turkish descent, and there
are upwards of 4 million Turkish-
speaking people liv-
ing in Germany.
While a late-night
kebab or Turkish
snack is almost a
standard feature of
a night out on the
town, until now Ger-
mans have shown

oard
Tl

sette recorders,
making it obvious
why the area is called “Little
Turkey.”

Official statistics say close to 2
million Turkish citizens live in Ger-
many, making them by far the

B BY CARRIE BORZILLO

LOS ANGELES—A decade has
passed since Sting left the seminal
modern rock trio the
Police. On Nov. 8 A&M
will commemorate the
occasion with the re-
lease of “Fields Of Gold,
The Best Of Sting, 1984-
1994” and an accom-
panying home video and
laserdisc collection.
“They've been saying
that now is the time to
do a greatest hits,”
Sting told Billboard
during a tour stop in
South Africa. “I actually
resisted it, because in a
way I was thinking,
‘Well, is this capitulat-
ing? Shouldn’t I really just de siother
album? Then T thought about it, and
thought about the 10-year landmark.”
Al Cafaro, president/CEQ of A&M,

Hits Set Mines Stinu’s—(i—oIE

2 New Tracks Debut on A&M Collection

STING

little appetite for

the music hey're likely to en-
counter wiile assuaging the
munchies.

Music, like many other aspects of
‘Continued on page 65)

says that now is a nice time to re-
assess, then i yve on. He’s one of
those artists wh » will be making rele-
vant musie for « ecades to come. You
ne ver know when you
fir st start with an artist
he w deep the creative
w 1l is; this only hap
pe ns for a few.”

The 14-track collec-
tioyn, which carries a
s ggested retail price of
$16.98 for the CD and
$10.98 for the cassette,
icludes two new Hugh

>adgham-produced

songs. All of the previ-
ously released tracks
have been digitally re-
mastered.

The romantic “When
We Dance” will be re-
leased as a cassette single Oct. 18 and
will be serviced to top 40, AC, modern
rock, album rock, and album alter-

(Continued on page 16)
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Log; Aims For
‘Bulk’ Sales

H BY ERICPQEHLERT

NEW YORK—Three months af-
ter the release of his widely ac-
claimed double-length album
“Bulk,” Jack Logan, the 35-year-

LOGAN

old Georgian songwriter/me-
chanie, is still trying to make
sense of all the hosannas hurtling

(Continued on page 96)

Regional Distrib
System Reeling

B BY ED CHRISTMAN

NEW YORK—Separate moves by
Blockbuster Music and Camelot Mu-
sic to realign the way they buy indie
product are seen as further eroding
regional distribution, once the back-
bone of the indie sector.

Last month, Fort Lauderdale, Fla.-
based Blockbuster sent out a letter to
its indie vendors, telling each one which
labels it would buy from them. The end
result of those assignments, according
to sources, is that San Fernando,

(Continued on page 103)

HEATSEEKERS

‘Playtime Is Qver’ As
Immature Hits No. 1

SEE PAGE 24

LEONARD COHEN
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COHEN LIVE

“The Future”

1S now.

LEONARD COHEN

‘ “The Future.” Featuring The Future and Waiting For The Miracle.

As heard in Oliver Stone’s film
/ “Natural Born Killers.”

Also available:
“COHEN LIVE -
Leonard Cohen

In Concert”
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TONY TERRY HEART OF A MAN

featuring the smash single and video WHEN A MAN CRIES

His two previous albums sold 850,000 copies and charted six
Top 10 R&B singles, including the #3 smash She’s Fly, and
the Top 5 hit With You and the charttopping Lovey Dovey.

With his Virgin Records debut album HEART OF A MAN,
Tony Terry proves himself ready to hit the charts and break
hearts again, starting with the tender first single

WHEN A MAN CRIES.

When A Man Cries produced by Jerry Barnes and Katreese Barnes for Jareese Music, Inc.
Executive Producers: Cherrie Shepherd/Gemma Corfield. Management: Cherrie Shepherd/Bob Currie.

Yt
/f}- ©1994 Virgin Records America, Inc.
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J.B.’s, Byrd, And All That Acid Jazz

To viff on an old Zen proverb, when the students are ready, the
masters will appear. Such seems to be the case for the England-
Germany axis of acid jazz, the get-down aggregate of traditional

jazz, ’60s/70s funk and the cutting 90s edge of the house/hip-hop

dance pendulum. Hot acts like US3, the Young Disciples, the San-
dals, the Brand New Heavies, Galliano, and Carleen Anderson
have helped intensify fans’ appetites for the exploding scene’s par-
ent sounds, and you can’t hardly get closer ancestry-wise than the
J.B. Horns featuring Fred Wesley, Pee Wee Kllis, and Maceo
Parker, or the full-bore bluster of Bobby Byrd and band.

As a result, no self-respecting acid jazz D.J in London, Ham-
burg, or Tokyo dares face a packed dance floor these days without
a turntable-ready copy of Byrd’s “I Know You Got Soul” (King
Records, 1971) or Fred Wesley & the J.B.'s “Doing It To Death”
(People Records, 1973).

“It all goes back to when the ‘rare groove’ thing was first hap-
pening in London around ’88-'89,” says Crispin

‘acid jazz’ until a few years back, when my band and I were play-
ing a show in Kassel, Germany,” Byrd recalls with a raspy laugh.
“This young man came up after the show, asking me about my
days singing with James [Brown] in the Famous Flames. And he
said, “Your stuff has got pop, jazz, rhythm and blues, and funk in
it, just like this record’—and he showed me an EP that said ‘aeid
jazz' on the cover. I said, ‘Well, if those are the ingredients, that
must be us too!”

The weleoming aspects of the multigenerational acid jazz world
were further erystallized for Byrd during a 1989 gig with the J.B.
All-Stars at London’s Town & Country venue, during which his
wife and vocalist, Vicki Anderson, coaxed their daughter Carlene
onstage at the start of Vicki’s featured singing spot.

“Basically, I turned my solo slot over to her,” says Vicki,
“'cause 1 wanted people to hear what her daddy and I had been
hearing at home. Afterward, Fred Wesley came over to me and

said, ‘Only a mama would do what you just did!'

Taylor, Galliano’s drummer extraordinaire and a
favored fusilier on the acid jazz session scene.
“People in the elubs were crazy for every choice
or obscure American funk and Blue Note 7-inch
single from the "70s, especially B sides. That’s why
it was called ‘rare groove. The punctuation and
the soul of those records was mysterious and mes-
merizing, and the breaks in hip-hop were getting
people back into that early funk-fusion by Byrd
and the J.B.s.

“Unfortunately,” adds Crispin, “the musicians
themselves were left out of the club scene in the
'80s, because live music was never important in
dance the way it was in rock. But now, the live
hand feel that was pioneered by James Brown’s
top players is back in a big way.”

And luckily, the battle-tested lieutenants of
Brown’s original soul garrison are alive and swell
on Byrd’s “On The Move” and the J.B. Horns’ “I
Like It Like That” (Instinct Records). two in-

MUsIC

TO MY EARS

by Timothy White

but it paid off, ’cause my baby just slaughtered
them, killed them.” Indeed, such rites of passage
paved the way for Carleen’s 1991 performance on
the Young Disciples’ smash international single
“Apparently Nothing.”

While awaiting the stateside release of her ac-
claimed “True Spirit” U.K. solo album {due Oct.
18 on Virgin), Carleen Anderson contributed
guest backing vocals beside her mom and sister
Keisha for “On The Move,” a rollicking family af-
fair that also boasts a rhythm section composed
of Byrd’s four sons and a horn phalanx that in-
cludes three uncles.

As with the J.B.s’ “I Like It Like That” (one
of the finest acid jazz sides since US3’s “Canta-
loop™), which finds vocalist Jaye Ellen Ruth, for-
merly of the Brand New Heavies, lending lovely
support, Byrd’s album also shows a blend of the
schooled expertise and youthful exuberance that
are the crux of the acid jazz experience. There

-~

spired new instaliments of the Manhattan-based

label’s ongoing “This Is Acid Jazz" series. To be

blunt: There can’t be a new-bohemian club anywhere that
wouldn’t be content to alternate the two albums for an entire eve-
ning, since nothing so beautifully biting as Byrd’s “Never Get
Enough” or the title track of the J.B.’s record (which features
Taylor) could possibly put a erimp in any dancer’s cool.

Instinet Records, founded in 1988 by journalist Jared Hoffman,
licensed these latest acid jazz jewels from Germany’s kindred
Soulciety label, which sponsored the London/Hamburg/Nashville
studio dates that resulted in the exhilarating releases. For Gal-
liano’s Taylor (whose group recently wowed a crowd at New
York’s Supper Club with a set from their new Talkin’ Loud/Mer-
cury record, “The Plot Thickens”), the chance to play with Fred,
Maceo, and Pee Wee “was an unbelievable honor.”

“] grew up in North London listening to their old James Brown
tunes with those R&B and jazz horns against that loud, acoustic
snare drum,” explains Taylor. “So when the Young Disciples
helped get Byrd and the J.B.s to come over to England to play
in the late '80s, it was amazing. The chords of their new music
still do summon up a mood that's deeper emotionally than the
usual pop.”

Bobhy Byrd concurs as he speaks from his own experience on
the British-German acid jazz circuit. “I hadn’t heard the term

VIRGIN’S FIRST NYC STORE SET

Virgin Megastores’ expansion into the U.S. is proceeding
L quickly, and the company recently announced plans for
an outlet in the base of the Bertelsmann building in New
York’s Times Square. The record store will be the largest
in North America. Ed Christman reports. Page 69

- FRATERNIZING WITH THE ENEMY

The purchase of top 40/rhythm WI0Q Philadelphia by EZ
Communications, parent of arch rival WUSL, gave WUSL
PD Dave Allan a chance to do something rare indeed—
take over his chief competitor. Page 100
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will always be a place in the funk canon for pulse-

halting eruptions like Byrd's “Try It Again,” a
sweat-drenched close-order drill no dancehall should be with-
out. Similarly, no matter how often one hears the impeccably
persistent honk of Maceo and Pee Wee's saxes or the elastic
purr of Fred’s trombone on “Evening In New York" and “Bop
U” from the “I Like It Like That” album, they remain forever
fresh.

“You veally gotta have hope for the international future of this
kind of music,” says Byrd, “when you think that I got signed to
record for Soulciety by two German guys while I was on tour in
Paris. Then the next thing 1 know I'm doing a London show and
I look down and see every kid in the audience knows the words
to the tunes!

“And now,” adds Byrd, “the same week ‘On The Move’ comes
out in America, my phone starts ringing off the hook! The song
on the album that says it all for me is ‘Try It Again,” which I wrote
way back in '73 in Houston, Texas. I was very frustrated at the
time and I got advice from a preacher that when things you be-
lieve in don’t always go your way, try "em again. If what you're
shooting for really is a part of who you are, you don’t have a choice
but to keep yourself pointed towards it.”

Or, to quote another funky hunk of Zen wisdom, “Fundamen-
tally, the marksman aims at himselt.”
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Mexico Must Curhb Piracy In Order To Grow

B BY JAMES G. FIFIELD

The potential of the Mexican music market
is fuereible,

Per capita Mexican spending on music is
high. The country has a rich, diverse musical
culture, drawing on and influencing music
cultures throughout North and South Amer-
ica. Latin music is experiencing a boom in the
United States. with releases by Jon Secada,
Gloria Estefan, Selena, Luis Miguel, Barrio
Boyzz, and many others enjoying unprece-
dented sales. The Mexican economy is ex-
pected to grow at above-average rates, fueled
hy post-NAFTA investments. The Mexican
government has placed strong copyright en-
forcement provisions on the books.

What we need now is greater follow-
through on Mexico's copyright enforce-
ment—a meaningful erackdown on the ramp-
ant music piracy that accounts for more than
60% of Mexican unit sales.

That’s the message I am delivering—along
with senior representatives of the other ma-
jor record companies, the Recording Indus-
try Assn. Of America, and the TFPl—at
meetings in Mexico City Oct. 3-7. We want
the Mexican people to understand that we
are serious about investing substantially
more in Mexican culture and the Mexican
economy, provided that piracy can be
brought under control.

There is cause for optimism. Most impor-
tantly, President-elect Zedillo already dem-
onstrated his concern about piracy and its
impact on the preservation and growth of
Mexican culture during his tenure as Secre-
tary of Public Education. The piracy issue
was brought to his attention, along with the
fact that little was being done by relevant
authorities. He developed a plan that led to
the formation of an inter-agency task force
for the protection of intellectual property—
an unprecedented action in Mexico.

The Mexican government also is legally
obliged to enforce its copyright laws effec-
tively under the terms of NAFTA. This
should be viewed not so much as an “obliga-
tion,” but as an opportunity—an opportunity
for Mexican music to flourish in a growing
worldwide music market.

The experience of Southeast Asia is illus-
trative of the market growth that can folow
a successful anti-piracy effort. Between 1987
and 1992, Singapore, Malaysia, Taiwan, and
Korea slashed their high rates of piracy to
less than 15% of sales, and legitimate music
sales more than tripled, according to IFPTL.
Local talent benefited the most from this in-
crease, and the explosive growth continues.

In 1993, legitimate music sales in Mexico

‘The industry
cannot beat
back the pirates
alone.’

James G. Fifield is
president/CEO of EM!
Music in New York.

reached 62 million units with a retail value of
more than $572 million. In that same year,
though, 100 million pirated units were sold.
representing nearly $1 billion in lost reve-
nues, royalties, and taxes. In terms of sheer
nurmber of pirated units sold, Mexico's plague
of piracy has been exceeded by only one
other country, China.

It is not unreasonable to assume that with
a reduction in piracy comparable to what has
been achieved in major Southeast Asian mar-
kets, Mexico could shoot from No. 8 to No.
4 among international music markets. With
music sales in excess of $2 billion, Mexico
could become the biggest music market in
the world outside the U.S., Japan, and Ger-
many.

There is clearly export potential for Mexi-
can talent in the U.S. market. The phenome-
nal growth of Latino music in this country
has been spurred both by the growth of the
U.S. Spanish-speaking population—which al-
ready totals 25 million and is set to become
the nation's largest minority in the next dec-
ade—and by the power of today’s fresh La-
tino sound to attract non-Spanish-speaking
fans.

With freer trade between Mexico and the
United States as well as greater economic in-
tegration throughout Latin America, up-and-
coming recording artists in both nations

COMPOSERS HURT BY INTERACTIVE DEALS

Regarding Irv Lichtman’s column on copy-
right owners and the information superhigh-
way (Billboard, Oct. 1), unfortunately, every-
one’s eyes are focused on the road up yonder.
But composers are getting dumped on the
side of the i-way by the current agreements
offered in the multimedia, CD-ROM, and in-
teractive markets. Every interactive pub-
lisher, almost without exception, offers com-
posers and songwriters work-for-hire and
complete buyout agreements. In contracts
reminiseent of days gone by, creators are
giving up their copyrights. In each case, a li-
censing agreement of some kind would make
it a win/win situation for everyone.

CISAC has the right idea and the right
place, but the wrong time. The time is now.
Whether the composition is altered or not is
beside the point. Composers in the interac-
tive field today, creating title themes, under-
scores, and complete songs, are getting
forced off the road. Isn't it time we address

LETTERS

this issue as an industry?
Bob Safir
President of InterOctave
Chairman of the Assn. Of Interactive Audio/
Music Professionals
San Jose, Calif.

FAULTY ASSUMPTION ON ROYALTY RATES?

Wallace Collins’ commentary, “Controlled
Composition Should Get Court Test” (Bill-
board, Sept. 24), is fatally flawed, resting on
the faulty assumption that the statutory me-
chanical compulsory license rate represents
a “minimum mechanical royalty rate.”

The statutory rate, and the periodie ad-"

justments to that rate, have been the product
of negotiations hetween record producers on
one side and songwriters and music publish-
ers on the other. These negotiations have al-
ways been based on the understanding that
the statutory rate represents a ‘“ceiling”
rather than a “floor,” under which musical
compositions can be recorded by a eompul-

should be able to gain easy access to a larger.
hemisphere-wide audience than ever before.
In addition, they stand to gain greater recog-
nition throughout the entire world, enhane-
ing their chances of joining the global super-
stars of tomorrow.

While piracy remains rampant in Mexico,
the higgest losers are local artists, whose
music accounts for the overwhelming major-
ity of pirated sales. The Mexican government
loses too, with the pirates stealing substan-
tial tax revenue that would otherwise come
trom legitimate sales. The biggest winners
are the pirate kings—eriminals who operate
on a large scale. making ohscene profits from
stealing and exploiting the work of others.
The pirates do not reward artists, do not in-
vest in new talent, and do not pay taxes.

Elimination of piracy would not simply
mean greater royalties for established art-
ists. It also would provide greater incentive
for the recording industry to invest in devel-
oping emerging musical talent, helping to en-
sure that the widening audience for Latino
music will continue to grow. In addition, it
would encourage greater investment in re-
cording and production facilities, creating
new job opportunities in an industry that al-
ready employs tens of thousands of people in
North America.

The international music industry is fim in
its commitment to Mexico—all of the major
record companies have subsidiaries there,
and together they fund nationwide anti-pi-
racy operations in partnership with the rest
of the Mexican record industry. Still, the in-
dustry cannot beat back the pirates alone.
We need a concerted, cooperative effort from
the Mexican government to prosecute the
music pirates and educate the public about
the damage that piracy is doing to the na-
tion's economy and culture.

As a means of building appreciation for a
musical genre that has truly global growth
potential, of taking a major music market to
a new level of prosperity, and of ensuring
that talented artists and performers are
justly rewarded, the intensification and ex-
pansion of Mexican anti-piracy efforts are of
major importance to everyone concerned
with the recording industry.

sory licensee—that is, a record company that
neither seeks permission from, nor negoti-
ates with the songwriter or his or her music
publisher. For a variety of legitimate rea-
sons, “negotiated” mechanical licenses com-
monly vary from the terms of the mechanical
compulsory license.

To more fully grasp the rationale behind
this ceiling rate, one must recall that the me-
chanical compulsory license was enacted in
the early 1900s to avoid the danger of mo-
nopolistic practices by music publishers, a
danger that Congress believed still existed
when it retained the mechanical compulsory
license as part of the 1976 omnibus revision
of our copyright law.

Collins’ effort to analogize the statutory
mechanical rate to a federally mandated
“minimum wage” just doesn’t hold up.

David E. Leibowitz

Executive VP/general counsel
Recording Industry Assn. Of America
Washington, D.C.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The o
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MCA Vigilant On Jurassic’ Street Date

@ BY SETH GOLDSTEIN

NEW YORK—This week, barring an
11th-hour calamity, MCA/Universal
Home Video may have accomplished
every studio’s dream: Holding retail-
ers to the Oct. 4 street date for
“Jurassic Park.”

Until then, stores were not permit-
ted to sell the title, in stock for as long
as two weeks. With a few days to go,
only eight outlets reportedly had bro-
ken the date for MCA’s biggest title,
which is expected to top 20 million
units through early 1995. [t’s available
in 90,000 locations, MCA estimates.

Street-date violations, although
never involving more than a few hun-
dred stores, are endemic to the sell-
through market, and studios’ inability
to solve the problem has upset major
retail chains, which claim to play by
the rules that some mass merchants
ignore. In meetings held during the
July Video Software Dealers Assn.
convention in Las Vegas, Blockbuster
took the studios to task, threatening
to join the violators unless suppliers
got the situation under control.

“We feel stricter sanctions need to
be imposed against perpetual offend-
ers,” says Blockbuster Music presi-
dent Gerry Weber, also speaking for
Blockbuster Video. “We go through
all the effort of enforcing street dates,
and they need to do the same. If they
tell us it’s not important, we'll take
appropriate action.” As things stand
now, “it’s making us look foolish to
our customers,” he adds.

Weber considers “Jurassic Park”
the first opportunity to measure Hol-
lywood’s response to three or four
chronic offenders, thought to be the

Wholesaler Sues,
Alleging Cutout
‘Conspiracy’

@ BY ED CHRISTMAN

NEW YORK—Smith & Alster, a
wholesaler that has long questioned
musie industry procedures for selling
cutout product, filed a lawsuit Sept.
29 alleging that five major record
companies and two wholesalers are
engaging in antitrust violations and a
racketeering conspiracy.

Named as defendants in the com-
plaint are EMI Records Group N.A.,
Sony Music, BMG, PolyGram, and
MCA Records, as well as cutout
wholesalers Surplus Records and
Tapes and Countrywide Record Dis-
tributors. The Warner Music Group,
which apparently has sold cutout
product to Smith & Alster, is not
named.

Rudnick and Partos, the law firm
representing Farmingdale, N.Y.-
based Smith & Alster, filed the suit in
California Superior Court, Los Ange-
les County.

Smith & Alster ran a series of trade
advertisements in an attempt to
break into the cutout business last
year (Billboard, Oct. 30, 1993).

The filing contains 10 causes of ac-
tion, including the allegation that the
defendants engaged in unfair trade
practices. Six of the actions ask for
$25 million in damages apiece, while
four of the actions each ask for treble
damages of $75 million and demand a
jury trial.

(Continued on page 105)

price clubs and other deep discoun-
ters using video as a loss leader.

At least until the weekend of Oet. 1,
when the number of violations could
soar, MCA had passed with flying col-
ors. The sheer volume of “Jurassic
Park” required periodic deliveries of
cassettes two weeks before street
date so that chains had sufficient time
to stock all locations. Sales, including
bootlegged copies in New York, be-
gan to crop up in late September.

Putting into effect a plan devised
for “Jurassic Park,” MCA sent field
reps into offending outlets as soon as
they were identified to take the title
off the shelves. The studio won't com-

ment, but MCA is said to have logged
the names of violators since the re-
lease of “We're Back” earlier this
year, and now uses its records to spot
quick-release trends.

In the case of Kay-Bee Toy Stores,
the studio “was on it like white on
rice,” according to one trade source,
who calls the appearance of “Jurassic
Park” in two outlets “an honest mis-
take.” MCA had the copies removed
in a matter of hours.

Kay-Bee, based in Pittsfield, Mass.,
made it relatively easy to pinpoint the
street-date jumpers. The chain’s
1,100 stores report transactions elec-
tronically via a point-of-sale system

that immediately flagged the pur-
chases, says senior VP Craig Kurlan-
der. “It was well under control.”
Earlier, the chain had taken the
kind of precautions that MCA prefers
to punitive measures, such as holding
back delivery of cassettes until just
before street date. Kay-Bee manage-
ment twice notified stores in writing
that violating street date could cost
the chain “our privilege to receive hot
releases in the future.” In a Sept. 22
memo, Kay-Bee reminded staff that it
was “extremely important” to adhere
to the Oct. 4 date.
“Jurassic Park” and Disney’s
(Continued on page 103)

Col/TriStar Boosts Russian Video Biz

@ BY EILEEN FITZPATRICK

LOS ANGELES—The Russian video
industry has moved one step closer to
legitimacy with the announcement
that Columbia TriStar Home Video
plans to distribute more than 100
films there over the next year.

Varus Video, a Russian-Greek com-
pany, is distributing Columbia as well
as Orion Home Video product in the
16 Russian states, as a result of a two-
year pact that began Sept. 26. Varus
also started distributing Warner
Home Video material in Russia in
February.

Columbia’s participation in the
venture will “significantly contribute
to reducing the huge losses of rev-
enues” from widespread video piracy
in the former Soviet Union, according
to Columbia executive VP Christo-

pher Deering.

At one point, video piracy was so se-
vere that the Motion Picture Assn. of
America issued a product boycott of
the region from 1991 to 1993. In 1993,
the Russian government founded an
intellectual property agency and
drafted laws to control video piracy.

Columbia’s strategy is that con-
sumers will be more likely to pur-
chase and rent tapes that are dupli-
cated on high-quality equipment,
rather than those dubbed off movie
screens or bootleg tapes.

The company also is committed to
working closely with the Russian gov-
ernment to enforce the new anti-pira-
cy laws.

Initial Columbia releases now in
Russian stores include “The Fisher
King,” “Flatliners,” “F/X,” “Platoon,”
and “Back To School.”

Knight Fever. Gladys Knight celebrates the release of her new MCA album
“Just For You” at a party at B.B. King's Blues Club in Los Angeles. The album’s
first single is 'l Don't Want To Know,"" written and produced by Kenny
“Babyface”” Edmonds. Shown, from left, are Richard Palmese, president, MCA
Records; Al Teller, chairman/CEO, MCA Music Entertainment Group; Knight;
Ernie Singleton, president, black music division, MCA Records; Jimmy Newman,
Knight’s manager; and A.D. Washington, senior VP of promotion and marketing,

black music division, MCA Records.

Eventually, Columbia plans to re-
lease new product to Russia in the
same time frame as it does to other in-
ternational territories—usually six
months after a domestic release.

Despite the Russian government’s
commitment to make its country en-
tertainment-friendly, some video dis-
tributors are skeptical.

“The burning issue is the copyright
agreement, because the government
can't enforce it,” says Sight & Sound
Distributor president Larry De-
Vuono. “You have to accept that there
will be a high level of illegal duplica-
tion, or else you're going to be playing
cops and robbers.”

In 1991, the St. Louis-based dis-
tributor opened a video store in
Moscow but was unable to turn a
profit because of widespread corrup-

(Continued on page 112)

China Drops B
Quotas On
Foreign Music

@ BY MIKE LEVIN

HONG KONG—China’s restrie-
tive quota system for foreign
repertoire has been all but elimi-
nated following the State Coun-
cil’s decision to put international
music under the scrutiny of the
Propaganda Department.

The shadowy department has
always had de facto control of all
aspects of Chinese culture, but
IFPI negotiations to control pira-
cy in the mainland have forced the
government to publicly appoint its
propaganda bosses as guardians
of the music-import flame.

Until this summer, China had an
unofficial yet rigid quota system
that restricted foreign titles to
about 120 a year. By June, that lev-
el was raised to 250. Under its new
plan, the government will let in all
music that passes the department’s
censorship regulations.

As with all such proclamations,
the quota abolishment is “unoffi-
cial,” as the government waits to
see if the country is flooded with
foreign titles. Foreign record com-
panies say they will not increase
exports to China immediately and
abuse this market-access victory.

The policy change is one more
step in China’s efforts to become a
legitimate part of the worldwide
music industry. In fact, during the

(Continued on page 112) |

OmniBox To Offer Pay-Per
Taping Of Albums, Videos

@ BY STEVE TRAIMAN

A Connecticut firm has begun field
tests of a “transactional TV” system
that will allow consumers to record
complete albums and home video pro-
grams off their television sets.

The OmniBox system will enable
subscribers to purchase titles by
credit card and record them in real
time onto audio and videotape, Mini-
Dise, or DCC.

The preliminary tests are expected
to be completed by late fall, according
to OmniBox president Thomas Bush.

The Stamford, Conn.-based compa-
ny was the first interactive group to
reach an agreement with the Harry
Fox Agency last December; the deal
will allow OmniBox to license musical

An errant transmission by one of the
major accounts that supplies sales in-
formation to SoundScan caused nu-
merous errors in the musie sales
charts that appeared in the Oct. 1 issue
of Billboard. The faulty data caused
the unusually high number of re-en-
tries that appeared on some of last
week’s charts.

SoundScan discovered the mistake
too late to process the correct data in
time for Billboard’s print deadlines. On
Sept. 22, SoundScan released revised

For The Record: Chart Data Revised

lists to its subseribers.

To ensure that the sales histories of
titles on Billboard’s charts correspond
with the amended SoundSean lists, the
corrected data was fed into Billboard’s
computer archives. Thus, the “last
week” numbers that appear on this
week’s charts reflect the positions
from the revised charts, rather than
the ones that were published in last
week’s Billboard.

Further, the sales totals that Sound-
Sean released Sept. 22, instead of the

ones originally issued Sept. 21, will be
counted in the tabulation of Billboard’s
1994 Year In Music standings.

The Billboard charts that were af-
fected by the error were The Billboard
200, Top Pop Catalog Albums, Heat-
seekers, Top Country Albums, Top
Country Catalog, Top Reggae Al-
bums, Top Jazz Albums, Top Contem-
porary Jazz, Top Music Videos, Top
Classical Albums, Top Classical
Crossover, Top Off-Price Classical,
and The Billboard Latin 50. l

compositions owned and controlled
by Fox’s music publisher clients on a
per-play basis.

The company hopes to license pro-
gramming from music, video, and
video game companies, and to develop
proprietary programming with vari-
ous partners, but it has yet to reach
any such agreements.

Bush says the first two OmniBox
services to launch in early 1995 will be
pay-per-album music-delivery and
home-shopping channels. OmniBox
subscribers will receive a home set-
top box that allows for the direct
credit-card sales.

Other OmniBox services to roll out
later in 1995 will include access to
first-run movies, current concerts,
and sporting events, as well as home
video sales from a database of past
concerts, movies, and sports. Bush
says OmniBox will broadeast pay-per-
view programming in “near video-on-
demand,” which means a subscriber
would wait 15-30 minutes before a se-
lected film begins, compared to limit-
ed play times on current services.

All progamming will be stored in a
database at OmniBox headquarters,
and transmitted via satellite to partic-
ipating cable companies, which will
then offer the services to subseribers
for a monthly fee of about $9.95. The
company has yet to finalize any deals
with cable operators.

Because it is equipped with digital
encoding/decoding technology li-
censed from VCOM, the OmniBox

(Continued on page 112)
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COIumhla Geffen oﬂeﬂ Portishead Finds Place On U.K. Map

Self-Made Short Film Helps Market Go!Beat Act

Joy For Aerosmlth Fans

B BY CRAIG ROSEN

l
l LOS ANGELES—The holiday sea-
son is shaping up to be a bloek-
buster for Aerosmith fans. The
band’s once and future label, Co-
lumbia Records, has the elaborate
13-disc “Box Of Fire” scheduled for
a Nov. 8 release. One week earlier,
l the band’s current label, Geffen,
will release “Big Ones,” a collection
| of Aerosmith’s greatest hits during
I its tenure with that label. The latter
will have an accompanying home
video release.

“Box Of Fire,” which will carry a
suggested list price of $119.98, will
inelude all of the band’s Columbia
albums: “Aerosmith” (1973), “Get
Your Wings” (1974), “Toys In The

L

Attie” (1975), “Rocks” (1976),
“Draw The Line’ (1977), “Live
Bootleg” (1978), “Night In The
Ruts” (1979), “Greatest Hits”
(1980), “Rock In A Hard Place”
(1982), “Classics Live!” (1986), “Clas-
sies Live 11”7 (1987), “Gems” (1988),
and a special bonus dise of rarities.

(Continued on page 102) |
|

Retrospectives
Mark Decca’s
60th Anniversary

B BY CHRIS MORRIS

LOS ANGELES—MCA is commem-
orating the 60th anniversary of Decea
Records with a wide-ranging reissue
campaign that continues through the
end of October.

In an unprecedented collaborative
effort involving MCA, MCA
Nashville, GRP
Records, and Uni
Distribution, the
labels have formu-
lated a massive
program that has
resulted in a two-
month outpouring
of boxed sets, mul-
tiple-CD sets, and
single-album re-
leases devoted to the vast Decea cata-
log.

By Oct. 25, the MCA labels will
have issued 18 separate titles devoted
to Decca artists,
staggered over
four release dates
in September and
October. Before the formal start of
the campaign Sept. 13. MCA had re-
leased boxed sets devoted to the Dec-
ca repertoire of the Who, Bing Cros-
by, Judy Garland, and Bill Monroe.

Deecca was founded in 1934 as an
American subsidiary of British Decca
by Jack Kapp, who bought the label
from its English owners in the 40s.
The company, which acquired the
Brunswick and Vocalion catalogs in
1938, was purchased by talent agency
Music Corp. of America (along with
its Universal Pictures holdings) in
1962; the Decca imprint ultimately
was phased out in the early "70s.

GRP senior VP of sales and distrib-
ution Bud Katzel, who worked for

(Continued on page 102)
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B BY PAUL SEXTON

LONDON—The obscure West Coun-
try town of Portishead is little more
than a dot on a very large-scale map
of the British Isles, but its namesake,
a unique, left-of-center, dance/pop-
hybrid duo, is threatening to make its
mark around the world.

The group’s album “Dummy” was
released here by Go!Beat, the dance
arm of Go!Discs, Aug. 22 to a welter of
acclaim from all quarters of the press,
including dance and rock magazines
(Q called it “perhaps the year’s most
stunning debut album”) and daily
newspapers such as The Observer
and The Times. It had an impressive
debut at No. 32 on the U.K. album
chart—despite a predictable absence
of daytime airplay—and, according to
Go!Beat, has sold some 20,000 units in
the U.K. so far.

Dawn On Broadway. Grammy-winning soprano Dawn Upshaw is congratulated
following her sold-out show at the Supper Club in New York, which supported

her new album,

‘I Wish It So.” Shown, from left, are Carol Yaple, senior director

of artist development, Elektra Nonesuch; Upshaw; Bob Hurwitz, GM, Elektra
Nonesuch; and David Bither, GM, Elektra Entertainment.

Even though the 1994 Mercury
Music Prize took place only a fort-
night ago, “Dummy” has become one
of the earliest tips
for the 1995 con-
test.

The album is al-
ready garnering
good press and
public response in
Europe, where the
duo of Geoff Bar-
row and Beth Gib-
bons has been on
an extensive promotional tour. The
set is due to be released by London
Records in the U.S. Oct. 18.

The key to Portishead’s sound and
success thus far has been an ethereal
and filmie feel, masterminded by Bar-
row and including samples from such
bands as Weather Report, Isaac
Hayes, and War, and prominent use

PORTISHEAD

of Fender Rhodes and synthesizer
sounds from the vintage hand-con-
trolled theremin. The effect is height-
ened by the intimate but unsettling
lyries and vocals of Gibbons. Backing
the duo throughout the album are
Portishead’s unofficial third member,
engineer Dave MacDonald, as well as
musie director Adrian Utley and play-
ers Clive Deamer, Gary Baldwin, and
Tim Bishop.

Barrow, from Weston-Super-
Mare (to the west of Bristol), and
Gibbons, from the city suburb
Keynsham, met in a government-
funded musical training program in
1991. Barrow first worked as a tape-
op at the local Coach House studio,
where “Dummy” was recorded, and
Gibbons has sung in local bands for
a decade.

The album has invited comparisons

(Continued on page 111)

Indie Film Soundtracks Help
Expose Modern Rock Acts

@ BY BRETT ATWOOD

LOS ANGELES—Several major la-
bels are turning to the cutting edge of
independent cinema to expose new
and established alternative acts. Al-
though indie films gain only limited
exposure, their soundtracks can help
shape the images of modern rock
artists and, more importantly, help
sell records.

A&M’s “S.F.W.,” Chaos/Colum-
bia’s “Clerks,” and Immortal/Epic
Soundtrax’s “Love & A .45” lead the
new wave of alternative rock sound-
tracks that accompany gritty, low-
budget films.

The modern rock-filled films are
characterized by young stars, bare-
bones production values, and limited

Metallica Challenges Elektra Contract
Group Says Label Reneged On Joint Venture Proposal

B BY MELINDA NEWMAN

Following in the footsteps of
Luther Vandross and Don Henley,
Metallica is attempting to get out of
its record contract via California’s so-
called seven-year statute.

The multiplatinum hard-rock band
filed suit Sept. 27 against Elektra En-
tertainment in San Francisco County
Superior Court, asking to be dis-
missed from its contract with the la-
bel. Similar to the suits filed in recent
years by Henley and Vandross, the
band asked the court to invoke Cali-
fornia Labor Code 2855, which pro-
hibits personal service contracts from
being enforced beyond seven years
after their inception.

However, the courts have not had a
chance to rule on the implications of
the California statute as it relates to

the music industry, because Geffen’s
Henley and Epic’s Vandross settled
out of court and remained with their
respective labels.

Although not stated specifically in
the suit, Metallica’s discontent with
the label stems from its thwarted at-
tempts to formalize a joint venture
negotiated with Elektra’s former
chairman, Bob Krasnow. Krasnow re-
signed in July following a shake-up at
parent company Warner Music
Group (Billboard, July 23).

According to drummer Lars Ul-
rich, the band has never renegotiat-
ed its contract in the 10 years it has
been on the label. Despite selling
millions of records and becoming one
of Elektra’s hottest acts, the band
has been receiving a royalty rate of
14% of its retail sales since the be-
ginning of its Elektra tenure. Metal-

lica’s last studio album, 1991’s
“Metalliea,” has been certified for
sales of 7 million copies in the U.S.
(The band is signed to PolyGram
outside North America.) The group’s
other multiplatinum albums inelude
1988’s “And Justice For All” and
1984’s “Ride The Lightning.”
“We’ve been good, and haven’t
gone in after every album and asked
[Elektra] for more money,” says Ul-
rich. “Metallica has never been about
going in and milking it for every last
penny; we've been about doing our
business. We were aware that we
weren't getting paid as much as the
next guy, but we were comfortable.
The one thing we were interested in
was getting our masters back and
making sure our songs didn’t end up
in a toothpaste commercial.”
(Continued on page 105)

PAW

regional release patterns. The off-
spring soundtracks merge better-
known alternative acts such as Soul
Asylum, Soundgarden, and Bad Re-
ligion with more obscure acts like
FSK, Love Among Freaks, and Su-
pernova, none of which has a major-
label deal.

“These are not meant to be
Hollywood blockbusters,” says Ben-
Jjie Gordon, a director of A&R at Co-
lumbia. Gordon helped spice up the
Miramax film “Clerks” by adding mu-
sie to the final cut. The resulting al-
bum, due Oct. 11, features Alice In
Chains, Soul Asylum, Bad Religion,
and Bash & Pop.

The grainy, black-and-white come-
dy is due Oct. 21 in New York and Los
Angeles before opening in a handful
of other large cities Oct. 28.

“*Clerks’ was made by two cool
young guys in their early 20s who re-
ally didn’t know what kind of music
they should put in their movie,” says
Gordon, who is 25. “I wanted to as-
semble a low-budget, punk-rock
soundtrack that would be a signifi-
cant musical milestone for my gener-
ation in the '90s—Ilike ‘Valley Girl’ or
‘Repo Man’ was in the '80s.”

New Jersey-based Love Among
Freaks provided most of the musie
for the first cut of “Clerks,” which re-
ceived critical acclaim at this year’s

(Continued on page 32)
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Tim McGraw

not a moment too soon

Three Million Sold

Certified Triple Platinum

Three Billboard Awards
Top Album - #1
Top New Male Artist - #1
Top Album Artist - #4

Three CMA Nominations
Single Of The Year
Song Of The Year

Horizon Award

Thank You, Thank You, Thank You!
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Charge Me Up, Say Rolling Stones

Mick & Co. Are Issuing ‘Value-Added’ Credit Cards

@ BY DON JEFFREY

NEW YORK—As if there was any
doubt remaining that rock’n’roll has
become the heartbeat of corporate
America, here’s further proof: The
Rolling Stones are now issuing their
own credit cards.

Once billed as the bad boys of rock,
the Stones are now lending their
name and their well-known tongue-
and-lips logo to MasterCard and Visa

Reunion Targets
Mainstream With
New BMG Deal

M BY DEBORAH EVANS PRICE

NASHVILLE—The desire to target
mainstream buyers with more aggres-
sive promotion and marketing on all of
its releases, and not just those hy
artists with obvious AC appeal, has led
Christian label Reunion Records to
renegotiate its deal with BMG from a
licensing to a distribution agreement.

The original agreement was forged
in December 1992, when BMG pur-
chased 50% of Nashville-based Re-
union. Under the deal, RCA scored
AC radio hits with Reunion artists
Michael W. Smith and Kathy Troccoli.

However, Reunion executives felt
the relationship with RCA was not
beneficial for its lesser-known acts,
and were anxious to regain responsi-
bility for marketing such acts to main-
stream retail channels. (Reunion con-
tinued to market Smith, Troccoli, and
the rest of its roster in the Christian
marketplace.)

“The essence of the shift is that we
are no longer licensed,” says Reunion
president Terry Hemmings. “Now we
have a distribution deal, which puts
both the burden and options for how
and when to spend marketing money

(Continued on page 62) |

RECORD COMPANIES. Island Records in
New York names Hooman Majd senior
VP of the label, Sky Daniels senior VP
of promotion, and Gerry Kopecky se-
nior VP of sales and field marketing.
They were, respectively, VP/GM of
Polydor, VP of promotion at PLG, and
VP of sales at PLG. Matt Stringer re-
mains senior VP of marketing, but will
now be responsible for marketing of
London Records and Def Jam as well as
Island releases. (See story, this page.)

Shelagh Macleod is named senior
VP of legal and business affairs for
EMI Records Group International in
London. She retains her position as di-
rector of legal and business affairs for
the Virgin Music Group.

Peter Napoliello is appointed VP of
promotion for EMI Records in New
York. He was VP of promotion for Gef-
fen in Los Angeles.

Patricia Bock is promoted to direc-
tor of singles promotion at Epic
Records in Los Angeles. She was local

for their latest “value-added” credit
cards.

Applications for credit are now be-
ing given out at Stones concerts. Fans
also can call an 800 number to apply.
After the process is completed, hold-
ers will have cards that grant them
the same credit privileges as any oth-
er MasterCard or Visa,

Participating as a music retail part-
ner is Camelot Music. Mike Stephen-
son, marketing director for the 405-
store chain, says the applications
feature a bounce-back coupon that is
good for $2 off the price of any Stones
CD or cassette at a Camelot.

“It makes good sense for a music
retailer to be tied in with the Rolling
Stones,” says Stephenson.

He says that no decisions have been
made on other promotional aspects of
the credit-card campaign, but the
plan is to have “special offers for con-
sumers who use the card” in 1995.

“We’'ll give people special offers via
the inserts in the monthly state-

ments,” says Stephenson.

Card users will earn frequent-buy-
er award points toward discounts on
Rolling Stones Rockwear, which is
marketed by Brockum Global Mer-
chandising, the exclusive licensee for
Stones merchandise.

The card will carry no annual fee, at
least for the first year. The introduc-
tory six-month interest rate on pur-
chases will be 12.9%. After that, it will
be a variable rate equal to the prime
interest rate plus 7.9%.

Chevy Chase Bank is the financial
institution issuing the cards.

Asked about expectations for the
card, Stephen Bartell, VP at Master-
Card International, says, “Value-
added cards tend to have a positive
reaction in the marketplace.”

Credit cards are not the only form
of plastic popular with recording
artists. At least two acts—Michael
Bolton and God Street Wine—are is-
suing telephone debit cards (See sto-
ry, page 69).

Tickling The Ivories. Blue Note president Bruce Lundvall and Capitol president
Gary Gersh announce the signing of pianist Jacky Terrasson to Blue Note
Records. Terrasson recently won the 7th annual Thelonious Monk Piano
Competition. His Blue Note debut album is due out in January and features his
trio, comprising himself, bassist Ugonna Okegwo, and drummer Leon Parker.
Shown, from left, are Lundvall; Terrasson's manager, Pamela Haylock;

Terrasson; and Gersh.

Dolhy’s Vision Drives Miramar Video

M BY MARILYN A, GILLEN

NEW YORK—Thomas Dolby is be-
tween trips to Washington to discuss
emerging issues such as copyright
protection in the digital age and the
assurance of an on-ramp for artists
along the information superhighway.
Afterward, he’ll return to Los Ange-
les, where his company, Headspace, is
helping map the here and now of mul-
timedia with work that ranges from
the “bread and butter” scoring of
video games to the creation of a new
breed of site-based virtual reality en-
tertainment experiences, to the co-
development of an upcoming CD-
ROM based on Francis Ford
Coppola’s “The Conversation.”

But in this New York minute, the
recording artist still best known for
his 1983 hit “She Blinded Me With
Science” is talking traditional music
as he prepares for the release of a

EXECUTIVE TURNTABILE

MAJD DANIELS

promotion manager.

Melisa Wolfson is named director
of marketing and creative services at
Priority Records in Los Angeles. She
was head of marketing and special
events at WPGC Los Angeles.

DISTRIBUTION. John Murphy is pro-
moted to senior VP of sales and distrib-
ution for Sony Music Distribution in
New York. He was senior VP of nation-
al accounts.

PUBLISHING. David Ellner is appointed
VP of finance, North America, for EMI

new Giant Records album, his first
since 1992’s ““Astronauts &

Heretics.”
Itis, of course, available in multiple
media.

“The Gate To
The Mind’s Eye”
is the soundtrack
album to a long-
form video of the
same name that
will be released at
$19.95 by Seattle-
based Miramar
Productions Oct.
25, a week after
the album streets. The third install-
ment in a cutting-edge computer ani-
mation music video series that has
sold a combined 600,000 copies to
date, according to RIAA certifica-
tions, the project has inspired an ag-
gressive cross-promotional market-
ing campaign between its video and

poLey

STRINGER

KOPECKY

Music Publishing in New York. He was
VP of finance and operations for Poly-
Gram Video.

Danny Benair is promoted to senior
director of film and television for the
PolyGram Music Publishing Group in
Los Angeles. He was creative director
of film and television.

RELATED FIELDS. MTV: Music Televi-
sion in New York promotes Rich
Eigendorff to executive VP of business
operations, Doug Herzog to executive
VP of production and programming,
John Cannelli to senior VP of the mu-

music labels,

All advertising and merchandising
materials will feature both products,
for instance, and the CD and video-
cassette will sport bounce-back cards
noting the availability of the other
version.

The companies also plan to hold
theater screenings of the video this
vear in key cities, likely tied in to ra-
dio contests, and will launch a college
screening tour early next year in 25-
30 markets.

“Anything that gets the word out
about ‘Gate To The Mind's Eye’ is a
benefit for both,” says Giant product
manager Joe Pizzella. “There may be
some people who would want only one
or the other, but combining our ef-
forts raises the profile for both to a
level they wouldn’t have on their own,
0 it's win-win,”

For Miramar, the joint video/audio

(Continned on page 112)

Island Appoints |
4 Top Executives
For New Structure

NEW YORK—Island Records,
continuing its reorganization into a l
full-fledged, stand-alone label un-
der PolyGram, has announced the
four-man layer of senior manage- l
ment that will report to new presi-
dent Johnny Barbis.

Promoted to new positions are
Hooman Majd, senior VP of the Is-
land Records label; Sky Daniels,
senior VP of promotion; and Gerry
Kopecky, senior VP of sales and
field marketing. Matt Stringer,
who retains the title of senior VP of
marketing, completes the quartet
reporting to Barbis, who in turn re-
ports to Island's founder and chair-
man Chris Blackwell on cre-

(Continued on page 102) |

MACLEOD NAPOLIELLO
sic programming department, and
Abby Terkuhle to senior VP, cre-
ative director. Eigendorff was chief
financial officer of MTV Networks;
the others were, respectively, senior
VP of programming, senior VP of
music and talent, and senior VP of
on-air promotion and animation for
MTV: Music Television. Van Toffler
remains senior VP of program enter-
prises and business development, but
will now be responsible for MTV’s
worldwide consumer products in ad-
dition to international program sales.
Eric Levine is named executive

MURPHY ELLNER
VP/GM of Mobile Fidelity Sound Lab
in Sebastopol, Calif. He was VP of
business affairs at Island.

Jon Podell is named senior VP and
head of the New York concert de-
partment of International Creative
Management in New York. He was
head of the New York concert de-
partment at the William Morris
Agency.

Ricki Seidman is named executive
director at Rock The Vote in Wash-
ington, D.C. She was assistant to
President Clinton and director of
scheduling and advance.
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The rhythms and melodies of
Native Americans provide the
musical and spiritual touchstones

For Robbie Robertson’s soundscape

For the fIGEY special

BUPERSTATION,

“The Native Americans”

premiering October 10, 11, and 13.

m Fx"*“ .- |

- L=lb g T

wusic For The Native Amdricans

= PRODUCED AND CO-WRITTEN by Robbie Robertson (a Mohawk descendent), Music for "The Native Americins
features Robertson and Native American musicians performing songs ranging from traditional instrumentals and
chants to rock tracks.

= INSPIRED BY THE BEST-SELLING 1993 BOOK, "The Native Americans” will be re-broadcast on October 18, 19 and 20 and on
October 22. The Capitol album will be featured in all TBS print and television advertising for the ispecial.

s THE ALBUM'S PREMIERE TRACK, "Mahk Jchi (Heartbeat Drum Song)” featuring Ulali, provides the theme song for the
special. "Mahk Jchi” has been serviced to AAA and NAC radio stations; the full album, td AOR stations.

= A VIDEO FOR "Mahk Jchi (Heartbeat Drum Song)” will air on TBS' "National Geographic’s Explorer” on October 9;
in other TBS programming throughout October; and in rotation on VHL ‘ '

s ROBBIE ROBERTSON AND U1LALI will perform on "The Tonight Show with Jay|Leno” on Octoder 3 and
"Good Morning America” on October 10.

Available now on Capitol Compact Discs and Cassettes. =
Managemert: Nick Wachsler, Addis Wechsler and Associates © 1994 Capitol Records, Inc: M u

. wWwww americanradiohietarvy com — 1 = at
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Mariah Carey Wraps Up Xmas Album

Columbia Presents New Tunes, Old Faves

B BY CRAIG ROSEN

LOS ANGLELES—Columbia Rec-
ords isn't treating “Merry Christ-
mas,” due Nov. 8, as just another
holiday album. 1t's the first seasonal
album by the best-selling femule
solo artist of the '90s, Mariah Carey,
and it will be handled as such.

In an unprecedented move for a
Christmas release, Columbia will is-
sue three different tracks to five dif-
ferent radio formats on Nov. 14, und
has videoclips of two tracks comple-
ted.

“All' T Want For Christmas Is
You,” an original written by Carey,
will be serviced to top 40 and AC.
Another Carey-penned song. “Miss
You Most (At Christmas Time),” will
be serviced to R&B radio, and
“Born On This Day.” an original by
Carey and frequent writing partner
Walter Afanasieff, will go to gospel
and Christian radio.

In addition, videoelips for “All 1
Want For Christmas Is You” and
“Miss You Most (At Christmuas
Time)” have been completed. The
former will be serviced to MTV and
VH-1, with the latter clip initially
going to BET. “However, we do an-
ticipate that MTV, VVH-1, and BET

will play both elips,” says Jay Krug-
man, Columbia VP of marketing.

A few different remixes of “Joy
To The World” are being prepared
for a 12-inch single that will be
worked at clubs,
Krugman adds.

On the retail
front. Columbia
will provide rack
accounts with spe-
cial display bins.
Carey stand-ups,
posters, flats, and
bin cards will be
available to re-

CAREY

tailers.

“I can't reeall another Christmas
album hitting such a wide variety of
formats,” Krugman savs. For
Carey. he adds, the multiformat
plan is appropriate: “Mariah is one
ol the most gifted and rare artists
who transcends any one particular
format. The marketing plan refleets
the wide spectrum of her audience.”

Carey savs her goal was to find a
balance hetween new material and
the classics. “It was kind of hard to
choose which classic songs to record.
So many songs have been done to
death. You have to have a nice bal-
ance between classic standard

Atlantic To Market, Distribute
British Blues Lahel Code Blue

M BY CHRIS MORRIS

LOS ANGELES—Starting this
month, the British blues label Code
Blue, founcled by former Blue Hori-
zon chief Mike Vernon, will enjoy the
first fruits of its new U.S. marketing
and distribution agreement with
Atlantic Reeords.

On Tuesday (4). Atlantic will ixsue
Code Blue’s “I'm The Man,” the de-
but album hy Louisiana-bred singer/
guitarist Sherman
Robertson. This
will be followed
Oct. 1% by *“The
Blues Soul Of Jay
Owens.” the bow
bv the Florida-
born vocalist/gui-
tarist. Vernon pro-
duced both rec-
ords.

London-bhased label head Vernon—
who is partnered in Code Blue with
Tony Iingle, head of top U.K. indie
distributor Topic Records, and agent/
managelr Alan Robinson—is well-
known for his Blue Horizon produc-
tions of the '60s and '70s, which in-
cluded albums by American hlues-
men like Otis Spann, Johnny Shines,
and Eddie Bovd. and Dritish artists
such as I'leetwood Mac. Christine
McVie (then known as Christine Per-
fect), Chicken Shack, and Duster
Bennett.

Blue Horizon ceased operations in
the early '70s; the logo was reacti-
vated two vears ago by Sire Records
as an outlet for new and catalog roots-
oriented music (Billboard, Mareh 21,
1992).

ROBERTSON

Vernon. who has spent the inter-
vening yvears as an independent pro-
ducer, says he decided (o re-enter the
label fray after witnessing the com-
mercial success of artists like Robert
Cray, John Lee Hooker, and Buddy
Guy, and the deepening involvement
in blues by such labels as Virgin (with
its PointBlank imprint) and Verve.

“1 telt, hell, everyone else is having
a go at thix. maybe I should get back
and think ahout forming my own la-

CO D bel,” Vernon suys.

As aresult, Ver-
non founded his in-
e it

die imprint, then
known as Indigo
Records, three
years ago. The
company, which
initially was dis-
tributed in the
U.K. by Topic,
signed Robertson on the recommen-
dation of’ American producer Dick
Shurman, and signed Owens on the
strength of a demo tape brought to
the label’s uttention by Louisiana blu-
esman Lazy Lester.

Robertson’s album received signifi-
cant Englixh airplay, according to
Vernon.

“Max Hole, who is the [European
managing director] of EastWest Rec-
ords, heard Sherman’s stuff on the
radio. and asked one of the guys in his
office to find out who the hell Sher-
man Robertson was,” Vernon adds.
“Then, when he found out I was in-
volved—Max and I had known each
other for 10 or 12 years—he said,
‘Come in, let's talk. EastWest doesn’t

(Continued on puge 20)

BLVUE

Christmas hymns and fun songs.

“It was definitelv a priority for me
to write at least a few new songs, but
for the most part, people really want
to hear the stundards at Christmas,
no matter how good a new song is.”

The seven seasonal tavorites on
the album, produced by Carey and
Afanasieff, are “Silent Night,” “0O
Holy Night.” *“Christmas (Baby
Please Come Home),” *Jov To The
World,” “Santa Claus Is Coming To
Town,” “Hark The Herald Angels
Sing,” and “Jesus, Oh What A Won-
derful Child.”

Retailers expect the mix of clas-
sies and Carey’s originals to be a

Happy Season. Elektra Entertainment artist Katell Keinig relaxes with label
executives after her snowcase at New York club Nell's. Shown, from left, are
Nancy Jeffries, Elektra senior VP of A&R: David Bither, Elektra senior VP/GM:
Keinig; and manager Kieran Owens.

(Continned on page 18)

FI‘IELII\" GROOVY: Loosegroove, a new imprint
that will be marketing through Sony’s 550 Musie, hus
been created by producer Dennis Herring, Pearl
Jam’s Stone Gossard, and Salchel’s Regan Hagar.

The three friends formed the Seattle-based label be-
cause “we |felt] we could offer something special to the
hands.” Herring says. “We could give them full crea-
tive control with real limited obligations on their parts,
and yet give them major distribution—the ultimate
major/indie hybrid.” Given that both Pearl Jam and
Satchel are signed to Epic Ree-

Seattle-ites Form New, 550-Affiliated
Imprint That Turns Its Artists Loose

pler will be spread through advertising in appropri-
ately targeted lifestyle maguzines and via flyers sent
to progressive music managers at retail outlets. The
cassette sampler also will be available on CD for ser-
vieing to radio and retail.

The official kickolt of the label will he at a Nov. 5
Seattle Center concert, which will double as a henefit
for the center’s Peace Academy, a program that
teaches alternatives to violence. Devilhead. Prose &
Concepts, Weapons Of Choice, and Critters Buggin'

ords, the 550 Music connection
seemed a natural, Herring says.
The point person for Loosegroove
at 550 Musie will be director of
product marketing Dave Gott-
lieb. At Loosegroove, the main
contact will be Gossard'’s sister,
Shelley Gossard.

HICLP FOR The Homeless: The
1st Singer/Songwriter Festival
will be held at New York's Carne-
gie Hall Oct. 14. Underwritten by
Putumayo as a benefit for the Na-
tional Coualition For The Home-

will all perform.
Bmlu

The first releases from l.oose-
groove will come from Devilhead,
a hard-edged, relentless funk
rock band from Bainhridge.
Wash., led by Brian and Kevin Wood, as well as
Weapon Of Choice, an 1..A.-based hip-hop/funk act.
Release date for hoth is Oct. 25.

Other acts on the lubel are Critters Buggin', a
funky jazz/hip-hop/rock hybrid, and Prose & Con-
cepts, a genial, shuftling, straight-ahead hip-hop out-
fit.

Additionally, the label will release u compilation by
the defunct Malfunkshun. a band that included Dev-
ilhead’s Kevin Wood and his late brother Andrew
Wood; it ulso will re-release Brad's 1992 ulbum, which
originally came out on Epic. Brad’s members include
Gossard, Hagar, and Satchel lead singer Shawn
Smith.

The guiding philosophy hehind the label is that “any
kind of relationship with both sides respecting each
other can work,” says Herring. “But I've never under-
stood this idea that artists know the least about their
career. The artists have the empowerment here, even
to do themselves in, and I'm sure some of them will.”

The label’s signing policy is simply “based on our
taste,” says Hevring. “That’s the only requirement:
that we can all get enthusiastic about it.” Herring adds
that the acts are all signed on a per-album basis.
“We're building relationships that are going to last for
a long time, but they'll only last if’ we both feel like do-
ing them.” Though the initial spate of artists are all
based on the West Coast. Herring says future signings
could come from anywhere on the glohe.

To market the new acts, Loosegroove has set up a
toll-free number, 1-800-LOOSGRYV, that fans can call
to receive a free six-song sampler. Word of the sam-

by Melinda Newman

less, the evening will feature
more than 20 artists, including
Freedy Johnston, David Wilcox,
Darden Smith, Julie Gold, Rory
Block, and Chris Smither. Also performing will he
Leo Porter, who appeared on the “Voice Of The
Homeless™ album (Billboard, April 16). The show is be-
ing recorded for broadeast on Thanksgiving by the
syndicated radio show World Cafe.

STICKY FINGERS: Subseribing to the helief that
you can never offer too much merchandise, musie
memorabilia company Musicom has inked a deal with
the Rolling Stones to sell numbered, limited-edition,
plate-signed lithographs of the group’s albums and
tour posters at all remaining stops on the band’s “Voo-
doo Lounge” tour. The framed album art retails for
$198 (“Sticky Fingers” is $250), while the tour posters
sell for $99. The Northh American tour ends Dec. 17 in
Vancouver.

THIS AND THAT: Jon Secada starts his first world
tour Thursday (6) in Mexico. The tour will arrive in the
U.S. next spring after stops in South America, Europe,
and the Caribbean ... Corrosion Of Conformity
kicks off its fall towr Oct. 12 in Washington, D.C. The
Columbia Records uct is supporting its Sept. 27 re-
lease, “Deliverance” ... R.E.M.’s Michael Stipe has
formed Single Cell Pictures, a movie production com-
pany that hus a two-vear deal with New Line Cinema
... Lisa Gray is moving from publicist to product man-
ager at Atlantic, and will be working with artists such
as Mary Karlzen and Jewel.
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Al BiLicarD 200 ALBUM CHART ENTRY AT #29. HIGHEST EVER FOR A SPANISH-LANGUAGE ALEUM
' Hits Top 50 ALBUMS CHART ENTRY AT #26
BILLBDARD LATIN 50 ALBUM CHART ENTRY AT #1

< 4 ' Bi.reeArD HOT LATIN TRACKS CHART #1 “EL DIA QUE ME QUIERAS” AND,
BREAKING YOUR OWN RECORD AS THE AKTIST WITH THE MOST (9) HOT LATIN TRACKS SINGLES AT #1
THE #1 SINGLE AND VIDEGQ ON RADICG AND TV IN LATIN AMERICA
SALES OF MORE THAN 2 MILLION ALBUbMS WITHIN THE FIRST 14 bAYS

Go1p IN THE U.S.A. AND BoLvia

PLATINUM IN CENTRAL AMERICA, COLOMBIA, MEX1CO, PARAGUAY, PERU

PraTium X3 IN CHILE

PrLATINUM X6 IN ARGENTINA
AMEBSEMENT BUSINESS’ NUMBER ONE BOX OFFICE EARNER FOR
AN UNPEECEDENTED 16-NIGHT STAND AT THE AUDITORIO NACIONAL IN MEXIco CITy.

v

On WEA and WEA Latina cnmpa_c_l discs (450997234-2).
Lapes (450997234-4) and albums (450997234-1)
WATCH FOR THE NEW SINGLE AND
VIDEO, “LA MEDIA VUELTA.”
COMING SOON

Wi
N A

A FAMILY OF ARTISTS IN A WORLD OF MUSIC

® 1993 Warner Muskc Intermational A dhasion of Warer Commurncanons ln A Truie W armer Compaty
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NAIOP’s Second Annual
NATIONAL COMMERCIAL

REAL ESTATE AUCTION

AT REALMART ‘94
Values Range From $1 Million to $20 Million

Artists & Music
“

Performance Right Legislation Called Off

Late Talks Collapse; RIAA Withdraws For Now

N BY BILL HOLLAND

FEATURED INVESTMENT

TREASURE ISLE RECORDING STUDIO
A 5,500 SQ. FT., TWO STUDIO COMPLEX WITH 32 TRACK
DIGITAL/24 TRACK ANALOG RECORDING EQUIPMENT. THE
ASSET INCLUDES A WIDE ASSORTMENT OF OUTBOARD GEAR,
MICROPHONES, A LIVE ECHO CHAMBER & MAIN RECORDING
STUDIO WITH A 24 FT. CEILING.
2808 AzALEA PLACE, NASHVILLE, TN

CALL BRENT BASHAM - (615) 254-1717

THURSDAY, OCTOBER 13TH, 1994

Live at the Hynes Convention Center, Boston, MA

Ross-DovE
COMPANY e

AR e
£ 3Inaio

SUY Sttt

GrubbeEllis

MA Lic. » 444

TO RECEIVE A FREE COLOR PROPERTY LISTING
BROCHURE PLEASE CALL: (800) 774-2443

For information on other RealMart '94 activities,
please call (800) 666-6780

Billecar

A6 PN\

ESSENTIAL REFERENCE GUIDES

1. International Buyer’s Guide: The worldwide music & video
business-to-business directory jampacked with record & video co’s,
music publishers, distributors & more. $95

2. International Talent & Touring Guide: The source for U.S. &
international talent, booking agencies, facilities, services & products. $75

3. Record Retailing Directory: Detzj{ed information on thousands of
independent music stores & chain opérations across the USA. $125

4. International Tape/Disc Directory: All the info on professional services &
supplies for the audio/video tapefdisc industry. $45

5. Nashville 615/Country Music Sourcebook: The most comprehensive
resource of business-to-business listings for the Nashville region & country music
genre. $50

6. International Recording Equipment & Studio Directory: All the facts on
professional recording equipment, studios, & equipment usage. $50

7. International Latin Music Buyer’'s Guide: The essential tool for finding
business contacts in the Latin music market. $60

Mail in this ad with check or money order or call today!
For fast service call: 1-800-223-7524 Or 1-800-344-7119
In NY call (212) 536-5174. In NJ call (908) 363-4156.
Please add $4 per directory for shipping & handling ($10 for international orders).

Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only.
All sales are final.

WASHINGTON, D.C.—The Record-
ing Industry Assn, of America has
thrown in the towel in its fight to pass
legislation this year providing a per-
formance right in sound recordings.

“We’re withdrawing our efforts for
now,” said Tim Sites, the RIAA’s VP
of' communications, on the eve of the
103rd Congress’ adjournment.

But record industry officials had
admitted quietly last month that they
were defeated for now.

Prompted by the prospects for di-
rect digital transmission of sound
recordings, the RIAA had renewed
its efforts to fill the performance
right loophole in the copyright law.
Two decades ago, broadcaster opposi-
tion had thwarted the record indus-
try’s attempts to gain such a right.

The fate of the RIAA-backed bills
in the House and Senate was sealed

not just by inaction on the Hill, but
also by the collapse of a last-minute
meeting here among the RIAA, AS-
CAP, BMI, and the National Musie
Publishers Assn. The groups, assem-
bled here Sept. 19-22 for the 39th
Congress of CISAC, could not agree
on including language in a draft bill
that would have defined a digital
transmission as a public perfortnance.

The bill’s House sponsor, New Je-
sey Democrat William Hughes, al-
ready had indicated that it was dead,
prompting a participant in the last-
minute discussions to quip, “It was
sort of like arguing about whether the
twitching corpse should wear a red tie
or not.”

Having suffered a legislative set-
back, the RIAA member compa-
nies— which account for 90% of
sound recording sales in the U.S.—
now must face the sobering reality
that two of the Capitol’s top copyright

Next Plateau, London Records
End Sales, Distribution Deal

B BY DON JEFFREY

NEW YORK—Next Plateau Records,
the independent label that developed
rap group Salt-N-Pepa into a top
recording act, has ended its two-year
sales and distribution agreement with
PolyGram’s London Records and ex-
pects to announce a deal with another
label soon.

The contract with London expired in
mid-September, and both sides decided
not to pick up the three-year option, ac-
cording to executives at the two labels.
They describe the parting as amicable,
saying that it was simply an arrange-
ment that did not work out as intended.

Eddie O’Loughlin, founder and pres-
ident of New York-based Next Plateau,
says he expects to form a joint venture
or distribution deal with another major
label in a few weeks, Some sources say
O’Loughlin has talked with the heads of
other PolyGram labels, such as Mer-
cury and Island, but it is more likely
that Next Plateau will sign with one of
the other five major distributors.

“We’re going to be expanding the
company,” says O’Loughlin.

Sources say the London/Next
Plateau deal faltered almost from the
start. Although London, with its deep-
pocketed parent PolyGram, was able to
provide considerable finanecing to the
indie, Next Plateau sources say they
felt their label was merely an A&R
source for London, and that the indie
didn’t have enough say in such label ac-
tivities as marketing and promotion.
London officials say that Next Plateau
lacked the extensive catalog that could
yield a high return on their investment.

O’Loughlin says,“It didn’t work for
us and it didn’t work for them. We had
been functioning suecessfully and effec-
tively as an independent company. To
£0 into 4 situation where you hand the
tape over and hope for the best was just
not productive for us.”

Peter Koepke, president of London,
says, “We had an amicable breakup. It
was more circumstantial. Eddie is a hell
of a record man. I learned a lot from

him. There’s no ill feeling. I wish him
the best.”

In terminating the two-year agree-
ment, Next Plateau agreed to turn
over the rights to two of its acts, Syhil
and 4 P.M,, to London.

The contract for Salt-N-Pepa, the
act that Next Plateau groomed for sue-
cess, was acquired by London when
the distribution deal was made. But
O’Loughlin says he has remained an
A&R consultant to the duo and will
continue that function on their next re-
lease. Their current album, “Very Nec-
essary,” has sold more than 2 million
units in the U.S. since its release near-
ly one year ago.

Two acts that Next Plateau has high
hopes for are Paperboy and Radio
Venus. O’Loughlin says the first album
by Radio Venus, an alternative rock
band, will be released after the new
distribution deal or joint venture is
signed.

champions will not be returning to the
Hill.

Sen. Dennis DeConcini, D-Ariz.,
chairman of the Senate Copyrights
and Trademarks Subcommittee, and
Hughes, chairman of the House Intel-
lectual Property Subeommittee, each
announced his retirement earlier this
year.

Throughout the legislative session,
performance right bills in both the
Senate and House could not muster
the votes to pass out of subcommittee,
despite intensive discussions with the
broadeasters and music groups and
efforts by the RIAA to trim or rewrite
provisions to make the bills more
palatable to opponents.

One draft of the House bill exempt-
ed radio broadeasters (including their
digital broadeasts) from the new pro-
visions, except for a section that
would have called for a review on
whether an exemption was working.

But the broadcasters turned down
the draft, an action that apparently ir-
ritated Hughes, thus thwarting fu-
ture draft suggestions from the
RIAA.

The bills failed despite support by
U.S. entertainment industry unions,
the Copyright Office, and the Admin-
istration’s Commerce Department.

This summer, the Commerce De-
partment’s Patent and Trademark
Office issued a preliminary draft call-
ing for intellectual property revisions
in the copyright law that reflect the
changes wrought by digital technolo-
gy.

The paper called for a performance
right, but also further complicated
and blurred the issue of whether or
not a digital transmission is a public
performance.

Industry sources say that until that
issue, which affects the existing
rights of performing rights groups, is
settled, the possibility of successful
performance right legislation is slim.

On top of that, the RIAA must wait
until after the elections before decid-
ing on its 1995 legislative agenda and
on its selection of sponsors for rein-
troduced legislation in the 104th Con-
gress.

Triple Play. GRP Records executives celebrate the signing of young jazz
musicians Teodross Avery, Charles Craig, and Diana Krall. Saxophonist Avery’s
debut album, “In Other Words,” will be released this month. The first discs by
pianist Craig and vocalist/pianist Krall are scheduled for 1995 release. Pictured.
from left, are Craig; Larry Rosen, co-founder, GRP; Krall; Avery; and Dave Grusin,
co-founder, GRP.
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A&M GREATEST HITS SET MINES STING’S GOLD

(Continued from page 1)

native radio Oct. 5. The country-
slanted “This Cowboy Song” will be
released as the second single in ear-
ly 1995.

On Nov. 1, a “When We Dance”
CD-5 will be released commerecially,
featuring the edit and album cut of
the track; a “soulpower” radio mix
and a soulpower hip-hop mix of “If
You Love Somebody Set Them
Free”; and a soulpower mix of “De-
molition Man.”

In addition, seven different inter-
national versions of “Fields Of
Gold” will be released Nov. 7. With
the exception of the Canadian ver-
sion, each edition varies from the
U.S. album to reflect Sting’s biggest
hits in each market,

HOME VIDEO FIRSTS

The home video collection will en-
compass clips from all of the songs on
“Fields Of Gold,” in addition to videos
of Sting’s sulo versions of the Police’s
“Demolition Man” and “Bring On The
Night,” and his solo release “It’s
Probably Me,” which does not appear
on the album.

Eight of the clips have never been
released commercially. The video
collection and laserdisc retail for
$19.95 and $29.95, respectively.

Three of the 12 previously re-
leased songs on the album are fea-
tured in alternate versions.
“Fortress Around Your Heart” ap-
pears as a new remix by Padgham,
and “Why Should I Cry For You?”
appears as the internationally suec-
cesstul single remix.

The version of “We’ll Be Togeth-
er” is the first-ever release of the
track’s original take, with Eric

Clapton on guitar. The version of
the song that appeared on *“. . .
Nothing Like The Sun” tock a more
dance-oriented slant, with Brian
Loren on guitar.

“The version [of ‘We’ll Be Togeth-
er’] with Brian Loren seemed right
at the time, so we shelved the Eric
Clapton version,” says Sting. “And
listening back to it now, I think I
like [the Clapton] version much bet-
ter.

THE BEST OF

“For ‘Fortress Around Your
Heart,” people with better ears than
I have said that, sonically, it can be
better,” he adds. “I mean, I don’t
have those kinds of ears—I only
hear what I want to hear.”

The only obvious omissions are the
Bryan Adams/Rod Stewart/Sting col-
laboration “All For Love,” which is
Sting’s only song to top the Hot 100
Singles chart, and “Love Is The Sev-
enth Wave,” which peaked at No. 17 in
1985.

Sting says he chose the songs on
the set based on more than their
chart performance. IYor instance, he
says he chose the non-charting song
“Fragile” because it is a mainstay of
his live show, and the track “They
Dance Alone” for its political impor-
tance.

“These were songs that weren’t
huge hits, but were very successful
in the longer term, and became al-
most standards in my repertoire,”
says Sting. “I didn’t want to do an
album just of the hits. I wanted it to
retlect more than that, to reflect my
whole 10 years.”

Mark Mazzetti, VP of A&R at
A&M, who served as the A& R direc-
tor on the project, concurs. “There
was so much to choose from—we
certainly could’ve drawn live tracks,
but that may be more appropriate
for a future boxed set of Sting down
the road . .. *All For Love’ can also
be dealt with in the future.”

Although “Love Is The Seventh
Wave” isn’t on the U.S. and Canadi-
an version of the album, it ended up
on all seven international editions.

INPUT FROM THE STREETS

As part of the selection process,
Mazzetti asked for input from peo-
ple on the streets and brought the
feedback back to Sting.

A&M is taking an “understated
and low-key” marketing approach
with this project, according to prod-
uct manager Brad Pollak.

“We're covering the bases,” Pol-
lak says. “The songs are enticement
enough to want to buy this. And ar-
dent Sting fans will want to compare
the sonic differences [between the

originals and] the remastered stuff
and the alternate versions.”

The project will be supported by a
30-second television spot, which will
run the first 10 days.

On the radio front, album rock
will be serviced with a five-track
sampler dubbed “Nuggets From
Fields Of Gold, The Best Of Sting”
in October, in addition to “When We
Dance.”

“Nuggets” features “Fortress
Around Your Heart,” the edit and
album cut of “When We Dance,”
“We’ll Be Together,” and “If I Ever
Lose My Faith In You.”

Dance clubs and top 40/rhythm
radio stations will be serviced with a
promotional 12-inch featuring
soulpower, soulpower house, hip-
hop, and soulpower deep-dub mixes
of “If You Love Somebody Set
Them I'ree,” the edit of “When We
Dance,” and a soulpower mix of
“Demolition Man.”

The Howard Greenhalgh-directed
video for “When We Dance” will be
serviced to video outlets Oct. 17.

Sting says he worked on “When
We Dance” over an extensive period
of time. “I had the melody around
for a whole year before I thought of
what to do with it . .. Then it just
fell in place. It wasn’t one of those
songs written in five minutes.”

“This Cowboy Song,” on the other
hand, was written a week before the
recording sessions began. “The gui-
tar riff is kind of Country & West-
ern-ish, sort of hillbilly-ish, and on
the last record, I wrote a song called
‘Love Is Stronger Than Justice,’
which had a cowboy theme to it, so
this carries on that idea of writing

songs about outlaws,” says Sting.
“It’s a strange song, because it has
kind of an urban beat to it mixed
with a Midwestern guitar. I like
those kinds of hybrids.”

Radio programmers and retail-
ers are anticipating the album’s
arrival. “I can’t wait to hear the
new tracks,” says Lew Garrett,
VP of purchasing at the 406-store
North Canton, Ohio-based
Camelot chain. “I would guess it
would be a fairly strong album.
1t’s being released at a time when
a gangload of other new releases
are coming out, but I'm sure we’ll
do well with it.”

Al Wilson, senior VP of purchas-
ing at the 150-store Strawberries
chain in Milford, Mass., agrees. “It
offers new tracks, plus people are
always interested in different ver-
sions. I'm sure it will do good,” he
says.

Mary Franco, MD at top 40/adult
WMXV New York, is one of the few
programmers to have heard “When
We Dance.”

“It’s great. We'll certainly be
playing it,” she says. “It’s typical
Sting, but what I like about him is
that his stuff is not the typical,
everyday songs you get. I think our
listeners are going to love this; it's
very romantic.”

As for a new album by Sting, he
says he hasn’t even begun writing,
but would like to put one out by the
end of 1995. “The only problem now
is that I'm faced with a blank page
as far as the next album goes,” he
says. “You know, I've just given two
songs away.”

The new home of the blues.

Sherman Robertson
“I'm The Man”
82695
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Congratulates Our
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Nominees

CHARLIE
DANIELS

SAM MOORE and
CONWAY TWITTY

BROTHER
PHELPS

LEE ROY PARNELL
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MARK O’CONNOR

LORETTA LYNN,
DOLLY PARTON,
TAMMY WYNETTE

JAMES

MERLE HAGGARD

HALL OF FAME
INDUCTEE

ASLEEP AT THE WHEEL

 Additional Nominees contributing to the Album Of The Year Category

CHET ATKINS, RAY BENSON, CLINT BLACK, NATALIE COLE, DON COOK, JERRY CRUTCHFIELD, BILLY DEAN, JOHNNY GIMBLE, DOUG GRAU,
AL GREEN, GEORGE JONES, B.B. KING, PATT1 LaBELLE, RICHARD LANDIS, LITTLE RICHARD, LORRIE MORGAN, WILLIE NELSON, LUCKY OCEANS (APRAX
. THE POIN'_,I'ER SISTERS, MONTY POWELL, HERB REMINGTON, RIDERS IN THE SKY, JOHNNY RODRIGUEZ, THE STAPLE SINGERS, ALLEN TOUSSAINT, TANYA TUCKER
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Billboard/Phonolog
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A few keystrokes gives you instant
access to Phonolog's vast database of information
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everything in between. All neatly packaged on a
single CD-ROM disc.
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CAREY XMAS DISC

(Continued from page 12)

winning combination. “It wouldn’t
surprise me if it’s the No. 1 Christ-
mas album,” says Rick Levy, a mu-
sic buyer for the 170-store, Philadel-
phia-based chain The Wall. “We're
counting on it to be a very big
seller.”

Getting in the spirit of Christmas
wasn’t a problem for Carey. “I actu-
ally started recording right after
last Christmas. The first song I did
was ‘Silent Night.” The decorations
didn’t seem too out of place in the
room at that point, and it didn’t
seem too strange to be singing
Christmas music.”

The videoclip for “All I Want For
Christmas Is You” was also comple-
ted during that time. “Everything
that is in the video is really authen-
tic Christmas stuff,” Carey says.

As work continued on the album
into the spring and summer, Carey
says, “It was kind of like the Christ-
mas that never ended,” as the deco-
rations remained on display in the
studio.

Artistically, Carey enjoyed work-
ing on a Christmas album. “It comes
from a totally different state of mind
than when you are recording your
own studio album. The writing and
the actual recording of the new
Christmas songs was really an inter-
esting experience, because you are
coming from a totally different per-
spective.”

The decision for Carey to cut a
holiday album made perfect sense.
“I'm a very festive person and I love
the holidays,” she says. “I've sung
Christmas songs since I was a little
girl. I used to go Christmas carol-
ing.”

To capture an authentic gospel
feel on some of the material, Carey
called on Loris Holland. “He co-
arranged and co-produced some of
the songs, and that added a really
great authentic gospel flavor to a lot
of the stuff.”

For example, on “Jesus, Oh What A
Wonderful Child,” Carey says, “We cut
the track live and had the guys that
play it in church and the girls singing
it. It wasn’t like a traditional recording
session. I had all my backup singers
and their husbands and their babies
playing tambourines, so we got to expe-
rience some real authentic church fla-
vor.”

The campaign for “Merry Christ-
mas” will kick off while Carey is riding
high on the success of her duet hit re-
make of “Endless Love” with Luther

(Continued on page 22)

PUBLICITY

PRINTS

Lithographed on Heavy Gloss Stock
BLACK & WHITE 8x10s
500 - $70.00 1000- $95.00
COLOR
1000 - $396.00
Send 8x10 Photo - Check or M.O.
* Kk *

Full Color & B/W Posters
Picture Business Cards
J-Cards ¢ Other Sizes
* Kk *

Send For FREE Catalog & Samples

|PICTURES

[, 1867 E. Florida St. * Dept. BB
sl F 8 Springfield, MO 65803-4583
LSS (417) 869-3456

Continental Drift

ND REGIONAL NEWS

I N B oA rOE WV R A P

UNSIGNED ARTISTS A

E D1 TED B ¥ Pu

BERMUDA: Buoyed by his first single, “Wedding Bells,” which topped the
playlist at R&B ZFB “Power 95” Bermuda this spring for six weeks, vocal-
ist Angelo Mitchell has released a 10-track CD titled “You're My Every-
thing.” Not only was Mitchell able to gain airplay without a label deal, when
the single first aired it was still on a demo tape. Mitchell wrote eight of
the songs on the album, which was recorded in Atlanta and produced by
Kelvin Broughton. The set features live musicians, and Mitchell desecribes
“You're My Everything” as an album that “isn’t offensive to anyone,” lyri-
cally. He says the set is about love, not sex. The album has a straight-ahead
sound that links Mitchell's gospel roots with traditional R&B. The artist
draws on the old-school soul sound, citing artists such as Sam Cooke, Al
Green, and David Ruffin as influences on his own singing style. Using that
as a starting point, one of the album’s tracks is a remake of the Tempta-
tions classic “Ain’t Too Proud To Beg.” Another, “Special Lady,” was writ-
ten for Mitchell by former Cameo member Anthony Lockett. Since the
album’s release in May, Mitchell's management says it has sold more than
3,000 units in Bermuda, which has a population of 60,000. So far, Mitchell
has received extensive press coverage from local newspapers and has
played at numerous venues around the island. Contact Lauren Smith at
809-238-8957. J.R. REYNOLDS

MILWAUKEE: Since its release in February, Willy Porter’s CD “Dog
Eared Dream” has sold a remarkable 4,000-5,000 copies in Milwaukee
and Madison, the two Wisconsin towns he has called home for most of
his life. The sales figures testify to s o
his popularity as a club-filling per-
former in his home base. The
acoustic rocker’s reach also ex-
tends beyond his native Wiscon-
sin. Porter makes a living travel-
ing a national circuit of colleges
and coffeehouses, sometimes as a
soloist, sometimes with the soft-
rocking yet bluesy Willy Porter
Band in tow. “Dog Eared Dream”
is being distributed throughout
the Upper Midwest by Milwa-
ukee’s ambitious Don’t Records
label, and is being promoted to al
bum alternative radio stations
around the country by Lee Arnold
Marketing, an independent radio
promotions company based in Mil
waukee. Porter’s most Elvis Costello-esque song, “Angry Words,” has
been added to 32 stations, including WBOS in Boston, WXPN in Phila-
delphia, and WFUV in New York. Most of his material features
thoughtful lyrics set to midtempo, acoustically textured rock.

DAVE LUHRSSEN

o a L

PORTER

ST. LOUIS: In its second year, the Mississippi River Music Festival
achieved its goal of supporting grass-roots regionalism when more than
200 bands from 16 states played here Sept. 8-10 in more than a dozen
clubs. Bands were invited to the event, promoted by South By South-
west and St. Louis weekly the Riverfront Times, based on the recom-
mendations of 600 music professionals and journalists from the Mid-
west. Attendance by major and indie label reps and participation from
industry professionals jumped from last year, which helped add credi
bility to an event that had seen the signing of Tenderloin to Qwest Rec-
ords in its first year. The greatest buzz came from the feeding frenzy
surrounding Chicago’s Veruca Salt (Billboard, April 16). The band had
a steady line of fans waiting to enter the capacity crowd at Mississippi
Nights for the ASCAP showcase, which also featured riveting sets from
Iowa’s House Of Large Sizes and a recent Columbia Records signing,
St. Louis’ own Sinister Dane. Elsewhere, it was the rare band that
could hold an audience with original sounds and a strong image. Never-
theless, strong impressions were registered by Suede Chain (from
Champaign, Ill.), the Choir (Nashville), Jehova Waitresses (Cleve-
land), Black Sand Hand (St. Louis), the New Duncan Imperials
{Bucksnort, Tenn.), Bottle Rockets (a Crystal City, Mo., band signed
to East Side Digital), and a talented bunch of St. Louis-area bands
touted previously in this column: the Urge, Vitamin A, Sun Sawed In
1/2, the Finns, and Waterworks (featuring Kristine Young, former of
Nov. 9th).

BRIAN Q. NEWCOMB

FOR THE RECORD: An incorrect number was listed for Verve Pipe in the last
Continental Drift. The band can be reached at 818-752-8020.
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Maximi$er 3.0 —
now with an on-screen
tutorial and improved
reports for the busy PD

When we gave MaximiSer® all the power of our diary
database, we knew all that potential had to be just a
point and click away — for any user, expert or novice.
Now, MaximiSer 3.0 takes a giant step forward for
ease of use with a new on-screen tutorial. Our built-in
help feature makes running a MaximiSer ranker report
simpler than ever. So even a first-time user can create
a clear, convincing and street-ready presentation.

Tell Us How To Make It Better

Arbitron is designing the tutorial to make MaximiSer
the easiest and most powerful sales and programming
tool available. But we’ll need your help to make sure
our tutorial meets your needs. Once you've had a

chance to use it, we’d like you to tell us what you
think by calling our PC help line at 1-800-543-7300.

More And Better Tools For Programming

MaximiSer has always given you insights into your
audience that you could never get from the book. And
MaximiSer 3.0 is even better, with three new report
formats designed especially for the busy program
director. Now you can get hour-by-hour listening,
survey-to-survey trends and a new report that puts
total audience, First Preference (P1) and exclusive
audience on a single page. And only on MaximiSer
can reports like these tap directly into the listening
entries in your market, so you can understand the
dynamics of your audience like never before.

So get the sales and programming help you need. Get
MaximiSer 3.0. Call your Arbitron representative for
the release date and more information.

ARBITRGI

MaximiSer is a registered trademark of The Arbitron C ompany. © 1994 The Arbitron Company

ATLANTIC’S CODE BLUE

(Continued from page 12)

have a label like this, we don’t have
any music like this, and we ought to
be involved in this. This is real mu-
sie.””

The American arrangement with
Atlantic followed Code Blue’s British
distribution relationship with
EastWest, which continues.

Regarding repertoire for the label,
Vernon says Code Blue plans to re-
lease four to five albums a year.

“I want to try to develop the label
so that it covers all areas of what we
know as the blues genre,” Vernon
says.

Next up for the label is a young
British band called the Hoax, whose
members range in age from 17 to 23
years old. “They're kind of a rock-
blues act, in the vein of Stevie Ray
Vaughan and the Arc Angels,” says
Vernon. “[They play] all original ma-
terial, which is something that I'm
very, very particular about.”

The Hoax’s debut will be released
this fall in the U.K., and in the first
quarter of 1995 here.

Vernon is currently in the studio
producing Owens’ second record. No
release date is set.

Vernon adds, “I'm looking to sign
one or two traditional artists, for the
want of a better description. We're
looking at a couple of previously to-
tally unrecorded old-timers from the
South, a gnitar-harmonica duo...I'm
also looking to sign at least one, and
two if possible, really big names—
household names, one of whom has
been ignored over the past 10 or 15
years.”

Concerning Code Blue's larger ob-
jectives, Vernon says, “We're looking
at the reality of trying to break this
[music] across into all the other mar-
ketplaces. It needs to have a cross-
over appeal, in whichever direction
that is—whether that is into the
white rock market, whether that is
the black soul market.”

Pat Creed, Atlantic product man-
ager for Code Blue, says that while
the new label is being considered in
crossover terms, “what we've got to
do first is satisfy the blues market,
and we have to feel that we've really
reached the potential there so that we
have that base to build upon and get
a consensus for where to go beyond
that.”

To that end, Atlantic has engaged
New York-based “Serious” Bob
Laul to promote Code Blue product
independently at album rock and
college stations, and at such outlets
as House Of Blues’ syndicated “Ra-
dio Hour.”

Creed says touring will help sup-
port the first releases; he anticipates
that Robertson will hit the Ameri-
can road by the end of the year.

Beyond the support offered by
Atlantic’s in-house marketing and
promotion staffs, Code Blue has se-
cured Barbara Shore of Raw Man-
agement in New York as its U.S.
representative.

Reach For The STARS!
Moving? Relocating?
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Artists & Music
“

| Composer Raps TV Shows
Without Musical Themes

BLAME THAT TUNE? We don't
think of them in the conventional
sense when we think of songs that

were created from other sources, but
I the theme songs and main titles se-
quences of our weekly TV fare can be
cherished nevertheless. They have
been part of the broadcast legacy
since the birth of commercial radio
almost three-quarters of a century
ago. Have these catchy themes fallen
prey to intense competition among
the networks? A few new shows, un-
der mandate from network execu-

seem a trivial matter to some, think
of future generations that will not
share these common musical refer-
ences. Now think of the reason why.”

DISSECTING THE DEAL: To
map out the mine field composers
face each time they negotiate with
publishers, the Nashville Songwrit-
ers Assn. International has just re-
leased “The Essential Songwriter’s
Contract Handbook.”

The 120-page paperback was the
brainchild of NSAI’s equity commit-

show leads to
the next with-

I tives, don’t tee, formed in
have music 1992 “to set
calling cards. wnrns&“" I the framework
Instead, one for a more eq-

uitable busi-
ness environ-

Former Cure Member Loses Royalty

Fight

English Judge Rules That Deal With Band Was Fair

B BY ROGER PEARSON

LONDON—Former Cure key-
boardist Lol Tolhurst lost his High
Court battle to get back payments on
royalties he claimed he was due from
his stint with the band.

Tolhurst sued Cure front man Ro-
bert Smith and his company, Smith
Musie, as well as Fiction Records
and its managing director, Chris
Parry, alleging that a 1986 deal was
unfair to him. The case was heard in
February and March.

On Sept. 16, Justice Chadwick ru-
led that the deal was not unfair, leav-
ing Tolhurst with a legal bill esti-
mated at more than 1 million pounds
($1.5 million). Until the '86 deal, Cure
founders Tolhurst and Smith had
been on equal terms.

The judge rejected claims that the
deal—giving Tolhurst some 2% of

some other members of the band re-
sented his membership in the Cure
and wanted him sacked.

The “principal composer and out-
standing musician” was Smith, the
Jjudge said, and other members of the
group had relied on him to protect
their interests.

The hearing brought out many
scenes which showed Tolhurst in a
rather pathetic light. “He had a very
serious problem with alcohol addie-
tion ... which at the time [was] se-
verely limiting his ability to perform
as a musician,” the judge said.

Smith, in his testimony, said that
alcohol transformed Tolhurst into “a
tired, shambling shadow of his
former self,” and recalled the fact
that Smith had tried to use colored
dots on a keyboard to remind Tol-
hurst which keys to press. Smith also
said that he wrote “Shiver And

Shake” with Tolhurst in mind, and
asked Tolhurst to stand in front of
him during the recording session.

By contrast, Tolhurst pointed out
that everyone in the band was prone
to heavy drinking, and recalled a trip
to Venice on the Orient Express
when the band’s bar bill was more
than 2,000 pounds ($3,000) for one
night. Tolhurst also claimed he was
the vietim of a campaign of practical
jokes, including the time the band
put a dead scorpion skin in his flan-
nel (washcloth).

After the ruling, Tolhurst said he
was “very sad” at the verdict and in-
tends to take legal advice as to
whether he should appeal.

Tolhurst left the Cure in 1989, and
now has his own band, the Presence.

Roger Pearson writes for the U.K.
Law News agency.
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out any transi- ment for gross sales—was signed under un-
tional ele- songwriters."” due influence, and said Tolhurst was
ments. . Members of lucky to get that much because he
Composer by Irv Lichtman the committee was only being kept on because he AMUSEMENT BUSINESS®
I Richard R. are  Lewis was a founding member of the group.
Bellis, president of the Hollywood-  Anderson (“Whatever Happened To Justice Chadwick said Tolhurst BOXSCOR TOP 10 GONCERT
based Society of Composers & Lyri- Old Fashioned Love”), Dennis Lord had been “wise” to accept the deal, as GROSSES
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tomers in a particular store by mak- fith, Hal Ketchum, and Iris De- As for the future, Carey is already at o
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stamps for each generation. They are 5. Nirvana, “Bleach.” 800-669-1002
I used in motion pictures to identify a
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MGCM Grand Claass for the same price as First Clas.
OK’ now open them' New York - Los Angeles - Las Vegas

Believe your eyes. MGM Grand Air’s exclusive one class
service — Grand Class —offers First Class travelers everything
they've dreamed about in an airline.

Exclusivity. Privacy. And amenities you won't find anywhere

else, like a stand-up bar and lounge. Sleeper seats and queen-

size beds. Award-winning gourmet food, prepared on board.

And private State Room conference areas. With

fewer seats and more flight attendants, you Ciry Deeart/ARaive Day

also experience personal service the way it was ~— LAX/JFK  9:15am/5:30pm  Daily (exc. Sat)

) LAX/JFK  3pm/l1l:15pm  Daily (exc. Sat)
meant to be —from curbside to touch down. a "

JFK/LAX 10:30 am/1:30 pm  Daily (exc. Sat.)

. g . JFK/LAX  6:30 pm/9:30 Daily (exc. Sat.
All, amazingly, for the same price as First Class. B

JFK/LAS 7:45 pm/10:16 pm Thurs. & Sun.

So the next time you travel our Golden Triangle ~©8/7F€  temf&®em e

route — between New York and Los Angeles, or  LAX /o 0o o s Thare & Sun
between those cities and Las Vegas —tell your
travel agent youTe ready for something more than regular

First Class. Ask them to treat you to Grand Class.

Call 1-800 ASK 4 MGM (1-800 275-4646) or your
travel agent today. ¢

L ——

MGM : :
GHAND AIR  Grand Class. Its what first class was meant to be.
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ROYAL RAPPER: With a
little help from her friends,
J.V.’s Thump Records debut,
“Nayba’hood Queen,” got off
to a healthy start in the Pa-
cific region, where it bowed
at No. 23 among Heatseeker
titles Sept. 17.

Pebo Rodriguez, GM of
Thump, says the inclusion of
the title track on the Baka
Boyz’ morning show on top
40/rhythm KPWR (Power

Crushed. 550 Music/
Epic trio Velvet Crush
landed the opening slot
for the much-anticipated
Mazzy Star and the Jesus
& Mary Chain tour, which
begins Oct. 13. The band
was featured performing
cuts from its debut,
“Teenage Symphonies
To God,” on the national
album alternative show
“The World Cafe” on
Sept. 22.

106) Los Angeles—and the
exposure she is receiving via
the Lowrider World Tour
Latinpalooza Concert '94—is
“moving sales of her debut
along nicely.”

Longtime fans the Baka
Boyz produced the title
track, while Jon St. James
(Candyman, Stacey Q) and
Latino rapper Kid Frost pro-
duced various other tracks.

“The Baka Boyz got the
ball rolling here in Southern
California,” says Rodriguez.
“But the Lowrider tour
really created a stir.”

Also featuring Ice Cube
and War, the Lowrider tour
began in March and wraps up
with a show at the L.A. Coli-
seum and Sports Arena Oct.
9. The 19-year-old Hispanic
rapper also opened for
Coolio in August.

Prior to the album’s re-
lease, J.V. embarked on the
Project Reward
Tour of Southern
California  high
schools from Jan-
uary to June,
where she per-
formed and en-
couraged students
to stay in school.

The artist’s con-
stant touring and
street awareness
have garnered her
cover stories in
The Noise and |

El

Losing It. Radioactive will
release ““Lost In The Former
West,” the sophomore effort
from U.K.’s wrath-ridden
faves Fatima Mansions, on
Oct. 11. "“The Loyaliser” is
the first offering for college
and modern rock radio,
specialty mix shows, and
dance clubs. On Oct. 8, the
band begins touring with
Live and Weezer.

MOUNTAIN
The Samples, Autopilot

I\

PACIFIC

' Rappin’ 4-Tay, Don't Fight The Feelin’
L ACE U

Streetbeat maga-
zines.

CONFESS: RCA

is hoping to capi-

talize on the strong support
album alternative KSCA Los
Angeles is lending Dillon
O’Brian’s debut, “Scenes
From My Last Confession.”

“We want to put a micro-
scope in that market, and
turn it into a magnifying
glass,” says Hugh Surratt,
senior director of artist de-
velopment at RCA.

The Irish singer/song-
writer performed for buyers
at L.A.’s Virgin Megastore in
early September before rop-
ing in a few hundred people

T HE

M EAST NORTH CENTRAL
I Martina McBEige, The Way That 1 Am i

WEST NORTH CENTRAL
Martina McBr_ide, rle_ .v./ay_[flwﬂ 5m_

i,

REGIONAL HEATSEEKERS #1'5

NORTHEAST
[ The Samples, Autopilof

/]

A |
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MIDDLE ATLANTIC
Rusiod Roo. When Hoke

SOUTH ATLANTIC
Immature, Playtyme Is Over

tions, and Paul Young, has
been performing for other re-
tailers as well. In September,
he played at the Handleman
convention in Boulder, Colo.,
and a Kemp Mill sales con-
vention in Washington, D.C.

“My Father's Son,” “Angel
Of Mercy,” and “Something
Almost Sacred” are the
tracks garnering the most al-
bum alternative airplay.

HANDOUTS: Nettwerk/
I.R.S. is making
the most out of
Australian am-
bient pop trio

Single Gun
Theory’s open-
ing slot on
Sarah Me-

Lachlan’s tour,
which wraps up
Saturday (1).
The label has
handed out

N 7

SOUTH CENTRAL

Immature, Playrym_e Is st_zr .

REGIONAL

ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

MIDDLE ATLANTIC
Rusted Root, When | Woke
Des'ree, | Ain't Movin'
[Il Al Skratch, Creep Wit' Me
Luscious Jackson, Natural Ingredients
dada, American Highway Flower
Crystal Waters, Storytelier
Love Spit Love, Love Spit Love
Immature, Playtyme Is Over
BBM, Around The Next Dream
Type O Negative, Bioody Kisses

comNpmALN~
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WEST NORTH CENTRAL
Martina Mc8ride, The Way That | Am
Deadeye Dick, Different Story
dada, American Highway Flower
Adam Sandler, They're All Gonna Laugh..
Big Head Todd/Monsters, Sister Sweetly
Doug Supernaw, Deep Thoughts From A..
Luscious Jackson, Natural Ingredients
Immature, Playtyme Is Over
Ken Mellons, Ken Mellons
Love Spit Love, Love Spit Love

SComNomawN-

at an in-store appearance
Sept. 24. He'll perform at
Cafe Largo at the end of
October.

O’Brian, who has worked

as a sideman for the late
Ricky Nelson, Chuck
Berry, and Taj Mahal, and
has written for Ringo Starr,
Joe Cocker, the Tempta-

12,000 cassette
singles of
“Fall,” the first
single from
“Flow, River Of
My Soul,” the
band’s third al-
bum and second
U.S. release.

“We wanted to put the mu-
sic right into people’s hands,”
says Paul Orescan, VP of
marketing and promotion at
I.R.S. “This has been a great
opportunity because they get
to play to their target audi-
ence, which is a mix of alter-
native and adult, and that’s
who makes up Sarah’s audi-
ence.”

After the McLachlan tour,
Single Gun Theory will spend
three weeks doing club dates
and performing at birthday/

anniversary bashes for such
radio stations as album alter-
native WDST Woodstock,
N.Y., modern rock WHTG-
FM Monmouth, N.J., and
modern rock WEQX Man-
chester, Vt.

Before the Sydney-based
band heads back to its home-
land, it will participate in an
interview with fans on Amer-
ica On-Line, according to
Orescan.

Building Blocks. “There's
Something Wrong With
Love,” the second album
from Up Records’ Boise,
ldaho-based rockers Built To
Spill, bowed at No. 3 among
Heatseeker titles in the
Mountain region on Oct. 1.
The trio embarks on a cross-
country trek on Tuesday (4).

ROAD WORK: Epitaph’s
Rancid is opening for label
mates the Offspring from
Oct. 15-Nov. 5, while Epi-
taph’s Gas Huffer is in the
midst of a tour through Oct.
25 ... Mute's Miranda Sex
Garden and World Domina-
tion’s Sky Cries Mary team
up for dates from Oct. 8-28
... Virgin’s Gilby Clarke
heads out from Tuesday (4)-
Nov. 5. The November dates
are opening slots for Aero-
smith in South America.
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R&B

ARTISTS & MUSIC

Vintage R&B Acts Coming Back

But Selling Their New Titles Isn’t Easy

B BY DAVID NATHAN

LOS ANGELES—Spurred by the
popularity of “old school” hit compila-
tions and hot rap acts sampling vintage
R&B music, recording artists of the
late 1960s through the early 1980s are
heading back to
the studio to re-
cord new albums.
But consumer in-
terest does not al-
ways translate
into sales for these
veteran acts.

Among the vin-
tage R&B artists
with new, original
product in the marketplace are James
Brown alumni the J.B.s (“I Like It
Like That”) and Bobby Byrd (“On The
Move”) on Instinct
Records; Johnny
“Guitar” Watson
(“Bow  Wow"),
Leon Haywood
(“Freaky Man”),
Tyrone Davis
(“For The Good
Times”), and Dra-
matics members
Ron Banks & L.J.
Reynolds (“Two Of A Kind”), all on
Bellmark; War (“Peace Sign”) from
Avenue Records; and Bootsy Collins
(“Blasters Of The Universe,” “Zilla-
tron Lord Of The Harvest,” and “Third
Eye Open” featuring Hardware, his act
with Buddy Miles and Stevie Salas) on
Rykodisc.

Part of the inspiration for these re-
cordings is the recent success of best-
of releases and multi-artist compila-
tions. No less than eight albums featur-
ing older R&B material have appeared
on the Top R&B Albums chart during
the last four weeks.

Among the strongest titles is Zapp &
Roger’s “All The Greatest Hits,” re-

WATSON

COLLINS

leased by Reprise in September 1993.
According to SoundScan, it has sold
449,000 copies. Other active sellers, ac-
cording to SoundScan, are Barry
White’s “All Time Greatest Hits,”
which has sold 36,000 units since its
June release by Casablanca; Bootsy
Collins’ “Back In The Day” (Warner
Archives), which was released in Au-
gust and has sold 16,000 units; and the
Isley Brothers’ “Beautiful Ballads”
(Sony Legacy), also released in August,
which has sold 12,000 records.

Compilation packages, traditionally
considered as only catalog items, have
also made the Top R&B Albums chart.

Volumes 1 and 2 of “The Timeless
Collection,” the latest in a “Slow Jams”
series released on Capitol’s the Right
Stuff imprint, rose to No. 52 and No.
74, respectively. Independent label
Thump Records has enjoyed chart suc-
cess with its “Old School” and “Old
School Volume II” packages, both
peaking at No. 35.

Yet to chart, but generating consid-
erable consumer interest, is “Phat
Trax,” a five-volume series from Rhino
Records. The label has had previous
forays into the “old school” arena with
the “Street Jams” series and its 1993
five-volume set “In Yo’ Face: The His-
tory Of Funk.”

“Funk Essentials”—an ongoing
PolyGram series that has included
packages by the Bar-Kays, Cameo, and
ConFunkShun that charted following
its release last year—has also stimula-
ted interest among record buyers.

Despite these successes, it is an up-
hill battle to move new titles by the
older artists. Label executives agree
that that promotion at retail rather
than radio has been the key to boosting
sales.

“We don’t have any illusions about
the retro nature of the musie,” says In-
stinct president Jared Hoffman.

Instinet acquired the Byrd and the

A Sharp Self-Made Single
Gets Geronimo A Blunt Deal

@ BY HAVELOCK NELSON

NEW YORK—After fishing for a label
deal based on his self-manufactured
debut single,
“Shit’s Real,” and
getting no bites,
Mic  Geronimo
gained respect the
old-fashioned way:
He put out the
record independ-
ey ently. His efforts
GERONIMO resulted in a con-
tract with Blunt
Recordings and a running start for the
marketing of “Take It Like It Is,” his
first album.

“We got tired of waiting, so I got
some people to invest in me,” says Ger-
onimo. “We pressed up ‘Shit’s Real’
and distributed it to all the ill [New
York] DJs, like Ron G., Kid Capri, Red
Alert, and Funkmaster Flex. We told

them, ‘If you like it, look out and repre-
sent. If you don't, crack it over your
knees.” By the grace of God, they liked
what they heard.”

Copies of the single were issued in
November 1993 to several stores in
Queens, N.Y., on consignment.

Says Geronimo, “I couldn't tell you
exactly how many sold, but we pressed
anywhere from 300 to 700 copies, then
500 more—and they all went.”

D-Two, manager of independent re-
tailer Hot Wax Records in the Jamaica
section of Queens, says, “Before the
records even came in, I played Mic’s
demo tape in the store. People kept
asking me, ‘When’s that coming out,
when’s that coming out?’ Things just
blew out from there.”

With all the interest at the street
level, several record companies took
notice, including those which initially
passed on Geronimo. In December

(Continued on page 32)

J.B.s releases through a licensing deal
with Germany’s Soulciety label.

“It’s not an easy swing for stations
that are oriented toward a younger
demo to include this music on their
playlists,” Hoffman says. “That’s why
we've been focusing heavily on retail
listening-booth activity. Everytime
we've played cuts from ‘On The Move’
and the J.B.s’ ‘I Like It Like That’ in
clubs or in stores, the response has
been instant.”

Retailers have also given a thumbs
up to veteran group War, says Avenue

(Continued on page 28)
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Kronic Attack. The members of Kaper Records act KRONIC (Kids Rappin’ On

New Ideas & Concepts) take a break from shooting their video for “Summertime,”
a track from the recently released debut EP “Da 4 FOOT ATTACK." Pictured with
the group is video director Lionel Martin.

ART VERSUS SCIENCE: In the late '50s and into the
’60s, doo-wop was the thing. Every third urban street cor-
ner boasted wannabe crooners belting colorful four- and
five-part harmonies.

By the "70s, R&B groups had evolved into a more in-uni-
son style of song, fronted by strong lead vocals. The decade
also signaled the beginning of computer applications that
allowed producers to “synthesize” instruments and vocals.

Jazzman Herbie Hancock, with his platinum-certified
“Head Hunters” in 1974, was among those who led the
movement toward that emerging technology.

Toward the end of "70s, the dominant forms of R&B mu-
sie—funk and disco—were also heavily involved in the sci-
ence of music.

By the '80s, rising costs for just about everything left
labels encouraging producers to program music. The re-
sult was the elimination of excess production expense
(read: studio musicians).

What followed was the

As Trends In R&B Vocal Styles Keep
Shifting, Everything New Is Old Again

rise of soulless R&B. “Me-
morex” became favored
over “live.”

As the '80s came to a
close, so did Reaganomics
and the age of “me.” The
art of music was redisco-
vered in the form of '50s-
and ’'60s-style doo-wop.

The
Rhythm
and the

Blves .

Groups like Take 6 led
R&B back toward a more
human level. Parted har-
mony came back with a
vengeance, and ushered in
a new breed of R&B groups.
Moving toward 1995, traditional R&B continues to re-
invent itself. The next wave of R&B product minimizes
parted harmonies in favor of lead vocals supported by cho-
rus singing styles and "70s-structured arrangements.
Career-minded labe! execs, producers, and acts take
note: To each new generation, the music purveyed is an
original sound. But in many ways, it is merely a reprise.

EXECUTIVE MOVEMENTS: Victoria Clarke departs
Pendulum publicity in New York . .. Herb Jones exits his
VP of promotion slot at Scotti Bros. in Santa Monica, Ca-
lif.; the label is searching for a replacement.

MORE SCOTTI RUMBLINGS: Veteran crooner Fred-
die Jackson has signed with Scotti Bros. after only two
albums with RCA. Jackson’s second and final project with
RCA is a Christmas album.

Look for Jackson to return to the style that made him
so successful during his early days with Capitol Records,
says Scotti Bros. black music president Kevin Evans.

Jackson’s 1993 set, “Here It Is,” featured longtime col-

by J. R. Reynolds

laborator Paul Laurence as well as several young, new pro-
ducers designed to tap into the younger generation. The
result was disappointing. The album only reached No. 11
on the Top R&B Albums chart.

Says Evans, “We're concentrating heavily on finding the
right songs. We want to work with some of the original pro-
ducers he worked with, along with other heavy hitters.”

Look for a Scotti Bros. release from the Grammy-nomi-
nated artist in the first quarter of *95.

INNOVATIVE METHODS OF EXPRESSION: Nike is
airing television commerecials in Japan that feature the mu-
sic of unsigned Los Angeles-based rapper Poetry. Work-
ing with producer-partner Michael Starr, Poetry scored
the background music for a series that depicts Japanese
winners of the athletic foot gear company’s “Hoop Hop
Tour” promotion.

Directed in the quick-cut motif of musie clips, the 12
spots feature the winners
visiting various basketball
courts in U.S. cities and in-
teracting with music art-
ists like Ice-T and NBA
basketball stars like Scot-
tie Pippen and Chris Mul-
len.

The fact that Nike chose
an American hip-hop artist
to score ad spots airing in
Japan re-emphasizes the
popularity of American
hip-hop around the world.

0 IS RECOGNIZED: Grammy-winning producer and
multimedia entrepreneur Quincy Jones was one of 32 per-
sons selected to serve on President Clinton’s Committee
on the Arts and Humanities.

The committee was formed to advance public under-
standing of the arts and humanities and to establish new
partnerships between the private sector and federal agen-
cies to address critical issues in cultural life.

Jones also is founder of the Listen Up Foundation, a
nonprofit organization dedicated to inspiring youth to
achieve their full potential and embrace the values of dig-
nity of work, creativity, and the importance of education
and the pursuit of excellence.

MUSICAL INTERLUDE: Big Beat/Atlantic R&B act
Groove U. turns in a solid performance with its current
single, “Old Becomes New.” Simple in construction, the
song evokes heartfelt warmth and offers a catchy hook . ..
If you overlook the dubious lyries that litter “Don’t Fight
The Feelin’,” the debut Chrysalis/EMI set from Rappin’
4-Tay, what's left are sho’ nuf cool g-funk beats backed by
skillfully issued rhymes.
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ul I n aVTM
Compiled from a national sample of airplay supplied by Broadcast Data Systems'’ Radio Track service. 79 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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Z | £ | = | ARTIST (LABEWDISTRIBUTING LABEL) E | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
g § a3 ACTION
*x NO. T #% 38 45| 10| TERroR FABULOUS (EASTWEST)
FLL MAKE LDVE TO YOU
LOVL | 9 | e o rach MOTOWR) 7 whsat o 1| [ 39 38| 14 L’ZL%EN’G' (VIOLATOR/RAL/ISLAND)
BODY & SOUL VIBE
2| 2| 7 | aNiTA BAKER (ELEKTRA) 40| 41| 8 | 7ane (votown)
34|11 STROKE YOU UP 41103121 ANY TIME, ANY PLACE
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) JANET JACKSON (VIRGIN}
413115 AT YOUR BEST (YOU ARE LOVE) 42132017 SLOW WINE
AALIYAH (BLACKGROUND/JIVE) TONY! TONI! TONE! (WING/MERCURY}
L}
51915 | WANNA BE DOWN 43|36/ 15 SPEND THE NIGHT
8/ BRANDY (ATLANTIC) |1 N-PHASE (MAVERICK/SIRE/REPRISE)
1I'D GIVE ANYTHING TOOTSEE ROLL
651 GERALD LEVERT (EASTWEST) 41486 | 11| g5'5ovy (RIP-IT)
WHEN CAN | SEE YOU 45 ROMANTIC CALL
V| 7| 18] sagyract EPiC) 4‘?_54 9 PATRA FEATURING YO-YO (EPIC)
sl6 |11 NEVER LIE 46! 47 | 13 AGE AIN'T NOTHING BUT A NUMBER
IMMATURE (MCA) 2 AALYAH (BLACKGROUND/JIVE)
(9 23| 4 HERE COMES THE HOTSTEPPER a7l 66| 2 FA ALL Y'ALL
> INUKAMOZE (COLUMBIA) — DA BRAT (S0 SO DEF/CHAOS/COLUMBIA)
LETITGO N Joy
10| 10| 8 | priNcE (waRNER BROS.) 48/ 48] 10 BLACKSTREET (INTERSCOPE)
11 251 3 U WILL KNOW 49) 59| 33 IT SEEMS LIKE YOU'RE READY
— B.M.U. (BLACK MEN UNITED) {(MERCURY) has R. KELLY (JIVE)
HOW MANY WAYS w0 WHEN A MAN CRIES
12 | 11 | 34 | 751 BRAXTON (LAFACE/ARISTA) 500 50| 3 | 1o TERRY (VIRGIND
131815 ENDLESS LOVE 51| 511 11 TAKE IT EASY
L. VANDROSS & M. CAREY (COLUMBIA) 4 MAD LION (WEEDED/NERVOUS)
14)12]12 DO YOU WANNA GET FUNKY 57 1 TASTE YOUR LOVE
1 C+C MUSIC FACTORY (COLUMBIA) HORACE BROWN (UPTOWN/MCA)
HUNGAH SUMMER BUNNIES
15|13 | 6 | KaRYN WHITE (WARNER BROS.} 53 |44]16 R. KELLY (JIVE)
& YOUR LOVE IS A... LET'S TALK ABOUT IT
16)| 19 | 10 | wimereas BROS. (MoTOWN) 8173 | 2 | wewar LARGE (EASTWEST)
5-4-3-2 (YO! TIME IS UP) 3 WHEN YOU NEED ME
1T 141 5 | 5i0E @ 89/ 62| 5 | AARON HALL (SILASIMCA)
18 FLAVA IN YA EAR WEEKEND LOVE
(18) 24| 9 CRAIG MACK (BAD BOY/ARISTA) 56| 8 | 13 QUEEN LATIFAH (MOTOWN}
THE RIGHT KINDA LOVER Julcy
19116 | 21| pu7y) LABELLE (MCA) 87|52 | & | THE NOTORIOUS B.1.G. (BAD BOY/ARISTA)
20 21| 22 SENDING MY LOVE 580571 4 THUGGISH RUGGISH BONE
4 ZHANE (ILLTOWN/MOTOWN) BONE THUGS N HARMONY (RUTHLESS)
O BACK & FORTH | DON'T WANT TO KNOW
20117 | 25 | qalivar (BLACKGROUND/IVE) 59165) 5 GLADYS KNIGHT (MCA)
TURN DOWN THE LIGHTS AFRO PUFFS
2218 | 10| gpfice (MOTOWN) 60 ) 53 | 10 | Th LADY OF RAGE (DEATH ROWINTERSCOPE)
97 BLACK COFFEE I'M ON MY KNEES
2 27| 9 | fgavy D & THE BOYZ (UPTOWN/MCA) 6160 | 3 | jonaThan BUTLER {MERCURY)
- (24 PRACTICE WHAT YOU PREACH ] HONEY
)83 BARRY WHITE (A&M/PERSPECTIVE) 62)| 67| 4 | RETHA FRANKLIN (ARISTA)
3 CANUGETWITIT I'VE HAD ENOUGH
25 30| 7 | USHER (LAFACE/ARISTA) | 63|56 6 | cinpy MIZELLE (EASTWEST)
WHERE IS MY LOVE? B ON BENDED KNEE
26|28 | 15| §| DearGe (REPRISE) 64) 691 3 | 5ovzu MeN (MOTOWN)
(271 34| 12 EVERYTHING IS GONNA BE ALRIGHT 656111 BOP GUN (ONE NATION)
- SOUNDS OF BLACKNESS (PERSPECTIVE) ICE CUBE (PRIORITY}
NUTTIN' BUT LOVE BOOTI CALL
28| 22| 18 | PEavy D & THE BOYZ [UPTOWN/MCA) _66 49| 21| Bl aCKSTREET UNTERSCOPE!
29 | 15 | 38 | ALWAYS IN MY HEART 67 55| g9 | TONIGHT
TEVIN CAMPBELL (QWEST/WARNER BROS } SWEET SABLE (STREET LIFE/SCOTTI BROS.)
V300 40| 4 BEFORE | LET YOU GO 68168/ 6| ANYTHING EVER HAPPENED TO YOU
¢ BLACKSTREET (INTERSCOPE) BEBE & CECE WINANS (CAPITOL)
(310 39| 9 THROUGH THE RAIN 690711 2 9 TH WONDER
— TANYA BLOUNT (ISLAND) DIGABLE PLANETS (PENDULUM/EMI)
32020018 FUNKDAFIED 70) 1 MAKE IT RIGHT
DA BRAT (SO SO DEF/CHAOS/COLUMBIA) ! LISA STANSFIELD (GIANT)
YOUR BODY'S CALLIN' BIGGEST PART OF ME
33133143 R ke vey 11|72 18| Taxes mePRiSE
I'M NOT OVER YOU 90'S GIRL
34| 29| 24 | CE'CE PENISTON (AM/PERSPECTIVE) 12| 63| 22 | GiackdinL kapeRRCA)
£ GETUP ONIT 3 CHOCOLATE
39 43 | 4 | KEITH SWEAT (ELEKTRA) 3 —| 1 | V2N-VEE PMPIRALISLAND)
36135] 5 PLL TAKE HER (74 1 GOING IN CIRCLES
ILL AL SKRATCH (MERCURY) L3 LUTHER VANDROSS (LV/EPIC)
| MISS YOU HIP HOP RIDE
37| 26| 23 | LRGN HALL (SILAS/MCA) _75 75| 4 | DA YOUNGSTA'S (EASTWEST)
Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications.
1 1 WILLING TO FORGIVE 14115/ 32 HEY MR. D.J.
ARETHA FRANKLIN (ARISTA) ZHANE (FLAVOR UNIT/EPIC)
21113 ANYTHING 15| 7 | 11| TREAT U RITE
SWV (RCA) ANGELA WINBUSH (ELEKTRA)
31514 YOU MEAN THE WORLD TO ME 16]12]9 THE MOST BEAUTIFUL GIRL . . .
TON{ BRAXTON (LAFACE/ARISTA) £ (NPG/BELLMARK)
427 |1IM READY 17121129 JUST KICKIN' IT
TEVIN CAMPBELL (QWEST/WARNER BROS.) XSCAPE (SO SO DEF/COLUMBIA)
5134 SOMEONE TO LOVE 181147 GOT ME WAITING
MINT CONDITION (PERSPECTIVE) HEAVY D & THE BOYZ (UPTOWN/MCA)
61412 FANTASTIC VOYAGE 19 (13| 49 THAT'S THE WAY LOVE GOES
COOLIO (TOMMY BOY) JANET JACKSON (VIRGIN)
11619 BELIEVE IN LOVE 20017]10 OLD TIMES’ SAKE
TEDDY PENDERGRASS (ELEKTRA) SWEET SABLE (STREET LIFE/SCOTTI BROS.)
8|82 CAN WE TALK 21 9 FEENIN'
TEVIN CAMPBELL (QWEST/WARNER BROS ) JODEC) (UPTOWN/MCA)
9 (11| 8 | BELIEVE 22 10 ROUND AND ROUND
SOUNDS OF BLACKNESS (PERSPECTIVE) | GLENN JONES (ATLANTIC)
10|10 5 | REGULATE 23| 19| 10 | GROOVE THANG
WARREN G & NATE DOGG (DEATH ROW) ZHANE (ILLTOWN/MOTOWN)
BUMP N’ GRIND NEVER KEEPING SECRETS
W19 10 Rkaly uwb 24| 23| 23 | gaYFACE EPIC)
RIGHT HERE (HUMAN NATURE) SHOOP
12116130 | Sy () 25|22 | 30 | SALT.n-pePA (NEXT
13/18| 4 | BACKIN IHE DAY Recurrents are titles which have appeared on the Hot R&8
AHMAD (GIANT) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

5-4-3-2 (YO! TIME IS UP) (Second Generation
Rooney Tunes, BMI/MCA, BMI/Creole Chee Chee,
ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP)

90’S GIRL {Lows St.. BMI/Scrap Pyle, BMI/Truteazin’
Type Nite, ASCAP/Donril, ASCAP/Zomba,
ASCAP/Mr.Peanut Butter, ASCAP/Smokin’ Sound.
ASCAP/WB, ASCAP) WBM

9 TH WONDER (BLACKITOLISM) (Wide Grooves,
BMI/Gitro, BMI/EMI Blackwood, BMI)

ACTION (EMI Blackwood. BMI) HL

AFRO PUFFS (Suge, ASCAP)

ALL THIS LOVE (Jobete, ASCAP)

ALWAYS IN MY HEART (Sony, BMI/Ecaf, BMI/Boobie-
Loo, BMI/Warner-Tamerlane, BMI} HL/WBM

ANY TIME, ANY PLACE/AND ON AND ON (Black Ice.
BMI/Flyte Tyme. ASCAP) WBM

AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI
April, ASCAP)

BACK & FORTH (Zomba, BMI/R Kelly. BMI} WBM
BEFORE | LET YOU GO (Donril, ASCAP/Zomba,
ASCAP/MCA, ASCAP/Tade|. ASCAP/Davey Pooh,
ASCAP/Chauncey Black. ASCAP)

BIGGEST PART OF ME (Windswept Pacific.
ASCAP/Longitude. BMI) WBM

BLACK SUPERMAN (Dollarz-N-Sense. BMI/Phront
Street, BMI/Pimp Clinic. BMI/D.J. K-oss. BMI)

BODY & SOUL (EMI Virgin, BMI/Shipwreck. BMI/EMI
Virgin, ASCAP/Future Furmiture, ASCAP)

BOOTI CALL (Donril, ASCAP/Zomba, ASCAP/Erick
Sermon, ASCAP/MCA, ASCAP/Tadej, ASCAP/Color It
Funky, ASCAP/Saja, BMI/Troutman, BMI) HL/WBM
BOP GUN (ONE NATION) (Gangsta Boogie. ASCAP/WB,
ASCAP/Deep Technology, ASCAP/Full Keel, ASCAP) WBM
BOW WOW (Booty Ooty, BMI)

BRAND NEW (Mass Confusion, ASCAP/EMI April,
ASCAP/DeSwing Mob, ASCAP)

BREATHLESS (Songcase. BMI)

BUCK EM DOWN (Stolen Souls, ASCAP/Target
Practice, ASCAP/Misam, ASCAP)

CAN U GET WIT IT (DeSwing, ASCAP/EMI April, ASCAP)
CHOCOLATE (Jobete, ASCAP)

DON'T FRONT {Potential, BMI/Missjones, BMI/T'Ziah's,
BMI/Wikid & Evil. BMI/Tumblin' Dice, ASCAP}

DO YOU WANNA GET FUNKY (Cole-Clivilles.
ASCAP/Duranman, ASCAP/EMI Virgin, ASCAP) HL
ENDLESS LOVE (Pgp, ASCAP/Brockman,
ASCAP/Intersong, ASCAP)

EVERYTHING IS GONNA BE ALRIGHT (Flyte Tyme.
ASCAP/New Hidden Valley, ASCAP/Casa Dawvid.
ASCAP) WBM

EXPERIMENT (Sly As A Foxx, BMI)

FA ALL Y'ALL (So So Def, ASCAP/EMI April, ASCAP/Air
Control, ASCAP)

FLAVA IN YA EAR (For Ya Ear, ASCAP/Jamce Combs,
ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP) HL
FREE (Black Eye, ASCAP/Kee-Drick, BMI/Warner
Bros., BMI)

FUNKDAFIED (So So Def, ASCAP/EMI April, ASCAP/Air
Control, ASCAP)

FUNKY Y-2-C (No Hassle, ASCAP)

GET UP ON IT (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Scottsville. BMI/EMI Blackwood, BMI)

GIVE IT UP (Suburban Funk, BMI/Bring The Noize,
BMI/Def Amencan, BMV/Irving, BMI) WBM

HERE COMES THE HOTSTEPPER (Salaam Remi,
ASCAP/Pine. PRS/Longitude, BMI)

HIP HOP RIDE (Marley Marl, ASCAP/EMI April,
ASCAP/Top Jam, BMI/Supreme G, ASCAP)

HIT BY LOVE (EMI Virgin, ASCAP/Steven And Brendon,
ASCAP/Casadida, ASCAP)

HONEY (Sony, BMI/Ecaf, BMI)

HOW MANY WAYS (Three Boyz From Newark,
ASCAP/Polygram, ASCAP/Lady Ashlee, BMI/Jay Bird
Alley. BMI/Black Hand, ASCAP/Zomba, BMI/Raphic, BMI}
HUNGAH (Warner-Tamerlane, ASCAP/Kings Kid.
BMI/Flyte Tyme. ASCAP)

I’D GIVE ANYTHING {Full Keel. ASCAP/Farrenuff.
ASCAP/Farren Curtis, BMI/Longitude, BMI/August
Wind. BMI/Albert Paw, BMI/Curbsongs, ASCAP/Mike
Curb. BMI} WBM

| DON'T WANT TO KNOW (Sony, BMI/Ecaf. BMi)

IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd..
ASCAP/Music By Candelight, ASCAP/Music Corp. Of
America, BMI/MCA, BMI/Nelana, BMI} WBM

| GOT A LOVE (Smooth Flowin’, ASCAP/Pete Rock,
ASCAP)

I'LL BE AROUND (Warner-Tamerlane, BMI)

I’LL MAKE LOVE TO YOU (Sony Songs, BMI/Ecaf.
BMI) HL

I’LL TAKE HER (Gabz, ASCAP/Brian-Paul, ASCAP/11
C, ASCAP/Deep Soul, ASCAP/III. ASCAP)

{ MISS YOU (MCA, ASCAP/jamron, ASCAP/Sweetness,
BMI) HL

{'M NOT OVER YOU {Last Song, ASCAP/Third Coast,
ASCAP)

1I'M ON MY KNEES (Zomba, ASCAP) WBM
INFATUATION (Foxxhole, BMI)

| SAW IT CUMMIN' (PMD, ASCAP/Bridgeport, BMI)
I'VE HAD ENOUGH (Yel RAHC, BMI/AImo Irving, BMI)
WBM

| WANNA BE DOWN (Human Rhythm, BMI/Young
Legend, ASCAP)

101 (Young Bob, ASCAP/Tunes On The Verge Of
Insanity, ASCAP/Gimme Some Hot Sauce,
ASCAP/Famous, ASCAP/Mo Better Groove, ASCAP)
JUICY/UNBELIEVABLE (Tee Tee, ASCAP/Janice
Combs, ASCAP)

LETITGO (Controversy, ASCAP/WB, ASCAP)

LET ME LOVE YOU (Bam fams. BM|/Interscope Pearl,
BMI/Warner-Tamerlane, BMI) WBM

LET’S TALK ABOUT IT (Divided, BMI/Zomba.
BMI/Ramal. BMI/Warner-Tamerlane. BMI)

MAKE IT RIGHT (Rhett Rhyme, ASCAP/Quiet Of Mind,
ASCAP/BMG, BMI/Girl Next Door, BMI)

NAPPY HEADS (Tete San Ko, ASCAP/Obverse Creation,
ASCAP/Sony, ASCAP/EMI Blackwood, BMI) HL

NEVER LIE (Hook. ASCAP/Zomba, ASCAP/Teaspoon,
ASCAP) WBM

NO GUNS, NO MURDER (Dope On Plastic.
ASCAP/BAMB, BMI)

NONE OF YOUR BUSINESS (Sons Of K-oss.
ASCAP/Out Of The Basement, ASCAP/Unart, BMI/Next
Plateau, ASCAP) WBM

NUTTIN’ BUT LOVE (Kid Capri, ASCAP/EMI April,
ASCAP/Eazy-Duzit, ASCAP) HL

OLD BECOMES NEW (Kharatroy, ASCAP/Chrysalis,
ASCAP)

PARTY (Pottsburg, BMI/Harnck, BMI/Longitude, BMI)
PASS THE LOVIN' (Night Rainbow, ASCAP/Brown Girl,

Bil

Iboard

FOR WEEK ENDING OCTOBER 8, 1994

Hot R&B Singles Sales.

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart

SoundScan
g Tme s |% |8 | nme
£ | ARTIST (LABEL/DISTRIBUTING LABEL) | % | = | ARTIST (LABEL/DISTRIBUTING LABEL)
FANTASTIC VOYAGE
*w NO.1 * * 38| 341 21| Coowio (Tommy Bov)
PLL MAKE LOVE TO YU T |
1| 1| 8 oo men Morewsi— aawwmne 1| (39 |26 | 10 [ BOMANTIC EALL | o €rio
I
¥ NEVER LIE FUNKY Y-2-C
245 | 1| [MMATURE tacay 40|36 | 17 | T4iE PUPPIES (CHAOS/COLUMBIA)
AT YOUR BEST (YOU ARE LOVE) I3l THROUGH THE RAIN
3 |3 5 | RALIVAR (BLAGKGROUND/IVE) A1) 62 | 6 | TaNYA BLOUNT (SLAND) A
TOOTSEE ROLL HONEY
416 | 19_ 69 BOYZ (RIP 1) i 4 48__ 2| ARETHA FRANKLIN (ARISTA)
5|2 | 9 FLAVA IN YA EAR 43137111 SPEND THE NIGHT
7| CRAIG MACK (BAD BOY/ARISTA) N-PHASE (MAVERICK/SIRE/REPRISE)
| WANNA BE DOWN BUCK EM DOWN
B[ 10| 4 | XDy (ATLANTID) 44151 | 3 | BLacK MOON (WRECK/NERVOUS)
114111 STROKE YOU UP 450416 | SAW IT CUMMIN'
CHANGING FACES (SPOILED ROTTENBIG BEAT) PMD (PMD/RCA}
g81717 JUICY/UNBELIEVABLE 46 | 43 RECOGNIZED THRESHOLDS OF . .
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) BOOGIEMONSTERS (PENDULUM/EMI)
THUGGISH RUGGISH BONE | GOT A LOVE
D 11| 7 | BONE THUGS N HARMONY (RUTHLESS) 41 42 3 | PEYE ROCK & C.L. SMOOTH (ELEKTRA)
ENDLESS LOVE SUMMER BUNNIES
10{ 8 | 4 | VANDROSS & M. CAREY (COLUMBIA) | 48 (46| 7 | R «ecy uve)
I'D GIVE ANYTHING | BACK IN THE DAY
u | 1|9 | GERALD LEVERT (EASTWEST) 3 4913 lﬁ AHMAD (GIANT} |
BODY & SOUL WILLING TO FORGIVE
1209 | 6 | aNiTa BAKER (ELEKTRA) | 50 | 44| 25 | {RETHA FRANKLIN (ARISTA)
13 25]3 PRACTICE WHAT YOU PREACH | 51166 3 PARTY
1 BARRY WHITE (ARM/PERSPECTIVE) | DIS-N-DAT (EPIC STREET/EPIC)
k { HERE COMES THE HOTSTEPPER | SWEAR
_Jﬁ): 21| & | NrKAMOZE (COLUMEIA) 52|45 | 22 | (1 4-ONE (BUTZZATLANTIC)
CAN U GETWITIT HIP HOP RIDE
15 | 13 1 10 | sher (cAFACE/ARISTA) 83150 [ 5 | DavoUNGSTA'S ‘EASTWEST)
DO YOU WANNA GET FUNKY 5.4-3-2 (YO! TIME IS UP)
16 | 14 | 11 | CUc WUSIC FACTORY (COLUMBIA) 5|71 | 2 | JADE (GIANT)
} TAKE IT EASY 3 BLACK SUPERMAN
1718 | 14 | /A0 LION (WEEDED/NERVOUS) i 95)| 63 [ 6 | ABOVE THE LAW (RUTHLESS/RELATIVITY)
18116 |11 THISD.J 56|47 |18 NAPPY HEADS |
WARREN G (VIOLATOR/RAL/ISLAND) FUGEES (TRANZLATOR CREW) (RUFFHOUSE) |
| —|
19|17 [ 11 BOP GUN (ONE NATION) 51149 |24 I'M NOT OVER YOU
ICE CUBE (PRIORITY) CE CE PENISTON (ASM/PERSPECTIVE)
—
20) 1 U WILL KNOW 58" 1 BEFORE | LET YOU GO
/ B.M.U. (BLACK MEN UNITED) (MERCURY) BLACKSTREET (INTERSCOPE)
YOUR LOVE IS A. . BRAND NEW
2Df 20 | 7 | WHITEHEAD BROS. {MOTOWN) 99 — | 2 | sisTA (ELEKTRA)
21519 AFRO PUFFS 601599 SLOW WINE
THE LADY OF RAGE (DEATH ROW/NTERSCOPE) TONY! TONI! TONE! (WING/MERCURY)
7 I'LL TAKE HER YOUR BODY'S CALLIN’
231 21| 4 | | [AL SKRATCH (MERCURY) 61161120 | g keriy uwve)
\ LETITGO 90’S GIRL
24) 22 [ 7 | PRINCE (WARNER BROS.) | 62 167 | 19 | GLAZKEIRL (kaFERRCA) |
25287 WHERE IS MY LOVE? 63 (53|14 SOUTHERNPLAYALISTICADILLACMUZIK
EL DEBARGE FEAT BABYFACE (REPRISE) OUTKAST (LAFACE/ARISTA}
WHEN CAN | SEE YOU |t | NO GUNS, NO MURDER
26 | 23 [ 16 | ghbviack (epic) 1647 | 8 | ravvon v
271308 NONE OF YOUR BUSINESS 65 | 55 | 19 ANY TIME, ANY PLACE
SALT-N-PEPA (NEXT PLATEAU/LONDON) | JANET JACKSON (VIRGINS
20 | DON'T WANT TO KNOW GIVE IT UP
28) 38 [ 5 | GLADYS KNIGHT (MCA) 66 (57| 13 | BUBLIC ENEMY {DEF JAM/RALASLAND)
29 19| 19 | FUNKDAFIED (67 | | 1USED TO LOVE HER
DA BRAT (SO SO DEF/CHAOS) COMMON SENSE (RELATIVITY)
: l !
BOOTI CALL WEEKEND LOVE/BLACK HAND SIDE
30| 28| 16| GACKSTREET (INTERSCOPE) 88152 13| quen LaTiFar (MoTOWR)
NUTTIN' BUT LOVE BOW WOW
31|29 | 15 | {eavy b & THE BOYZ (UPTOWN/MCA) 63|72 | 2 | JoHNNY “GUITAR" WATSON (WILMA}
["5 | 9 TH wonDER 1 MISS YOU
32|64 | 2 | 5iGaBLE PLANETS (PENDULUMEMI) 10|54 | 24 | 4aRON HALL (SILAS/MCA)
L33 PLAYAZ CLUB CHOCOLATE
33)135 | 4 | RAPPIN'a-TAY (CHRYSALISEMD 11156 | 4 | VoNVEE (PMPRALISLAND)
THE RIGHT KINDA LOVER HUNGAH
34133 20 [ P LABELLE (mCA) 12170 [ 2 | GaRYN WHITE (WARNER BROS.)
35 (32 22 100% PURE LOVE 13 —11 TURN DOWN THE LIGHTS
CRYSTAL WATERS (MERCURY) SHANICE (MOTOWN)
ACTION PLACE WHERE YOU BELONG
36 |31 | 11| Teqeor FaBULOUS (EASTWEST) 14160 | 18 | S ey
r ¥
{IB{ a0 | 31| HOW MANY WAYS 75| _ | 3 | IT'S YOUR BIRTHDAY
| TONI BRAXTON (LAFACE/ARISTA LUKE (LUKE) i

() Singles with increasing sales. © 1994 Billboard/BPI Communications and SoundScan, Inc.

13
20

7

25

33
51

98

48
56
39
63

28
21

ASCAP/Kwakwani, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP/Darin Whittington, ASCAP)
PLAYAZ CLUB (Rag Top, BMD)

PRACTICE WHAT YOU PREACH (Seven. BMI/Super.
BMI/Divided, BMI/Zomba, BM}/Warner-Tamerlane,
BMI/Ramal, BMI)

RECOGNIZED THRESHOLDS OF NEGATIVE STRESS
(Jugganaut Plastic, ASCAP/Rogli. ASCAP/EMI.
ASCAP/Dysfunktiona! Family, ASCAP)

THE RIGHT KINDA LOVER (Flyte Tyme, ASCAP/New
Perspective, ASCAP) WBM

ROMANTIC CALL {Howie Tee, BMIrving, BMI/Zomba,
ASCAP/Aunt Hilda, ASCAP/Street Knowledge, ASCAP) WBM
SENDING MY LOVE (9 th Town, ASCAP/Naughty,
ASCAP/WB, ASCAP) WBM

SLOW WINE (Tony Toni Tone, ASCAP/Pri, ASCAP/Rap
And More, BMI/Polygram Int’l, ASCAP)
SOUTHERNPLAYALISTICADILLACMUZIK (Gnat
Booty, ASCAP/Chrysalis, ASCAP/Stiff Shirt,
BMI/Organized Noize, BMI) WBM

SPEND THE NIGHT (Zomba, BMI/R.Kelly, BMI) WBM
STROKE YOU UP (Zomba, BMI) WBM

SUMMER BUNRKIES (Zomba, BMI/R.Kelly, BMI/Taking
Care Of Business, BMI) WBM

TAKE IT EASY (Misam, ASCAP)

TASTE YOUR LOVE (Zomba, ASCAP/Horace Brown,
ASCAP/My Two Sons. ASCAP/Vanessa, ASCAP/Clyde
Otis, ASCAP/WB, ASCAP/Stone Jam, ASCAP)

THIS D.). (Warren G, ASCAP)

THROUGH THE RAIN (Neroses, ASCAP/K-Jack Top

24
66
1
2%

13

36
60
83
57
18
58
86
22
81

82
47

15

10, ASCAP)

THUGGISH RUGGISH BONE (Ruthless Attack,
ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI}

TONIGHT (Nikke Duz It, ASCAP/MCA, ASCAP)
TOOTSEE ROLL (Downlow Quad. BMI)

TURN DOWN THE LIGHTS (Bobizzz, BMi/Meltree.
BMI/Sony. BMI)

U WILL KNOW (FROM JASON'S LYRIC) (Polygram,
ASCAP/Polygram Int'l, ASCAP/Ah-choo. ASCAP/12 AM.
ASCAP/Melodies Nside, ASCAP)

VIBE (9 th Town, ASCAP/Naughty, ASCAP/Rodsongs.
ASCAP/Almo, ASCAP) WBM

WEEKEND LOVE/BLACK HAND SIDE (Queen Latifah,
ASCAP/S.1.D, ASCAP)

WHAT ABOUT US (EMI April. ASCAP/DeSwing Mob.
ASCAP/Saja, BMI/Troutman, BMU/Devell-Up-Mo. BMI) WBM
WHEN A MAN CRIES (Jareese, BMI)

WHEN CAN I SEE YOU (Sony, BMI/Ecaf, BMI)

WHEN YOU NEED ME (MCA. ASCAP/Geffen,
ASCAP/Ronnie Onyx, ASCAP)

WHERE DID WE GO WRONG (ATv, BMI/Penny Funk,
BMI)

WHERE IS MY LOVE? (Ecaf, BMI/Sony,
BMI/Rambush, ASCAP/MCA, ASCAP)

WITH OPEN ARMS (Feel The Beat, BMI/Stone
Diamond. BMI)

YOU DON'T KNOW NOTHIN' (2/29, BMI)

YOUR BODY'S CALLIN' {Zomba. BMI/R Kelly, BMI)
WBM

YOUR LOVE IS A... (K&!, BMi/Sony, ASCAP) HL
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B COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
’ AND PROVIDED BY SoundScan
FOR WEEK ENDING OCT. 8, 1994 i THILLL
49 | M a4 7 C+C MUSIC FACTORY COLUMBIA 66160* (10.98 £Q/16.98) ANYTHING GOES! 39
z, = 50 | 4 | 37 17 | BEASTIE BQYS CAPITOL 28599* {10.98/15.98) ILL COMMUNICATION 2
x x | @ o =
28|58 | $g| €5 ARTIST TITLE | £3 * % * GREATEST GAINER % & *
2|52 o <L 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa —_— SOUNDS OF BLACKNESS
A A T x & (81)| 47 | 41 | 23 PERSPECTIVE 9006 (9.98/15.98) 3 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM | 15
1 1 . 2 | ANITA BAKER ELEKTRA 61555 (10.98/16.98) 2 weeks al No. 1 RHYTHM OF LOVE i (92,] 66 | 55 | 9 | RAPPIN’ 4-TAY CHRYSALIS 30889*/EMI (10.98/15.98) BN DON'T FIGHT THE FEELIN' | 52 |
H S D 53 | 46 | 49 31 | ARETHA FRANKLIN ARISTA 18722 (10.98/16.98) GREATEST HITS (1980-1994) | 23
- * % * HOT SHOT DEBUT* # (54| 60 | 46 a DRU DOWN C-NOTE 1222/RELATIVITY (9.98/16.98) EXPLICIT GAMES | 46
(2| NEWD 1 | LUTHER VANDROSS Lv 57775*/EPIC (10.98 £Q/16.98) SONGS | 2 2
55 54 54 50 | SALT-N-PEPA A’ NEXT PLATEAU/LONDON 828392*SLAND (10:98/16.98) VERY NECESSARY 6
3 |2 I | 4 | BOYZII MEN MOTOWN 0323 (1098/16.98) ol 5 | 49 | 47 | 8 | GEORGE HOWARD GRre 9780 (9.9%/15 98) I A HOME FAR AWAY | 28
| 413 - | 2 | THE NOTORIOUS B.I.G. BAD BOY 73000/ARISTA (9.98/15.98) READYTODE | 3 57 | 48 | 48 | 19 | NORMAN BROWN M0JAZZ 0301/MOTOWN (9.98/13.98) AFTER THE STORM | 21
5 [ 5 | 3 | 14| BONETHUGS N HARMONYA CREEPIN ON AH COME UP (EP) | 2 64 | 50 | 13 | TAKE 6 REPRISE 45437/WARNER BROS. (10.98/15.98) JOIN THE BAND | 17
98/12. ALY _ "
(6| NEWP | 1 | CRAIG MACK 80 BOY 73001ARISTA (9.98/15.98) PROJECT: FUNK DAWORLD | 6 59) 62 | 61 | 7 | BOOG MO RS isosmg  RIDERS OF THE STORM: THE UNDERWATER ALBUM | 42
1 4 2 3 | GERALD LEVERT EASTWEST 92416/G (10.98/15.98) GROOVEON | 2 60 | 52 | 53 | 43 | ICE CUBE A PRIORITY 53876* (10.98/15.98) LETHAL iNJECTION | 1
8 7 4 5 | CHANGING FACES sPOILED ROTTEN/BIG BEAT 52369/AG (9.98/15.98) CHANGING FACES 1 61 | 57 | 62 | 97 | KENNY G A® ARisTA 18646 (10.98/15.98) BREATHLESS 2
9 6 | — | 2 | GLADYS KNIGHT mCA 10946 (10.98/15.98) JUSTFORYOU | 6 62 | 53 | 43 | 27 | SOUNDTRACK A? DEATH ROW/INTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM 1
10 8 5 18 | AALIYAH A BLACKGROUND 41533+/JIVE (9 98/13.98) AGE AIN'T NOTHING BUT A NUMBER 3 63 55 40 14 | MELVIN RILEY MCA 11016 (9.98/15 98) GHETTO LOVE 23
11 10 8 13 | BIG MIKE RAP-A-LOT 53907/PRIORITY (9.98/15.98) SOMETHIN' SERIOUS 4 64 58 58 17 | EL DEBARGE REPRISE 45375/WARNER BROS. {10.98/15.98) HEART MIND & SOUL 24
L 12 13 13 14 | BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 65 | 45 | 36 | 33 | ZHANE @ ILLTOWN 6369/MOTOWN (9.98/15.98) PRONOUNCED JAH-NAY 8
1319 6 | 10 22’% SETIRPEETT E%EUFEICN(% (;{:\/IE\&I 5098) WE COME STRAPPED | 1 (66 | 71 | 72 | 6 | TANYA BLOUNT sLAND 521514 (9.98/13.98) NATURAL THING | 66
*/EPIC (10. 15.
14 | NEWD 7 SR A e T e o | Wi 67 51 39 | 48 | TEVIN CAMPBELL A? QWEST 45388/ WARNER BROS. (10.98/16.98) I'M READY 3
= - . 68 | 56 | 56 | 56 | MARIAH CAREY A’ COLUMBIA 53205 (10.98 EQ/16.98) MUSIC BOX 1
15 | 11 7 16 | WARREN G A’ VIOLATOR/RAL 52335*/ISLAND (10.98/15.98) REGULATE...G FUNK ERA 1
69)| NEWD 1 | RON C PROFILE 1454 (10.98/16.98) THE “C" THEORY | 69
16 12 10 13 | DA BRAT S0 SO DEF/CHAOS 66164*/COLUMBIA (3.98 EQ/15.98) FUNKDAFIED 1
| 70 | 67 | 52 | 23 | NAS COLUMBIA 57684 (9.98 EQ/15.98) ILLMATIC 2
17 | 15 § 4 U.G.K. JIVE 41524 (8.98/15.98) SUPERTIGHT 9 | -
- 71 | 61 51 24 | ALL-4-ONE A’ BLITZZ/ATLANTIC 82588/AG (10.98/15.98) ALL-4-ONE 12
18 | 14 11 13 | KEITH SWEAT @ ELEKTRA 61550 (10.98/16.98) GET UPON IT 1
12 72 73 2] | INCOGNITO TALKIN LOUD 522036/VERVE (9.98/13.98) POSITIVITY | 54
(19)| NEWD 1 BEBE & CECE WINANS CAPITOL 28216 (10.98/15.98) RELATIONSHIPS | 198
BLOODS & CRIPS = 13 | 69 66 14 | TERROR FABULOUS EASTWEST 92327/AG (9.98/15.98) YAGAYAGA | 51
(200] 20 | — |SBEEM [ .icerous 671 5QuaLify (5.98/15.98) BANGIN ON WAX 2...THE SAGA CONTINUES | ZU (74)| 75 | 67 | 99 | SADEA’EPIC53178(10.98 EQ16.98) LOVE DELUXE | 2
21 | 16 | 16 | 17 | 69 BOYZ RIPIT 6901 (8.98/15.98) NINETEEN NINETY QUAD | I3 75 | 65 | 59 | 71 | JANET JACKSON A° VIRGIN B7825 (10.98/16.98) JANET. | 1
22 | 17 | 15 | 18 | HEAVY D & THE BOYZ @ UPTOWN 10988*/MCA (10.98/15.98) NUTTIN BUTLOVE | 1 | |(76)] 76 | 65 | 35 | TOP AUTHORITY Trax 7257615mG (1098/15.98) SOMETHIN' TO BLAZE TO | 21
- = - = WU-TANG CLAN @
23 | 21 7 16 | PATTI LABELLE mca 10870(10.98/15.98) GEMS 7 n 68 57 46 DR R TRE T ENTER THE WU-TANG (36 CHAMBERS) 8
24 | 22 | 18 | 46 | R. KELLY A’ JIVE 41527 (10.98/15.98) 12 PLAY 1 BORN JAMERICANS N
25 18 12 [ PRINCE wARNER BROS. 45700 (10.98/16.98) COME 2 ;: ;E i;j lj DECICIOUS V'NWEAST‘:‘:EST 923:19/AGI3 58I15236) A e ¥
- * (10.98/15.98
26 23 18 7 GRAVEDIGGAZ GEE STREET 524016*/ISLAND (3.98 EQ/15.98) 6 FEET DEEP 6 - O L TR T A T ) — THEBODYSUARD d
27 | 28 | 22 | 11| ABOVE THE LAW RuTHLESS 5504 RELATIVITY 5.9016.98) el sntaunE I 5 80 | 79 | 80 | 48 | ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS | 9
775 27 | 22 BB IMMATURE voa 1100 o oonas == SLAYIYME S OVER | 26 81 | 63 | 45 | 9 | VARIOUS ARTISTS NPG 71006*/BELLMARK (9.98/15.98) 1-800-NEW FUNK | 45
— e = 82 | 70 | 60 | 16 | MC BREED WRAP 8133/ICHIBAN (9.98/17.98) FUNKAFIED | 9
A WEST COAST BAD BOYS
(2] 3% | 3 | 5 | voumrriamsme 981598 ANOTHA LEVEL OF THE GAME | 29 83 | 77 | 69 | 40 | JODECIA uprown 10915mch (109815.98) DIARY OF A MAD BAND | 1 )
30 jfll ;(; :: THE JERKY BOYS SELECT 92411+/AG (10.98/15.98) JERKY BOYS 2 ;E; 84 | a4 74 | 20 g?vﬂ}cﬂu&)ﬁ%?ﬁ}ﬁ&ﬁ%fhosm5.98) 'N GATZ WE TRUSS 4
a USHER LAFACE ZBXEARISLA (9.98/15,38) SSHER 85 | 81 | 76 | 40 | VARIOUS ARTISTS THUMP 4010 (5.98/16 98) oo scHooL | 35 |
32 25 23 8 ILL AL SKRATCH MERCURY 522661* (10 98 EQ/15.98) __ CREEP WIT' ME 22 | % . 63 7 VARIOUS ARTISTS SLOW JAMS THE TIVELESS COLLECTION VOLUME 1 5
319 | 14 5 | PUBLIC ENEMY DEF JAM/RAL 523362*/ISLAND (10.98/16.98)  MUSE SICK-N-HOUR MESS AGE 4 — THE RIGHT STUFF 29139/CAPITOL (7.98/11.98) —
38 | 29 | 21 | 2 | OUTKAST @ Larace 26010vaRisTA (3.98/15 98) SOUTHERNPLAYALISTICADILLACMUZIK | 3 (87)] 91 | 84 | 17 | VARIOUS ARTISTS THUMP 4020 (1098/15.98) OLD SCHOOL VOLUME Il | 35
35 | 33 | 28 | 63 | TONI BRAXTON A‘ LAFACE 2.6007/ARISTA (9.98/15.98) TON! BRAXTON 1 88 | 8 | 70 13 | HOUSE OF PAIN @ TOMMY BOY 1089* (11.98/15.98) SAME AS IT EVER WAS 12
—_— VARIOUS ARTISTS
36 | 37 | 32 | 58 | BABYFACE A EPIC 53558* (10.98 EQ/16.98) FOR THE COOL INYOU | 2 89 | 74 | 42 1 & | oD e6areRea (10.98/15.98) FRESH/MUSIC INSPIRED BY THE FILM | 34
37 | v | 2 7 C-BO AWOL 7196/SMG (8.98/11.98) AUTOPSY | 22 90 | 90 77 54 | EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) COMIN’ OUT HARD | 40
liS\ 32| — 2 | JONATHAN BUTLER MERCURY 522682 (10.98 EG/15.98) HEAD TOHEAD | 32 ﬂ) RE-ENTRY | 21 ggélguzemeugsmgggll;z os8s BROTHER SISTER | 26
(39)| 42 | 38 | 8 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL | 25 =
== 92 [ 98 | 95 | 10 | SIRMIX-A-LOT CHIEF BOOT KNOCKA | 28
40 30 27 52 | AARON HALL @ SILAS 10810/MCA (9.98/15.98) THE TRUTH 7 RHYME CARTEL/AMERICAN 45540*/WARNER BROS. (10.98/15.98)
a | % | — 2 BIG DADDY KANE yCa 11102 (9.98/15.98) DADDY'S HOME | 26 93 89 | 8l 3 VARIOUS ARTISTS THUMP 4510 (10.98/16.9) OLD SCHOOL RAP VOLUME 1 81
42 | 34 | 31 | 44 | SNOOP DOGGY DOGG A’ DEATH ROW/INTERSCOPE 92279+/AG (10.98/15.981  DOGGYSTYLE | 1 | 94 | 82 | 79 | 6 | THEISLEY BROTHERS LEGACY 57860/EPIC (7.98 EQ/11.98) __ BEAUTIFUL BALLADS | 6/
43 | 39 | 33 | 17 | EIGHTBALL & MJG suave 40002 (5.98/15.98) ON THE OUTSIDE LOOKING IN | 11 | 95 | 8 | — | 11 | BARRY WHITE MERCURY 522459 (10.98/15 98) ALL TIME GREATEST HITS | 82
44 | 43 | 35 | 41 | PATRA £PIC 53763 (9.98 €Q/15.98) QUEEN OF THE PACK | 15 86 | 8 | 8 | 92 | DR. DRE A’ DEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/16.98) THE CHRONIC 1
—_—— L ORGANIZED KONFUSION
(45)| NEWP | 1 | DA YOUNGSTA'S EASTWEST 92370/AG (9.98/15.98) NO MERCY | 45 97 | 73| 64 | 6 HOLLYWOéD BASI’éGMOG*/ELEKTRA (10.98/15.98) STRESS: THE EXTINCTION AGENDA | 28
46 | 38 | 29 10 | COOLIO @ TomMY BOY 1083+ (11.98/15.98) IT TAKES A THIEF 5 98 | % | 82 11 | LUKE LUKE 6996* (9.98/14.98) FREAK FOR LIFE 6996 | 24
47 | 40 | 30 10 | JAMIE FOXX rOX 66436 (9.98/1598) PEEP THIS 12 99 | 97 2 BOBBY WOMACK CONTINUUM 19401 (10.98/15.98) RESURRECTION 97
48)| 50 | 63 | 5 | WHITEHEAD BROS. MOTOWN 0346 (9.98/13 98) SERIOUS | 48 100)| RE-ENTRY | 34 | CE CE PENISTON aam 0138 (10.98/15.98) THOUGHT 'YA KNEW | 20

Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral tol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. ©1994, Billboard/BPI Communications, and SoundScan, Inc.
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R&B

’95 Family Affair
Changes Promised )
2

@ tf...l.
Jack “The Rapper” Gibson has

& )] -
issued a five-point plan he promises
will eliminate the disruptions that - )
have plagued his Family Affair con- :

fer.ence in recent years. The plan re-
Ade nduatry members and bans rap The Original R&B Classic Christmas Songs Of All Time

shows from taking place at the annual
gathering.

Police made six arrests and re-
ported items such as pillows and beer
bottles being thrown from hotel win-

Please Come Home For Christmas Merry Christmas Baby
Christmas Comes But Once A Year Lonesome Christmas

dows during this year’s conference, B i
which was held Aug. 18-21 at the Available On it vy

Buena Vista Palace Hotel in Orlando,

A e AT

Fla. (Billboard, Sept. 3). Compact Disc i iRt
In an open letter to members of the
music and radio industries, Gibson re- And

e e

futed allegations that he is responsi-
ble for the problems at the black mu-
sic conference. “This is not a Jack The y
Rapper problem, but a societal prob- Loy
lem,” he wrote. Gibson is founder of b
the Family Affair and the R&B trade

Cassette

T

magazine The Mello Yellow. it
Also in the letter, Gibson issued an i
apology to conference-goers “for the i
disruption during the honors night 5 i HLUY _ b : .
ceremonies [and] to anyone who . . ) ! .
heard foul language used by this Charles Brown Sings Christmas Songs kcn-775 Merry Christmas Baby kcp-so1s
ounger generation of music people.”
y Sa‘%s cgnference ogganizer glll pGib- Please Come Home For Christmas Let's Make Every Day A Christmas Day Merry Christmas Baby (Charles Brown) Lonesome Christmas (Part 1, Loweil Fulson}
3 E Day (Johi M 's Bl; I'H Be H: For Christ: Bull M Jackso
son Bell, “A few thmgs happened, but Christmas With No One to Love Bringing In A Brand New Year Christhas ; v:lry Ty; otnr(!:yl o‘:: ;I :zer:: @ Home For &hris n:sl(huﬂldeo(‘:: - n:
. . .. eig! yd Glenn:
this is still the best convention in the oogle Woogle Santa Claus (Mabel Sco
country If it wasn't, the people who Christmas In Heaven Christmas Blues Christmas Eve Baby (Johnny Moore’s Blazer’s) | Hear Jingle Belis (Freddy King)
. y
work in the musie business wouldn't Christmas Questions It's Christmas Time Christmas In Heaven (Billy Ward & His Dominoes) Christmas Letter (Johnny Moore's Blazers)
come." Christmas Tears {Freddy King) Love For Christmas (Jackson Trio)
In his letter, Gibson made the fol- Christmas Comes But Once A Year Wrap Yourself In A Christmas Package Jingle Bell Hop (Jackson Trio) Christmas Blues (Jimray Witherspoon)
lowing declarations about next year's It's Christmas All Year Round My Most Miserable Christmas CHristmas Dreams (Johnny Moore’s Blazers) Lonesome Christmas (Part 2, Lowell Fulson)

convention:

* Conference attendees must pre-
register prior to reserving a room at
the conference hotel site.

* Only established music/enter-
tainment industry companies will be
allowed to register.

« Individual registrants must have
proof they work in the business.

* No rap shows will be held at the
conference.

» Drug users will not be welecome.

Gibson Bell says representatives
from Family Affair will screen poten-
tial registrants through telephone in-
terviews in an attempt to weed out
troublemakers.

“Nobody carries ecredentials in this
business, so at this point it seems to
be the only way of identifying if peo-
ple legitimately work in the indus-
try,” she says.

The site for the 1995 Family Affair
has not been determined.

The Origimal
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Now Available!
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VINTAGE ACTS

(Continued from page 28)
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Wherehouse Entertainment, cites
strong sales on the “Timeless” compi-
lations from the Right Stuff and
Rhino’s “Phat Trax” series as evidence GRLGETRAL RECORDINGS
that the interest in “old school” musie o Hevorded Tor Rhg Feverds
is strong. poipee

Says Brown, “We're getting a lot of
calls for new music by Johnny ‘Guitar’

Rissing

Select-O-Hits Record Depot ATy
Memphis, TN Roanoke, Virginia . Clea:
1-800-346-0723 ' 1-800-277-5355

BiLL DDOGETT
All-Time Christmas F

ol
b

Watson and Bootsy Collins.” International Marketing Group Distribution North America
Brown says that touring is a key Nashville, TN Woodland, California
component in stimulating interest at 1-615-889-8000 or 1-800-251-4040 NAIRD 1-800-845-8444

the retail level for such artists.

“I see a big jump in sales when the
artists tour,” she says. “The new titles
tend to be a little slow until an act ap-
pears locally. Then, people respond.”
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MODERN ROCK SOUNDTRACKS SPARK INDIE FILMS

(Continued from puge 8)

Sundance Film Festival. Encouraged by
the early recognition, Chaos/Columbia
and Miramax teamed to upgrade the
soundtrack with a more commercial al-
ternative roster. A major coup came
when Soul Asylum contributed the orig-
inal song “Jay’s Chant,” which was re-
corded for the film in mid-August.

But the presence of such star tracks
does not guarantee a successful sound-
track launch, especially where an indie
film is concerne.

“We’'ll rely more on word of mouth,

particularly since the film may not be
seen in many markets,” says Happy
Walters, the 25-year-old president of
Immortal, who coordinated the music to
the forthcoming “Love & A .45.” The
soundtrack, featuring the Meat Pup-
pets, the Jesus And Mary Chain, Mazzy
Star, and oldies by Johnny Cash and
Roger Miller, is due Tuesday (4).

The film is due Nov. 18 in New York,
Los Angeles, and Austin, Texas, fol-
lowed by eight additional cities Dec. 2.

“Ultimately, the record will have to

sell itself on the strength of its artists,”
adds Deanna Cohen, assistant director
of Epic Soundtrax.

Despite the lack of a wide release, two
non-alternative indie film soundtracks,
Mother/Island’s “The Adventures Of
Priscilla: Queen Of The Desert” and
Medicine/Giant’s “Dazed And Con-
fused,” maintain a presence this week
on The Billboard 200, at Nos. 113 and
122, respectively.

“The challenge is to get the sound-
track to be a strong compilation rec-

ord,” says Jon McHugh, A&M’s director
of soundtracks. The label’s “S.F.W.,” re-
leased Sept. 27, features Soundgarden,
Hole, Suicidal Tendencies, and new
A&M act Paw.

“We can't expect every consumer to
be aware of [the movie]. It probably
won't reach many of our target consum-
ers,” says McHugh. “Sometimes the
smallest things can make a difference.
When Michael Stipe wore an ‘SF.W.
cap on the MTV Video Music Awards
show, that certainly helped.”

ISSUE DATE:
NOVEMBER 26th

AD CLOSE: NOVEMBER 1st

NEW YORK: KEN PIOTROWSKI
(212) 536-5223

LOS ANGELES: GARY NUELL
(213) 525-2302

LONDON: ROBIN FRIEDMAN
011-44-71-323-6686

LLBOAR
POTLIGH]

THE '94 RAP
SPOTLIGHT WILL FEATURE AN
IN-DEPTH INVESTIGATION INTO
THE ARENA OF RAP MUSIC.

HAVELOCK NELSON WILL PROVIDE
AN AUTHORITIVE LOOK AT THE ALWAYS
ERUPTING RAP SCENE, DELIVERING
EXCLUSIVE INFORMATION TO ALL
THE MAJOR FORCES AROUND
THE WORLD.

IT’S TIME TO PUT YOUR
BUSINESS IN THE
SPOTLIGHT.

One popular way to promote such
projects is to target college campuses,
where there are plenty of consumer im-
pressions to be made. Free film screen-
ings are common, and are often accom-
panied by lucrative contests.

Trimark and Immortal are promoting
“Love & A 45" with campus screenings,
where filmgoers are lured by the chance
to receive free condoms and the oppor-
tunity to win T-shirts and other promo-
tional items. The film also was screened
to college radio programmers during
the CMJ confab in September.

Gramercy Pictures and A&M are ap-
plying a similar campus screening strat-
egy for “SF.W.,” due Oct. 14 in five ma-
Jjor markets.

“With movies like ‘S.F.W.,” it’s really
important to reach out to those college
communities,” says McHugh. “Between
college radio and the large student pop-
ulation, it's a natural place to spread
awareness.”

Since these low-budget films usually

(Continued on page 96)

MIC GERONIMO

(Continued from page 26)

1993 the artist gave Blunt the nod, and
by the end of the month the label reis-
sued “Shit’s Real.”

“It turned into a bidding war,” says
the artist. “But Blunt gave me a lot of
incentive to sign with them. One of the
things that really struck me was the
fact that it was a brand-new rap label,
and that I would be [its] first artist.”

Blunt was formed in 1993 as the hip-
hop arm of New York-based TVT.

Producers contributing to “Take It
Like It Is” include Large Professor,
Diamond D., Easy Mo Bee, Chyskillz,
and DJ Irv. The set is scheduled for re-
lease in January.

“I named the record ‘Take It Like It
Is’ because I'm comin’ out with no
tricks or gimmicks,” says Geronimo.
“I'm about basic reality—just stuff I
know or my people know.”

Among the set’s songs are “Three
Stories High,” an explanation of why
brothers smoke pot; “Time To Build,”
about elevating the quality of rap; and
“Shit’s Real,” a smooth jam filled with
good-time/bad-time scenarios from a
typical day in the hood.

Geronimo was signed by Will Fulton,
assistant A&R director at Blunt/TVT.
According to Corey Newhouse, head of
urban promotion at Blunt, the market-
ing and promotion campaign continues
to be rooted at the street level.

“We took [‘Shit’s Real’] to the
street—to college radio, mix shows,
mom-and-pop retailers,” he says.

Before signing with Blunt, Geronimo
also funded his own video for “Shit’s
Real.” The clip (directed by Hype Wil-
liams) was played on BET and the Box.

“It’s real authentic, not Hollywood-
looking,” says Newhouse. “It has
helped us a lot.”

A former top 50 request on the Box,
the clip still gets regular play at the

| outlet.

“Most of the calls we're getting are
from Baltimore, Philadelphia, Wash-
ington, D.C., and New York,” says Jay
Gibbs, rap and R&B programmer at
the Box.

To maintain interest in the single,
Blunt is planning to release a remix by
Kut Masta Kurt. Then it will release a
second single in November.
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Eclectic Ideas Sprout From Moby’s Techno Roots

MOBY-LIZING: Contemplating the
ideas and idioms explored on Moby’s
first Elektra long-player, “Everything
Is Wrong,” we realize how referring to
the brainy and brilliant artist as the
“King Of Techno” seems so limiting.

Fear not—the recklessly aggressive
energy that fuelled such rebellious club
classics as “Go” and “Voodoo Child” re-
mains. The difference lies in Moby’s
growth as a writer—and his willing-
ness to challenge his audience with a
more diverse palette of sounds.

“The music on this album goes from
classical to speed metal,” he says. “I
had been doing dance singles, but also
writing other things. I saw this album
as a way of indulging myself. Certainly,
there is techno and disco stuff in-
cluded—and it
still feels very
much like a Moby
record. I suppose
the ultimate idea
is for this to be a
break from just
putting out one
type of music.”

Planned for re-
lease in February,
“Everything Is Wrong” will be pre-
ceded by the 12-inch single “Feeling So
Real,” due Oct. 17. It provides an ex-
ample of how Moby is also taking active
steps toward engaging his fans’ minds
as well as their bodies.

“I like to provoke people, even if it’s
negative,” he says, noting that the al-
bum title is inspired by “the way I feel
about being alive in the 21st century.
I'm not so lofty to believe that one of
my records will solve world problems,
but I do hope my music will trigger
something in people’s minds. I'd like to
inspire people to think about their
choices in life.”

Moby also aims to help pave the ca-
reer paths of several budding produc-
ers with an international remix contest.
“Feeling So Real” will contain a strip-
ped-down mix of the project’s next sin-
gle, “Everytime You Touch Me,” with
parts that can be sampled onto the en-
trant’s mix. The only restrictions are
that submissions must be no more than
seven minutes long, and must be
mailed on DAT by Nov. 7. Moby is the
sole judge, picking three winners from
the U.S., UK., and Europe. Winners
will receive $1,000 and will have their
mixes included on the commercial re-
lease of “Everytime You Touch Me.”

MOBY

MOODY BEATS: Those talented
Mood II Swing lads, Jon Ciafone and
Lem Springsteen, kick a pair of nota-
ble jams on New York’s ever-growing
King Street Records.

First, “Closer” is an R&B-fueled vo-
cal odyssey led by Carol Sylvan’s
properly forceful performance. She
does wonders against a percolating
groove, using her considerable pipes to
transform the song’s somewhat repeti-
tive chorus into a seductive mantra.
She is wisely used to trippy effect on
the record’s three dubs, which are
more likely to grab DJ attention.

Ciafone and Springsteen explore
separate concepts on the three-track
EP “The Kiss,” which carries King
Street’s NiteGrooves logo. Ciafone’s

by Larry Flick

sharp ear for slammin’ underground
rhythms is put to excellent use on “Lip-
stick Bitch,” a dish of deep-baked
house flavors seasoned with amusing
vocal bites and wicked percussion
breaks. He works smoother sounds on
“The Summer Swing,” which simmers
with quasi-psychedelic sound effects
and a super-thick bassline. Spring-
steen’s “Heart Attack Track” proves
that his recent R&B musings with the
band Wall Of Sound have not dulled
his deep-house bite. Incredibly dense
and dark, this jam is framed with sweet
piano lines and a plush bassline. Yum.

IN THE MIX: You may not instantly
recall Nicole by name, but you know
the sound of her voice. She has been
featured on hit singles by the Fog, Ro-
bert Clivilles and David Cole, and
Steve “Silk’ Hurley over the past few
years. Her one previous shot at solo
fame came during the late ’80s with
“Don’t You Want My Love,” a minor
club and crossover radio hit. Now
Nicole is clearly ready to play hardball
with “Runnin’ Away,” a swaggering
cover of a chestnut by Sly & the Fam-
ily Stone.

Producer Lou Pace assembled a
jack-swing arrangement with urban ra-
dio in mind. It works, but it doesn’t
capture the drama of Nicole’s style and
range the way Eric “E-Smoove”
Miller’s house mix does. He juices her
voecal with a spirited groove and bright
keyboards that will enliven peak-house
audiences—and maybe lure radio folks
looking to energize their airwaves.

o Danee
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GLUB PLAY

. MEDLEY: AQUARIUS/LET THE SUN

SHINE IN THE FIFTH DIMENSION
EPIC SOUNDTRAX

. RUNNIN AWAY NICOLE AvENUE

. TELL ME KLEO sv

. MOVE IT LIKE THIS K7 Tommy BOY

. EVERYTHING IS GONNA BE ALRIGHT
SOUNDS OF BLACKNESS PERSPECTIVE

MAXI-SINGLES SALES

1. TURN THE BEAT AROUND
GLORIA ESTEFAN CRESCENT MOON

. EVERYTHING IS GONNA BE ALRIGHT
SOUNDS OF BLACKNESS PERSPECTIVE

. DREAMER LIVIN' JOY mca

. LUCAS WITH THE LID OFF LUCAS
BIG BEAT
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Bathe in the 10 minute-plus Smoove
House mix for a refreshing jolt.

The production/songwriting team of
Jim “Bonzai” Caruso and Eric Beall
shows marked creative growth on
“Love Life,” a disco-laced house ditty
by Liz Stewart. As on previous gems,
like Michelle Weeks’ “Show "Em How
We Do It” (just issued on Slip’n’Slide
in the U.K.), this jam jumps with
plucky beats, a hearty bassline, and a
peppy melody. Tommy Musto lends
two remixes that are a tad more ag-
gressive and conscious of East Coast
club trends. Available on the North-
cott-distributed Class-X Recordings.

Hi-NRG mainstay Ernest Kohl
takes his first bow on ZYX Records
with “Don’t Let Me Down Again,” a
Vince DeGeorgio/John Greczula cre-
ation that benefits from the mixing
hand of Tom ‘‘Papa Disco Bear”
Moulton. In its original form, the cut
races with a pop-drenched European
vibe that is quite appealing. Moulton’s
versions have a harder, mainstream
tone that could open long-desired doors
to house clubs. At all times, Kohl is un-
usually restrained, making the most of
the haunting melody without flying
over the top. Easily his most solid re-
lease to date.

MORE FUN With Compilations:
Here is a quick sprint through several
of the better multi-act club discs circu-
lating at the moment.

New Jersey’s Continuum Records
delivers “Grind 2,” a sequel to its suc-
cessful 1993 collection. This time,
lesser-known movers like “In The
Morning” by Withdrawal & Viola
Sykes and “I Want You” by the Mack
hang next to label acts Beautiful Peo-
ple and Red Red Groovy. DJ Chris B.
Crunchy tightly sews the material to-
gether for solid continuous party play
... Latin-dance die-hards would be
wise to investigate “Metropolitan’s
Freestyle Extravaganza, Vol. 4,” a
slick and festive romp through old-
school vibes that clicks with such cuties
as “Slip Slam Bam” by Just Say Yo,
“Tuesday’s Gone” by Laissez Faire,
and “Don’t Try To Come Back To Me”
by Manuella . . . Manchester UK. DJs
Mark James and Adrian Gent, who
are better known as the Luv Dup
Twins, have a field day blending a vi-
brant spectrum of house, rave, and
break-beat jams on “Revolutions,” a
set coming later this month on the Lon-
don-rooted High On Rhythm label.
This is a case where the jocks are as
crucial as the jams, thanks to the
Twins’ skillful and creative use of
whirlers like “Funkin’ Crazy” by the
KGB and “Wildstyle Groove” by Pan-

inaro.

NUGGETS: As Epic Records pre-
pares its push behind “Excited,” the
third single from M People’s U.S. de-
but, “Elegant Slumming,” the act has
just completed its next album. “Bizarre
Fruit” will be issued on deConstruction
Records in the U.K. Nov. 14, a month
after the single “Sight For Sore Eyes”
goes to club DJs and pop radio. And if
that isn't enough visibility, M People
were behind the studio boards for a
track that will end the three-year re-

cording hiatus of Feargal Sharkey. Af-
ter two years of touting this brilliant
act, we could not be happier for its con-
tinued mainstream success ... We are
also thrilled to report that Radikal
Records has inked an album agree-
ment with Swiss siren Eve Gallagher,
a longtime protégé of Boy George. A
fave among import-smart jocks, she
briefly flirted with U.S. domestic bliss
in '92 with “Love Is A Master Of Dis-
guise” on the now-defunct Charisma
Records. Her full-length debut should
be out in early '95. Radikal also is prep-
ping the next single by Diva Conven-
tion. “Give It Love” will feature the
voice of Michelle Weeks. A street date
is still TBA ... Venerable club diva
Jeanie Tracy has begun to get crazy
props overseas for her latest Pulse-8

12-inch, “Do You Believe In The Won-
der,” a smokin’ free-for-all that dresses
her incomparable vocal skills with pro-
duction and remixes by Stonebridge,
Nick Nice, Band Of Gypsies, Pete
Heller and Terry Farely. We cannot
believe that Tracy is still unsigned in
the States.

PARTING GLANCES: The club
community lost one of its earliest stu-
dio wizards Sept. 23, when veteran
mixer Walter Gibbons died of compli-
cations resulting from AIDS. He was
38. The bulk of Gibbons’ work was for
Salsoul Records during the disco era.
Among his records were “Ten Per-
cent” by Double Exposure and “Just
As I Have You” by Love Committee.
He will be missed.

I WHENEVER London-based DJ
Alan X steps behind the turntable
decks, he aims to project a warm
and soulful feeling to his audi-
ence—even when the rhythmic
tone of the evening is aggressive
tribal-trance.

“The idea is for people to dance
hard, and leave the floor with a
smile,” he says. “The music has to
grab them from the inside.”

Alan X exercises his mixing skills
every Wednesday at the Fruit Ma-
chine, a popular weekly party at
London’s legendary
Heaven nightclub,
spinning a blend of
deep-house and ga
rage jams that cur-
rently includes Living
Joy’s MCA smash
“Dreamer.” “It’'s a
very mixed crowd,

There’s no heaviness.”
For a bit of spice,
punters can also sam-
ple the vibe in the
Powder Room, a separate area in
the club devoted to drag queens.

Alan X keeps busy with another
regular gig at SubStation, a Lon-
don bar that will soon have a
branch in Brixton. There, he in-
dulges in harder sounds that focus
more on cathartic African and
trance beats.

Also on the agenda for the 10-
year turntable veteran is the Pleas-
ure Zone, a monthly underground
affair that was met with rave re-
views during a summer tryout. The
soiree will be officially launched on
Oct. 15 at 144 Charing Cross Road.

ranging from fashion- movie scores and
able types and gay soundtracks."”
men to male/female He is moving closer
couples,” he says. to having another hit
“Most important, with the completion of
there is an extremely “True,” a single he
I relaxed attitude ALAN X masterminded for
throughout the room. newcomer Nicole

The Frut Maching at
Hegven /London LK,

| London DJ Alan X Seeks To |
‘Grab Them From The Inside’

In between DJ spots, which in-
clude guest appearances at Fire-
stone in Orlando, Fla., and E-Werk
in Berlin, Alan X seasons his musi
cal ear by writing and producing
for new artists. He also creates
tracks on his year-old independent
X-Trax label. To date, he has co-
penned the Judy Cheeks Postiva/
EMI hit, “So In Love (The Real
Deal)” with China Burton, and
Clubland’s international classic
“Set Me Free” with Mick Walsh
Alan X is also getting underground
props for his recently
issued self-titled EP
“Needless to say, one
of my ultimate objec-
tives is to spend most
of my time in the stu-
dio, producing great
hit records,” he says.
“The other is to write

Perez. Despite his ex-
tracurricular activi-
ties, Alan X says you
never lose the in-
stincts that come from years be-
hind the turntables.

“Even when I'm not in a club do-
ing it, my head is. Even in musical
areas I don’t like, I'll closely check
out what and how the DJ is work-
ing, and how people react to it. It’s
an instinct that can be invaluable
when vou want to make records, as
well,”

Beyond The Mix is a biweekly fea
ture on club DJs worldwide. Send
a current playlist and photo to
Larry Flick, Billboard, 1515
Broadway, New York, N.Y. 10036.
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HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
wilox|2 3 = OF DANCE CLURB PLAYLISTS. wEloxle 3 = STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. - SoundScan
E ;‘ % ; E‘ § § ;) H.B"E'[E& NUMBER/DISTRIBUTING LABEL ARTIST E ; % ; E‘ § § g: TITLE Il I I II ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL
x4+ % NO.1 * % % %k % NO.1 x % %
1 2 3 9 DO YOU WANNA GET FUINKY COLUMBIA 77581 1 week at No. 1 @ C+C MUSIC FACTORY 1 1 1 FLAVA IN YA EAR (M) (T) BAD BOY 7-9002/ARISTA 6 weeks at No, 1 OCRAIG MACK
2 4 7 & | DOOP mcasass? & DOOP @ 4 4 BUCK EM DOWN (M) (T) (X) WRECK 20100/NERVOUS BLACK MOON
3 6 15 5 HIT BY LOVE A&M 0765 @ CE CE PENISTON 3 2 3 15 TAKE IT EASY (M) (T) WEEDED 20094/NERVOUS @ MAD LION
4 7 9 6 | SHORT DICK MAN Dj WORLD 114/D 20 FINGERS @7 7 6 | SHORT DICK MAN (M) (T) (X) DJ WORLD 114/ID 20 FINGERS
5 1 2 9 ANOTHER NIGHT ARISTA 1-2725 REAL MCCOY 5 3 6 7 JUICY/UNBELIEVABLE (M) (T) BAD BOY 7-9006/ARISTA & THE NOTORIOUS B.I.G.
6 5 6 8 TURN IT UP (SAY YEAH) FFRR 120 030 DJ DUKE 6 5 8 4 HERE COMES THE HOTSTEPPER (M) (T) COLUMBIA 77602 & NI KAMOZE
@ 11| 20 4 DRUNK ON LOVE epiC 77572 & BASIA 7 6 5 3 AFRO PUFFS (T) (X) DEATH ROW/INTERSCOPE 95841/AG ® THE LADY OF RAGE
8 | 10 [ 12 | 7 | WHISTLING IN PARADISE L06ic 001 J. SOUNDTOOLS )| 9 17 | 11 | ANOTHER NIGHT (1) ARISTA 1-2725 REAL MCCOY
9 3 1 9 BRING ME JOY VIBE MUSIC 016 MEECHIE 11 9 11 DO YOU WANNA GET FUNKY (M) (T) (X) COLUMBIA 77581 & C+C MUSIC FACTORY
10 | 13 | 18 | 7 | HYMN eexraprOMO  MOBY 10| 17 | — | 2 | 9TH WONDER (BLACKITOLISM) (1) (x) PENDULUM 58159/EMI # DIGABLE PLANETS
11 | 12 | 17 | 7 | FOREVER AND A DAY Epic 77619 @ BROTHERS IN RHYTHM PRESENT CHARVONI (D] 15 | 12 | 14 | TOOTSEE ROLL ) () 0 RIP:T 6911 # 69 BOYZ
12 8 4 10 | AIN'T NOBODY AvEX GROUP 15529/CRITIQUE ® JAKI GRAHAM | @ 14 ] 15 5 AT YOUR BEST (YOU ARE LOVE) (7) () BLACKGROUND 42236/JIVE & AALIYAH
D[ 24 | 39 | 3 | wHAT I NEED mercury s22 105 CRYSTAL WATERS * & * GREATEST GAINERX * &
14 14 16 8 RUN TO THE SUN MUTE 66208/ELEKTRA @ ERASURE @ 28 20 3 PLL TAKE HER (T} (X) MERCURY 856 125 @ |LL AL SKRATCH FEATURING BRIAN MCKNIGHT
18 | 21 5 | THE PLACE WHERE YOU BELONG MCA 54926 ® SHAI 14 | 12 | 11 | 12 | BOP GUN (ONE NATION) (M) (T) (X PRIORITY 53161 @ CE CUBE FEAT. GEORGE CLINTON
16 | 19 | 25 | 6 | EVERYDAY THANG EPIC 77652 MELANIE WILLIAMS 15 | 8 2 3 | 1GOT A LOVE (M) (T) ELEKTRA 66196 @ PETE ROCK & C.L. SMOOTH
27 | 40 [ 4 | TEMPTED KINETIC/SIRE 41612/WARNER BROS. ® WATERLILLIES 16 [ 13 | 13 | 24 | 100% PURE LOVE (M) (T) (X) MERCURY 858 485 @ CRYSTAL WATERS
18 | 16 8 11 | DEEP FOREST 550 MUSIC 77578/EPIC ® DEEP FOREST @ 23 | 28 4 HIT BY LOVE (1) A3M 0765 ® CE CE PENISTON
19 | 21 | 26 6 TALK TO ME GREAT JONES 530 631/ISLAND THIRD WORLD 22 | 49 3 | WANNA BE DOWN (T) (x) ATLANTIC 82564/AG ® BRANDY
20 9 5 11 | ONE NIGHT IN HEAVEN epic 77613 ® M PEOPLE 19 | 20 | 19 7 | ROMANTIC CALL (M) (T) EPIC 77649 ® PATRA FEATURING YO-YO
210 | 22 | 36 | 5 | ROMANTIC CALL epic 77649 @ PATRA FEATURING YO-YO QO] 35 [ 24 [ 23 | wHaTs UP o zveses # DJ MIKO
* % * POWER PICKX % % 21 21 10 11 STROKE YOU UP (T) (x) SPOILED ROTTEN/BIG BEAT 10155/AG ® CHANGING FACES
@ 28 | 35 5 MOVE ON BABY FFRR PROMO ® CAPPELLA |22 | 27 16 9 BOOTI CALL (M) (T) (x) INTERSCOPE 95863/AG ® BLACKSTREET
23 20 10 11 | BETTER LATE THAN NEVER Oriamiion 95808 asroreer WrRETT 23 18 | 33 4 NONE OF YOUR BUSINESS (M) (T) (X) NEXT PLATEAW/LONDON 857 715/ISLAND ® SALT-N-PEPA
24| 15] 13| 8 | FEETFrrr 120036 @ SANDALS * * *HOT SHOT DEBUT * % %
9| 34 | 41 | 4 | TRUE SPIRIT virain 38252 CARLEEN ANDERSON NEWD | | | REACH () xGRe ao19mcA PATTI AUSTIN
26 31 36 5 GOD'S EYE 200 14152 & THE OVERLORDS 25 19 14 9 ONE NIGHT IN HEAVEN (1) (x) EPIC 77613 & M PEOPLE
21 ) 26 | 32 7 LOVE TO THE WORLD EASTWEST 95885 MICHAEL WATFORD 38 | 18 7 GUCCI DANCE LIVE (M) (T) SIREN 109 . SAM THE BEAST
28 | 23 | 29 | 7 | MARCH sexy 1002/MAXI THE LOOK FEATURING FRANKLIN FUENTES 21 | 33 | 22 | 11 | NOGUNS, NO MURDER (M) (1) (x) VP 5399 ) @ RAYVON |
* k% HOT SHOT DEBUT * % % NEW ) 1 MEDLEY:AQUARIUS/LET THE... (T) (x) EPIC SOUNDTRAX 77647/EPIC THE FIFTH DIMENSION
NEW ) 1 TURN THE BEAT AROUND CRESCENT MOON 77631/EPIC ® GLORIA ESTEFAN 29 16 25 6 NUTTIN' BUT LOVE (M) (T) UPTOWN 54866/MCA @ HEAVY D & THE BOYZ
0 2 37 5 GOOD LUV MUSIC BOX 0003 XAVIERA GOLD 30 30 23 5 DRUNK ON LOVE (1) (x) EPIC 77572 & BASIA
3D [ 41 | — | 2 | vou BRING ME JOY stricTLY RHYTHM 12275 RHYTHM FACTOR 1125 | 50 | 4 | MOVE I LIKE THIS o) (m 09 TOMMY BOY 633 K7
; NEW ) 1 DREAMER mca 54922 LVIN' JOY 32 34 30 ] LOVE WOMAN SO! (M) (T) (X) BREAK A DAWN 8001VP MAD LION
33)| 40 | 45 | 4 | WHERE IS LOVE AND HAPPINESS? ORANGEWERKS PROMO ANYTHING BOX @[ 50 | — | 3 | HIP HOP RIDE m o exsresr asaroec _ ¢ DA YOUNGSTA'S
3_4 7 M 2 TROUBLE £/6r oA 2950 TR 34 31 27 3 NOWHERE TO RUN, NOWHERE TO HIDE (T} (x) GEE STREET 854 105/ISLAND & GRAVEDIGGAZ
(G5 48 | — | 2 | HUNGAH warner sros. 41615 © KARYN WHITE @ RE-ENTRY 4 | DWYCK (D CHRYSALIS 58257/EM1 ® GANG STARR
| — | 2 CRAYZY MAN MCA 52913 BLAST FEATURING V.D.C. | 36 | 37 | 85 3 | THIS TIME (1) (0 BIG BEAT 95859/AG. MICHELLE SWEENEY
@ 47 | — | 2 | ABSOLUTELY FABULOUS emiimront ® PET SHOP BOYS 31 | 26 | 26 | 11 | THIS D.J. (M) (T) (X) VIOLATOR/RAL 853 237/ISLAND ® WARREN G
38 | 25 | 14 | 11 | INTHE DARK WE LIVE (THEE LITE) emonive 754 APHROHEAD NEWD | | | 1USED 1O LOVE HER m revaTviTY 1209 @ COMMON SENSE
5| — 2 WHY NOT TAKE ALL OF ME WARNER BROS. 41689 CASSERINE FEATURING CATO RE-ENTRY 2 LOVE TO DO IT (1) (x) TRIBAL AMERICA 58141/IRS RIDE COMMITTEE FEATURING ROXY
40 | 29 | 24 | 11 | COME TO ME, ECSTACY CONTINUUM 15303 RED RED GROOVY RE-ENTRY | 3 | VIBE (1) (x) 1LLTOWN 48621/MOTOWN @ ZHANE
% | 48 3 SHARE MY LIFE COLUMBIA 77663 INNER CITY 4 ] 10 | 35 4 | LOVE THE NIGHTLIFE (DISCO 'ROUND) (T) MOTHER 853 705/ISLAND ALICIA BRIDGES
2 | 37| 2 9 | GIRLS & BOYS roopisex s8155/EM! ¢ BLUR 2 (39|39 8 ACTION (M) (T) EASTWEST 95900/AG ® TERROR FABULOUS FEATURING NADINE SUTHERLAND
NEW ) 1 LUVSTUFF Maxi 2017 SAGAT 43)| RE-ENTRY 2 IT'S REAL (T) () BLUNT 4912/TvT & MIC GERONIMO
4 35 23 11 DOWN THAT ROAD CHRYSALIS 58036/EMI @ SHARA NELSON @ NEW ) 1 THUGGISH RUGGISH BONE (T) RUTHLESS 5527/RELATIVITY @ BONE THUGS N HARMONY
45 [ 43 | — | 2 | AGE OF LONELINESS CHARISMA 38440NIRGIN @ ENIGMA | 45 | 36 l 4 4 | PLAYAZ CLUB (1) (X) CHRYSALIS 58267/EMI @ RAPPIN' 4-TAY
NEW p 1 | REACH GRP 4019/MCA PATTI AUSTIN RE-ENTRY 2 | HIT ME WITH THAT () VIOLATOR 1 232/RELATIVITY @ THE BEATNUTS
NEW ) 1 HAND IN HAND (LOOKING FOR SWEET INSPIRATION) EASTWEST 95843 ® OPUS II| 47 | 2 | 2 | WHAT'S THE FREQUENCY, KENNETH? (1) (x) WARNER BROS. 41760 ® REM.
48 38 l 34 6 ZAMI GIRL IMAGO 25074 __ADELE BERTE! | RE-ENTRY 6 TIME'S UP (M) (T) (X) WILD PITCH 58194/EMI ®0C.
NEW ) 1 BUTYRIC ACID LONDON 857 667/ISLAND CONSOLIDATED | 49 | 41 | — [ 2 | PARTY (M) (1) EPIC STREET 77400/EPIC # DIS-N-DAT
50 42 | 44 8 INDEPENDENCE NOTT-US 0010 SPRING 50 32 29 17 FUNKDAFIED (T) S0 SO DEF/CHAOS 7742?COLUMBIA & DA BRAT

O Titles with the greatest saies or club play increases this week. @ Videoclip availability. Catalog number

maxi-single availability. ® 1994, Biillboard/BP| Communications.

is for cassette maxi-single, or vinyl maxi-single if cassette 1s unavailable. On sales chart: (M} Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD

0000 ZYX MUSIC..WORKING THE THREE"R'S" 000 ©

I
REMODEL

"DON'T LET ME DOWN AGAIN" by ERNEST KOHL

Numerous HI-NRG charting hit singles,

have brought him even closer to that all

elusive crossover all format smash.

Tom Moulton not only handles the production

credits on this track but also REMODELS

Ernest Kohl! This is a man who's time has

come! This is a great song and Ernest has

never sounded better! A new beginning, a

new label & ERNEST GOES POP!

Zyx 74158 @
2Yx 741512 ©

REMAKE

e

zyx e6011-8 K3
Zyx 66011-4 [
ZYX 66011-12 ©

"AIN'T NOBODY" by KWS feat. GWEN DICKEY

Now that your eyeballs have popped out of your
head, | assure you, this really is the latest from
British act KWS on ZYX! Featuring vocals by

Gwen Dickey and a remix by Junior Vasquez,

watch this make noise all over again for this cover

of the old Rufus feat. Chaka Khan classic. An
excellent song, an excellent vocal & an exceltent mix!

"ALWAYS THERE" by SIDE EFFECT

Bobby D’Ambrosio is without a doubt one

of the hottest remixers today, and he saved
his best for this release. He took the original
vocals off this mid 70’s underground disco
classic and turned it out like he can!

This also includes the long out of print original!
Look for other Fantasy classics on ZYX!

7YX 7392-8
2Yx 7392-12 ©

Keep your eyes out for Presta/Deleon Presents the Unexpected House Guest with "We're Here To The Music’ (ZYX#7334) which is making much noise underground! Also look for the comeback of Camille who sang lead on Deodato’s

classic "Are You For Real”. She's back, she’s on ZYX and she teams up with Rhythm Method and the song is... "CAN YOU GIVE ME LOVE" (ZYX#7404)
72 Oftis Street - West Babylon - New York 11704

ZYX-MUSIC DISTRIBUTION LTD.

Phone: 516-253-0800 / Fax: 516-253-0128

= O><
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.°LlVING PROOF'

DREAMS jjﬁf..-

| REALITY

' “I originally became a D] because of a

| love of American dance music. So it's

| enormously flattering to see the wheel
turn full circse and have my band at
Number 1, with our single “Movin’ on Up”

on the Billboard Club Play Chart.”

% / 01 It's not a hit until it's a hit in
‘ /.\7‘,-:

| Mike Pickering ¢ - ' )
M People. 1994 1894100% e 2
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This year's edition of the Billboard Dance Music
Summit will aim te strengthen the positive
spirit of the clubland's vast and diverse
g citizen's, w1ile empowering them with
solid and useful information.
ANA Hotel

San Franeisco, CA P _
January18-20 SPECIAL ATRACTIONS

1995 I(E_YNUT_F An_nnfss
Frankie Knuckles - Virgin Recording Artist/Club DJ
Pete Hadfield & Keith Blackhurst -
Co-Presidents/Founders, deConstruction Records U.K.
Three Nights of Live Showcases
Unigque educational workshops:
The Billhoard Classroom Series

HOTEL ACCOMMODATIONS

. & 5 0 T hioerd S tree-t
. 27 San Francisco, CA 94103
o For Reservations Call:
(41 5) 974 -6400
" Single - §135 « Double - $135

Suites from: $32%5

= “*.’ I

&
To ensure your room, reservation must be
made by Dec. 13. Please state that you are
with the Billbeard Dance Music Summit
to receive discounted room rate.

REGISTRATION FEES:
Register early & get last year's early bird rate !
$175.00 - Early-Bird Special -
Form & payment must be postmarked by Nov. 14
$225.D0 - Pre Registration - Form & payment

must be postmarked by Dec. 186
$275.00 - Full Registration - After Dec. 16 & walk up

= 4
-y

. Please fill out form & return to :
. Melissa Subatch 1515 Broadway, 14th fI
: : New York, NY 10036
=2 e This form may be duplicated
: Please type or print clearly
Please make all payment to Billboard
| am Paying by:
L [ Gheck [ Money Order [ Amex [ Visa/MC
. = First Name:

i Last Name:

4 Company:
/ CONTACT INFORMATION Title:

X MELISSA SUBATCH Address:
. Billbeard Dance Music Summit City:

: phene: (212) 536-5018 Zip:
fax: (212) 536-5055 Fax:
LARRY FLICK Credit Card #:
Billbsard Dance Editor Exp. Date:
(212) 536 - 5050 Cardholder's Signature:

Credit card payments are not valid without
signature & expiration date
REGISTRATION FEES ARE NON-REFUNDABLE
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They Swear. Frank J. Myers, right, co-writer of “l Swear,” celebrates the success
of the song with his publisher, Dennis Morgan, center. Morgan is president of Little
Shop Of Morgansongs and Morgan Music Group. Tommy Williams, left, is
| Swear” was a No. 1 country song for
four weeks for John Michael Montgomery. All-4-One’s pop version held at

professional manager for the company.

No. 1 for 11 weeks.

W-i

NASHVILLE—Registrants for SRO
'94, the Country Music Assn.’s talent
buyers seminar, will have the opportu-
nity to hear the performances of more
than two dozen acts and the state-of-
the-musie-business remarks of 36 in-
siders. The event is scheduled for Oct.
6-8 at the Nashville Convention Cen-
ter.

In addition to the showcases and
panels, SRO organizers will present an
awards show Oect. 7 at the Wildhorse
Saloon. Featured artists are Lorrie
Morgan and Jeff Foxworthy.

Here is the lineup of activities:

Oct. 6: registration, noon-10:30 p.m;

exhibit marketplace open, 2 p.m.-10:30

TEAR TIME: Think you're a fan of country music? Well,
here’s a test: Give a spin to the new Dolly Parton album,
“Heartsongs,” and see if you can listen all the way through
without getting misty-eyed. If you can, then you ain’t real
country—yow're just doing bed-and-breakfast.

Country demands lots of raw sentimentality, and
“Heartsongs” (a live album on Columbia) has some of the
finest weepers ever set to music. Among them are the
bleak and chilling folk song “Mary Of The Wild Moor,” and
Parton’s own heart-rending compositions “Coat Of Many
Colors” and “To Daddy.” These three are amplified in their
emotional intensity by such other sad standards as “In The
Pines,” “Hold Fast To The Right,” “Wayfaring Stranger,”
and “Barbara Allen.” If it were not for Parton’s sparkling
between-songs banter—and the inclusion of several num-
hers considerably cheerier than those just eited—our key-
hoard would be utterly awash by now.

Columbia has just re-
leased “To Daddy” as a sin-
Nashville

gle. We fervently hope that

reviewers will listen to the

lyrics more carefully than

many of them did to

Emmylou Harris’ 1977

version of the song. Itis not

what it first appears to be.

NORTHERN Exposure: ™
Canadian  singer/song-

writer Charlie Major do-

minated the Canadian

Country Music Awards show Sept. 19 in Calgary, Alberta.
Major, who records for Arista/BMG Canada, won the male
vocalist, single, and album trophies, and split the top song
award with co-writer Barry Brown. Major’s winning al-
bum was “The Other Side,” and his winning single and
song was “I'm Gonna Drive You Out Of My Mind.”

The other winners were Patricia Conroy, female vocal-
ist; Prairie Oyster, vocal duo or group and fan’s choice;
Quartette, vocal collaboration; Susan Aglukark, Vista
(rising star); Jim Witter’s “Stolen Moments,” video;
Garth Brooks’ “In Pieces,” top-selling album; and Dick
Damron, Hall Of Honor.

The Canadian Country Music Awards show will be
broadeast Saturday (1) on TNN at 9 p.m. Eastern.

MAKING THE ROUNDS: Head for high ground!
There’s a flood of George Jones albums heading your way.
On Oct. 11, MCA bows Jones’ new album of duets, “The
Bradley Barn Sessions,” with guest appearances by Marty
Stuart, Alan Jackson, Ricky Skaggs, Tammy Wynette,
Keith Rlchards Vince Gill, Emmylou Harrls, Dolly
Parton, Trisha Yearwood, Travis Tritt, Mark Knopfler,
and Mark Chesnutt. Then, a week later, Mercury releases

Parton’s ‘Heartsongs’ Tug At Heartstrings
Also, Major Rules Canadian Roost; Playin’ Possum

by Edward Morris

“George Jones—Cup Of Loneliness: The Classic Mercury
Years,” a two-CD boxed set of 51 songs from the 1954-62
period. And, finally (or maybe not), Legacy/Epie will unveil
its own two-CD collection, “The Essential George Jones:
The Spirit Of Country,” Nov 1. It contains 44 Jones hits
stretching from 1955-88. The Mercury set has notes by
Jimmy Guterman and Colin Escott, and the Legacy/Epic
collection is annotated by Rich Kienzle.

Raleigh Squires, who used to pitch songs for Tillis
Tunes and Sweet Tater Tunes, has set up his own song-
plugging service, Hit Men, at 813 18th Ave. South . .. Sand
Dollar Entertainment, a management firm, has opened an
office at 1213 16th Ave. South. Headed by Bill Meagher,
the company’s clients include Jillian and Redneck.

There’s a new Merle Haggard tribute album in the pipe-
line. To be released Nov. 8 on HighTone Records, the col-
lection is called “Tulare Dust: The Songs Of Merle Hag-
gard.” It features covers of
Hagguard songs by Dwight
Yoakam, Iris DeMent,
Lucinda Williams, John
Doe, Peter Case, Robert
Earl Keen, Billy Joe
Shaver, Steve Young,
Katy Moffatt, Marshall
Crenshaw, Barrence
Whitfield, Dave Alvin,
Tom Russell, and Rosie
Flores. It will share the
shelves with Arista's high-
profile Haggard tribute,
“Mama’s Hungry Eyes,” due Oct. 11 ... Reggie Church-
well of Nashville International Concerts is looking for
former Louisiana Hayride performers. Ex-Hayriders will
be recognized during the show’s 40th-anniversary concert
Oct. 16 in Shreveport, La. According to Churchwell, Elvis
Presley made his first Hayride appearance Oct. 16, 1954.

Cabin Fever Music will release the soundtrack album to
the Lou Diamond Phillips movie “Sioux City” Nov. 8. It
features tracks by Phillips (who, in addition to acting and
directing, tours with his band, the Pipefitters), Blind
Faith, the Charlie Daniels Band, Toy Caldwell, and Bill
Miller . . . Ernie Rowell, former professional manager for
Mel Tillis Enterprises, has opened Kit Music (ASCAP) and
Blue Creek Music (BMI). Rowell’s songwriters are Mait
King, Layne Brooks, Clint Daniels, Rick Rowell, and
Justin Kent.

SIGNINGS: Pebe Sebert to an exclusive songwriting
deal with EMI Music Publishing. EMI also will act as co-
publisher for her Pebe Sebert Music (BMI).

Larry LeBlane, Billboard’s Canadian correspondent, con-
tributed to this column.

p.m.; talent showcase featuring Rick
Tlenno Dixie Chicks, John Berry,
Dawn Sears, Kenny Chesney, Jesse
Hunter, and Blackhawk, 2:30-6 p.m.;
artist/buyer reception, 6 p.m.-7:30
p.m.; talent showease featuring Vie-
toria Shaw, Asleep At The Wheel, Russ
Taff, Mark Collie, Turner Nichols, Skip
Ewing, and the Mavericks, 7 p.m.-10
p.m.

Oct. 7: international media makers
panel with Richard Wootton, Byworth/
Wootton, London; Avril MacRory,
BBC-TV, London; Tracy Rogers, CMT
and CMT Europe, Nashville; Tine Va-
land, Somebody’s Darling, Norway;
and Andrew Vaughan, Country Music
International, London, 9 am.-9:35 am.

Record company executives panel
with Terry Cline, Artists Concepts,
Nashville; Howard and David Bellamy,
Bellamy Brothers Records, Nashville;
Kip Krones, Columbia Records UK,
London; Bob Saporiti, Warner/Reprise
Records, Nashville; Stuart Watson,
MCA International, London; and
Cindy Wilson, Liberty Records, Nash-
ville, 9:40 a.m.-10:25 a.m.

International promoters panel with
John Huie, Creative Artists Agency,
Nashville; Tony Conway, Buddy Lee

= SRO ’94 To Offer Shows, Panels

Awards Gala Set For Wlldhorse Saloon

Attractions, Nashville; Paul Fenn,
Asgard Promotions Ltd London;
Anders Nelsson, the Entertainment
Co., Hong Kong; and Carl Leighton-
Pope, LPO, London, 10:30 a.m.-11:25
am.

Managers panel with Rick Shipp,
William Morris Agency, Nashville;
Gary Borman, Borman Entertainment,
Los Angeles; Chris Dalston, William
Morris Agency, Los Angeles; Larry
Fitzgerald, the Fitzgerald Hartley Co.,
Los Angeles; Monty Hitcheock, M.
Hitchecock Management, Nashville;
Jimmy Johnson, tour manager, Nash-
ville; John Lomax I1I, Kinetic Manage-
ment, Nashville; and Stan Moress,
Moress Nanas Shea Entertainment,
Nashville, 11:30 am.-12:30 p.m.

Exhibit marketplace open, 10 am.-5
p.am.; talent showcase featuring Daron
Norwood, Chely Wright, Somebody’s
Darling, George Ducas, Lisa Brokop,
John & Audrey Wiggins, Ken Mellons,
and Orrall & Wright, 1 p.m. 4:30 pm.;
SRO '94 awards reception and show at
the Wildhorse Saloon, 6 p.m.-9 p.m.

Oct. 8: exhibit marketplace open,
10 am.-5 p.m.; panel discussion on the
condition of country music with Barry

(Continued on page 39)

Del McCoury Band Takes
Top Awards In Bluegrass

M BY EDWARD MORRIS

OWENSBORO, KY.—The Del
McCoury Band took the main awards at
this year’s International Bluegrass Mu-
sic Awards show, held here Sept. 22 at
RiverPark Center.

McCoury and company won both the
entertainer of the year and album of the
year trophies, the latter for “A Deeper
Shade Of Blue” on Rounder Records. In
addition, Ronnie McCoury, Del’s son,
took the prize as best mandolin player
and shared credits with Jerry Douglas
for producing the winning album.

“I always thought I could sing a lit-
tle,” said the wryly self-effacing
MeCoury in accepting his award. “But
1 didn’t know I could entertain people.
1 can’t dance. Bill Monroe can dance.”

The Osborne Brothers—Bobby and
Sonny—were both on hand for their in-
duction into the International Blue-
grass Music Assn.’s Hall Of Honor.

John Hartford and Laurie Lewis co-
hosted the nearly three-hour show, the
major awards portion of which was
broadeast worldwide over various radio
networks, including Voice Of America.

The other winners were Russell
Moore, male vocalist of the year;
Laurie Lewis, female vocalist; Califor-
nia, instrumental group; and IIIrd
Tyme Out, vocal group.

Also, “Skip, Hop & Wobble,” by
Jerry Douglas, Russ Barenberg, and
Edgar Meyer, on Sugar Hill Records,
instrumental recording; “A Touch Of
The Past,” by Larry Perkins & Friends,
on Pinecastle Records, recorded event;
Lou Reid, Terry Baucom & Carolina,
emerging artist; and “Who Will Watch
The Home Place,” written by Kate

Long and recorded by Laurie Lewis on
Rounder Records, song of the year.

For excellence on individual instru-
ments: Stuart Duncan (fiddle), Tony
Rice (guitar), Mark Schatz (bass), J.D.
Crowe (banjo), Jerry Douglas (dobro).

Before the show went on the air, the
IBMA awarded certificates of merit to
Johnnie & Jack and Wilma Lee Cooper,
for their influence on modern blue-
grass, and to veteran bluegrass booking
agent Lance LeRoy and Rounder Rec-
ords’ founder and IBMA board member
Ken Itwin.

John Wright, author of “Traveling
The High Way Home: Ralph Stanley
And The World Of Traditional Blue-
grass,” won the award for print person-
ality of the year. Frank Jaborsek, of
KCSN Tarzana, Calif., won for broad-
caster of the year.

Johnnie & Jack were Johnnie Wright
and the late Jack Anglin, who scored
such hits during the 1950s as “Poison
Love,” “(Oh Baby Mine) I Get So
Lonely,” and “Stop The World (And
Let Me Off).” Cooper, now a member
of the Grand Ole Opry, came to fame as
half the team of Wilma Lee & Stoney
Cooper. Their best known singles in-
clude “Come Walk With Me” and “Big
Midnight Special.”

Although Cooper was not on hand for
the ceremony, Wright and his wife,
Country Music Hall Of Fame member
Kitty Wells, were there to accept for
Johnnie & Jack.

Performing on the show were Peter
Rowan & the Rowan Brothers, Claire
Lynch, J.D. Crowe & the New South,
John Hartford, Laurie Lewis & Grant
Street, Barenberg, Douglas & Meyer,

(Continued on page 39)
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
n BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 136 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
&'I'R Acl(s A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
OR WEEK ENDING OCT. 8, 1994
Z
n O e v O
%’§ 329l 2%| nime ARTIS 28|58 29| 5| e ARTIST
~2| 32| | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 32| x| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
LOVE A LITTLE STRONGER @ DIAMOND RIO
e R * %k NO. 1 * % % ST [ /M3 20 M.POWELL,T.DUBOIS (C.JONES,B.CRITTENDEN,G.SWINT) (C) (V) ARISTA 1.2693
No.
SO R A R it e ot | a0 | | w |0 | BNGNIN O
DOWN ON THE FARM ® TIM MCGRAW ' ; =
2 2 2 13 | J’STROUD.B.GALLIMORE (K K.PHILLIPS.) LASETER) CURB ALBUM CUT 4% | 47 § | NOW I KNOW ® LARI WHITE
THIRD ROCK FROM THE SUN @ JOE DIFFIE G.FUNDIS (C.RAINS,C.GREENE,D.COOK) (C) {V) RCA 62896
3 ! ! 13 | JSLATE.L.DIFFIE ().GREENEBAUM.S WHIPPLE,T MARTIN) (C) (V) EPIC 77577 42 | 39 | &1 g EEA%’;I!(?&EI\?SEMIIB”\BAN) LORRI(Ev)rvéSARGGé-\Al:
i ! B. 2
SHE'S NOT THE CHEATIN' KIND @ BROOKS & DUNN
@ 11 3 7 D COOK,S.HENDRICKS (R.DUNN) (V) ARISTA 1-2740 3 41 39 17 Eg’g!}h}(lLfﬁgé\gERPNLPCEAEEHART) Q(I(E\)I_(GJI\ARJI?&TSZQQI\;
CALLIN' BATON ROUGE & GARTH BROOKS - - = -
Gop o |0l 1| AT, s |m | | prewEm Y e ST
H ) LK. WA . Al
| TRY TO THINK ABOUT ELVIS @ PATTY LOVELESS
@ 8 1 1 E.GORDY,JR. (G.BURR} (C) (V) EPIC 77609 45 % 20 14 ELVIS A'E‘cD éyMDL’) & CONFEDERATE RAILCROAD
|BECKETT (C.WISEMA (C) (v} ATLANTIC 87229
SHE DREAMS ® MARK CHESNUTT
@ ! 12 12 M.WRIGHT (G.HARRISON, T.MENSY) (C) {v) DECCA 54887 46 45 40 19 HALF TlgE r\gAN oLas) CLINT BLACK
J.STROUD,C.BLACK (C.BLACK, H.NICHOLA! (V) RCA 62878
WATERMELON CRAWL & TRACY BYRD
13 15 9 J.CRUTCHFIELD (B.BROCK,Z. TURNER} (C) (v} MCA 54889 50 59 4 YOU JUST WATCH ME TANYA TUCKER
@ 14 | 14 | 10 | WHEN YOU WALK IN THE ROOM ® PAM TILLIS J.CRUTCHFIELD (R GILES,B.REGAN) (v) LIBERTY 79053
P.TILLIS,S.FISHELL (J.DESHANNON}) (C) (V) ARISTA 1-2726 52 55 5 TEARDROPS . & GEORGE DUCAS
18 | 30 | § | LIVIN'ON LOVE @ ALAN JACKSON R BENNETT (G.DLICAS T MCBRIDE) SREEEL
K.STEGALL (A.JACKSON) (C) (V) ARISTA 1-2745 58 | 2 COUNTRY 'TIL | DIE © JOHN ANDERSON
ST o J.STROUD,J.ANDERSON (T SEALS, £ .SETSER,J.ANDERSON) (C) (V) BNA 62935
1 5 7 16 HEART LIKE A HURRICANE @ LARRY STEWART
C.HOWARD (J JARRARD,G.BURR) (C) (V) LIBERTY 79035 50 47 45 8 S HENDRICKS (T_BRUCEL,JC.WISEMAN) T AT AT
2| 21 | 25 | 7 | THIRD RATE ROMANCE & SAMMY KERSHAW
B.CANNON,N.WILSON {R.SMITH) (v) MERCURY 858 922 * % K HOT SHOT DEBUT * k%
13 9 4 14 XXX'S AND 000'S (AN AMERICAN GIRL) TRISHA YEARWOOD @ NEW ) 1 THE BIG ONE GEORGE STRAIT
G.FUNDIS,H.STINSON (A.RANDALL M.BERG) (C) (v) MCA 54898 T.BROWN,G STRAIT {(G.HOUSE,D.O'DAY) (C) (V) MCA 54938
14 | 4 | 3 | 14 | WHAT THE COWGIRLS DO @ VINCE GILL HARD LOVIN’ WOMAN @ MARK COLLIE
T.BROWN (V. GILL,R.NIELSEN) (C) (V) MCA 54879 @ 57 57 5 0.CO0K (M.COLLIE,D.COOK.J. BJARVIS) N A
NOBODY’S GONNA RAIN ON OUR PARADE & KATHY MATTEA
@ 16 18 12| o (B.PARKER,W.RAMBEAUX)N v (C) (v) MERCURY 858 800 53| 49 8 | 20 ﬁ&ug&%g&fﬁD'EES%E(LENﬁgENB_Q&HEECMRK) . TRQEIN%X\{BREMN&E
SHUT UP AND KISS ME © MARY CHAPIN CARPENTER , v
19128 O | JJENNINGSM C.CARPENTER (M.C.CARPENTER) (C} (v) COLUMBIA 77696 59 | 67 3 I_:‘EAYEO?D\Q(J?:%;N'EVG(EIN(JSS%NL,SEQCHEIS)U) H@L&R&EIB%U%M
20 | 22 | 10 | MANOF MY WORD COLLIN RAYE GIVE ME A RING SOMETIME ® LISA BROKOP
@ LHOCE I SEAY, B ORTEV (A SHAMBLIN'G'BURR) (CNVIERICHI632 % 53| %2 B | CRUTCHRIFLD (k. 5F RGSNES,B MOULDS, S ANDERSON) (C} (V) PATRIOT 79036
THE CITY PUT THE COUNTRY BACK IN ME & NEAL MCCOY
17 19 10 B.BECKETT (M.GEIGER,W.MULLIS,M.HUFFMAN) (C) (V) ATLANTIC 87213 56 51 19 %EOL\,?N%'_I_’;ASPLE’HQ??S ) &ngz‘gm“cﬁ
(A9)| 15 | 16 | 11 | SHE THINKS HIS NAME WAS JOHN ® REBA MCENTIRE WHEREVER SHE IS © RICKY VAN SHELTON
T.BROWN,R.MCENTIRE (S.KNOX,S.ROSEN) (C) (v} MCA 54899 @ 63 72 3 B.CHANCEY, P WORLEY (J. HOUSE, J JARRARD) e T et
KICK A LITTLE @ LITTLE TEXAS
2] 56 | 7 | §ORAOLID CRAGLITILE TERss (PHOWELLD.OBRIEN 5.SEALS (€ ) weRNER B7GS Tty M | — | 2 | THERE GOES MY HEART # THE MAVERICKS
@ 27 29 8 | SURE CAN SMELL THE RAIN & BLACKHAWK 70 9 THE POWER OF LOVE LEE ROY PARNELL
M.BRIGHT.T.DUBOIS (J.JARRARD,W.ALDRIDGE) (V} ARISTA 1-2718 S.HENDRICKS (D.COOK,G.NICHOLSON) (C) (V) ARISTA 1-2747
* % *AlRPOWER * K Kk 75 - 2 WHAT THEY'RE TALKING ABOUT & RHETT AKINS
M.WRIGHT (L.BOONE,P.NELSON,R AKINS) (C) (v) DECCA 54910
(@] 25 | 2 | w | JENFEET TALL AND BULLETPROOF (€ 1) weER o eay 61 | 55 | 56 | 7 | AREAL GOOD WAY TO WIND UP LONESOME ® JAMES HOUSE
D.COOK (J.HOUSE,D.DODSON, J.JARRARD) (C) (V) EPIC 77610
* % % AIRPOWER * * % 62 | 61 | 60 | 6 | YOUNEVER EVEN CALL ME BY MY NAME DOUG SUPERNAW
@ 28 33 5 | SEE IT NOW L 4 TRC/)\(C;( LAWII2CEN]CE R.LANDIS (S.GOODMAN) (C) (V) BNA 62938
1.STROUD (P.NELSON,L.BOONE, W LEE) (C) (v) ATLANTIC 87199
JUKEBOX JUNKIE @ KEN MELLONS 63 5 3 15 g?N(l:)}éREs-(I;r\lo(g.\ﬁJﬁkS)WN REPRISE AtBL[J)hY\QL?T/‘HNT};RYI\ICE)s}éRAOr\g
31 3 15 cuern (J.CUPIT,J.HONEYCUTT K. MELLONS) (C) (V) EPIC 77579 EUGENE YOU GENIUS  BRYAN WHITE
% | 12 6 17 | MORE LOVE DOUG STONE NEW p ! B.J.WALKER JR K LEHNING (L.WILSON,B.LAWSON) (C) (V) ASYLUM 64510
LS IROUDIDSTONEIG-BURR) CIIERICHIZS49 65 | 65 | 3 | RED, WHITE AND BLUE COLLAR GIBSON/MILLER BAND
% | 10 5 16 | HARD TO sAY & SAWYER BROWN D.JOHNSON,B.MILLER (D.GIBSON,B.MILLER) (C) (V) EPIC 77651
M.MILLER,M.MCANALLY (M.MILLER}) CURB ALBUM CUT DOCTOR TIME @ RICK TREVINO
@ 40 49 3 IF 1 COULD MALKE A LIV”:GAC son L 4 CLA)Y WALKE(}I?3 NEW ) ! $.BUCKINGHAM (S.LONGACRE,L.WH SON) (C) {V) COLUMBIA 77708
J.STROUD (K.STEGALL,R MURRAH,A.JACKSON) (C) (V) GIANT 1801
o NEW ) ! é(?BOS.'(;NI TA’;‘SP’:‘NEBS gURCH M.F.JOHNSON) ¢ A{\csrg\'\r‘ecg ePzF;[t'\;
B 3| 9 | e MY DA AT I LA AND MARY :
V.VHERVEA THERE;S SMékE & ARCHER/PARK 68 67 b4 6 HWSIHLEL[)'[')A[I:/'DQN';JE?((IY'F»?(!EZRKLE R WILLIAMSON) (C>R>2§L\CL%E?5'§ |0E3|5
3|3 8 R.SCRUGGS (B.P BARKER,M.COLLIE) (C) (V) ATLANTIC 8721 1 ﬁEDNéCK STOMP : @ JEFF FOXWORTHY
' N 69 | 68 | 68 5 S.ROUSE (J.FOXWORTHY S ROUSE) (C) (V) WARNER BROS. 1811
G e e e e e A - .
e NEWp | 1| MENwLsEROYS BILY DEAY
@ s ! S.RIPLEY, W.RICHMOND (S RIPLEY, W_RICHMOND) (V) ARISTA 1-2717
- = e oA THAT’S WHAT LOVE'S ABOUT ® MARTY STUART
32 | 23 | 8 | 15 | THEMAN IN LOVE WITH YOU ® GEORGE STRAIT _® REENTRY | 2 | 7 ERowNM.STUART IM.STUARD) A AL
T BROWN,G.STRAIT ($.DORFF,G.HARJU) (C) (V) MCA 54854 ; GONE COUNTRY ALAN JACKSON
(33)| 3 | 4 | 5 | WECAN'TLOVE LIKE THIS ANYMORE MA 207170 STECRIMEICD L) e e
G.FUNDIS, ALABAMA (J JARRARD, W.MOBLEY) (C) (V) RCA 62897
. - DRIVE & STEVE WARINER
44 | s4 | 3 | UNTANGLIN' l‘(/::y MIND . @ CLINT BLACK 1B 63| 63| 4 5.HENDRICKS, T.DUBOIS (S.WARINER B.LABOUNTY) (V) ARISTA 1-2744
J.STROUD,C.BLACK (C.BLACK,M. HAGGAI (C) (V) RCA 62933
WHEN THE THOUGHT OF YOU CATCHES UP WITH ME & DAVID BALL T4 | 73| 69 | 19 | COWBOYBAND | eooers IS
@ 38 | 46 5 B.CHANCEY (D.BALL) (C) (V) WARNER BROS. 18081 X A = {
: GIRL THANG TAMMY WYNETTE (DUET WITH WYNONNA)
36 32 27 18 DRREAM!NG \4VI)TH MY EYES OPEN L 4 CL(A)Y WALKER @ NEW) 1 B.BECKETT {K.HINTON,M.LAYBOURN,J.RODMAN) EPIC ALBUM CUT
J.STROUD (T.ARATA! V) GIANT 18139 =
WHISPER MY NAME & RANDY TRAVIS C) Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
37 29 21 18 K.LEHNING (T.BRUCE) (C) (V) WARNER BROS. 18153 which attain 2500 detections for the first time. ® Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable.
5 B (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single avaitability. (V) Vinyl single
3 30 v | 19 gyUEC}fI:NAGNHAL(STAJAFI?T[I)I\II,[T).GA.F!’-TI(I:\I'}(YWILSON) (c,’(\,}?é%fu;sg\ﬂgg availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.
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I by Lynn Shults

CAPTURING THE SECOND NO. 1 of his career with “Who’s That Man™
(8-1) is Toby Keith. The song was written by Keith and produced by Nelson
Larkin and Harold Shedd. It is the first No. 1 for Polydor Nashville, launched
in April as a spinoff from PolyGram’s Mercury label. Keith originally was
signed to Mereury, which at the time was under the leadership of Shedd and
Steve Miller, Polydor’s VP of marketing. Keith’s self-titled debut album (41-
39) has been on the Top Country Albums chart for 75 weeks. Its debut single,
] “Should’ve Been A Cowboy,” hit No. 1 in June 1993. His follow-up, “Boom-
town,” hit retail Sept. 27.

PICKING THE RIGHT ROLE MODEL is important in anyone’s life. For
I Keith, there have been two such models, Shedd and Randy Owen of Alabama.
It is ironic that Shedd should play such an important role in Keith’s career,
for he was also Alabama’s initial producer and was instrumental in the group’s
rise to the top. He also produced K.T. Oslin and signed Billy Ray Cyrus to
Mercury. Keith describes Shedd as his mentor. “He is the cat who came to
Oklahoma City and gave me a deal. He’s the one who made it possible for
me,” the artist says. Of Polydor’s first No. 1, Shedd says, “This shows the
dedication of our promotion and marketing departments. This shows that we
are in it for the long haul.” Another key player at Polydor Nashville is VP
of promotion Ralph Carroll, who came to the company with a pop background;
“Who's That Man” is the first country single he has guided to No. 1,

THE MOST ACTIVE SINGLE TRACK on the Hot Country Singles &
Tracks chart is “The Big One" by George Strait, which debuts at No. 51. The
song was co-written by Billboard’s medium-market personality of the year,
Gerry House, and Devon O’Day, producer of the House Foundation morning
show on Nashville’s WSIX. Also showing strong gains are “If You've Got
Love” (48-30) by John Michael Montgomery; “If I Could Make A Living”
(40-27) by Clay Walker; “She’s Not The Cheatin’ Kind” (114) by Brooks &
Dunn; “Untanglin’ My Mind” (44-34) by Clint Black; “Take Me As I Am”
(54-44) by Faith Hill; “I See It Now” (28-23) by Tracy Lawrence; “Livin'
I On Love” (18-10) by Alan Jackson; and “Baby Likes To Rock It” (37-31) by
the Tractors.

RETAIL SALES OF COUNTRY ALBUMS are down this week. If the past
holds true, the next two weeks should see an upward turn following the Oct.
5 CMA awards show. The 1993 show was the highest-rated music awards show,
and with the baseball playoffs not in the picture, this year’s show has a chance
to post even bigger numbers. Among this week’s strongest performers 1s “I
See It Now™” by Tracy Lawrence, which debuts at No. 3 on the Top Country
Albums chart and at No. 40 on the Billboard 200. The Tractors’ self-titled
debut (17-14) wins the Greatest Gainer award, posting an increase in sales of
almost 16% over the previous week. This week’s Pacesetter album is “What
A Way To Live” (15-15) by Mark Chesnutt. New Christmas albums are begin-
ning to arrive. This week’s mail contained “Christmas Time” by John Ander-
son; “Giant Country Christmas,” a various-artists package from Giant Ree

ords; “The Sweetest Gift” by Trisha Yearwood; and “Tejano Country
Christmas,” a various-artists album from the Arista Texas label.

Country

DEL McCOURY BAND WINS TOP BLUEGRASS AWARDS

(Continued from puage 37)

the Lonesome River Band, the Tony
Rice Unit, and the Del McCoury Band.

Master dobroist and producer Jerry
Douglas kept the crowd amused
throughout the long evening with a se-
ries of showy acts of contrition. They
were intended to compensate for the
gaffe he made at last year’s show, when
he appeared more annoyed than plea-
sed at again having won the dobro
player of the year award.

Although Douglas quickly mended
fences last year with an open letter to
the bluegrass community in which he
explained and apologized for his action,
he paraded his humility every time he
took the stage at this year's show by
proclaiming to the audience, “I'm hav-
ing a good time.” And when he won the
dobro award again, he ostentatiously
whipped out a prepared statement lest
he be sabotaged by his own ad libs.

The emotional high point came, how-
ever, during the finale, when bands and
individual performers from Japan, the
Czech Republie, Russia, and the U.S.
crowded together for a long, loose, and

SRO '94 DRAWS MIX OF

clearly heartfelt rendition of the blue-
grass chestnut “Rocky Top.”

The awards show was a part of the
IBMA's annual World Of Bluegrass
trade show and talent showcase.

(Continued from page 37)

Coburn, Ten Ten Management, Nash-
ville; Tony Conway (see above); Jack
Boyle, Cellar Door Cos., Ft. Lau-
derdale, Fla.; Coyote Calhoun, WAMZ
Louisville, Ky.; Ron Harrold, Nice
Man, Minneapolis; John Meglin, CPI,
Toronto; Chuck Morris, Morris, Blie-

sener & Assocs.,

Denver; Ken

Schaefer, Justin Boots, Fort Worth,
Texas; Lynn Shults, Billboard, Nash-
ville; Glenn Smith, Glenn Smith Pres-
ents, San Antonio, Texas; and Dana

SHOWS & PANELS

Worg, Ogden Entertainment Services,
Minneapolis, 11 am.-1 p.m.

Talent showecase, featuring David
Ball, Riders In The Sky, Deborah
Allen, Mike Henderson, Pearl River,
Bryan Austin, and James House, 1
p-m.<4 p.m.

Additional details on this event are
available from the CMA’s special proj-
ects department.

EDWARD MORRIS
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TITLE (Publisher — Licensing Org) Sheet Music Dist.

BABY LIXES TO ROCK IT (Warner-Tamerlane. BM/Boy

Rocking, BMI/Chingaupin. BMI) CPP

THE BIG ONE (Housenotes, BMI)

CALLIN® BATON ROUGE (Combine,

Blackwood. BMI) HL

THE CITY PUT THE COUNTRY BACK IN ME (Sixteen

Stars, BMI/Dixie Stars, ASCAP) HL

COUNTRY 'TIL | DIE (Almo, ASCAP/Hoimes Creek,

ASCAP/Irving, BMI/Baby Dumplin’, BMI)

COWBOY BANO (Careers-BMG, BMI/Conasauga

Troubadors, BMI} HL

DOCTOR TIME (W.B.M, SESAC/Long Acre, SESAC/

Zomba. ASCAP)

00WN ON THE FARM (Texas Wedge., ASCAP/Noosa

Heads. BMI) CPP

DREAMING WITH MY EYES OPEN (Famous, ASCAP/

Pookie Bear, ASCAP/Bug. ASCAP) HL/CPP

DRIVE (Steve Waniner, BMI/Sneaky Moon, BMI)

ELVIS AND ANDY (Aimo. ASCAP) CPP

EUGENE YOU GENIUS (Zomba, ASCAP/Catch The Boat,

ASCAP)

GIRLS WITH GUITARS (EMI Apnl. ASCAP/Getarealjob.

ASCAP) HL

GIRL THANG (WB, ASCAP/Warner-Tamerlane, BMI)

GIVE ME A RING SOMETIME (Blake Eyed Susan, BMI/

Glitterfish, BMI/Songs Of All Nations, BMI) HL

GONE COUNTRY (Polygram Int'l, ASCAP/Ranger Bob.

ASCAP) HL

HALF THE MAN (Blackened, BMI) CPP

HANGIN' IN (WB, ASCAP/Rancho Bogardo, ASCAP/Great

Cumberland, BMI/Diamond Struck. BMI) CPP/WBM

HARO LOVIN' WOMAN (Music Corp. Of America. BMI/

Mark Coltie, BMI/Sony Tree, BMI/Don Cook. BMI/Zomba,

ASCAP/Inspector Barlow, ASCAP} HL/CPP

HARD TO SAY (Travelin' Zoo, ASCAP) HL

HAS ANYBODY SEEN AMY (Reynsong, BMI/Howe Sound,

BMI/Sony Cross Keys, ASCAP) HL

HEART LIXE A HURRICANE (WB. ASCAP/Big Tractor.

ASCAP/Almo, ASCAP) CPP

SEA)RT OVER MIND (Royhaven, BMI/Starstruck Angel,
M

IF | COULD MAKE A LIVING (Tom Callins. BMI/Murrah,

BMI/Seventh Son. ASCAP/Mattre Ruth, ASCAP)

IF YOU'VE GOT LOVE (Love This Town. ASCAP/MCA,

ASCAP) HL

| GOT IT HONEST (Acuff-Rose, BMI/Big Bobcat, BMI/

Bruce Burch, SESAC)

| SEE IT NOW (Sony Tree, BMI/Sony Cross Keys.

ASCAP/EMI

21

24
20

10
39

32
17

70
25

41
63

59
61
69
(]
§3
38

16
43

ASCAP/WB, ASCAP) HL

| SURE CAN SMELL THE RAIN (Alabama Band. BMI/
Rick Hall, ASCAP)

1 TRY TO THINK ABOUT ELVIS (MCA. ASCAP/Gary Burr
ASCAP) HL

JUKEBOX JUNKIE (Cupit, BMI/Cupit Memanes. ASCAP)
KICK A LITTLE (Square West, ASCAP/Howlin' Hits,
ASCAP) CPP

LIVIN' ON LOVE (Vee Haw, ASCAP)

LOVE A LITTLE STRONGER (Great Cumberland. BMI/
Diamond Struck, BMI/Circle Of Life, BMI/Heart Doctor
ASCAP/Angela Delugo. ASCAP/Storm Front, BMI/John
Juan, BMI/Ensign. BMI) CPP/HL

THE MAN IN LOVE WITH YOU (Boots And Spurs, BMI/
Spurs And Boots, ASCAP) HL

MAN OF MY WORD (Hayes Street, ASCAP/AIma. ASCAP/
Allen Skamblin, ASCAP/MCA, ASCAP/Gary Burr, ASCAP)
HL/CPP

MEN WILL BE BOYS (EMI April. ASCAP/GSC, ASCAP/
Ides Df March, ASCAP)

MORE LOVE (That's A Smash, BMI/MCA, ASCAP/Gary
Burr. ASCAP) HL

NOBODY'S GONNA RAIN ON OUR PARADE (Longitude,
BMI/Rio Zen. BMI/Reynsong. BMI/Howe Sound. BMI)
HL/WBM/CPP

NOW | XNOW {Sony Tree, BMI/Don Cook, BMI) HL
POCKET OF A CLOWN (Coal Dust West. BMI/Warner-
Tamerlane, BMI) WBM/CPP

THE POWER OF LOVE (Sony Cross Keys. ASCAP)

A REAL GOOD WAY TO WIND UP LONESOME (Sony
Tree, BMI/Alabama Band, BMI/Wildcountry. BMI/Sony
Cross Keys, ASCAP) HL

REDNECK STOMP (Warnerbuilt, BMI/Max Laffs, BMI/
Shabloo, BMI

RED, WHITE AND BLUE COLLAR (Sony Tree, BMI/
Jomed At The Hip. BMI/Songs Sung Biue, BMI) HL
RENEGADES, REBELS AND ROGUES (Sony Tree, BMI/
Sony Cross Keys. ASCAP/Tracy Lawrence, ASCAP) HL
SHE CAN'T SAY | DIDN'T CRY (Slarstruck Angel BMI/
Stroudacaster, BMI) CPP

SHE DREAMS (Warner-Tamerlane, BMI/Patrick Joseph,
BMI/Sony Cross Keys, ASCAP/Miss Dot ASCAP/Brass
Ring, ASCAP) HL/WBM/CPP

SHE'S NOT THE CHEATIN' KIND (Sony Tree, BMI/
Showbilly. BMI} HL

SHE THINKS HIS NAME WAS JOHN (Bash, ASCAP/Blue
Water. ASCAP/Mighty Nice, BMI/Blue Water, BMD HL
SHUT UP AND KISS ME (Why Walk. ASCAP)
SUMMERTIME BLUES (Warner-Tamertane, BMI} WBM

44
48

2
54
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33

11

14
60

29
57
37

68
13

47

TAKE ME AS | AM (Little Big Town, BMI/Amencan Made,
BMI/AIl Over Town, BMI/Sony Tree, BMI} HL

TEARDROPS (Polygram Int'l, ASCAP/Veg-0-Music.
ASCAP/Songs Of PolyGram, BMI/Songs Of McRide, BMI)

HL
TEN FEET TALL AND BULLETPROOF (Post Oak. BMI)

HL

THAT'S WHAT | GET (FOR LOSIN' YOU) (This Big.
ASCAP/Bash. ASCAP/Blue Water, ASCAP/Songs Of
Portugese, ASCAP/Foreshadow, BMI)

THAT'S WHAT LOVE'S ABOUT (Songs Of PolyGram.
BMI/Tubb’s Bus. BMI) HL

THERE GOES MY HEART (Sony Tree. BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels. BMI)
THIRO RATE ROMANCE (Fourth Fioor, ASCAP/WB.
ASCAP) CPP

THIRD ROCK FROM THE SUN (Major Bob, ASCAP/Rio
Bravo, BMI/Stroudacaster, BMI/Baby Mae, BMI) CPP
UNTANGLIN' MY MIND (Blackened, BMI/rving. BMI/
Sony Tree, BMI/Sierra Mountain, BMI) HL
WATERMELON CRAWL [Acuff-Rose, BMI/Coburn, BMI)
cpp

WE CAN'T LOVE LIKE THIS ANYMORE (Alabama Band,
ASCAP/Wildcountry, ASCAP/Warner-Tamerlane, BMI/
New Works. BMI) CPP

WHAT'S IN IT FOR ME (WB. ASCAP/New Crew, ASCAP/
New John, ASCAP/MCA, ASCAP/Gary Burr, ASCAP) HL/
WBM/CPP

WHAT THE COWGIRLS DO (Benefit, BMI/Englishiown,
BMI) WBM/CPP

WHAT THEY'RE TALKING ABOUT (Sony Cross Keys,
ASCAP/Sony Tree, BMI/Ten Lee, BMI/Fire Hall, BMI)
WHEN THE THOUGHT OF YOU CATCHES UP WITH ME
{EMI Blackwood, BMI) HL

WHEN YOU WALX IN THE ROOM (EMI, BMI/Unart, BMI)
cpp

WHERE THERE'S SMOKE (Tom Colins, BMI/BMG,
ASCAP) CPP

WHEREVER SHE IS (Sony Tree, BMI/Alabama Band,
ASCAP/Wildcountry, ASCAP) HL

WHISPER MY NAME (WB, ASCAP/Big Tractor, ASCAP)
WBM

WHO'S THAT MAN (Songs 0f PolyGram. BMi/Tokeco.
BMI) HL

WILLIAM AND MARY (Kicking Bird. BMI/Sixteen Stars,
BMI) HL

XXX'S AND 000'S (AN AMERICAN GIRL) (Sony Tunes,
ASCAP/Mother Dixie, ASCAP/August Wind, BMI/Great
Broad. BMI/Longilude. BMI) HL/WBM/CPP

YOU JUST WATCH ME (Dixie Stars, ASCAP) HL

YOU NEVER EVEN CALL ME BY MY NAME (Turnpike
Tom, ASCAP/Pink Sky, ASCAP/EMI U, ASCAP) CPP

HOT COUNTRY RECURRENTS

1 o 1 BE MY BABY TONIGHT @ JOHN MICHAEL MONTGOMERY 14 5 | WISH | COULD HAVE BEEN THERE @ JOHN ANDERSON
S.HENDRICKS (E.HILL.R.FAGAN) ATLANTIC J.STROUD,J ANDERSON (J ANDERSON,K.ROBBINS) ~ BNA
2 1 2 5 WINK @ NEAL MCCOY 15 21 2 15 YOUR LOVE AMAZES ME @ JOHN BERRY
B.BECKETT (B.DIPIERQ.T.SHAPIRQ} ATLANTIC C.HOWARD (A.HUNT,C.JONES) LIBERTY
3 o . 1 NATIONAL WORKING WOMAN'S HOLIDAY €& SAMMY KERSHAW 16 14 12 12 A GOOD RUN OF BAD LUCK @ CLINT BLACK
B.CANNON.N.WILSON (R.MURRAH,P.TERRY J.D.HICKS} MERCURY J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) RCA
4 2 1 6 EVERY ONCE IN A WHILE @ BLACKHAWK 117 11 13 7 LITTLE ROCK @ COLLIN RAYE
ne M.BRIGHT.T.DUBOIS (H.PAUL,V.STEPHENSON D.ROBBINS) ARISTA L J.HOBBS E.SEAY,P WORLEY (T.DOUGLAS) EPIC
5 6 5 3 THINKIN' PROBLEM @ DAVID BALL 18 13 14 23 | SWEAR @ JOHN MICHAEL MONTGOMERY
| B.CHANCEY (D.BALL,A.SHAMBLIN,S.ZIFF) WARNER BROS. S.HENDRICKS (F.J.MYERS,G. BAKER) ATLANTIC
6 7 6 5 FOOLISH PRIDE @ TRAVIS TRITT 19 15 15 15 PIECE OF MY HEART @ FAITH HILL
G.BROWN (T.TRITT) WARNER BROS. S.HENDRICKS (B.BERNS,J. RAGAVOY) WARNER BROS
INDEPENDENCE DAY & MA MCB| IF BUBBA CAN DANCE (I CAN TOO) @ SHENANDOAH
7 ) 3 3 P.WORLEV,E.SEAS.M.MCBR|DE (G.PETERS) IS RIR%E 20 18 I 15 1 5 cOOK (M.RAYBON,M.MCGUIRE.B.MCDILL) RCA
T N ' NO DOUBT ABOUT IT @ NEAL MCCOY
8 5 4 8 C?EJRES(LQ'TMZ{\?SFE&&?E LLEVELM LT el HOXYJ% A | 17 [ 19 ] B | 5Becker U.SSHERRILLS.SESKIN _ ATLANTIC
N" BEFORE YOU KILL US ALL € RANDY TRAVIS
9 8 7 8 ESTRJUBQKGEALTL’,‘,\EO%LR(EMAR"NIL_W_JOHNSON) Sould Mcc;gm; 2 20 2 1 K.LEHNING (K.FOLLESE,M.T.BARNES) WARNER BROS.
FAST AS YOU @ DWIGHT YOAKAM
10 9 8 9 ﬁ?é'fw'.'éﬁ;;ﬁ?’é’ﬁ.&ﬂ%’f“ & KATHY m‘;&%ﬁ 8| - — [ % P.ANDERSON (D.YOAKAM) REPRISE |
I - v | TAKE MY CHANCES MARY CHAPIN CARPENTER
11 10 9 10 Xv.lfﬁ'm'NDJgﬁsBﬂ%mw ¢ TOBJE&ES;Q 2 19 18 4 JJENNINGS M.C.CARPENTER (M.C.CARPENTER,D.SCHLITZ) COLUMBIA
: J - MY LOVE @ LITTLE TEXAS
12 | 3 2 g_gggfz vAv'L'gr?E"s-TLER) ¢ THE MAVER'%E 25 | — | — | 17 | |STROUDC.DINAPOLLD.GRAU (P.HOWELL,B.SEALS.T.BARNES) WARNER BROS.
WHENEVER YOU COME AROUND VINCE GILL @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
L13 12 10 [ T.BROWN (V. GILL P.WASNER) MCA dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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COMPILED FROM A NATIONAL SAMPLE
. OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
| FOR WEEK ENDING OCT. 8, 1994 _ A ™ III.I"
= -
21 % | 5| €] armst TITLE | £ 21 % | 5| €1 ARTIST TITLE | £
= | 3 | o | F | LABEL& NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = | =5 | o~ | Z | LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT &
*x* *NO. Tx % % 36 | 40 | 40 | 46 | FAITH HILL @ wARNER BROS. 45389 (9.98/15.98) IR TAKE ME AS | AM 7
1 1 1 2] | TIM MCGRAW A’ CURB 77659 (9.98/13.98) 26 weeks at No. } NOT A MOMENT TOO SOON 1 ? 36 38 35 | COLLIN RAYE @ EPIC 53952 SONY (9.98 E/15.98) EXTREMES 12
2 2 2 13 | ALAN JACKSON A ARISTA 18759 (10.98/15.98) WHO | AM 1 38 | 35 | 35 | 60 | CLAY WALKER A GIANT 24511 (998/15 98) BB CLAY WALKER 8
* % * HOT SHOT DEBUT % % % 39 | 38 36 75 | TOBY KEITH @ MERCURY 514421 (9.98 EQ/13.98) [I TOBY KEITH 17
3 NEW ) 1 TRACY LAWRENCE ATLANTIC 82656 {10.98/15.98) t SEE IT NOW 3 40 | 41 | 29 | 30 | VARIOUS ARTISTS A 1CA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 1
| 4 4 3 22 | REBA MCENTIRE A 1CA 10994 (10,98/15 98) READ MY MIND 2 i 4 | 32 | 30 | 22 | RANDY TRAVIS @ WARNER BROS 45501 (10.98/15 98) THISISME | 10
5 5 5 16 | VINCE GILL A WCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 _42 30 2 VARIOUS ARTISTS MERCURY 522639 (10.98 F(/15.98) RED, HOT + COUNTRY | 30
6 | 3 | 4 | 35 | JOHN MICHAEL MONTGOMERY A" ATLANTIC 82559/AG (10.98/15.98) KICKIN' ITUP | 1 43 | 45 | 83 | 22 | PAMTILLIS @ srisTa 18758 (9 98/15.98) SWEETHEART'S DANCE | 6
7 0 6 | 6 | 9 | JOE DIFFIE Eric 64357/COLUMBIA (10 98 EQV15.98) THIRD ROCK FROM THESUN | 6 44 | 47 | 44 | 108 | VINCE GILLA vk 10630 (1098/15.98) ISTILL BELIEVEIN YOU | 3
3 10 10 56 | GARTH BROOKS A LIBERTY 80857 (10.98/16 98) IN PIECES 1 45 | 43 31 3l RICK TREVINO COLUMBIA 53560/S0NY (10.98 £Q/15.98) B RICK TREVINO 23
9 1 T 2| dﬁgﬁ;g@gﬁgﬂ;gs oo s YOU MIGHT BE A REDNECK 17 9 (46 ) 50 | 47 | 19 | KATHY MATTEA WERCURY 518852 (10,98 FQ/15.98) WALKING AWAY A WINNER | 12
7) - = 30| THE MAVERICKS ® na 10961 9991550 I8 o ; 47 | 48 | 46 | 98 | JOMN MICHAEL MONTGOMERY A ATLANTIC 82420/4G (9.98/1598) BB LIFE'S A DANCE 4

1 8 9 15 | DAVID BALL @ WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6 2N, o ; g"f‘)‘l‘:"g;‘{:"%ﬁ’;sx’ DEEF THONGHTS FROM: SHALLOW MIND"y | 48

12 9 8 5 PATTY LOVELESS EpiC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8 _49 4 B 21 | CONFEDERATE RAILROAD @ ATLANTIC 82505/AG (10.98/15 98 JOTORIOUS d

13 12 11 14 SAMMY KERSHAW MERCURY 522125 (10.98 EQ/15,98) FEELIN' GOOD TRAIN 9 o i i Y D oL T o ITTCE STEONGER £

51 | 54 | 49 | 63 | CLINT BLACK A RcA 66239 (10.98/15.98) NO TIME TO KILL 2
* * * GREATEST GAINER/HEATSEEKER IMPACT* % % -

14 ) 17 | 2% | 6 | THE TRACTORS aRisTa 18728 (3.9%1598) (18 THE TRACTORS | 14 2 | 52 | 50 | 50| owysean Qosmtbae D T SO e Gl )
r % % % PACESETTER % % * 53 | 46 39 19 | SOUNDTRACK ATLANTIC 82595/AG (10.98/16.98) MAVERICK 4_
[ 180 15 | — | 2 | MARK CHESNUTT pcca 11034 (10.98715.98) WHAT AWAYTOLIVE | 15 | 54 | 49 | 53 | 31 | SOUNDTRACK ® hch 10927 (10.98/16 8 8 SECONDS | 3
[16 | 13 | 13 | 16 | TRACY BYRD wca 10991 (10.9815.98) NO ORDINARY MAN | 12 | 55 | 58 | 56 | 14 | LARIWHITE Roh 66395 (9.98/15.98) I WISHES |

17| 16 | 15| 34 | BLACKHAWK @ ARISTA 18708 (2.98/15.98) BLACKHAWK | 15 56 | 51 | 48 | 46 | TANYA TUCKER @ LIBERTY 83048 (10.98/15.98) soon | 18
| 18 | 14 | 14 | 20 | TRAVIS TRITT @ wARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF | 3 57 | 95 | 51 | 75 | PATTY LOVELESS @ EiC53236/50NY (9.98 EQ/15.98 ONLY WHAT I FEEL | 9

19 | 20 | 23 | 211 | GARTH BROOKSA ' LiserTY 93865 (9.95/13.98) NO FENCES 1 58 60 60 5 KEN MELLONS EPIC 53746/SONY (9,98 £Q/15.98) IR KEN MELLONS | 58

20 | 22| 19 | 83 | BROOKS & DUNN A ARISTA 18716 (10 98/15.98) HARD WORKIN' MAN | 2 59 | 61 | 59 | 176 | ALAN JACKSON A aRiSTA 8681 (9.98/13.98) CONRFO G ILEEID S

21 | 19 | 16 | 5 | MARTINA MCBRIDE @ rca 66288 (998/15.98) BB THE WAY THAT 1 AM | 14 B0 | 57 | 52 | 126 Efm?.'é22@2&55&,’}%@?& A CONFEDERATE RAILROAD | 7 .

22 24 22 1117 g{x&élg?Q;Igloﬁﬁ?gg?ggggg COME ON COME ON g Z; Z; :: ?(25 \JA(/):NNOQ:IZEARSON @ BNA 66232 (5.98/15.98) soED GMROUNlj 112
B CURB 10822/MCA (10.98/15.98) TELL ME WH

el 4 il AARLI:\TE:l IJBQEIK(?(?E!’:/?S-EJB e el ! _63 67 65 50 | SAWYER BROWN CuURs 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13 *

24 | 23 | 24 | 20 | LORRIE MORGAN ® 64 66379 (9.98/15.98) LERE g 64 | 56 | 57 | 26 | HANK WILLIAMS, JR. CURE 77678 (6,989 98) GREATEST HITS, VOL. 1 | 55
| 25 | 25 | 18 | 106 | GEORGE STRAIT A’ wcA 10651 (1098/15.98) BQREICOUNTRVISOUNDTRACK) Y, & B5 | 64 | 58 | 22 | JOHNNY CASH AMERICAN 45520 WARNER BROS. (9.98/15.58] AMERICAN RECORDINGS | 23

26 | 27 | 28 | 282 | GARTH BROOKS A" LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 66 | 70 | 711 95 | GARTH BROOKS A" LIBERTY 98743 (10.98,16.98) THE CHASE 1

t
| 21 | 26 | 21 | 79 | DWIGHT YOAKAM A REPRISE 45241/WARNER BROS. (10.98/15.98) THISTIME | 4 67 | 65 | 62 | 50 | ALABAMA @ RCA 66296 (9.08/15.98 CHEAP SEATS | 16

28 | 18 | 17 | 3 | CHRIS LEDOUX LBERTY 28770 (10.98/15.98) HAYWIRE | 17 68 | 73 | 66 | 123 | BILLY RAY CYRUS A’ MERCURY 510635 (10.98 £Q/16.98) SOME GAVE ALL | 1
| 28 | 29 | 27 | 52 | REBA MCENTIRE A Mch 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 1 69 | 68 | 61 | 12 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQYS 98) SUPERHITS | 57
[ 30 | 28 | 25 | 52 | GEORGE STRAIT A McA 10907 (10.98/15.98) EASY COME, EASY GO | 2 70 | 63 2 | WAYLON JENNINGS RCA 66409 (9.98/15 98) WAYMORE'S BLUES (PART II) | 63
' 31 | 33 | 34 72 | LITTLE TEXAS A WARNER BROS. 45276 (3 98/15.98) BIG TIME 6 |69 68 | 41 | DOUG STONE @ Eric 57271/SONY (9,98 EQ/15.98) MORE LOVE | 20
| lz 37 | 42 | 159 | GARTH BROOKS A’ LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND | 1 72 | 71 | 67 | 10 | CHARLIE DANIELS EPIC 641B2/SONY (5,98 £Q/9 98) SUPER HITS | 62

33 -34 33 | 163 | BROOKS & DUNN A ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3 13 72 64 75 | JOE DIFFIE @ EPIC 53002/SONY (10.98 EQ/15.98) HONKY TONK ATTITUDE 10

kL) | 31 32 33 | NEAL MCCOY @ ATLANTIC 82568 (10.98/15.98) BB NO DOUBT ABOUT IT 13 14 75 72 | 137 | JOHN ANDERSON A BNA 61025 (9.98/13.98) SEMINOLE WIND 10

35 ] 39 I 41 | 29 | JOHN BERRY LIBERTY 80472 (9.98/13.98) JOHN BERRY | 13 715 | 66 | 63 59 | AARON TIPPIN @ rcA 66251 (9.98/15.98) CALL OF THE WILD F

Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CC prices for WEA and BMG iabels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth
Heatseeker Impact shows artists removed from Heatseekers this week. (B indicates past or present Heatseeker titie. © 1994, Billboard/BP! Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'"km d .I.n c n “ “ll‘ calal n Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan
I r R ™ FOR WEEK ENDING OCTOBER 8, 1994 III“ »
| 5, ) 5,
2558 | arTIST TTLE [ €5 | (28|58 o5
=32 | 32 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) XS F= 3= e
1 1 PATSY CLINE A* MCA 12* (7.98/12.98) 155 weeks at No. 1 GREATEST HITS | 177 14 9 SAMMY KERSHAW A MERCURY 510161 (998 £Q/13.98) DON'T GO NEAR THE WATER 8 !
2 2 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7,98 EQ/11.98) A DECADE OF HiTS | 177 15 24 THE JUDDS A? CURB 8318/RCA (9.98,15 98) GREATEST HITS 60
3 3 GEORGE JONES @ £PiC 40776/SONY (5 98 EQ/9.98) SUPER HITS 162_ 16 17 DAVID ALLAN COE A COLUMBIA 35627/SONY (5.98 £Q/9.98) GREATEST HITS 73
4 4 REBA MCENTIRE A MCA 4979 (7.98/12 98) GREATEST HITS | 175 17 11 WAYLON JENNINGS A" RCA 3378* (8.98) GREATEST HITS 61
5 5 GEORGE STRAIT A" MCA 42035 (7.98/12 98) GREATEST HITS, vOL. 2 | 177 18 21 KENNY ROGERS A LIBERTY 5112+/CAPITOL (9.98/15.98) TWENTY GREATEST HITS 81
6 6 GEORGE STRAIT A" MCA 5567* (7 98/12.98) GEORGE STRAIT'S GREATEST HITS 1_75— 19 10 CONWAY TWITTY A MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 66
1 8 MARY CHAPIN CARPENTER @ COLUMBIA 46077/SONY (8.98 £Q/13.98) SHOOTING STRAIGHT IN THE DARK 3 20 19 MARY CHAPIN CARPENTER @ COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART 47
8 20 PATSY CLINE wCA 4038 (7.98/12.98) THE PATSY CLINE STORY 16 i 21 13 TANYA TUCKER @ CAPITOL 91814 (9.98/13.98) GREATEST HITS 16
9 15 KEITH WHITLEY A RCA 52277 (9.98/13 98) GREATEST HITS | 36 2| — WILLIE NELSON A" COLUMBIA 237542/SONY (9.98 £0/13.98) GREATEST HITS | 42
10 7 ALABAMA A RCa 6825 (7.98/11.98 ALABAMA LIVE | 53 23 18 | CLINT BLACK A’ RCA 9668 (9.98/13.98) KILLIN' TIME 4
1 — ANNE MURRAY A“ L|BERTY 46058 (7.98/12.98 GREATEST HITS | 126 24 | — | WILLIE NELSON A* COLUMBIA 35305/SONY (7.98 EQ/11.98) STARDUST 12
12 16 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAIT HITS | 24 25 14 GEORGE JONES 10LLYW0OD 380 (4.98/9.98) AT HIS BEST 11
13 | 25 | ALABAMA A" RCA7170" (9.98/13.98 GREATEST HITS | 176 Catalog albums are.older titles which are registering significant sales. © 1994, Billboard/BP! Communications and SoundScan. tnc
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With Growing Audiences, Emerging Talent and Expanding Labels

It's 2L

xcept fer the predictable kvetcking withm the indestry that all courtry
music is beginning to sourx! e same, 2394 has been another great year
for the format. No coubt ths s artributable to the fct that counry musc
is pushing ahead on so mary komns—rather than reying on records alonz
1o mzintain its momentum.

But let’s start with records: Acco-ding to the Eerording
Industry Assn. Of America—the foks wko certify zold and
platinum sales—country music conmanded 18% of the
popular-music market in 1993, seoad only to reck in al. i
manifestatior:s, which accounted fcr #3%. Contract this to 1989,
when country’s share was only 6.8%. In 1990, -he size <f e slice
grew to 8.8%, ir 1991 10 12.5%, ard r 1992 to 15.5%.

Of the county albums released berween the fizst wee= of September 1593
and the first week of Septeraber 1934, at least 2 have bee certified gold, plat-
inum or mulzip atinum, and many others are neating such =rtificazion. Artists
with albums in this group are Tirr McCraw, John Michael Mon:gomery, Garch
Brooks and Beta McEntire (multipla-inum); AlanJackson, vinze Gill and Gecrge
Strait (platinum); and the Mavericks David Ba'l, Travis T+i:t, Neal McCoy, Rendy
Travis, Collin Raye, Confederate Rzilmac, Tanya Tucker, Fitt Hill, Alabama and
Doug Stone (god).

In addition, tie country-artists corepikations “Raythm ¢ ountry
& Blues” and “Commor. Thread: The Songs Df The
Eagles” went phtinum and mulddafincm, respe:-
tively, during ths tme.

This was zlsc the year that saw M:>Graw, Hill
McCoy, Ball, Clay Walker and Taby <eith rise
from nowhere—statistically spezking—to
become best-seling artists.

Depending 07 your outlook, there was either
a wealth or surit of “event alburns™ n 1994.

Following the examples set by -h= various

artists’ tributes zo0 Bob Wills & The Tezas Play-

boys (Liberty) and the Eagles (Giano, the

labels released -he country/R&B cuet album,

“Rhythm Couniry & Blues” (MCA); an AIDS

relief project, “Red Hot + Coun:ry ™ Mer-

cury); “Skynryd’s Frynds” (MCA) “vama’s |

Hungry Eyes” (Arista), a combined tibate to g '
Merle Haggzrd and fund-raiser for the Sec- . 4
ond Harvest food banks; “Keith Whitky: A Tt ¢

Tribute Altum”; and the all-star duet 'F‘ - e

albums from George Jones (“The Bradley’s

Barn Sessions,” MCA) and Tanmy

Wymnette (“Witkout Walls,” Epic). ¥ i
As new ta e stretched the capzciy of

existing labels to handle it, scme o “he

majors spur: o f associated labels. MTA

revived and separately staffed Decca, and

Mercury did tae same with Polyder.

Liberty launched Patriot, and P.ar

based company, established the

inum Enterta nment, a Chicago B3 ,‘ﬁf b
. > 3 . [ ]

independent Fiver North Nashvile

about to surface. At last count
Nashville bcasted 16 distinct major
country labels.

Garth Brocks, the man mosz
responsible for country’s current

+ ,
V. 1 il
Records. Other country indies are L

www.americanradiohistorv.com

arket

prosoerity, rade some 2stimzble forays irto international markets this year, wow-
ing sellout crowds in Ireland arc establ.sting a presence throughout the rest of
the Britist Isles and in conzineatal Eurepe. He currently is making similar head-
way in Australia and New Zealand.
Brocks is the £rst count-y superstar to make a se-ious effort to take his
m.usic ap-ozc. while he is a- the heighr of his popularity. And
he's aso the first to zaxe his full shaw rather than an ema-
ciate-] varsion.
The socead of County Music Zelevision into Europe,
begirring in Octoker 1392, seems to have helped create
a market fcr Brooks and 1is country peers. CMT Europe
now reactes g-proximately € million homes. In August, CMT
announced pkins t transmit its music viCeo programming into
parts of Asia and Latirr Arrerica as well
Dozens of top country acts huve been teurng throughout 1994 and thereby
causing feer among some talen agents and coacert promoters that there would
be more tickezs available than corsumers had mroney to buy. So far, however, no
major disappcintments have bzen reported. 3roo<s & Dunn, Reba McEntire, Alan
Jackson, Vince Gill, George Strai: and Sawyer Brown have all drawn well.
In Nashville izself -he big news was the revitalization of downtown
and a chance to tap more deeply into the lucrative
ourist trade. Gaylord Entertainment bowed
two showplaces: the new Wilthorse Saloon
on Second Ave. and tte historic Ryman Audi-
torium on Fifth.
The lztter venue, which served as the
home of the Grand Ole Opry from 1943
ta> _§7<, got an $8.5 million makeover.
3y tae time it reopened 1 June, it was
backed with a variety cf high-profile
saows, including the Martha White
Eluegrass Night series and the musical
“Always . .. Patsy Cline.”
To speed guests of Gaylord's
other Nashv-lle prop=rties—notably
Opryland USA and the Opryland
Hotel-—the compary also commis-
sioned a fleet of water taxis. (Both
Opryland and downtown are on
the Cumberland River)
Yet another recently com-
pleted downtown attraction
is the Har¢ Rock Cafe,
whict celebraced its opening
with a benelit concert by
Vince Gill, Don Henley and
Melissa Etheridige.
There was substantial con-
struction on Music Row, as
well, with Sony Tree, MCA and
Warner Bros. opening new or
refurbished buildings and BM],
Starstruck Entertainment and
Almo Irving in the process of
suilding and expanding.
All in all, it’s been a year to
rernember.

BY ERSRRED Ni0% e
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Country By
Country,

Music Goes
Global

BY ANDREW VAUGHAN

LONDON e year 1994 has finally seen country music making seri-
ous inroads info the international market. Nashville labels have worked
consciously 1o develop artists’ careers in Europe and beyond, and the
year has seen European concerts from Garth Brooks, Trisha Yearwood,
Vince Gill, Dwight Yoakam, Ricky van Shelton, Emmylou Harris and
Hal Ketchum.

The support infrastructure has been increased, with CMT now avail-

able to 5.8 million subscribers across Europe; the Sept. 1 launch of

Europe’s first 24-hour country
station, Country 1035 AM in
London; and the emergence of a
glossy High Street magazine,
Country Music International, from
national newspaper publishers
United Newspapers.

Joe Casey, VP of international
marketing at Sony Music in
Nashville, has witnessed the
changes from both sides of the
Atlantic and feels that these posi-
tive video developments are key
to filling the information gap.
“There’s a lot of music that the
audience over there has liked,
but they didn’t know the name of
the song or who was singing it,” Casey says. “CMT Europe has made a
tremendous contribution to what we as an industry are trying to
accomplish. The hunger for the music is there, and the sales are there.
And our intemational business has never been this good. Mary Chapin
Carpenter’s sales, for instance, have increased in the United Kingdom
tenfold in the last two years.”

In order to maximize these new developments, the Country Music
Assn. has opened more international offices—with Tony Rounce look-
ing after the U.K. and Ireland, Karen Holt in Utrecht for the Benelux
countries and Fritz Portner in Zurich working with Germany,
Switzerland and Austria.

For the CMA's international director, Jeff Green, the year has been a
“dramatic” success. “Since I started in this role in April 1993, I've been
thrilled with the response from record companies internationally,” says
Green. “Their enthusiasm is growing. They eagerly show us their cam-
paign plans and are coming to Nashville on a more regular basis, thanks
in part to the new direct-flight route.”

Garth Brooks’ international ambitions have made grear inroads into
developing links between Nashville and the international market.
According to Thierry Pannetter, Brooks’ label manager at EMI London,
the tour was vital to marketing success.

“The album "In Pieces’” went gold in five days, and the response to
Garth’s concerts was phenomenal,” says Pannetter. “Shows at
Wembley and Birmingham sold out in a matter of hours, and he played
an amazing eight nights at The Point in Dublin.

“With thar kind of awareness and an excellent press campaign by
Byworth-Wootton, which placed Brooks in the mainstream media, we
were able to capitalize on sales dramatically. In Germany, the response
was such that one Brooks in-store promotion was attended by over 700
people, and he signed autographs for four solid hours.”

Carrie Spacey-Foote, international marketing manager at EMI, main-
tains that, while the tour was important, Germany was already familiar
with Brooks through the broadcast of the NBC-TV special. “One has to
note the impact of CMT Europe as well. That’s had an important influ-
ence across the continent,” notes Spacey-Foote.

CMT is moving into the Asia-Pacific region and Latin America and
also is consolidating Europe with a multi-channel microwave system in
Continued on page 44
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Garth Brasks

The Future Path
Of

Gountry’s Road

A Roundup Of Record Execs Present Their Own Brand Of Answers To Hot Topics

BY PETER CRONIN

NASHVILLE—As country music settles into its new home in the
American musical mainstream, Nashville’s music industry is in the
throes of heretofore unimagined growing pains. Billboard asked a select
sampling of Music City decision-makers a few of the rough questions
that are being tossed around in the bars and boardrooms of Music Row.
Their answers say a lot about what country music has accomplished and
where it may be headed.

Rick Blackburn is president of Atlantic Records Nashville.
Tony Brown is president of MCA Records Nashville.

Allen Butler is executive VP/GM, Sony Music Nashville.

Tim DuBois is president of Arista Records Nashville.

Kyle Lehning is president of Asylum Records.

James Stroud is president of Giant Records’ Nashville division.

Billboard: The rock 'n’ roll and AC music of the '60s and "70s has influ-
enced today's country music in a big wy. Is this necessurily a good thing, und
do you think it will continue?

Tim DuBois: It's very hard to find somebody right now who didn't
grow up with rock ‘n’ roll. It’s cool to say, “My influences are Hank and

Riek Blackburn, Atlantic Recerds Nashville

Lefty,” but what we're dealing with is a bunch of people whose influ-
ences are more like James Taylor and the Eagles. There’s a big market
for traditional country, but it’s when it’s on the hipper side of country
that it seems to work.

Tony Brown: To me, the rock edge is in the traditional stuff as much
as the retro stuff, and the rock influence is there in the image as much
as the music. A contemporary song will have a traditional video and vice
versa. 1 think we're all aiming at the rock demographic, if not in the
music, then in the videos. It's all jumbled up.

Kyle Lehning: Are we choosing the path of least resistance by just
embracing more rock 'n’ roll? It has broadened the format, so we’ve
gained something on the one hand, but I think the unique character of
country music is suffering. Unless somebody comes up with something
truly unique and different that captures the imagination of the public,
the rock influence is the way it will go. But to me, the most interesting
challenge is in trying to evolve what is truly country music. I'm hoping
we can go to the next level of creativity and still be identified as country.

Allen Butler: We've still got plenty of cowboys walking up to the
table saying, “Give me a deal.” But at the same time, you've got plenty
of kids in their 20s who grew up on both country and rock. So I think
we’ll see a balance of both. What other format appeals to the cross
demographic like country does? You hear steel guitar on pop records
now, and it’s very hip just like a fuzz pedal was in the '60s. Young peo-
ple are playing traditional country instruments in a very '90s way, and
that’s been a big influence as to why our music is as popular as it is now.

Rick Blackburn: The 30-t0-40-year-old demo grew up with the
Eagles and those kinds of sounds—strong lyrics, stacked harmonies,
heavy melodies. To them, a good portion of country music is reminis-
cent of that sound, and that will continue.

Teny Brown, MEA Records Nashville

James Stroud: I have a neighbor whose children listen to country
music only. They never did go to the rock 'n’ roll side of the radio. They
ask questions about country artists, and they're very knowledgeable.
I'm shocked, because 1 grew up listening to everything but country.
Country was very uncool. We've incorporated a lot of what we grew up
with, bur we have to be careful. We're evolving, but we have to make
sure we keep our roots and don't forget the basics of country music:
great lyric content and a nice, simple melody.

BB: While most everyone agrecs that country’s widespread popularity is u
wonderful thing, many critics have accused Nashville of falling into the old
pattern of turning out “cookie-cutter” clones instead of real artists. Is it still
possible to break the mold?

Blackburn: When we make commercial country music thar appeals
to the masses, the critics think we either are selling out or creating a
sameness. But in Nashville, we have a pretty good handle on what the
public wants to buy, and the sales figures bear that out. We're trying to
make money; that's why we're here. If the critics were running a label,
they wouldn't last long. It would be a commercial disaster.

Brown: It’s my job to bring something new to the table. Whether the
consumers or the public like it or not, I've got to try to tum them on to

Allen Butler, Suny Musie Nasbvilie

it. Making certain artists appeal to the mainstream may take a minor
adjustment. The Mavericks’ first album, with [producer] Steve Fishell,
just didn’t work. So on the second album, we hired Don Cook—not to
change anything, but just to adjust. Anybody who knows the Mavericks
will say this is a better Mavericks album.

Butler: We can break the mold by finding new artists that have some-
thing to say and are saying it in a different way. Whenever we find some-
thing unique, it’s going to be a harder sell because of radio’s safe, tradi-
tional approach. Each individual label has to make a conscious
decision: Do they want to go the easy road and find ear candy that’s
palatable and that radio will gobble up, or do they want to challenge
themselves and find somebody with something to say?

Stroud: Tim McGraw’s “Indian Outlaw” broke the mold. That was a
song nobody would cut. Tim McGraw begged me to put it on the first
album, and 1 wouldn’t let him. How wrong was I? As far as that cookie-
curter way of doing music, we'd better watch it because we can hurt our
music.

Lehning: Human beings, especially Americans, can deal with any-
thing except boredom. When we find something we like, we do it until
we wear it out. Then things change.

BB: There’s an ongoing intra-industry debate over the value of research and
Jocus groups in determining, for exumple, what songs to release das singles or
even what songs to release at all. Where do you stand on the issue of consumer
research?

Blackburn: The bottom line is we have to make music that the pub-
lic likes, so let the public decide if we’re making good music. We're
constantly doing research to test the 18-t0-30-year-old demographic.

Continued on page 44
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MUSIC GOES GLOBAL
Continued from page 42

Moscow and Larvia. This will make the service available to over 90% of
the world’s TV audience.

Hal Willis, VP and general manager worldwide, says, “We believe
that the launch of CMT on these two new satellites makes us the mis-
sionaries of country music to the entire world.”

FOREIGN EXCHANGE

The U.K. still retains a special relationship with Nashville largely
through the common-language factor.

Chrysalis launched the Hit label in January, distributing Curb prod-
uct and, according to marketing director Phil Cokell, results have been
positive. “We're leamning as we go,” Cokell says. “Singles are expensive,
s0 we've been concentrating on album sales. All the signs suggest that
the market is growing steadily. BBC Radio 2 has been supportive, CMT
has been very cooperative—espe-
cially regarding Hal Ketchum-
and the magazine Country Music
International gives us more High
Street access.”

Major retailers HMV, Tower
and W.H. Smith have also been
important players in the U.K.,
with all three operating co-op
campaigns with the labels.
Elspeth Thompson, marketing
executive at Tower in London,
has noted that country sales have
doubled since April at its flagship
branch in Piccadilly Circus in
London’s West End.

Mark Bell, country-product
manager at MCA, stresses that the support of the retailers has been cru-
cial: “With their support, the Vince Gill album has done over 10,000
units, where the previous one was around the 3,000 mark.”

On the independent-label side, Step One Records has expanded into
the U.K. with a distribution deal via D Sharp Records and Pinnacle.
Label consultant Tony Byworth explains that this is “the beginning of
international expansion for one of Nashville’s leading independent
labels. They’ve been monitoring the U.K. situation for some time and
feel that now is the right time to move in.”

Roundtower, specializing in country-based singer-songwriters like
Tom Russell and Katy Moffatt, has seen sales increase substantially over
the year. Says Claire Hudson, “Norway has been very good for us, with
Tom Russell making the regular charts. The image problem is still sig-
nificant in the UK., but it’s a lot better than it was.”

Lack of airplay has long been a serious handicap in the UK., but
London finally has its own 24-hour country station in Country 1035
AM. John Wellington, chairman, concurs that country music still has an
image problem in the U.K. but is
convinced that, once people hear
the sounds of modern country
music, those prejudices will sub-
side. Martin Satterthwaite, the
station’s head of music, talks
about the importance of what he
calls “the Eagles factor.” He
insists, “Country music provides
music for people who liked the
Eagles, who liked West Coast
rock and now find dance and
rock too extreme.”

In his previous role as Euro-
pean director for the CMA, Satter-
thwaite campaigned for a U.K.
country-radio station. He is ad-
amant that if listeners are made aware of country, their response will be
good. “Research constantly shows that country is popular when the pub-
lic have access toir,” he says. “That's exactly what 1035 will be providing,”

With the infrastructure in place and international labels ready to
develop the country marker, the prospects for increased sales in 1695
look healthy.

And, taking Garth Brooks’ ground-breaking world tour as evidence,
Daniel Jason of PolyGram Intemnational is convinced that “the key is to
think globally early on—when projects begin to happen in the U.S.—
making time in artists’ schedules for international promotion and tour-
ing to build a base arcund.”

Trisha Yearwead

Yince Gill

ANDREW VAUGHAN, editor of Country Music International, is a
London-based writer specializing in country music.

COUNTRY'S ROAD
Continued from page 42

They are very fickle, and they're in and out of
this format more than you think. As an industry,
we have to do whatever it takes to keep that
demographic happy.

Brown: I don't dwell on research as much as
I dwell on my belief. Promotion and marketing
usc rescarch, and I look at it. But I don't use it
as my focal point. I refuse to quit believing in the
Rodney Crowells of the world to give in to some
young guy or girl who walks in with one radio
smash.

Stroud: We're still going with the gut and let-
ting our ears drive what we do, but I believe in
research. At MCA, where you're doing a huge
amount of business with George Strait, Reba
McEntire and Vince Gill, you can afford the lux-
ury of having a Rodney Crowell. When we
signed our contracts, we took on a responsibili-
ty to make money.

Butler: Music is a sensual enjoyment, and |
don’t think research can answer those questions
or push those buttons. We look at research, but
we don't generate it. Research cuts out all the
highs and lows and gives you the middle. It's no
different than when we tried to let the accoun-
tants and the attorneys run the music business
in the "70s. They tried to get all their answers
out of a computer, and things got stale.

DuBois: In another life, | was an accountant,
and one thing | understand about rescarch is
that it’s not the most dependable thing in the
world. [ listen a lot, and that’s my research.
When you put too much emphasis on research,
you take away some of the artistry. There's been
a preponderance of almost-novelty records, and
that’s the kind of thing you're going to get back
from rescarch.

Kyle lehning, Asylum Records

BB: Is country music moving buck toward becom-
ing an artist-driven format, or will it continue in a
song-driven direction?

Brown: The Mavericks are a good example of
an artist-driven thing. That’s not a hit-driven
success story. They've barely gotten into heavy
rotation across America on any record with the
exception of their current one, “Oh What A
Thrill.” So I think it could swing back. I'm still
operating on the premise that if you sign an
artist, you've got to think that you’re going to be
with them for the next eight to 10 years. Reba is
up for four awards this year, and George Strait is
the only person other than Alan Jackson up for
album of the year. Country music still prefers
artists with some longevity.

DuBois: The old joke was that Kenny Rogers
was s0 hot he could put out four minutes of
silence and it would go Top 5. People played a
record because of the name on it. I don’t think we're there, because
we've cranked up the competitive standards a lot. One thing courry
has always been good for is fan loyalty. With a lot of [Top 40] stuff, it’s
one or two hits and you're gone. I don’t think country will ever be that
brutal.

Butler: Our main exposure is still through radio, and radio’s nature
is to swrround themselves with a comfort level. They become comfart-
able with a group of artists. So the format appears to be artist-driven,
because that’s the group radio is currently comfortable with. Every for-
mat needs stars; that's what drives people into anything—that name
value,

Stroud: We'll have some artist-driven situations, but we are built en
the song. If the Nashville record business were to go away, we'd sill
have a huge business here in publishing. We have the best lyricists in
the world. I'm getting ready to cut a record by a kid named Christopher
Williams. He’s Ella Fitzgerald’s nephew and he’s an unbelievable
singer. I'm going to cut an R&B record on him, and the song we're cut-
ting was a No. 1 country song.

Blackburn: I think it’s going to become more of a song-based format
in the next five years, maybe more so than we've ever seen. And that's
only fair. Anybody can have a hit, and an artist that has a fiop now has
the ability to come right back with a great song and have a hat. Look at

Tim CuBais, Arista Records Nashville

James 3traud, Giant Records Nashville

“I Swear.” Talk about the power of a song. Here's one that broke the
careers of wwo different artists in two different formats {John Michael
Montgomery and All-4-One]. Now you tell me we're not living in the
age of the song.

BB: With u large majority of the population now centered in metro areas,
what's to become of country music's time-honored rural traditions?

Lehning: That's a real good, soul-searching question. Wendell Berry
wrote a lot abour that whole thing—the doom of society based on the
erosion of the rural lifestyle. Real country music is a historical property
rather than one that’s evolving into something. The danger is that tra-
ditional country music could box itself in and become like a folk or a
blues format—Iimited by its own definition.

Stroud: I think we’ll keep those traditions,
bur we have to think realistically. We're in a
market now that is very urban. We're no longer
just a hayseed market or hillbilly music.
Country has matured; it’s intelligent and articu-
late with a lot of depth and substance. And it’s
consistent, which is one thing we didn't have
15 years ago.

Brown: Those traditions are going to change
as we get more knowledgeable about sounds
and get better as musicians. All of our values
and tastes are changing. Farmers 20 years ago
would never have been able to sec Madonna in
her steel-cone bra and hcar her say the F-word
in a concert. Now they can be sitting there eat-
ing their com bread and mashed potatoes with
the family, flicking the dial and seeing it in the
living room. The availability of TV and the
curiosity factor have changed the traditions of
every form of music. That's why a lot of rock
and R&B musicians are interested in Nashville
all of a sudden. They're curious.

Butler: Yes. we've gone from overalls to
designer jeans. Country music will evolve as
generations come and go, but you're always
going to have that tradition there. I don't think
those things will fade away.

DuBois: It’s not necessarily a rural thing as
much as it's family values—and family is a big
part of country music. Whether you're talking
about a suburban family or a rural family, the
integrity involved is the same. That’s a lot of
what country music is built around, and we're
not in danger of losing that. I don't believe the
world is going to hell in a handbasket. And 1
think the lifestyle that our artists and this com-
munity portray is a lot saner than what some of
my contemporaries in other formats have to
deal with.

BB: Are you optimistic about the future of coun-
try music, and in what directions do you see things
headed?

DuBois: I'm optimistic about the future of
Nashville as a music center, but I'm not neces-
sarily optimistic that country music is going to
continue to climb and continue to be the dar-
ling that it’s been the last few years. Bur it’s still
very healthy.

Brown: We're maxing out domestically;
We're No. 1 pop in Billboard. We've conquered
that mountain with Garth, John Michael, Billy
Ray and Tim McGraw. What's left to do is
Europe, but it’s going to be a hard nut to crack.
The reason Guns N’ Roses or R.E.M. or any
major pop act doesn’t mind going to Europe or
Japan is that MTV is all around the world. If we
can turn the U.S. on to country music as a
mainstream format, there’s no reason we can't
turn Europe and the rest of the world on to cer-
tain artists. 1 really believe this will happen, but it’s going to be a few
years.

Stroud: Europe does have real potential for us, but I don’t know how
much. It’s not going to be automatic, and it’s not going to be monetar-
ily beneficial for anybody yet. But it will happen. We've always given
them this hillbilly mentality, but we're more intelligent than that now
and they're finally seeing it. We've got better artists, and we're more
consistent.

Blackburn: I look at the 18-t0-30-year-old demo as the future of our
business. Ten to 15 years ago, there was extreme artist loyalty, but who
sang a particular song just isn’t as important to thar demo. Being some-
what new to country, this audience is atracted by the songs. There's
your future.

Butler: [ see it going in many ditferent directions. There’s going to be
another Garth Brooks at some point, but I don’t know what musical
direction it will rake. But it has to be natural.

Lehning: I'm generally optimistic, but the nature of things is that noth-
ing is in a straight line. We've had a spurt of growth. There’s a lot of com-
petition in town, and that’s exciting. It’s the kind of fertile ground that’s
required for something truly unique to happen. When we’ve banged our
heads against the wall enough, and enough things don’t work, and we're
saying “the hell with it"—that's when it will happen. B
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Choose From The

Best Of The Best,
And Good Ain't

Good Enough
Anymore.

BY JIM BESSMAN

lie maturing country music boom has given rise to new artists,

new labels and more stations, but fears are beginning to surface

that maybe there’s too much of a good thing. With more and

more artists and labels competing for the same number or even
fewer spots on playlists, how can all the great new music from young and
old artists get heard? And as the country genre shifts from its artist-dri-
ven tradition to one [ueled by singles, does the new music offer the vari-
ety and quality that helped bring about the boom to begin with?

“There is some great country music out there—great country
records—that will never see the light of day,” says Asylum Records’ VP
of promotion Denny Mosesman, who notes that new acts lacking a
track record at radio suffer when stations have “five slots [available] and
25 records to look at.”

“There’s so much great stuff out there from old and new artists that
some music gets squeezed out,” says Brad Chambers, program director at
KPLX in Dallas//Ft. Worth.
“But on a song-by-song basis,
the best stuff gets on.”

Wade Jessen, music director
at Nashville’s WSM, says,
“Artist popularity doesn’t nec-
essarily guarantee airplay on
singles that are substandard—
which hasn’t always been the
case with country.”

Notes Greg Swedberg, pro-
gram director at Minneapolis
country station KEEY-FM/K10,
“There’s no room for error
now. Because of the increased
competition, every record has
to be 100% correct. If you're
not playing a hit record, the guy
across the sueet is.”

Arista/Nashville’s VP of
promotion and artist development Jack Weston disputes the much held
assumption that playlists are shrinking, contending instead that
“they’re about the same as 20 years ago—25 to 40 (slots) all these years.
It's crazy to think everybody who puts out a record can make the
playlist. Everybody who races doesn’t get to race in the Indy 500. The
cream rises 1o the top. Fortunately, radio has a lot of cream to choose
from!”

But not everyone sees so much cream. “I see some good stuff still
coming out of Nashville and the new labels, but overall the product is
not as good as it was three years ago,” says Buddy Owens, music direc-
tor at Phoenix station KNIX-FM. “It’s really going to hurt us if we play
stuff that won't be around in five years.”

Adds Jessen, “Now’s the time for us to dig in and not be afraid to
record more artists and put more things on the radio.”

Liberty Records senior VP of promotion Bill Catino, noting that coun-
try now faces the same challenge in getting airplay that pop genres have,
says that promoters could strive to break country records market-by-
market, “like they do in pop.”

“We had Chris LeDoux on 48 stations after the first three weeks,
which wasn't enough to chart,” Catino says. “A lot of stations will bail
out on arecord if it doesn't chart the first few weeks, so we have to chase
those other markets and spread them to make those records work.”

“The truth is, it’s not the charts’ fault,” concludes Mosesman.
“There’s a lot of great music there, and radio stations know exactly what
they want and can pick and choose. Ultimately, you believe in the
artists and keep working their music and keep hoping that they make it
eventually.” Il

Ghris LeDoux

smaller Is
Better

Nashville’s New Breed Of Downsized
Pubberies Focuses On The Write Stuff

BY PETER CRONIN

erger Mania—When Will It End?” That was the question shout-
ed from the headline of Billboard’s May 1989 Music Publishing
Spotlight. Back in the shark-infested waters of the "80s, when the
words “growth” and “acquisition” were pretty much synony-
mous in corporate America, small profitable companies in every sector
were being gobbled up by large corporations at an unprecedented rate.
Nashville's thriving music-publishing industry, which had always been
characterized by small, independent, money-making firms, was a natur-
al feeding ground. The end of the decade found Music Row trying to
adjust, as long-dominant independent publishers were swallowed up by
such big fish as PolyGram, Wamer Bros. and Sony.

Fast forward to 1994. A new breed of smaller publishing companies,
seeded by venture capital from those same majors, is flowering along
Music Row. Answering to both the writers’ desire to return to a more
intimate creative armosphere and the entrepreneurial spirit of certain cre-
ative publishing executives, these new satellite companies are a narural
outgrowth of a rapidly growing publishing industry.

“This has always been a viable songwriter's community, and there was
a corporate time there where the focus was lost in terms of what this
community actually was all about,” says Pat Higdon, president of Patrick
Joseph Music, who estimates that there are between 20 and 25 of these
new downsized publishing firms in town. Responding to the needs of the

writers in his stable, Higdon left his job at Warner Chappell five years ago
to start his new company with a small group of songwriters, including
Gary Harrison, Vince Melamed, Matraca Berg and Jim Photoglo.

Max T. Barnes, a top country songwriter, is a veteran of three major
corporate publishing deals over the course of the past decade. “Being at
one of those large publishers can be like being in the wimess-protection
program,” jokes Bames. “You sign up and you're never heard from again.
You've got to compete to even get your songs pitched out there by your
own company.”

Frustrated by what he saw as a lack of creative attention, Barnes left
the corporate atmosphere in 1991 to become the comerstone writer at
Island Bound Music, which had just been formed with backing from
Famous Music. “Now I can go in and bend my publisher’s ear at any
tme,” Bames says. “l can get hands-on information anytime 1 need it."

Tim Wipperman, a 20-year veteran of Nashville's publishing industry
who now serves as senior VP and executive GM ar publishing giant
Warner Chappell, concedes that some focus may have been lost in the
hear of late-'"80s acquisition fever, but he's quick to point out that the
necessary adjustments have been made. [t was Wipperman who, in
1989, formed the joint venture through which former Warner Chappell
employee Higdon was able to start Patrick joseph Music.

Wipperman, who came up in the *70s working for seminal Nashville
independents like Cedarwood Music and Combine Music, has made an
effort to bring those small-publisher advantages to his corporate position
at Warner Chappell. “We've got a 5-to-1 radio of writers to pluggers,” he
says.“] think a plugger can take care of five to six writers at one time.”

While he sees the growing number of smaller publishers, several of
which are financed by Warner Chappell, as a natural outgrowth (and a
great way for his company to keep an ear on the street), Wipperman is
quick to point out that for many songwriters, there is no substitute for
the advantages of working within the corporate walls.

“Here at Warner Chappell, we have the monetary and technical
advantages of a multinational company,” he says. “Over the years, we
develop more than just a subpublishing deal with these international
people. It's a real relationship, and there is certainly an advantage 1o
working your catalog that way.”

With country songs and country music moving increasingly into the
mainstream, Nashville’s songwriting and publishing industries, like
every record executive in town, are continually looking for ways to grow
without losing sight of their uniquely small-town roots. Most predict that
these smaller sup-publishers will continue to thrive and grow for some
time.

“When you acquire properties, you have to put the seeds back in the
ground for those properties to spring forth,” Higdon says. “There was a
focus lost in that regard, and there was fallout. When the writers fell out,
there were also executives who were willing to take a chance and put
something together for themselves. That's what's happening here now.
To a great extent, it’s a rebirth of those smaller things.” I

Labels Take To The Skies, Turn To Sports And Go Back
To School To Market Their Country Acts

BY MARIA ARMOUDIAN

ince our hudgets are smaller here than at pop labels, we’re

forced to be more creative in our marketing,” says Liberty VP

of sales and marketing Bob Freese. “We can’t buy major TV
b and magazines month in and month out.” That helps to
explain the new, innovative marketing methods Nashville labels are
using to showcase thcir artists.

Liberty Records, for example, uses cor-
porate sponsorships and sports teams to
promote its artists. John Berry was tied in
with the “Coors Literacy In "95" cam-
paign. “It’s a charity, so it’s good for
everyone,” says Freese. “And in addition
to the usual music retail outlets, we get
another 8,000 Coors retail locations pro-
moting John Berry.”

Liberry is also working with the Dallas
Cowboys toward what Freese calls “the
perfect marriage.” The sign at the stadi-
um will read, “Liberty Records welcomes
you to Texas Stadium” and will
announce select Liberty artists. For
example, George Ducas will sing the national anthem, his name will be
posted on the sign, and 10,000 CD singles will be given out at the
game.

MCA also is exploring the union of country music and sports, with a
focus on college athletics. The upcoming Lynyrd Skynyrd tribute
album, “Skynyrd Frynds,” will be tied in to college football programs.
“The record will cross all boundaries, particularly down south at the
universities,” says MCA senior VP of marketing and sales, Walt Wilson,
“Sweet Home Alabama’ is an anthem to those students.”

The first audio billboard in Nashville, also the largest and most fre-
quented billboard in town, will be the site of a 3-D version of the Lynyrd
Skynyrd project. Motorists can hear portions of the songs from their car
radios when they rune into the proper AM frequency.

For its Jimmy Buffet project, MCA coordinated the album’s release
with Memorial Day weekend and spring break. Airplanes towed banners
over every beach and several major-league baseball games.

John Berry

Now MCA is looking into Internet and Compuserve. “We're not
doing it officially, but we're on therc as users and are spreading the
seed,” says Wilson. “We already sold at least five Bill Monroe boxed sets
on Internet just by letting people know where to get it.”

At Sony Records, VP of marketing Connie Baer says her “mantra” is
“more”—"more TV, more videos, more
corporate ad tie-ins, more emphasis on
launches and more integrated efforts.”

The label has many television cam-
paigns. For artists Patty Loveless, Collin
Raye, Joe Diftie, Gibson/Miller Band and
Rick Trevino, Sony launched a national
promotion in September with E!
Entertainment and Blockbuster and has a
similar campaign with CMT and Camelot
Music for the same artists plus Doug
Stone.

Additionally, Sony initiated an 800
number called the “Joe Diffie hotline to
planet Earth,” which is tied into CMT,
TNN and a number of regional video and
radio outlets. Listeners and viewers can call the number and hear a mes-
sage from Diffie, get updated tour information, hear a sampling of the
album, “Third Rock From The Sun,” and hear messages from the char-
acters in Diffie’s video.

“It’s been wildly successful,” says Baer. “We started with 24 phone
lines, and now we're up to 98 lines.”

In the spring and summer, Sony created a PSA with Collin Raye for
“Little Rock,” a song and video dealing with alcoholism. The PSA,
which ran or: several video outlets and radio stations, offered an 800
number to help people find their local branch of Alanon. “In the first
month, the calls tripled,” says Baer.

Atlantic Records also explored cross marketing, particularly for artist
Tracy Lawrence. The label worked with Walmart, positioning
Lawrence’s product at the snack bars for more wisibility. Atlantic also
tied in with Coca-Cola’s 32-ounce cups, so that consumers buying the
soft drink also got a Tracy Lawrence souvenir. B
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Gl[N CAMPB[[[ “V[ Recorded live at Glen Campbell’s Goodtime Theatre in Braason, Missouri on August

9th & 10th, 1994. This ucondmg is truly a “showcase” of the enormous talent and versatility of Glen Campbell. The “Hits”
featured on this recording are responsible for producing millions of records sold by one of America‘s top entertainers.

,

Featured on this racording is the new single written by Paul Overstreet entitled Mansion in Branson, a controversial and
honest statement that addresses the status confronting many of this country’s legendary performers.

Quality Music at an Affordable Prlce

DELTA MUSIC INC.  Phecne: [310] 453-9504 Fax: [31D] 828-1£35

Amer-lca s #1 Budget Label __
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Stage Is Set For

The Biggest

Tour Season In Country’s History

BY RAY WADDELL

the wrnstiles clicking at concert venues from
the club level on up, it’s evident that the live
end of country music is flourishing.

If a single show could be responsible for putting
country music on the map as far as concerts go, it was
Garth Brooks’ three sellouts at Texas Stadium in
September 1993. Those three shows, with a very con-
servative ticket price, grossed more than $3.5 million,
—numbers that would make a lot of rock acts envi-
ous.

In 1993, country music saw its best year ever for
live shows, both in terms of the number of acts on the
road and tickets sold. This year will end up even
stronger.

“In this market, country is kicking ass,” says
Wilson Rogers, dircetor of Hardee’s Pavilion at Walnut Creek, a 20,000-
capacity amphitheater in Raleigh, N.C. “You can tell that country music
has arrived when you go out to the parking lot and see beemers and
limos.” Strong sellers at Rogers’ venue this summer included Reba
McEntire, Alan Jackson, Brooks & Dunn, Travis Tritt and Hank
Williams Jr.

“And 1 think it's only going to get better,” says Rogers. “If we can

Wi[h more acts on the road than ever before, and

Tim McGraw

keep adding new headliners to the mix, it can’t help
but get better. This year it was Brooks & Dunn, and
next year [ think John Michael Montgomery is the
best shot at a new headliner.”

Similar stories about country’s success arc being
heard in other markets, many of them non-tradition-
al hotbeds of the genre. The Coca-Cola Starlake
Amphitheatre outside of Pitsburgh, for instance, did
a record number of country shows this summer.

“It’s taken us a while to carve an identity for coun-
try music in this market,” says Tom Rooney, execu-
tive director of Starlake. “But we're really there now
with country, both in terms of quantity and quality.
Country is our biggest success story.”

Steve Hauser, president of PACE Concerts
Southeast, books country acts for six amphitheaters
owned and/or managed by PACE Concerts, the Houston-based promo-
tions company. “Country music was very successful this year, for all of
our acts,” Hauser says. “One key to making it work was spreading the
acts out so each gets its own play and promotion out of it. You have to
be careful, because each market can only handle so much country.”

Country music booking agencies are staying incredibly busy, and
their acts are commanding higher guarantees than ever before. The

opportunities for artists to reach people.”

Kirby, who also spent six years in the early '80s as Billboard’s country
music editor, says she decided to do media coaching after watching
microphones and TV cameras reduce a succession of good entertainers
to verbal jelly.

number of acts on the road is unprecedented, according to Tony
Conway, president of the Nashville-based Buddy Lee Attractions. “Let
me put it this way: The last four weekends, we've averaged 50 shows a
day,” says Conway. “All our acts are on the road right now, and we rep-
resent 52 exclusively. There are approximately 300 country acts touring
this summer, which is, as far as we can tell, the largest number that’s
ever toured at one time.”

It's a double-edged sword, however. “The positive effect is that
everybody is getting an opportunity to see their favorite country
artist in concert,” says Conway. “The negative is that there are only
so many spendable leisure dollars in each market and country fans
can't go to every one. The average country music fan buys three con-
cert tickets a year.”

Conway also notes the change in country music fans and says coun-
try acts are competing with other genres more than ever. “The newer
country fans are fans of all different types of music,” he says. “They want
to sce Lollapalooza, Janet Jackson, Billy Joel and the Eagles.”

The William Morris Agency had 38 country acts, including Tejano,
booked out of its Nashville office this summer. Among the legitimate
headliners were Brooks & Dunn, Vince Gill, Hank Williams Jr. and
Tanya Tucker.

Rick Shipp, who heads William Morris’ Nashville office, is optimistic
about the coming season and happy with this year. “From my perspec-
tive, things couldn't be better,” he says. “Our headliners are selling tick-
ets, and our support acts are on tours or pieces of tours that are doing
well. I haven't gotten three calls this year where a show wasn't making
money.”

Tours like the Eagles, however, have taken some dollars out of the
marketplace. “Fortunately, we're booking the Eagles, so we had enough
lead time to coordinate the on-sales and ad breaks,” says Shipp. “One
of the few exceptions was Ames, lowa, where we had Vince Gill and the
Fagles a couple of weeks apart. But Vince sold 7,000 tickets the first day
and will sell out before the Eagles ever go on sale.”

The Nashville office of Creative Artists Agency has had a good sum-
mer as well, with such established acts as Clint Black, Dwight Yoakam
and Wynonna augmented by relative newcomers like Joe Diffie,
Blackhawk and Tim McGraw. McGraw is one of country music’s biggest
success stories this year, going from guarantees of $7,500 a night to
$40,000 and up in a period of a couple of months.

The plethora of acts on the road and the threat of market saturation
is a real issue. “The strong will survive with good support, and the ones
thar are nor strong will get their brains beat out,” Shipp opines.

The bigger it gets, the more traffic, the more overlapping dates and
the less time between dates. “We're selling thousands of tickets daily,
but it could be even better if it were more controlled,” says Buddy Lee’s
Conway. “It takes all of us to make that happen-—the artists, the agents
and the labels.” B
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‘94 Country Charts:
a0 Far
a0 Good

The following year-to-date charts were compiled from
information dating from the Dec. 4, 1993 issue to the
Sept. 3, 1994, issue.

TOP ARTISTS (ALBUMS AND SINGLES)
Pos. ARTIST {No. of charted albums & singles) Label
1 GARTH BROOKS (1) Mercury (10) Liberty
2 ALAN JACKSON (11) Arista (1) Giant
3 VINCE GILL (1) RCA (9) MCA (1) Giant
4 JOHN MICHAEL MGNTGOMERY (6) Atlantic
5 REBA McENTIRE (9; MCA
6 GEORGE STRAIT (7) MCA
7 BROOKS & DUNN (1) MCA (6) Arista (1) Liberty
8 WYNONNA (6) Curb/MCA
9 CLAY WALKER (5) Giant
10 CLINT BLACK (6) RCA (1) Giant

TOP NEW ARTISTS
Category—ARTIST (No. of charted singles & albums) Label
New Male—TIM McGRAW (4) Curb
New Female—FAITH HILL (4) Warner Bros.
New Group—BLACKHAWK (4) Arista

TOP ALBUM ARTISTS

Pos. ARTIST (No. of charted albums) Label
1 GARTH BROOKS (5) Liberty

2 REBA MCENTIRE (4) MCA

3 ALAN JACKSON (5) Arista

4 TIM McGRAW (1) Curb

5 VINCE GILL (1) RCA (4) MCA

TOP SINGLES ARTISTS

Pos. ARTIST (No. of charted singles) Label

1 CLINT BLACK (5) RCA (1) Giant

2 JOHN MICHAEL MONTGOMERY (4) Atlantic

3 VINCE GILL (5) MCA (1) Giant

4 CLAY WALKER (4) Giant

5 BROOKS & DUNN (1) MCA (4) Arista (1) Liberty

TOP ALBUMS

Pos. TITLE—Artist—Label

1 NOT A MOMENT TOO SOON—Tim McGraw—Curb

2 COMMON THREAD: THE SONGS OF THE EAGLES—Various Artists—
Giant

3 IN PIECES—Garth Brooks—Liberty

4 GREATEST HITS VOLUME TWO—Reba McEntire—MCA

5 KICKIN' IT UP—John Michael Montgomery—Atiantic

6 A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE)—Alan Jackson—
Arista

7 EASY COME, EASY GO—George Strait—MCA

8 READ MY MIND—Rseba McEntire—MCA

9 HARD WORKIN' MAN—Brooks & Dunn—Arista

10 RHYTHM COUNTRY & BLUES—Various Artists—MCA

TOP SINGLES

Pos. TITLE—Artist—Label

1 | SWEAR—John Michasl Montgomery—Atlantic

2 WINK—Neal McCoy—Atlantic

3 FOOLISH PRIDE—Travis Tritt—Warner Bros.

4 THAT AIN'T NO WAY TO GO—Brooks & Dunn—Arista

5 WHENEVER YOU COME AROUND~—Vince Gill—MCA

6 EVERY ONCE IN A WHILE—BIlackhawk—Arista

7 LITTLE ROCK—Collin Raye—Epic

8 NO DOUBT ABOUT IT—Neal McCoy—Atlantic

9 HE THINKS HE'LL KEEP HER—Mary Chapin Carpenter—Columbia
10 ROCK MY WORLD {LITTLE COUNTRY GIRL)—Brooks & Dunn—

Arista

-~ HarperAudio

A Division f-:’,llrl HarperCollins/ wblishers

TOP LABELS (ALBUMS AND SINGLES)
Pos. LABEL (No. of charted album & singles)
1 MCA (62)

2 ARISTA (47)
3 LIBERTY (39)
4 ATLANTIC (24)
5 WARNER BROS. (29)
6 RCA (35)
7 CURB (24)
8EPIC (31)
9 MERCURY (24)
10 GIANT (19)

TOP DISTRIBUTING LABELS (ALBUMS AND SING
Pos. LABEL (No. of charted albums & singles)
1 MCA (69)

2 ARISTA (47)
3 SONY (38)
4 WARNER BROS. (41)
5 LIBERTY (40)
6 ATLANTIC (24)
7 RCA (36)
8 MERCURY (25)
9 CURB (18)
10 GIANT (19)

TOP ALBUM LABELS
Pos. LABEL {No. of charted albums)
1 MCA (23)
2 LIBERTY (15)
3 ARISTA (15)
4 CURB (9)
5 ATLANTIC (7)

TOP ALBUMS DISTRIBUTING LABELS
Pos. DISTRIBUTING LABEL {No. of charted albums)
1 MCA (25)
2 LIBERTY (18)
3 ARISTA (15)
4 ATLANTIC (8)
5 WARNER BROS. (14)

TOP SINGLES LABELS
Pos. LABEL (No. of charted singles)
1 MCA (39)
2 ARISTA (32)
3 RCA (25)
4 ATLANTIC (17)
5 EPIC (22)

TOP SINGLES DISTRIBUTING LABELS
Pos. LABEL (No. of charted singles)
1 MCA (44)
2 ARISTA (32)
3 WARNER BROS. (24)
4 RCA (25)
5 ATLANTIC (17)

TOP PUBLISHERS

Pos. PUBLISHER (No. of charted singles)
1 SONY TREE, BMI {30)
2 WARNER-TAMERLANE, BMI {19)
3 SONGS OF POLYGRAM, BMI (17)
4 SONY CROSS KEYS, ASCAP (21)
5 ALMO, ASCAP (18)
6 BLACKENED, BMI (4)
7 EMI BLACKWOQOOD, BMI (9)
8 BENEFIT, BMI (4)
9 MCA, ASCAP (14)

10 GREAT CUMBERLAND, BMI (10)

TOP PUBLISHING CORPORATIONS
Pos. PUBLISHING CORPORATION (No. of charted si
1 SONY MUSIC GROUP (55)
2 EMI MUSIC (37)
3 WARNER/CHAPPELL MUSIC (42)
4 POLYGRAM MUSIC (27)
5 ALMO MUSIC (17)

54
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FOR WEEK ENDING OCTOBER 8, 1994

l'"‘fIN[ T=JA0L SINCE 1938

VERY

ﬁ 5 E COMPILEQ FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK B LU E N OTE
‘-';J '; w% SALES REPORTS COLLECTED, COMPILED, AND PROVIOED BY SoundScan
x
2 |5 [5Z] arTisT 11 11 L L.
— 3 [206 LABEL & NUM_B£R/DISTRIBUTING LABEL
* % x NO. 1 » x %
1 1113 TONY BENNETT  COLUMBIA 66214 13 weeks at No, 1
MTV UNPLUGGED

2 | 2 |11 | GROVER WASHINGTON, JR.  coLumsia 64319

ALL MY TOMORROWS

T
|
|
T
|
|

32 JOSHUA REDMAN QUARTET_ WARNER BROS. /072
MOOD SWING

The Finest in Jazz Reissues

| MARCUS ROBER COLUMBIA
NEW b USRI TC Ry GERSHWIN FOR LOVERS

BAKER TRIO c82
GINGER SILNIICIS2e52 GOING BACK HOME

4 | 2 | SHIRLEY HORN  verve 523486
1 LOVE YOU PARIS

6119 LENA HORNE  BLUE NOTE 28974/CAPITOL
WE'LL BE TOGETHER AGAIN

5 | o0 | DIANE SCHUUR/B.B. KING  Gre 9767
HEART TO HEART

g-1-[- D

PERLMAN/PET
NEW ) / ERSON  TELARC 83341 REEEE

10 | 7 19| ROY HARGROVE QUINTET  VERVE 523 019
WITH THE TENORS OF OUR TIME

11 8 | 67 HARRY CONNICK, JR.A  coLumBia 53172 25

T
i

TONY BENNETT
12 19|45 TR AR STEPPIN' OUT

ETTA JAMES
13 |10 2 NG MYSTERY LADY

“lul JOHN SCOFIELD  BLUE NOTE 27327/CAPITOL HAND JIVE

15 | 1351 SOUNDTRACK  HOLLYWOOD 61357/ISLAND SWING KIDS

16 | 12| 47 CASSANDRA WILSON  BLUE NOTE 81357/CAPTOL

BLUE LIGHT 'TIL DAWN

ELLA FITZGERALD  veRvE 519084

>
£
[

THE BEST OF THE SONGBOOKS

BIiLLIE HOLIDAY
18 | 16|42 VERVE 513 943 BILLIE'S BEST |

9 ELLA FITZGERALD 30883 30363
VERVE 521 867 THE BEST OF THE SONG BOOKS: THE BALLADS |

2 [14|n JIMMY SCOTT  SIRE 45629/WARNER BROS.

@

At last! Thelonioss Monk’s complete Blue Note recordings are
compiled on comgact disc for the first time. His original 1947
sessions lead off the 54 recordings, and include the recently
issued “Discovery! Live At The Five Spot” which has heen pitch-
corrected for the first time.

—_— Bud Powell's most consistent and artistically satisfying record-
ings-the complete Blue Note and Roost sessions-are availahle for
NEWD| MELTORME  concoro as14 the first time. These are the seminal bebop sides that include Fats

2 | 18| 24| JOHN SCOFIELD & PAT METHENY Navarro, Sonny Rollins, Max Roach and many more. This is a water-
" 1“7 | BLUE NOTE 27765/CAPITOL I CAN SEE YOUR HOUSE FROM HERE shed of modern jazz.

24 |19/ 18 CHICK COREA  GrpP 9774

VARIOUS ARTISTS

VERVE 523 150 CARNEGIE HALL SALUTES THE JAZZ MASTERS

56

A TRIBUTE TO BING CROSBY

EXPRESSIONS

% 11712 THE BENNY GREEN TRIO  BLUE NOTE 29268
THE PLACE TO BE

TOP CONTEMPORARY JAZ1 ALBUMS..

* x x NO. 1 * % %
1 | 95| KENNY GA®  arisTA 18646

57 weeks at No. 1
BREATHLESS

28917
28998
28021

2 | 4 | RUSS FREEMAN & RIPPINGTONS  Grp 9781
SAHARA

HO
3 | g | GEORGE HOWARD  Gkrp 9780 18 A HOME FAR AWAY |

4 | 19| NORMAN BROWN  M0jazZ 0301/MOTOWN
AFTER THE STORM_|

JOHN TESH PROJECT 61534573

@&wn —
E= 3
~
—_—

SAX BY THE FIRE |

T
|

@ 10 | 25 | INCOGNITO  VERVE FORECAST 522 036/VERVE HS} R
EVERETTE HARP 297/C)
7 5111 TTE BLUE NOTE 89297/ Apno_L_[}E e _ N
(8)| 17| 63| DAVEKOZ  capimoL osssz = = =
LUCKY MAN =3 &) =)
ART PORTER
g [1nl7 VERVE FORECAST 523 356/VERVE (I - e
10 | 9118 AL JARREAU  REPRISE 45422/WARNER BROS. ENDERNES
11 | 8 | 4 | JOE SAMPLE & SOUL COMMITTEE  waRNER BROS. 45729 o
b B DID YOU FEEL THAT? - -
12 | 7 | 16 | DAVID SANBORN  ELexTRa 61620 EARS J. E. MONTEROSE
SN ATFST i Ll 'n TH TRA SULLIVAN/HORACE
13 |12 20 GRP 4023 THAT SECRET PLACE G J";U "‘;’ A0
_ fOROTE 1838
BONEY JAMES )
14|13 18__ 0 WARNER BROS. 45611 [ BACKBONE _ _ _
15 | 16113 EARL KLUGH  WARNER BROS. 45596 YOVE s = =

16 | 14 | 10| STANLEY CLARKE AND FRIENDS  epic 57506

LIVE AT THE GREEK_ |

17 | 18 | 26 | PAULHARDCASTLE  vc2033

i | HARDCASTLE
i 18 | 151 10 KEIKO _I\iATSUI WHITE CAT 77716/UNITY oLl
19 | 19|31 | GERALD ALBRIGHT ATLANTICi552 00T e ) \ME!“;
20 |20] 4 PETER WHITE  SIN-DROME 1808 HACROVISERS
REFLECTIONS ON v
21 | 21157 FOURPLAY @  WARNER BROS. 45340 il

BETWEEN THE SHEETS |

18875
89383

@ Re-EnTRY| THE BENOIT/FREEMAN PROJECT  cre 9739THE BENOIT/FREEMAN PROJECT

23 | 23| 2 | THE BRECKER BROTHERS  Grp 9784

24 | 22191 | GILSCOTT-HERON w4310

QUT OF THE LOOP |

SPIRITS

The Connoisseur Series

@ RE-ENTRY| NANCY WILSON  coLumBiA 57425 LOVE, NANCY _

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. & RIAA certification for sales of 1 million units with each additional million indicated
by a numberal foliowing the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available
ﬁ indicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan, Inc.

Some of the rarest masterpieces from the Blue Note archives! Availahle in limited quanfities on high grade vinyl and 20-bit compact discs.
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NOTES

by Jeff Levenson

“What he earried with him was the aroma of red beans
and rice. with more than a hint of voodoo and ‘gris-gris.’
He conveyed this to the world by the insouctant chal-
lenge of his loping walk, the cap on his heud tilled al
an ungle, which back home meant: ‘Look out! I'm a bad
cai—don’t mess with me.’ "—Rex Stewart, cornelist
01’ THE many testimonials highlighting “Louis
Armstrong: A Cultural Legacy,” a multimedia exhi-
bition currently housed at the Queens Museum of Art
in New York, the words of Rex Stewart have stayed
with me the longest. Why? Because they pinpoint
precisely the coordinates of personality and attitude
that establish this towering figure.

History’s tendency is to mythologize genius, as if
genius needs the help. Pops only needed the advent
of technology, specifically, the documentation of re-
cordings, to confirm his rank among the great artists
of all time. He originated a kind of music, jazz, that
did not exist before his arrival, yet he did so without
any of the pretensions or lofty aspirations we often
assign to the act of creation.

That’s the beauty of this exhibition: Armstrong’s
down-homeness cuts through the sociological and
musicological verities we’ve come to associate with
him. There are more than 375 works—photographs,
letters, memorabilia, broadecasts, paintings, and

sculptures by artists as diverse as Stuart Davis, Ro-
mare Bearden, Elizabeth Catlett, Gary Wino-
grand, and Weegee—that substantiate Armstrong’s
impact on 20th-century life, while illustrating how un-
affected, though hardly ordinary, he was.

Juxtapose this warm-glow “simplicity” with a con-
tribution to the planet that can’t possibly be meas-
ured, and you have the equation for a person who
embodied the best of what people and art have to of-
fer. Better yet, listen to “Weather Bird.” “West End
Blues,” or “Cornet Chop Suey” (available, by the way,
on the newly issued Columbia box, “Louis
Armstrong: Portrait Of A Young Man, 1932-1934”).
and listen for his timeless ebullience and unabashed
love of life. Too often we take those qualities (and
their emotional analogs) for granted because their
low-detail Xeroxes ure so ubiquitous in popular cul-
ture. Pops was the source.

“He’s like P’icasso, Stravinsky, and Casals, one of
a kind, a giant upon the earth, and there won’t be an-
other like him,” critic Ralph Gleason once wrote.
Fitting words, to be sure, but no more scholarly than
those of Stewart or Dizzy Gillespie, who, when
asked to assess Louis’ place in history, said simply,
“No him, no me.” The great Dizzy wasn't alone.

The showing, supervised by the Smithsonian Insti-
tution Traveling IExhibition Service, will be blowing
into Dallas; Chicago; New Orleans; Oklahoma City;
Rochester, N.Y.; Savannah, Ga.; and Washington,
D.C. over the next two years. It’s not to be missed.

Classical
KEEPING
SCORE

by Heidi Waleson

GIRLS ON THE ROAD: With three charted CDs
pushing them along, the members of Anonymous 4 have
finally quit their day jobs and embarked on a 50-plus
concert tour in the U.S. and Europe. This 8-year-
old female vocal quartet, which performs ecompelling, in-
termission-less, thematic programs of medieval chant,
polyphony, and text, has more than doubled its live con-
cert schedule this season, thanks to the success of the
Harmonia Mundi releases “An English Ladymass”
(150,000 copies sold, according to the label, and 62 weeks
on the Top Classical Albums chart), “On Yoolis Night”
(20,000 sold), and “Love’s Illusion” (65,000 sold within
3'/: weeks of its release last month, now No. 7 on the
chart).

After an appearance at the medieval Abbaye de
Royaumont in France and a sold-out London debut,
Anonymous 4 kicks off its American rounds on Oct. 11
in Sweet Briar, Va. The next six months will find the
quartet not only in such big early-music centers as
Berkeley, Calif., New York, Boston, Seattle, and Wash-
ington. D.C., but also in many of the places in between,
including Little Rock, Ark., Duluth, Minn., and Reno,
Nev. For acoustical and theatrical reasons, the group
will be frequenting churches and chapels rather than big
concert halls. It will alternate the three recorded pro-
grams, plus a new show, “Hungarian Christmas” (in
New York), and “The Lily and the Lamb,” a program
of medieval English music and poetry that is due out on
CD next year.

In addition to in-store signings, some with singing,
Anonymous 4 will be ubiquitous on radio throughout the
tour, thanks in part to “A Visit with Anonymous 4,” a
one-hour show of interviews and music, produced :nd
hosted by Rich Capparela, host of “Classical Count-

down.” More than 30 stations in large and small markets
have picked up the program so far. Sarah Folger of
Harmonia Mundi (which instigated and paid for the proj-
ect) says, “The stations think ‘Love’s Illusion’ is beauti-
ful, but they don’t know anything about it. They veally
need help talking about the music that comes into their
libraries.” Folger says that a similar show, built around
Handel’s oratorio “Susanna” with the Philharmonia
Baroque Orchestra and conductor Nicholas McGegan,
helped put that sleeper on the charts a few years ago.
American Public Radio is also offering a program featur-
ing a live performance of Anonynious 4’s English Christ-
mas show, “On Yoolis Night,” which should also keep the
girls on the airwaves for December.

NE\\' GIG: With all last summer’s hullabaloo about the
possible demise of Mostly Mozart, Lincoln Center has
played its trump card by appointing New York Times
critic John Rockwell as director of the new interna-
tional performing arts festival (still unnamed) that will
take over some of those Mostly Mozart weeks beginning
in 1996,

Rockwell, who has been covering European culture
and reviewing classical recordings for the Times from
Paris, has broad interests in contemporary and classical
arts, a profile that makes him ideal for Lincoin Center,
which is trving hard to revise its traditionalist image
without alienating the folks who pay its rent. (Another
former New York Times critic, Joseph Horowitz, is
busy putting his visions onstage as executive director of’
the Brooklyn Philharmoni¢—is this a trend?) .Just in
case Rockwell hasn’t got the technical side of festival
production down, Lincoln Center has also appointed Ni-
gel Redden festival consultant. He was formerly of Spo-
leto Festival USA, is now executive director of the Santa
FFe Opera, and is also plugged into what’s new.

Billboard

FOR WEEK ENDING OCTOBER 8, 1994

TOP CLASSICAL ALBUMS .,

THIS WEEK

E Compiled from a national samplg of retail store-and rack sales  SounaScan
=|3 reports collected, compiled, and provided by T LU
£ 8
% | ¢ | ARTIST TITLE
S | 3 | LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

* % NO. 1 » &
CARRERAS, DOMINGO, PAVAROTTI (MEHTA)

L | 4 | KriaNTiC 82614 (14.98/19.98) 4 weeks at No. 1 IN CONCERT 1994
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A’

2 [ 29 | anGEL 55138 (10.98/15.98) CHANT

3 {2 CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A IN CONCERT

LONDON 430433 (10.98 EQ/15.98)

CECILIA BARTOLI

LONDON 443452 (10.98 £Q/15.98) MOZART PORTRAITS

612 JAN GARBAREK/HILLIARD ENSEMBLE

ECM 21525 (9.98/15.98) OFFICIUM

YO-YO MA

SONY CLASSICAL 57961 (9.98 EQ/15.98) THE NEW YORK ALBUM

5 | 5 | ANONYMOUS 4

HARMONIA MUNDI (FRANCE) 407109 (13.98/18.00) LOVE'S ILLUSION

GERSHWIN/WODEHOUSE

NONESUCH /9287/ELEKTRA (10.98/15.98) GERSHWIN PLAYS GERSHWIN

11 | VAN CLIBURN

RCA 62695 (9.98/15.98) IN MOSCOW

2
m
=
v

g | 3 | KRONOS QUARTET

NONESUCH 79346/ELEKTRA (10.98/15.98) NIGHT PRAYERS

UPSHAW/ZINMAN

__1_]'__ IL 126 NONESUCH 79282/ELEKTRA (10.97/15.97) GORECKi: SYMPHONY NO. 3
12 | 10| 29 | LUCIAND PAVAROTT! 15 08) MY HEART'S DELIGHT
(13)|NEWD | SHERYL STUDER @ o R. STRAUSS: 4 LAST SONGS
14 | 15| 5 | Sit SHAHAMLONDON SYM.(PREVIN) - p\RBERKORNGOLD: VIOLIN CONCERTO
15 | 13 | 61 | LUCIANO PAVAROTT) T

LONDON 436719 (10.98 EQ/15.98)

TOP CLASSICAL CROSSOVER..

* % NO.1 * %

MICHAEL NYMAN @

1| 35 | virciN 88274 (10.98/15.98) 35 weeks at No. | THE PIANO

2 139 JOHN WILLIAMS/IZTHAK PERLMAN

MCA 10969 (11.98/17.98) SCHINDLER'S LIST

DAWN UPSHAW

NONESUCH 79345/ELEKTRA (10.98/16.98) I WISHIT SO

LONDON SYMPHONY ORCHESTRA

et A A, SYMPHONIC ROLLING STONES

2 JAMES GALWAY

RCA 62700 (9.98/15.98) WIND OF CHANGE

VARIOUS ARTISTS

5 | 80 | LonDON 440100 (10.98 EQ/15.98) PAVAROTTI & FRIENDS
B | 2 | RN e 0as 958 DE MI ALMA LATINA
g | 22 | CINCINNATI POPS (KUNZEL)  GREAT FANTASY ADVENTURE ALBUM
7 | a4 | LONDON SYMPHONY (WILLIAMS) THE STAR WARS TRILOGY
11 | 100| JAMES GALWAY o THE WIND BENEATH MY WINGS
11 | 13 | 129] 3O N ntane 4817 o6 vt 9@ HUSH
12 [ 10| 9 | KIRITE KANAWA KIRI! HER GREATEST HITS LIVE

LONDON 443600 (10.98 EQ/15.98)

13 |14 |51 | SESLEY GARRETT 505y  ANDREW LLOYD WEBBER: LOVE SONGS
BOSTON POPS (WILLIAMS)

14 | 12| 73 | Sony crassicaL 53380 (9 98 £Q/15.98) RORCENTAERE
(15)|NEWD | STLVIA MCNAIRIANDRE PREVIN' SURE THING: THE JEROME KERN SONGBOOK
TOP OFF-PRIGE CGLASSIGAL .,

* % NO.1 % %
THE CHOIR OF VIENNA
1| 1| 11| Special 5115/SSEX ENTERTAINMENT (3.98/4.98) 10 whsatNo. 1 MYSTICAL CHANTS
(2| 15| 9 | VARIOUS ARTISTS & 50 CLASSICAL MASTERPIECES
VARIOUS ARTISTS
3 s[fall S e oy ROMANTIC CLASSICS
CARRERAS-DOMINGO-PAVAROTT!
4 | 5 | 16| SonY MASTERWORKS 64394 (5.98 EQ/9.98) ALL-STAR TENORS
5 | 4 |16 | HARIOUS ARTSTS o 20 CLASSICAL FAVORITES
6 |7 |16 SILOS MONKS vioes MYSTERY OF SANTO DOMINGO
7 | 3|16 | WURTTEMBERG ORCHESTRA  pACHELBEL CANON & OTHER WORKS
VARIOUS ARTISTS
8 | 9] 4 | sonv CLASSICAL 66245 (5 98 EQ/9.98) MOZART MAKES YOU SMARTER
7 VARIOUS ARTISTS
(9 )[RE-ENTRY| 10y 5201 (4 9%/6.99) BEST OF MOZART
VARIOUS ARTISTS
10 | 8 | 5 | cameo cLassics 8753 (2.98/4.98) THE VERY BEST OF MOZART
11 | 6 | 16 | ROYAL PHILHARMONIC (CLARK) HOOKED ON CLASSICS: VOL. 1
LUCIANO PAVAROTTI
L 2 2 W iorisontzasssiision earioion] MY FAVORITE LOVE SONGS
(13)|Re-enTRY| CARRERAS-DOMINGO-PAVAROTTI ESSENTIAL THREE TENORS

RCA 21273 (6.98/10.98)

RE-ENTRY

VARIOUS ARTISTS

INFINITY DIGITAL 57243 (4.98 £Q) VIVALDI: THE FOUR SEASONS

15

VARIOUS ARTISTS

SONY CLASSICAL 64053 (5.98 FQ/9.98) MOZART: GREATEST HITS

13|4

(O Albums with the greatest sales gains this week @ Recording Industry Assn. Of America (RIAA)

certifi
additi
cD

cation for sales of 500,000 units; A RIAA certification for sales of 1 million units with each
onal million indicated by a numeral following the symbol. All albums availabie on cassette and

Asterisk indicates vinyl availabie 1994 Billboard/BP| Commuucations and SoundScan, lnc,
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From “Give My Regards To Broadway” To “Bat Out Of Hell,” The Venerable Publisher
Has Represented The Words & Music Of The World’s Most Popular Songwriters. How Classic

And Contemporary Can You Get?

BY JIM BESSMAN

rom “song slides” to Meat

Loaf, Edward B. Marks

Music has survived as one

of the oldest and most ven-
erable popular-music publishers by
constantly branching into new
areas and evolving with the times,
all the while maintaining its family-
owned character and independent
streak.

Of course, E.B. Marks is no
longer the Marks family’s: The cen-
tury-old company was sold to
Freddy Bienstock and the Oscar
Hammerstein estate in 1983. But
general manager Johnny Bienstock
(Freddy’s brother) has preserved a
family tradition dating back to
February 7, 189+, when the Jos. W.
Stern & Co. came into being in a
100-square-foot basement space at
304 E. l+th St. near Second
Avenue in Manhattan. Founded by
the colorful Edward B. Marks and
his partner Joseph W. Stern, the
firm helped usher in the American
music-publishing business, its
decades of hits including such
prized and varied copyrights as  Founder E.B. Marks
“Malaguefia,” “More,” “The Breeze
And 1 (Andalucia),” “Glow Worm,
“Paper Doll,” “The Peanut

out in “the city’s lowest dives,
where the trick of the trade was to
get a song performed as loudly as
possible so as to impinge upon “the
happily befogged consciousness of
the gang in the saloons and beer
halls.” Said consciousness broach-
ed, the game was to work up ro the
smaller variety houses, finally to
venues like Tony Pastor’s on 1+4th
Street, or Koster and Bial's—where
maybe a British singer would hear it
and take it back to London so it
could return years later as a high-
society smash

Back on the ground floor,
Marks—accompanied by one Louis
the Whistler—pitched his song
wares before “the bibulous public”
to some 60 lowlile joints a week. “By
the time we were through.” he
wrote, “our classic was firmly plant-
ed in as many domes as were within
hearing distance.”

Marks, who dabbled as a lyricist,
had been a traveling notions-sales-
man when he teamed up with Stemn,
who sold neckwear—and wrote
music. In a Mamaroneck hotel
room, they wrote the tear-jerker
“The Lost Child,” which Broadway

Marks’ century of hits includes such prized and star Della Fox introduced in her

Vendor.” “Manhattan,” “What A varied copyrights as “Malaguefa,” “Glow

Difference A Day Made,” “Parade
Of The Wooden Soldiers” and “I
Wonder Who's Kissing Her Now.
And the list goes on, to include
such classic and censistently con-
temporary titles as “Give My
Regards To Broadway,” “In The
Good Old Summertime,” “God
Bless The Child,” *Lili Marlene,”

Worm,” “Paper Doll,” “Give My Regards To
Broadway,” “God Bless The Child,” “Tell Laura |
Love Her,” “Seasons In The Sun,” “Strange Fruit,”
“Yankee Doodle Dandy,” “Total Eclipse Of The
Heart,” “Bat Out Of Hell”” and, most recently, “I'd
Do Anything For Love (But | Won’t Do That).”

show. The song was the first to be
sung with “illustrated pictures,” or
song slides—graphic colored-
lantern slides which were screened
opposite the performer as a sort of
pre-historic MTV. “The Lost Child”
effectively launched the salesmen’s
music-publishing careers, which
they spread by acquiring copyrights
and plugging them throughout the
theater district.

“My Gal Sal,” “You're A Grand Old ~ _ =

Flag,” “The Banana Boat Song,

“Tell Laura I Love Her,” “Ballin’ The Jack,” “Seasons In The Sun.”
‘Strange Fruit,” “Lollipop,” “Yankee Doodle Dandy,” “Mama Inez,” “The
Ballad of Ira Hayes,” “Total Eclipse Of The Heart,” “Bat Out Of Hell” and,
most recently, “I'd Do Anything For Love (But I Won't Do That).”

UP FROM THE GUTTER

Marks writers and composers have included Jacques Brel. Jerome Kern,
Sigmund Romberg, Jeff Barry, Lorin Hollander, Burt Bacharach, Irving
Berlin, Johnny Mercer, Rodgers and Hart, Roger Sessions, Norman Dello
Joio, Nelson Riddle, George M. Cohan, Emest Gold, Richard Hayman,
Dave Brubeck, Oliver Nelson, Jim Steinman, Emesto Lecuona and Hale
Smith. Its songs have been performed in the theater, on radio and TV, in
movies and schools.

But when the company was founded—back in the gay '90s—the
nascent song-publishing industry was strictly street-level.

“The best songs came from the gutter in those days,” Edward B. Marks
wrote in his memoir They All Sang. Recalling his early music-business
career as a song plugzer, Marks described the process: Hit songs started

“MOTHER WAS A LADY”

Flushed with the success of “The Lost Child” and its co-written follow-
up, “My Mother Was A Lady,” E.B. Marks Music was well on its way
toward becoming “The House Of Hits,” as it would soon be known.

Marks had let Stem'’s name grace the company initially, since he was
afraid he might lose his regular job. Instead, the company kept expand-
ing its catalog and digs: The MarkStem building on W. 38th Streer near
Broadway was at one time the biggest music-publishing building in the
U.S. But to get to Marks Music’s current Brill Building address—where
the BMI affiliate houses its subsidiary Alameda Music and ASCAP firms
Piedmont Music and George M. Cohan Music, all under the Freddy
Bienstock Enterprises umbrella—the company had to move well beyond
its Tin Pan Alley origins.

Indeed, Marks had begun diversifying early on, securing light-opera
music and musical comedy scores as well as jazz and classical works from
Debussy. It also entered the music-teaching market, in 1921 introducing
a series of “Half Hour Teaching Editions” for various instruments and

Continued on page E-4

CPARTIES

Johnny Bienstock

ohnny Bienstock has been a music man for almost 40 years,

starting with his cousins Jean and Juliar: Aberbach at Hill &

Range in 1955. He handled various assignments until 1957,
when H&R launched Big Top Records, with Johnny in charge.
“We were contemporary singles-oriented,” he recalls, “and we
had a lot of fun establishing some great artists.”

Among the memorable artists signed to the label and their hits
were Sammy Turner, “Lavender Blue 'Dilly Dilly)”; Bobby
Pedrick, “White Bucks & Saddle Shoes”; Del Shannon and his
many his, starting with “Runaway,” and Don & Juan, whose
“What's Your Name” eventually topped 1.5 million sales. In
1961, Dune Records bowed as a sister label and promptly scored
with two of Phil Spector’s earliest productions—Ray Peterson’s
“Corrina Corrina” and Curtis
Lee’s “Pretty Little Angel
Eyes.” Johnny also released a
line of comedy albums for
Bill Gaines of Mad Magazine
(which included such tunes
as “She Got A Nose Job™ and
“When My Dimples Had
Pimples”).

Johnny Bienstock went to
Atlantic Records in 1965 as
executive assistant to Jerry
Wexler, where their first
signing was Percy Sledge, fol-
lowed by the legendary A
Aretha Franklin. When the  General manager johnny
Warner group bought Bienstock
Atlantic, they agreed that
Atlantic could continue to operate its ovn publishing firm.
Johnny was named to run Cotillion Musie, Pronto Music and
Walden Music for two years, until he was asked to head a third
label, Cotillion Records, known to insiders as “the ‘Epic’ of
Atlantic.” Cotillion had major successes with the “Woodstock”
concert soundtrack and Brook Benton's “Rainy Night in
Georgia.”

In 1972, Johnny was tapped to head RSO Records by Ahmet
Ertegun and Robert Stigwood. He helped 'aunch the career of
Eric Clapton, then with Derek & The Dominos, and suggested
that the moderately successful Bee Gees have Arif Mardin pro-
duce them. “The first record fwith Mardin] was ‘Jive Talkin,” ”
Johnny remembers, “and the rest is history " it was during this
time that Johnny put Jim Steinman and Meat Loaf together for
the first single, “More Than You Deserve”; the smash album “Bat
Out Of Hell” followed. Steinman never forget tae “matchmaker”
and offered Johnny Bonnie Tyler's “Total Eclipse Of The Heart”
and Meat Loaf’s “Faster Than The Speed Of Night,” as well as
Air Supply's “Making Love Out Of Nothing At All.” “You might
say Jim had most of his hits with me,” Johnny comments.

Johnny left RSO just before the “Saturday Night Fever” mad-
ness in 1978, joining brother Freddy after buying what was basi-
cally a country catalog, Moss Rose Music, which he integrated
into Johnny Bienstock Music. now administered by Freddy
Bienstock Enterprises.

In acquiring E.B. Marks Music in 1983, for which he was
designated general manager, Johnny explains, “One of the rea-
sons the deal went so smoothly was my knowledge, not only of
the evergreens, but also the value of the Mea- Loaf/Steinman
catalog. It was 15 years between albums, but when Jim and his
attorney, Howard Siegel, sent me the demo tape for ‘Bat Out
Of Hell 11," 1 literally wore it out. 1 had to convince my brother
and my niece, Caroline. But I made the right decision.”

—STEVE TRAIMAN

Freddy Bienstock

reddy Bienstock has spent more than half a century in the
qusic business and still feels strongly abcut the industry
and the people. He recalls his start at age 14 in the stock
room at Chappell Music in the historic Erill Building on
Broadway, where Freddy Bienstock Enterprises has its offices
today. Promoted to counter boy and then song plugger, he left
in 1952 to join his cousins Jean and Julian Aberbach at Hill &

Range.
“In 1966, 1 bought the U.K. company Belinda Music, which 1
Contmuied on page E-4

E-2 A BILLBOARD ADVERTISING SUPPLEMENT

wWWwW . americanradiohistorv.com

BILLBOARD OCTOBER 8, 1994

~


www.americanradiohistory.com

L

C A R

Iron Bridge House ¢ 3 Bridge Approach
Chalk Farm ¢ London NW1 8BD
Tel 071-734 3251 « Fax 071-439 2391
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SONGS FOR A CENTURY
Continued from page E-2

supplying other instructional materials for schools and private teachers.
While its educational caialog grew, so did Marks’ inventory of serious
music. Four of 1ts writers in this genre—Norman Dello Joio, Roger
Sessions, Mario Davidovsky and William Bolcom——are Pulitzer Prize win-
ners. It also owns the definitive Paderewski edition of Chopin, as well as
works by such composers as Stravinsky, Schoenberg, Scarlarti,

Tchaikovsky, Bartok and Shostakovich.

But Marks Music’s international thrust has been even more striking.
The late Herbert E. Marks, who became president of the company in
1945 atter his company-founding farher died, helped spark the craze tor
Latin music in the '20s when he honeymooned in Havana and fell uncler
the spell of such wrilers as Moises Simons and especially Ernesto
Lecuona, whose classic compositions include “Andalucia” and
‘Malagucfia.” The company later became heavily involved in foreign film
scores, with Riz Ortolani’s “Mondo Cane” theme “More” becoming a
huge international pop hit {in 1963). Other film scores sccured by Marks
include “8 1/2,” “The Shop On Main Street.” “La Guene Est Finie™ and
“The Battle Of Algiers.

BREL’'S WELL

The ofi-recorded “Whar A Dilterence A Day Macle” was originally a
Mexican tune written in 1934 by Maria Grever (one-time ASCAP presi-
dent Stanley Adams wrote the lyrics). Marks larer 100k on domestic pub-
lishing for the great French art-songwriter Jacques Brel, whose caralog
included the pop hit “If You Go Away” (written with Rod McKuen) and

the songs in the musical “Jacques Brel is Alive And Living In Paris.”
Then on April 1, 1983, the Marks family sold the business to the
Continued on puge E-6

HAL LEONARD
CONGRATULATES
E.B. MARKS
ON 100 YEARS OF
MUSIC PUBLISHING

EXCELLENCE.

WE'RE PROUD
TO DISTRIBUTE
E.B. MARKS

PRINT MUSIC.

HALLEONARD
CORPORATION
7777 W.BLUEMOUND RD. P.O.BOoXx13819
MILWAUKEE, WISCONSIN 53213

INTERESTED PARTIES
Continued from page E-2

renamed Carlin Music; that's short for Caroline, my daughter
[who runs day-to-day operations of the firm], as Radio Caroline
had rights to that name at that time.” In '69, 1 left Hill & Range
in the U.S. and joined Jerry Leiber and Mike Stoller, organizing
Hudson Bay Music, which acquired the publishing divisions of
Commonwealth United with Bobby Darin's TM Music and
Koppelman & Rubin’s
Chardon Music and Faith-
ful Virtue. In ’71. we
acquired from LIN Broad-
casting its record and pub-
lishing divisions that
included the Starday and
King labels, Lois Music and
Starday Music, and in we
1973 bought the Melanie
Safka catalog.

“Right after that, with
the Rodgers & Hammer-
stein organization, we were
negotiating through Wer-
theim & Company for the
Frank Music Catalog. Although R&H got Boston Music, the deal
fell apart for us, and Wertheim felt they owed us. When E.B.
Marks Music became available, they contacted the Hammerstein
Estate and us, and we got it for what was then a considerable
amount. We've increased the income substantially, and today it
‘nets down’ to 1.5 times net publisher’s share.”

In 198+, Freddy Bienstock bought Chappell Music in part-
nership with Hammerstein Theatre and a number of investors,
He became Chappell's president and CEQ. In 1987, the com-
pany was sold to Warner Communications.

Freddy is very proud of his close personal relatonships in the
business, notably with Elvis Presley and Col. Tom Parker. “For
the first 12 years of his career at RCA. Elvis never looked at a
song before I saw it. I also provided all the music for his 33 films.
It was a wonderful relationship. When I left Hill & Range, Elvis
came with me. [ organized Elvis Music and Whitehaven Music
for him."

“At the same time in England, 1 got involved with Cliff
Richard & The Shadows, and handled all the songs for three or
four films. I also enjoy continuing business relationships and
friendships with the Kinks and the Animals. During my
Chappell days, | made the first deal with U2, and still have a
close relationship with Bono, imanager Paul McGuiness and
business manager Ossie Kilkenny.”

Freddy is also very proud of his racehorse, Broadway Flyer,
which almost won this year’s English Derby, but first and fore-
most is very satisfied with his role in the growth of E.B. Marks.

—STEVE TRAIMAN

Freddy Bienstock, president,
Freddy Bienstock Enterprises

The Oscar Hammerstein
Estate

en the Oscar Hammerstein Estate acquired its inter-

s N / est in the E.B. Marks Music Company as co-partner

with Freddy Bienstock 10 years ago for $5.2 million, a

goodly number of people said we had substantially overpaid,’

recalls Philip Zimet, attorney and executor for the Estate the past
25 years. “Guess who's having the last laugh?”

“Bill Hammerstein and 1 had met Freddy Bienstock previous-
ly,” Zimet says, “and we had several dealings with him. But the
E.B. Marks acquisition was the first major deal for both of us. In
addition to E.B. Marks Music, it also included George M. Cohan
Music, Piedmont Music and Alameda Music. We ascertained the
net publisher share for the previous five years, and the big ques-
tion was, would it continue for the future? Freddy was certain
and the Hammerstein Estate went along with him.

“The rest is history, and E.B. Marks’ income has increased
every year. When we bought the rights to the copyrights for the
current Meat Loaf album, it had heen 15 years since the original
hit album and there was a lot of skepticism if this was a wise pur-
chase. Both albums, including the first, were on the charts for
many weeks, and the singles keep coming, and happening.”

Zimet is bullish on the opportunities from the many new tech-
nologies and emphasizes that both Freddy and the Estate are lis-
tening to everybody who comes up with new ideas. “We have a
lot of our copyrights on CD and now laserdisc,” Zimet notes,
“and the potential for CD-ROM and all the other new formats
never existed before. We'll follow any new lead and are prepared
to provide the necessary financing to get the job done. We're
very proud of the Hammerstein Estate’s role in this co-venture
with the Bienstocks which will insure E.B. Marks’ prominence
and profitability into its second century.”

—STEVE TRAIMAN

A BILLBOARD ADVERTISING SUPPLEMENT
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SONGS FOR A CENTURY
Continued from page E-4

Bienstocks. As ever, Marks Music was in the thick of things, now enjoy-
ing immense success in rock with such hot catalogs as AC/DC and Meat
Loaf. With Johnny Bienstock presently at the helm, the company is
poised to continue the Marks Music heritage by adapting to contempo-
rary trends in music publishing.

“Meat Loal is a good mdlcanon of Marks Music moving forward and
finding new opportunities,” says Bienstock, who brings the pempecmve of
the next generation to the senior Bienstocks’ operations. “We're getting
involved in applying cutting-edge
multimedia to music publishing,
and in keeping with our historic
strengths, looking at Tejano music
as a means of expanding on our his-
toric position in the Latin market.
But the Bienstocks have always
believed in personal relationships,
and it’s through new relationships
that we really look to expand our
base.”

Personal relationships, ol course,

i, 2

Caroline Bienstock (Freddy's specifically, that of Edward B. Marks
daughter), COO, Freddy and Joseph W. Stern, and then
Bienstock Enterprises those of the many songwriters who

would become part of a landmark
publishing company that now claims 100 years of proud history.
Obviously, much has changed in Edward B. Marks Music’s first centuy.
But from song plugging and sheet-music sales of early American popular
song to seeking and securing the multi-platinum-selling hits of the mod-
ern rock era, Marks Music’s commitment to quality has defined an indus-
try and continued its name. Il

CONGRATULATIONS ON REACHING 100 YEARS!

CARLIN PRODUCTION MUSIC

Associated Production Music Associated Production Music
6255 Sunset Boulevard 342 Madison Avenue

Suite 820 Suite1200

Hollywood, CA 90028-9804 New York, NY 10173

Tel: 213 461 3211 Tel: 212 856 9800

Fax: 213 461 9102 Fax: 212 856 9807

Cassie Lord - National Sales Director Maria Mauer - East Coast Sales
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Freddy Bienstock
Johnny Bienstock

HERE’S TO ANOTHER
HUNDRED YEARS!

Hammerstein Music & Theatre Co., Inc.

‘panIasay

E. B. Marks
A hundred years...
A hundred million miracles™

Congratulations!

WILLIAMSON MUSIC'

* “A Hundred Million Miracles” from FLOWER DRUM SONG, Copyright © 1958 by Richard Rodgers and Oscar Hammerstein 1. Copyright

renewed WILLIAMSON MUSIC, owner of publication and allied rights throughout the world. International Copyright Secured. All Rights
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WHAT A
DIFFERENCE A
SONG MAKES

Marks music has moved millions of hearts—
and men’s suits, movie tickets, burgers,
bagels and Easter Seals

BY STEVE TRAIMAN

ust the songs published by E.B. Marks Music Company through

the past century relate the history of America and its relationships

abroad in words and music. Not only have they entertained mil-

lions with their melodies and continue to do so around the globe,

ut many have made significant conuiibutions to the publisher from

their use in radio and television commercials, in movies and now
videos

And of course, every time any Marks composition still covered by
copyright is played commercially, royalties accrue at a significant rate.
As one example, earlier this year BMI presented a Special Citation of
Achievement to Marks in recogni-
tion of the great national populari-
ty as measured by over 2 million
broadcast performances attained
by “Andalucia (The Breeze And
D),” written by the legendary
Emesto Lecuona.

Herbert Marks, son of founder
Edward B. Marks, entered the firm
in 1927 and is credited with
launching the craze for Latin
American music in the late ‘20s
acquiring the copyrights of many
popular Latin songs. In 1967, the
Meat Loaf {irm obtained the rights to most ot

the songs written and popularized
by George M. Cohan; more recently, they’ve represented the Meat Loaf
catalog. All have contributed to the continuing commercial revenue
streams.

At least 15 Marks copyrights are now, or have been, featured exten-
sively in major radio and TV advertising campaigns. Topping the list in
a dozen campaigns is “What A Difference A Day Made™; Stanley Adams
and Maria Grever’s composition is still the theme of NBC-TV’s “Today
Show” and also is used by men’s retailers C & R Clothiers. Past clients
include the U.S. Postal Service; Kraft General Foods for Lender's Bagels;
Noxon 7 metal polish; First Response Pregnancy Test; Central Fidelity
Bank and Union Planters National Bank; Toshiba Volleyball Beach Bash
for Easter Seals; Chicago Cares Inc. PSA (public service announcement)
promoting Chicago Cares Day; Chicagoland Hotels/Resorts, and the
Portland (Maine) Press-Herald.

OTTER-POP LOLLIPOP
Runner-up, with seven clients, is Billie Holiday and Arthur Herzog's
‘God Bless The Child,” used in the past by Maxell Audiotape, Target
Stores, an off-Broadway production of “Lady Day At Emerson’s Bar &
Grill,” The Christian Children’s
Fund. Lutheran General Child-
ren’s Hospital in Chicago, In-N-
Out Burger of Southern Calil. on
behalf of The Child Abuse Fund
and a PSA for the Los Angeles Free
Clinic. “Lollipop™—written by
Beverly Ross and Julius Dixon
with six commercials is in current
use for the Songburst Game and
Wally Park and has been used by
McDonald’s Restaurants, Foromat
Playskool Water Toy/Water Pets,
Otter Pops and Otter Pops Fruit
Coolers. Billie Holiday
‘There’ll Be Some Changes
Made” (written by Billy Higgins and W. Benton Overstreet) was used by
Eastem Airlines, Honolulu’s Ala Moana Shopping Center and Regis
Hair Stylists. The “Get Smart Theme” (by Irving Szathmary) from the
Continued on page E-10
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LET PARADISE STAY LIGHT YEARS AWAY,
LOOKING FORWARD TO ANOTHER CENTENNIAL!

CONGRATULATIONS FROM
ALL YOUR FRIENDS* AT

*Especially Benelux, Scandinavia, Germany, Austria, Switzerland,
[taly, Spain, Greece, Latin America & South Africa.

E. B. MARKS

BRAVO ET FELICITATIONS LE CENTENAIRE
POUR TON AGE TU AS TOUJOURS UNE BONNE OREILLE

EMHA NOTA BENE

16, rue de la Pierre Levée 75011 PARIS - Tél: (331) 43 38 24 25 - Fax: (331) 43 57 35 30
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WILLIAM BOLCOM

Marks handles the pop and serious sides
of the composer-pianist who’s on a mission
to explore the roots of America’s music

language

| omposer and pianist William Bolcom has been one of the
crown jewels in the E.B. Marks Music catalog since 1971
Bolcom recalls going to Marks and meeting Bernard Kalban,
who has been his editor ever since. “Bernie came after I start-
ed writing and recording ragtime, and I don’t know any other pub-
lisher who would have handled my pop side and my serious side as
easily. There’s was no line in the middle.

Exhibiting early musical talent, Bolcom entered the University of
Washington at age 11, studying composition with John Verrall and
piano with Berthe Poncy jJacobson and getting his B.A. in 1958. He
later studied extensively with Darius Milhaud in California and Paris,
receiving a masters degree from Mills College and the first Doctor of
Music degree from Stanford in 196+,

Bolcom’s work with American vernacular styles and in theatrical
modes has been a strong
influence in his music-mak-
ing, both as a composer and
performer. “My explorations
in all sorts of music from
America’s past have been to
learn the roots of our music
language, so that [ can build
from them,” he explains.

. Recent premieres range
William Bolcom with wife Joan Morris ~ trom Bolcom’s opera “Mc-
Teague,” written with long-
fime collaborator Arnold Weinstein and Robert Altman (it premiered
in 1992 at the Lyric Opera of Chicago), 10 a song cycle on female
American poets, premiered by Marilyn Horne and Martin Katz for
Carnegie Hall’s Centennial season in 1992 and his “1yric Concerto”
for flute and orchestra, which had its world premiere with James
Galway and the St. Louis Symphony in October 1993.

Current commissions and imminent premieres include a composi-
tion for the Beaux Arts Trio-plus-clarinet; an opera collaboration with
Arthur Miller and a major piece lor Marilyn Horne and the San
Francisco Opera.

Bolcom’s work is well represented on recordings, as a pianist on
Advance, Jazzology, Music Heritage, Nonesuch, Pantheon and
Omega; in collaboration with his.wife, mezzo-soprano joan Morris on
Arabesque, Columbia, Nonesuch, RCA and Omega; and as composer
on Nonesuch, New World, Argo, RCA, First Edition, Deutsche
Grammophon, Laurel, Crystal, Koch Classics and others.

STEVE TRAIMAN

Congraulations
E.B, Marks Music

WHAT A DIFFERENCE A SONG MAKES
Continued from page E-8

classic TV comedy series, still in re-runs, was used by Molson Canadian
Club, The Door Store and Yankee Celltell Co. for its cellular phones.
Piero Umiliani’s “Mah-na Mah-na” is still in use by Dunkin’ Donuts and
| was used by Children’s Sticker Books. “Quiereme Mucho” played a role
in campaigns for Hallmark Cards and McDonald’s; “Yankee Doodle
Boy” was utilized by New York Air and Brach’s Peanut Butter Putters;
“Harrigan” did it for Harrigan’s Restaurant and Flanagan Paint &
Wallpaper Centers. Single campaigns include “Manhattan™ by
Fortunoff, “Piel Canela” by AT&T, “El Manisero (The Peanut Vendor)”

O alued client
j by Procter & Gamble’s Tide detergent, “Bur | Was Cool” by Coors Beer
‘Damisella Encatadora” by J.C. Penney and “Alla En El Rancho

Grande” by Amenican Home Products’ Ranch Style Beans

MOVIE MULTIPLES
In the movie world, two Marks copyrights appear in four films each,

¢ four made it in three each, six appear in two movies each, and another
15 are in at least one film, including Meat Loaf’s “Paradise By The
Dashboard Light” in “l eap Of Faith.”
‘ \/ ‘God Bless The Child” (also a radio-TV campaign lavorite) is in the

1994 Academy Award Best Film winner “Schindler’s List,” as is “In
Einem Kleinen Cafe In Hernals.” It also was featured in “Satisfaction,’
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From left: songwriters Emesto Lecuona and Harry Ruby with Herbert Marks
“Listen Up” and “Martha & Ethel.” “Ballin’ The Jack” was in a cinema
quartet including “Beaches,” “Haunted Honeymoon,” “The Great
White Hope” and “That’s Entertainment 111.”

George M. Cohan’s “Give My Regards To Broadway” is heard in “See
You In The Moming,” “Beaches” and “Off Beat.” “There’ll Be Some
Changes Made” appears in “All That Jazz,” “Skin Deep” and “The Man
Who Shot Liberty Valance.” Cohan’s “You're A Grand Old Flag” is fea-
tured in “Born On The Fourth Of July,” “A Fine Mess (Music Box)” and
“Reds,” along with the composer’s “Yankee Doodle Boy,” which is also
heard in “Breaking In.” Cohan'’s “Yankee Doodle Dandy” gets plays in
“Always,” “Steel Magnolias™ and “Rebels In Trouble.”

MAMBO KINGS & JUNGLE DRUMS

With two film credits each are Johnny Black’s “Paper Doll” in “Rude
Awakening” and “Radio Days”; “Lollipop” in “Stand By Me” and “Red
Hot”; “Wonderful, Wonderful” in “Chances Are” and “Sing”;
“Quiereme Mucho” in “The Incredible Shrinking Woman” and
“Mambo Kings”; “Jungle Drums” in “Cry Baby” and “Brighton Beach
Memoirs,” and “Cancion Mixteca” in “La Bamba” and “Extreme
Prejudice,” which also featured “Por Un Amor.”

Among the memorable films with a single Marks copyright are “Lili
Marlene” (written by Norbert Schultze, with English lyrics by Tommie
Connor) in “Moon QOver Parador,” “There’ll Be A Hot Time In The Old
Town Tonight” in “Batman,” “Song Of The Islands” in “It's A
Wonderful Life,” “Malaguefa” in “Blue Sky,” and “Hide And Seek” in
“Hairspray.” Wl

Congratulations to

E. B. Marks

on the first

100 vears

We'e proud to be your bank and
look forward to the next 100!

#// CHEMICAL

The Private Bank

From PARADIS
to HELL
with a true TOTAL ECLIPSE OF THE HEART

| 'D DO ANYTHING FOR LOVE BUT I WON'T DO THAT

Le. I won't forget my deep gratitude & enduring thanks to
E.B. MARKS MUSIC which will last forever

With love and respect,
Jim Steinman

by The Dashhoard Lights)
Bat Out of Hell I & II)
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Hot Latin Track
ot Latin 1racks.
- COMPILED FROM NATIONAL LATIN H B -
A ERET razili’s veloso iviakes LIassIC o0Nngs
ob|Lu| o |82 ARTIST TITLE
¢ Z21E5| Decuosmwieurin et
His Own On New Pol Gram Latino Set
111 | 1] 8 | LusMGUEL & EL DIA QUE ME QUIERAS
WEA LATINA 4 weeks at No. 1
(] 2 | 2 | 9 | SELENA seoeoieomeon | (GapTaNO'S TRUE CLASSIC: ties. Unhappily, the upshot of this
3 3 3 14 | JUAN GABRIEL & PERO QUE NECESIDAD Ever since Luis Miguel put out his free-for-all is profound confusion,
AR"iWBIMG first batch of Latino standards, “Ro- which can only be eliminated with a
O] » 5 7 ﬁERLOSDI,QEOVISA MANANA mance,” thr.'ee years ago, a veritable n.ewlor‘ganization to represenp thg S0-
@ 8 7 9 BANDA Z LA NINA FRESA horde of Hispanic stars have flooded cieties—preferably, in their view,
EONOVISH the market in a vain attempt to repli- without the participation of ECAD.
6 6 6 10 gg&yENTE EERNENDES MISERIA cate that album’s critical and com- H
7 7 9 g | EDNITA NAZARIO TE SIGO ESPERANDO mercial triumphs. OSTOS OPENS LATINO Slate:
EMI LATIN (Even  Miguel by John Lannert The newly constructed Hostos Cen-
15 | 14 | 6 | LUISENRIQUE QUIEN £RES TU could not top him- ter for the Arts & Culture, located in
9 9 1 g LOS TIGRES DEL NORTE LA MESA DEL RINCON self with his re- ) ) the Bronx, .N.Y., SpO.Y‘tS a splendid
FONOVISA cently released Estampa” is one of the finest classics  blend of Latino talent in the next sev-
28 | — | 2 | ANAGABRIEL TU LO DECIDISTE follow-up, “Se- packages they will ever not hear. eral weeks. Among the artists set to
T0S FUGITIVOS o DIABLO gundo Ro- perform at Hostos are melmcan
1] 10] 8 14| ropven mance.”) ECAD UNDER ATTACK: When merenguero/baladista Sergio Vargas
% % x HOT SHOT DEBUT * * * i But come Oct. Brazil.'s ex-president, Fernando (;ol- ((?ft. 2?);. Pl.lle'I‘tO Rico’s re(li)oubtable
@/ Newd . INDUSTRIA DEL AMOR A CAPA Y ESPADA VELOSO 11, the record lor, dlssolvgd th(? National Coppcﬂ of sa sa}/Latm jazz ensemblt? escarga
UNICO/FONOVISA that would ap- Author’s Rights in 1992, Brazil’s per- Boricua (Nov. 5); Mexican fusion
13| 14 | 18| 5 | CARLOS VIVES & LA HAMACA GRANDE proach the artistic reach of “Ro- formance rights societies, television outfit Banda Elastica, which plays
;ﬂgﬁg‘g:&’g’mw“ < QUSERA mance” arrives at retail. The Poly- stations, and radio stations began chamber music on Meso-American
414 | 4 17| gulann Gram Latino album is entitled “Fina  bickering with Escritorio Central Ar-  and European instruments (Nov. 11);
(15)| NEWD 1 | JUAN LUIS GUERRA 440 VIVIRE Estampa,” recorded by—puxa recadagao De Direitos (ECAD), the veteran Puerto Rican songstress Lu-
LI vida/—Brazilian superstar Caetano government agency which previously cecita Benitez (Nov. 19); and South
* * * POWER TRACK * * * Veloso, who says the 15-song compi-  had handled the collection and distri- ~American contemporary folk group
25 | — | 2 | RICARDO ARJONA SENORA DE LAS CUATRO DECADAS lation contains “Latin American bution of revenue to the country’s au-  Inti-Illimani (Dec. 15).
= songs that T like very much, that I  thors’ rights societies. Formed in B
17 | 12 | 13| 12 | RIMPINELA ¢ HAY AMORES QUE MATAN | had known since childhood.” 1980, the Council granted ECAD the MG INKS SANTAOLALLA:
18 | 13 | 12 | 10 | LOS FANTASMAS DEL CARIBE @ CELINA What  distinguishes  “Fina power to collect and distribute mon- BMG Argentina has signed prolducer
RODVEN Estampa” from the mediocre ever- ies on behalf of the Council's mem- Gustavo Santaolalla, who will re-
19 | 16 | 21 | 4 | THEBARRIOBOYZZ TEAMARE | oreen compendiums put out in the bers. Indeed, ECAD still has the le-  lease his label debut “GAS” in De-
2 7 5 ROBERTO PULIDO/EMILIO NAVAIRA @ YA AHORA ES TARDE past three years—and what, in the gal right to collect and distribute cember. His E?Yly 'R0s solo album
EMI LATIN process, makes the album the best money for the societies. However, the “Santaolalla” will be reissued by the
21| 20| 23] 3 f\ggE éSGSE ® GRANDEZA MEXICANA Spanish-language record by a Brazi- agency has no legal right to decide label in November.
KAILF;VO TABLAME DE T lian artist—are Jacques Morelen- how much money can be collected. M
@| 3|~ |2 SD/SONY baum’s stylish, innovative arrange- But now that the Council has disin- ISCELLANEA: Sony’s suddenly
()| NEWD | 1 RE(%%QR JOEL EN LAS NUBES ments and Veloso’s steadfast tegrated, its members feel free tocol-  hot Tejano star Jay Pérez is due to
commitment to molding the songs lect performance rights fees on their ~ appear on the Nashville Network
NA ROJ DIA ES HOY . . . S B . g
29 | 34| 4 | ZONAROA QUE into his own muse via his singularly  own behalf. One of the authors’ socie- (TNN) Oct. 24-25 ... The inaugural
(Z5)| NEWD | | LOS TEMERARIOS ERES UN SUENO delicate vocal delivery. ties, Sadembra, already is collecting Tejano Music Summit is slated to
:FLG\;“'\G&"S TORRES NTEOE Indeed, listeners not familiar with money. Meanwhile, more than 500 take place Dec. 1-3 at the Hyatt Hotel
26 | 17 2| 3| qilaw the material on “Fina Estampa” lawsuits have been filed against in San Antonio, Texas ... KSAB-FM
27 | o4 | 38| 4 mJLAARES VIVE EN M! might think that “Contigo En La Dis- ECAD, mainly by radio stations re-  Corpus Christi, Texas, has split away
TIN M HYTA PRl ‘ J . . g .
tancia,” “Véte De Mi,” and “Lamento  fusing to pay performance rights from pop/regional Mexican KUNO-
8| B | =12 EAEMF.{,%AND”O VILLALONA el R Borincano” are Veloso compositions, fees. Their TV counterparts are try- AM and is now full-time Tejano ...
29 | 27 | 28 | 3 | SONORA DINAMITA @ EL PARAGUAS because Morelenbaum has authored ing to cut private deals with the socie- (Continued on next page)
jﬁﬁéﬁg? S SITEVAS airy musical backdrops that allow Ve-
30 | 11|10 20 | g LATN loso’s feathery baritone to take its
GD)| 3 | 2 | 3 | VERONICA CASTRO ELQUEBRADITO | usual, unpredictable journeys. In
POLYGRAM LATINO other words, Veloso and his co-pro-
(32)| NEWD | | | PANDORA MANANA TE ACORDARAS ducer “Caetano-ized” classics such as
(3| NEWD | 1 | TONYVEGA FUI LA CARNADA “Rumba Azul” and “Maria Bonita.”
RMM/SONY The lone pair of songs penned in the
NEWD | | | EMMANUEL ESTA AVENTURA 'R0s also are winners: “Un Vestido De
5 | 2 l 5 | 11 | ReYRUEZ SITE PREGUNTAN Amor,” written Py Fito Paez, and
SONY “Vuelvo Al Sur,” penned by Astor
NEW ) 1 WWELCL*:T\YNCAAMACHO CADA VEZ QUE LA VEO Piazzolla and Fernando Solanas.
37 | 18| 16 | 8 | LOURDES ROBLES DEBIL DEL ALMA Veloso says he has long harbored a i, J
SONY desire to cut a Spanish-language rec- S i1 PLUS THE BEST PRICES
8 | 2| 5| 7 QI(I)IL\J(\‘;KMSJ\\T?;JN%HEZ & DE MUJER A MUJER ord, but was chary of cutting a Span- ‘w EROM COAST TO COAST 1 C0Z-amMce 812
- . . e o rest H
ARIZTIA PARA GUE NO ST MUERA ESTEAMOR | 1Sh-language version of his Portu- ||
3 132 )35 ] 5 | spusony a guese-language hits. Saying how * Coll How jon o FREE Buocune
40 | 19 | 20 k 6 | LUISANGEL 24 HORAS much he likes the record, Veloso (213) 588-9323 - (800) 577-2546
points out that his favorite track is a Smy FROM ANYWHERE IN THE USA.
() Records with the greatest sales gains this week. ® Videoclip availability. © 1994, Billboard/BPI beautiful, pensive take on “Recuerdos TrgPICAL  PRAJIN DISTRIBUTORS - 5801 Pacific Bivd - Huntington Park, CA 90255 A
Eomunications De Ypacarai,” which features only
Veloso and contrabassist Zeca Ass-
umpgao.
g ‘ “Upon first hearing the record,
\F)‘ !E Ig‘R‘E select“]n o O that song touched me the most, and i
now I feel it’s the strongest track on
I.at g— the record.” says Veloso, DISTRIBUIDOR ONE-STOP MAS GRANDE DE MUSICA LATINA
The question is, How will “Fina :LLAMENOS
‘L Mr)ﬂu a M ¥ v Estampa” fly with Latino consumers? . HOV! D|SCOS COMPACTOS
USIc'l The guess here is, Not too far. The Toll F :
i ot Micton. oll Free
/ record is too sophls.tlcated for listen 800.745-4509 CASSETTES
LATI N M U Slc D I STR I BUTOR ers weaned on torpid, over-produced Fax: 212-563-0847
ballads. Worse still, Veloso is not Tol. 212-5634508 VlDEos
7960 SILVERTONE AVE e SUITE 116 « SAN DIEGO « CALIFORNIA 92126 || planning to make all of the promo- | | mia, 305.591.768a
» Knowledgeabie Latin Service Reps. PHONE (619) 695-8863 tional and touring jaunts necessary to Fax 305-477-0789
* Best Prices Guaranteed FAX (619) 695-3768 break a new artist, which is what he | | 471 w. 42 ST. NY, NY. 10036 ACCESSORIOS
* (13;?/‘035 :lnd FI_\(/ers wots) TOLLFREE :  1-800-74-LATIN is for the vast majority of Latino mu- VR
* 100% Retumns® ( on necommended prod ¢ 1-600-74- sic enthusiasts. CMDERS
‘ And that is a shame, for “Fina NAIRD YMUCHO MAS
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DISTRIBUTORS. INC.

No seremos los mas grandes,
Pero si; los mas completos en
musica Latina en el mundo!

Discos Compactos ® Videolaser e Cassettes ® Accesorios
Y MUCHO MAS!

1-800-780-7712

6940 S.W. 12 Street Miami, FL 33144 » Local: (305) 262-7711 » Fax: (305) 261-6143

Billboard’s 1994 International Latin Music Buyer’s Guide puts
a world of Latin Music contacts in the palm of your hand!

Over 3,000 listings in 18 countries
worldwide let you reach record company
executives...research music publishers...
contact international promoters...find a

wholesaler or distributor...get in touch
with Latin Music radio stations in the U.S.
and Puerto Rico...locate clubs, managers,
agents...and much more!

Hpzard
AP0 MATERMATICNAL
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The 1994 International Latin Music
Buyer’s Guide is a vital business tool for
anyone involved in the Latin Music
marketplace. To order your copy call
toll-free: 1-800-344-7119 or 1-908-363-
4156. Or send check for $60 plus $4
shipping & handling ($10 for
international orders) with this ad to:
Billboard Directories,

Dept. BDLD3074, P.0. Box 2016,
Lakewood, NJ 08701

BDLD3074

COMPLETELY UPDATED FOR *94

ROD.* KUBANEY « FONOVISA EMI/LATIN® COM3O

TOp() DE LA DISTRIBUIDORA MAS
GRANDE EN EL MUNDO

TOLL FREE:B0OD-329-7664
OR 305-621-0070 /FAX:621-0465
ASK FOR WARTHA

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,
ACCESORIOS, VIDEOS Y MUCHO MAS!
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articles appearing in Billboard
(minimum of 100) call Cindee Weiss
212-536-5003

EMI Issues Argentine Rock Retrospectives
Collection Has Over 40 Albums From Indie Labels

B BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—With the upcom-
ing release of its series of 12 boxed sets
called “Diez Afos De Vida” (Ten Years
Of Life), EMI-Odeon Argentina enters
the active market of domestie rock re-
issues with the largest collection ever
released in this country.

EMTI’s mammoth retrospective, con-
taining more than 40 rock albums rec-
orded on indie labels Mandioca, Talent,
and Microfén between 1968 and 1977,
was spearheaded by EMI’s managing
director, Eduardo Hiitt, who cut a li-
censing deal with Jorge Alvarez, owner
of the three indies’ masters. Industry
observers estimate the licensing con-
tract to be worth at least $500,000.

EMI has just released the first vol-
ume, with the remaining boxed sets to
be issued approximately every other
month. Each box, which carries a retail
tag of about $55, contains three CDs,
a small book of rare photos, detailed
artist credits, and a socio-political pro-
file of Argentine history written by
Argentinian rock journalist Victor Pin-
tos.

Hiitt is backing his campaign with a
multimedia blitz to advise consumers
of the first release. However, Hiitt is
not publicizing that there is more prod-
uct to come, because he wants to “sur-
prise buyers with a new box every two
months.”

Remastering and digitalization of
the albums were handled by Michael
Fuller of Fullersound. Since most of
the original jackets were lost, Alvarez
commissioned new artwork, which was
done by Spanish artist Javier Romero,
director of a design company in New
York.

Alvarez, who relocated to Spain in
the late "70s and went on to produce
multiplatinum albums by Mecano, Olé,
and Luis Cobos, says “Diez Afios” will
not be released in chronological order

or according to the importance of the
artists.

“My idea,” he explains, “was that
each box should have a wide variety of
musical styles, with a book to provide
historical perspective and a high audio
quality, because kids are used to the
sound of today’s music.”

Comprising the first package are the
1974 release “Instituciones,” the third
album by Charly Garcia's duo Sui Ge-
neris, which contains some original ma-
terial previously altered to pacify the
military government then in power; an
album by Invisible, the first recording
of Luis Alberto Spinetta’s mid-"70s
power-rock trio; and “Soluna,” an
eponymous record by a folk-rooted
rock outfit lead by Gustavo Santaolalla,
who went on to establish a successful
career in Los Angeles as a producer.

Among the other titles slated for re-
lease are vintage recordings by Vox
Dei, La Pesada, Moris, and rock lumi-
nary Tanguito, as well as other popular
groups piloted by Garcia (La Mdquina
De Hacer P4jaros) and Spinetta (Pes-
cado Rabioso).

EMT’s splashy incursion into reis-
sues follows similar projects by Sony
and BMG, the first company to mine
hard-to-get albums for profit, but only
in the single CD format. Material for
BMG’s reissues were assembled by
former rock scribe Rafael Abud, who
says, “I worked as a fan, including all
of the songs I would like to have in my
collection.”

Even though BMG shipped only
1,000 units of most of the reissues, the
first CD of another Garcia ensemble,
Almendra, sold 13,000 units.

The series, begun in 1992, is ongoing,
with regular releases. Abud says the
labels’ interest in rock reissues was in-
itially sparked by the 1992 blockbuster
film “Tango Feroz.”

“We shouldn’t forget that the huge
success of the ‘Tango Feroz’ film, in-

spired by the rock legend Tanguito,
moved the new generation to buy old
rock records,” says Abud.

Sony Music Argentina took heed of
the budding potential of rock reissues
in 1993 by launching its “3x2” series,
which featured a three-CD set sold for
the price of two (but unlike EMTI’s
“Diez Afos,” it came without special
liner notes or packaging). Though the
initial batch of product by Los Fabulo-
sos Cadillacs, Virus, and Sumo became
immediate collector’s items, the al-
bums from the “3x2” series eventually
were absorbed as single CDs into the
label’s Best Price budget line, selling at
a 30% discount, compared to newer re-
leases.

The latest label to do reissues is
Polygram, which will put out an exten-
sive series of product originally re-
leased on the now-defunct Interdisc la-
bel, a prominent indie company in the
"80s that released albums by Garcia,
Spinetta, Alejandro Lerner, and Los
Abuelos De La Nada.

Upstart independent imprints also
are striking accords with long-gone
record companies and recording art-
ists. DG Discos has put out albums by
activist duo Pedro y Pablo and sym-
phonic rock act Aquelarre. And Melo-
pea Records, helmed by rock pioneer
Litto Nebbia, is not only putting out an
impressive list of Nebbia's old product,
but also releasing recordings by jazz
pianist Jorge Dalto and tango director
Osvaldo Piro.

While BMG managing director Enri-
que Pérez Fogwill proudly points out
that his label was the first company to
regularly release reissues of work by
tango and rock artists, he says that
boxed sets are not in his plans. “I think
that they are not appealing to most
buyers,” he says. “They are expensive
and only for fans or a high-budget mar-
ket—they won’t do well in Argentina.”

LATIN NOTAS

(Continued from preceding page)

Ace guitarists Carlos Barbosa-Lima
and Jorge Morel and percussionist
Thiago de Mello are slated to play
Saturday (8) at the Merkin Concert
Hall in New York.

RELEASE UPDATE: Just out on
the dance label Strictly Rhythm is
“Strictly Rhythm’s Latin Thang,” a
Latino-flavored club collection boast-
ing the dance classic “Love & Happi-
ness” by River Ocean featuring
India. By the way, India has released
her second salsa album for RMM/
Sony, “Dicen Que Soy.” Also out on
RMM is “Imagen Viva” by Oakland
A’s baseball star Ruben Sierra ...
Also out on Sony is “Influencias” by
actor/singing star Chayanne ...
Arista/Texas is due to ship Flaco Ji-
ménez’s label debut Oct. 25. The al-
bum sports guest appearances from
the Mavericks’ front man, Raul
Malo, Radney Foster, and Lee Roy
Parnell ... On Oct. 26, Heads Up is
slated to release “Seduction” by Par-
aguayan harpist Roberto Perera,
whose “Dreams & Desires” won the
Contemporary Latin Jazz Record of
the Year trophy at Billboard’s Latin

Music Awards in May. Ace saxophon-
ist Paquito D'Rivera makes a guest
appearance.

CHART NOTES: Luis Miguel’s
“El Dia Que Me Quieras” (WEA La-
tina) rules the Hot Latin Tracks chart

for the fourth straight week, but
likely will be dethroned next week by
Selena’s “Bidi Bidi Bom Bom” (EMI
Latin). Cristian’s “Manana” (Mel-
ody/Fonovisa), which moves strongly
5-4, looks to be the next contender for
the top spot.

Clasmo Julio. Columb|a Records |nternat|onal supercrooner Julio lglesias
recently popped into the MTV Latino studios in Miami Beach, where he served
as guest VJ on “MTV Clasico,” a video retrospective spotlighting Anglo and Latino
evergreens from the past 15 years. Iglesias’ appearance on the show, which aired
Sept. 19-20, coincided with the channel's debut of his clip “‘Fragile,” featuring
Sting. Shown, from left, are Iglesias; Alfredo Lewin, an MTV Latino VJ; and Bruno
Del Granado, director of talent and artist relations at MTV Latino.
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‘Sound fX’ Alters Vid Landscape

New Cable Show Mixes Clips, Commentary

B BY DEBORAH RUSSELL

LOS ANGELES—The clock inside the
fX Cable Network’s studio is approach-
ing 11 p.m. Suddenly, the level of activ-
ity intensifies in the back room of the
converted Manhattan apartment that
serves as the cable studio’s headquar-
ters.

For the next hour, a guerrilla film
crew will lens Karyn Bryant, Orlando
Jones, and Matt Ostrom, the hosts of
the network’s live, Monday-Friday
video showcase “Sound {X,” as they
chat, disagree, and wax poetic on all
things music and video.

Since June 1, when “Sound £X” first-
beamed into some 18 million cable
households, the trio has been playing
videos and offering live commentary to
viewers about new albums and develop-
ing artists. Relaxed and spontaneous
interplay among the crew is geared to-
ward offering the conswner the kind of
information necessary to make an in-
formed choice at the music store.

“We all know that videos are com-
mercials, and what the viewer seems to
want to know is ‘where can [ find this
record in the store, and is there other
stuff like this that I would enjoy?’ ” says
Jones, whose TV background includes
stints as a situation comedy story editor
and producer. His record collection in-
cludes at least 3,500 CDs “that weren't
given to me by record companies.”

“It was important to me that we
didn’t just back-announce the videos,”
says Jones, who is eager to voice his
opinion about music, as well as the
“shenanigans” that occur within the
musie industry.

“Most of the stuff we say generally
is being heard by the producer for the
first time . . . during the show,” he suys.

The freeform spontaneity that
comes with live television is one aspect
that differentiates the programming on
“Sound fX” from its musie network
counterparts.

“Is there potential for disaster?”
Ostrom asks, laughing. He doubles as
an associate producer on the show. “It
is a disaster.”

Ostrom started as a produetion as-
sistant on the erew and was drawn into
the hosting chair by virtue of a pure

The “Sound fX” hosts, shown
clockwise from upper left, are Matt
Ostrom, Karyn Bryant, and Orlando
Jones. (Photo: Kimberly Butler)

fluke. Now he is the member of the
team, known for his “Matt’s Jukebox
From Hell,” a segment in which he dis-
sects those hateful songs that “you
know all the words to and wish you
didn't.” In addition, he is the host who
seeks out the most obscure music in
the record store—most of which has no
video accompaniment—and shares his
vision with the audience.

Ostrom's exploration recently un-
covered the surf music compilation
“Bustin’ Surfhoards.”

A key factor in the “Sound fX” mix
is the honesty with which the hosts
present their opinions, says Bryant, a
former MTV VJ and programmer at
the onetime album rock outlet WBRU
Providence, R.I. Her music collection
ranges from Vivaldi to Pavement.

“If you love something, you want to
turn 18 million people onto it,” Bryant
says. “If you hate it, you want to save
1% million people {rom buying it.”

At MTV, she says, “you liked every-
thing. There was no dissension in the
ranks.”

The renegade attitude at “Sound fX”
is a welcome departure from the estab-
lished routine at MTV, Brvant says.

“It’s extremely enticing to come
someplace brand new and be part of
the foundation, the startup,” she says.

On the other hand, the newness of

Eye Love Rock 'n’ Roll. Joan Jett confers with Hero Films’ director Paul
Rachman, right, on the San Francisco set of her latest Warner Bros. video, “Eye
To Eye.” Shown at left is director of photography Alex Poppas.

the network creates some obstacles,
she adds. For one, residents of Man-
hattan do not receive the cable net-
work, and many East Coast label exec-
utives must rely on airchecks for a
connection to “Sound fX.”

“It can be frustrating,” Bryvant says.
“It was like a dream to work at MTV;
the access to bands was incredible. But
here, people are more receptive to new
ideas, and are more excited about the
show we are making.”

On one recent evening, as the hosts
reflect on the merits of Gilbert
O’Sullivan’s “Alone Again, Naturally,”
a lighting technician brews coffee in
the studio’s dream kitchen. He is argu-
ing with his partner about the value of
the Blur video “Girls & Boys,” which
just aired on the countless monitors
hanging from grids in the ceiling.

The makeup and hair stylists com-
mandeer living room seats in front of
the apartment’s biggest TV screen.
Though it’s close to midnight, they
want to know whether Freedy John-
ston’s Elektra video “Bad Reputation”
will be voted a “smash or trash” clip by
the audience. (Viewers voted trash,
much to the crew’s dismay.)

At the stroke of 12, the workday
wraps. Bryant, a night owl, contem-
plates a club crawl, while Ostrom ad-
mits that the show has “really screwed
up the date schedule.”

Says Jones of the odd working
hours, “You do end up having the drug
dealer/waitress schedule, but I have no
complaints.”

PRODUCT, IONW
NOTES

LOS ANGELES

* Chicago’s Symbion Labs and L.A.-
based Industrial Artists recently joined
forces to produce “I Feel Love,” the
techno clip from the UK.s Messiah.
Eric Zimmermann directed and edited
the clip, melding live action with
warped, animated characters created
by animator Dan Bigelow. Gary
Tieche directed photography, Lara
Schwartz produced, and Randi Wilens
executive-produced. The two crews also
collaborated on recent videos by the
Rosemary’s, Napalm Death, and
Crazy Horse, featuring Ian McNabb.

NEW YORK

* Stigmata-A-Go-Go's debut Grass
Records video “Riotkeeper” is a
Harder/Fuller Films production di-
rected by I’hil Harder. The band co-
produced the black and white clip,
which features an offbeat dance mix of
ballet, flamenco, modern dance, jazz,
and swing.

* Director Elizabeth Bailey of
she b. is the eve behind 22 Brides’ Zero
Hour elip “Visions Of You.”

* Portfolio Artists Network director
Marcus Nispel shot Pascal Obispo’s
Epie video “Ou Est L.'Elue” with direc-
tor of photography Bob Gantz. Lor-
raine Williams was supervising pro-
ducer; Anouk Frankel executive-
produced.

Mammoth Joins Online
Pipeline With Vidclips

MAMMOTH UNDERTAKING:
Fans of Mammoth Records who've
taken to surfing the global Internet
now will be able to tind abbreviated
videoclips by Juliana Hatfield, Va-
nilla Trainwreck, and the Bats
among the computer’s myriad online
offerings.

The Mammoth Web Site debuted
on the World Wide Web Aug. 1, says
the label's Karen Booth, merchan-
dising director and Internet coordi-
nator. Mamimoth executives plan to
fill the online pipeline with the label’s
entire catalog, additional music and
video services, and band mailboxes.

For now, it’s an exciting new way
to generate interest in an
underground act, Booth
says. In fact, the label just
serviced M.I.R.V.’s Mam-
moth/Prawn Song video
“Shave Your ["ace Off” ex-
clusively to the World
Wide Web, bypassing tra-
ditional video outlets.

“M.LR.V. is the type of
artist who appeals to those
who cruise around on the ’
Internet,” says Booth.
“Plus, the record has heen
out for nine months, and
the chances of getting in- ’
terest {rom the major pro-

4
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Snoop Doggy Dogg, Jodeci, and Ice
Cube.

SHOW TIME: Playboy TV's “Play-
boy’s Hot Rocks” is set to host Sir
Mix-A-Lot in October. His uncen-
sored rap videos “Baby’s Got Back,”
“Put "Em On The Glass,” “Ride,”
“Swap Meet Louie,” and “One Time’s
Got No Case” will air alongside Body
Count’s uncensored “Medley” and
“Born Dead” clips ... Crews from
Boulder, Colo.-based “Jazz Alley”
have been filiming festivals in Colo-
rado, Hawaii, California, Florida, and
Louisiana all summer. In Aspen, the
Neville Brothers wore “Jazz Alley”
caps during a performance,

after which they signed the

caps and donated them to

the Aspen Hard Rock

& Cafe “Jaz Alley’s” Kenny
&= Burgmaier just produced
Colorado’s 69th-annual

& Arvada Harvest Festival in
early September. High-
lights are set to air on his
jazz  music show ...
WHDH-TV, the CBS affili-
ate in Boston. is now pro-
gramming Tom Sodeur’s
“New Music Now” at 4
a.m. Saturday. The deal
takes the alternative rock

grammers is nil. Poten- show into some 2.1 million
tigxlly, we can reach ampch by Deborah homei in the Bos_bon mar-
bigger audience [online] Russell ket. “New Musie Now

than on MTV.”

MULTIMEDIA MAY-

HEM: Chicago-based Symbion Labs
is among the latest multimedia pro-
duction entities. Its mission: to
achieve “symbiotic collaborations in
film, computer graphies, animation,
audio, print, and all forms of hyper-
media experience.” The crew re-
cently wrapped a number of musie
video projects (See Production
Notes).

MICRO MARKETING: Video col-
lege representative Victor Bang is
among the newest members of Co-
lumbia’s video promotion depart-
ment. As the Boston-based “VCR,”
Bang is among a corps of strategi-
cally placed collegiate types who've
been handling on-site video promo-
tion for the label for about a year.

“The reps walk the tapes into pro-
grammers and work with the local
video shows in the marketplace,”
says Mark Ghuneim, Columbia’s VI
of video promotion. “It’s working
great, besides alleviating a small
amount of the workload. It personal-
izes the process of turning people on
to the music.”

MOVIE TIME: Films appear to be
all the rage with rockers and rappers
these days. The Red Hot Chili Pep-
pers are working with a crew from
L.A’s Quick On The Draw to reel a
concert/documentary film set for the-
atrical release; Modi recently di-
rected concert sequences for a
Smashing Pumpkins film; and di-
rector Dr. Dre just shot “Murder
Was The Case,” a short {ilm starring

also airs on Derry, N.H.’s
WNDS-TV 50, an inde-
pendent station that
reaches 710,000 households.

QUICK CUTS: Congratulations to
rappers D.C. Talk, who walked away
with four trophies in America’s
Christian Music Awards, broadeast
on the Family Channel. The trio’s
video cover of the Doobie Bros.” “Je-
sus Is Just Alright” took the favorite
short-form video award ... Cinema
16, the independent showcase of the
sixth-annual New Orleans Film and
Video Festival, presents the “Local
Music Video Program” Oct. 13. An
award will be presented for the best
local musie video.

REEL NEWS: Karin Silver-
stein is now VP of talent and crea-
tive development at VH-1 ... Gil
Aronow is director of law and
business affairs at MTV Networks
Europe ... Damaris Valero is
now VP of sales at MTV Latino . ..
Alex Coletti and Mitchell Kozu-
chowski are now senior producers
in MTV’s production department
... Bob Danielle is manager of
scheduling at TNN ... Michael
Moore is now producer at N.Y.'s
Telegenics.

Screenworks: Cordelia Plun-
kett is heading the music video di-
vision at The Underground in L.A.
The directors’ roster includes Ma-
rkus Blunder, Simon Maxwell,
Fred Stuhr, Chel White, Rod
Chong, and John Downer . .. Jeff
Low is now directing for N.Y.'s
Public Pictures.
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FOR WEEK ENDING SEPTEMBER 25, 1994

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* & NEW ADDS # #* LISTINGS SUBMITTED BY THE QUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

7/\
14 hours daily

1899 9th Stree NE,
Washington, D.C. 20018

1 Craig Mack, Flava In Ya Ear

2 1l Al Skratch, Il Take Her

3 The Notorious B.1.G., Juicy

4 El Debarge, Can't et Enough

5 Changing Faces, Stroke You Up

6 Crystal Waters, 100% Pure Love

7 Angela Winbush, Inner City Biues

8 Aaliyah, At Your Best

9 Shanice, Turn Down The Lights
10 Boyz Il Men, I'tt Make Love To You
11 Anita Baker, Body & Soul
12 Babyface, When Can | See You
13 Salt-N-Pepa, None Of Your Business
14 Tanya Blount, Through The Rain
15 Blackgir, 90's Girl
16 Immature, Never Lie
17 Ce Ce Peniston, I'm Not Over You
18 Zhane, Vibe
19 Heavy D & The Boyz, Nuthn’ But Love
20 Organized Konfusion, Stress
21 Bone Thugs N Harmony, Thuggish Ruggish...
22 Big Mike Of The Geto Boys, Havin' Thangs
23 Gravediggaz, Nowhere To Run, Nowhere...
24 Toni Braxton, How Many Ways
25 Hammer, Pumps And A Bump
26 Sounds Of Blackness. | Believe
27 Shai, The Piace Where You Belong
28 Blackstreet, Booti Call
29 Karyn White, Hungah
30 SWV, Anything

* & NEW ADDS * %

Janet Jackson, You Want This

Ce Ce Peniston, Hit By Love

Chante Moore, OId School Lovin’

Tony Terry, When A Man Cries

Lucas, Lucas With The Lid Off

Men At Large, Let's Talk About It
Queen Latifah, | Can't Understand

Ini Kamoze, Here Comes The Hotstepper
Sweet Sable, Tonight

CMT

COUNTRY MUSIC TOLEVISION.

Continuous programming
2806 Opryland Dr,,
Nashville, TN 37214

1 Joe Diffie, Third Rock From The Sun
2 Garth Brooks, Cal in" Baton Rouge
3 Kathy Mattea, Nobody's Gonna Rain ...
4 Dwight Yoakam, Pocket Of A Clown
5 Confederate Railroad, Elvis And Andy
6 Vince Gill, When Love Finds You

7 Sawyer Brown, Hard To Say

8 Tim McGraw, Down On The Farm

9 Mark Chesnutt, She Dreams

10 Toby Keith, Who's That Man

11 Patty Loveless, | Try To Think About ...
12 Tracy Byrd, Watermeion Craw!

13 Brooks & Dunn, She’s Not The Cheatin’ ...
14 Pam Tillis, When You Walk In The Room
15 Clint Black, Untangiin® My Mindt

16 Joy Lynn White, Bad Loser

17 Alan Jacksen, Livin’ On Lovet

18 Gibson/Miller Band, Red, White And ...
19 Faith Hill, Take Me As | Am#

20 Marty Stuart, That's What Love's Aboutt
21 The Mavericks, There Goes My Heartt
22 Randy Travis, Whisper My Name

23 Vince Gill, What The Cowgirls Do
24 Clay Walker, If | Could Make A Livingt
25 Travis Tritt, Ten Feet Tall And...T

26 Mary Chapin Carpenter, Shut Up And...t
27 Tracy Lawrence, | See It Nowt

28 David Gates, Love Is Always Seventeent
29 Lari White, Now | Knowt

30 The Tractors, Baby Likes To Rock It
31 Sammy Kershaw, Third Rate Romance
32 Larry Stewart, Heart Like A Hurrcane
33 James House, A Real Good Way To ...
34 Archer/Park, Where There's Smoke
35 Little Texas, Kick A Little

36 Steve Wariner, Drive

37 Ricky Van Shelton, Wherever She is
38 Rhett Akins, What They're Talking Aboutt
39 Billy Dean, Men Will Be Boys

40 Neal McCoy, The City Put The Country..

1 Indicates Hot Shots

* & NEW ADDS * &

John Berry, You And Only You

Terry McBride & The Ride, High Hopes And ...
The Bellamy Brothers, The Dance Medley
Willie Nelson, Once You're Past The Blues

i

Continuous programming
1515 Broadway, NY, NY 10036

1 Boyz Il Men, I'll Make Love To You
2 Warren G, This D.J.
3 Salt-N-Pepa, None Of Your Business
4 Candlebox, Far Behind
5 R.E.M., Wnat's The Frequency, Kenneth?**
6 Green Day, Basket Case
7 Lucas, Lucas With The Lid Off
8 Sheryl Crow, All | Wanna Do
9 Soundgarden, Black Hole Sun
10 Ice Cube, Bop Gun
11 Beastie Boys, Sure Shot
12 Oftspring, Self Esteem*
13 Weezer, Undone - The Sweater Song*®
14 Changing Faces, Stroke You Up
15 Mazzy Star, Fade Into You*
16 Rolling Stones, Love [s Strong
17 Crystal Waters, 100% Pure Love
18 Aaliyah, At Your Best
19 Live. | Alone
20 Babyface, When Can | See You
21 Nine Inch Nails, Closer
22 Dinosaur Jr, Feel The Pain

23 Stone Temple Pilots, Big Empty

24 The Jesus & Mary Chain, Sometimes ...
25 Coolio, Fantastic Voyage

26 Craig Mack, Fiava in Ya Ear

27 Offspring, Come Qut And Play

28 Hootie & The Blowfish, Hoid My Hand
29 Gin Blossoms, Allison Road

30 Heavy D & The Boyz, Nuttin' But Love
31 Pantera, Planet Caravan

32 Rolling Stones, You Got Me Rockin’
33 Sonic Youth, Superstar

34 Smashing Pumpkins, Disarm

35 Coolio, | Remember

36 Stone Temple Pilots, Creep

37 Love Spit Love, Am | Wrong

38 US3, Cantaloop

39 Beastie Boys, Sabotage

40 Toad The Wet Sprocket, Something's . .
41 Snoop Doggy Dogg, Gin And Juice
42 Collective Soul, Breathe

43 Da Brat, Funkdafied

44 Van Halen, Right Now

45 G. Love & Special Sauce, Cold Beverage
46 Toni Braxton, How Many ways

47 Melissa Etheridge, I'm The Only One
48 Da Brat, Fa All Y'all

49 Aerosmith, Cryin’

50 Janet Jackson, If

** Indicates MTV Exclusive
* Indicates Buzz Bin

* & NEW ADDS * %

Madonna, Secret

Rolling Stones, Qut Of Tears

Stone Temple Pilots, Interstate Love Song
Bon Jovi, Always

Nirvana, About A Girl

Jimmy Page/Robert Plant, Gailows Pole
Hole, Doll Parts

Immature, Never Lie

Liz Phair, Supernova

Bad Religion, 21st Century (Digital Boy)
Compulsion, Delivery

€ ITNN

THE NASHVILLE NETWORK e
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Patty Loveless, | Try To Think About ...

2 Billy Ray Cyrus, Ain't Your Dog No More

3 Dwight Yoakam, Pocket Of A Clown

4 Mark Chesnutt, She Dreams

5 John Anderson, Country 'til | Die

6 Mary Chapin Carpenter, Shut Up And...

7 Garth Brooks, Cailin' Baton Rouge

8 Tim McGraw, Down On The Farm

9 Vince Gill, What The Cowgirls Do
10 Kathy Mattea, Nobody's Gonna Rain On...
11 Confederate Railroad, Elvis And Andy
12 Joe Diffie, Third Rock From The Sun
13 Toby Keith, Who's That Man
14 Neal McCoy, The City Put The Country...
15 Pam Tillis, When You Waik In The ...
16 Tracy Byrd, Watermelon Craw!

17 Travis Tritt, Ten Feet Tall And...

18 Alan Jackson, Livin' On Love

19 George Ducas, Teardrops

20 Brooks & Dunn, She's Not The Cheatin' ...
21 Faith Hill, Take Me As | Am

22 Tracy Lawrence, | See It Now

23 Marty Stuart, That's What Love's About
24 Keith Whitley/Various Artists, A Voice...
25 Clay Waiker, If [ Could Make A Living

26 The Mavericks, There Goes My Heart

27 Michael Martin Murphey, The Wild West ..
28 Kenny Chesney, Somebody's Callin’
29 Mark Collie, Hard Lovin’ Woman

30 Little Texas, Kick A Littie

* & NEW ADDS * &

Aaron Tippin, | Got it Honest
GibsorvMiller Band, Red, White And Blue Collar
Vince Gill, When Love Finds You

Rick Trevino, Dr. Time

Amie Comeaux, Moving Out

Kenny Rogers, You Can't Go Home Again
Dan Seals, Love Thing

VIDED HITS ONE

Continuous programming
1515 Broadway, NY, NY 10036

1 Sheryl Crow, All | Wanna Do
2 John Mellencamp, Wild Night
3 Boyz Il Men, I'll Make Love To You
4 Melissa Etheridge, I'm The Only One
5 Elton John, Circle Of Life
6 Babyface, When Can | See You
7 Hootie & The Blowfish, Hold My Hand
8 Stone Temple Pilots, Big Empty
9 Collective Soul, Shine
10 Anita Baker, Body & Soul
11 Toni Braxton, How Many Ways
12 Rolling Stones, Love Is Strong
13 Des'ree, You Gotta Be
14 Ace Of Base, Don't Turn Around
15 Lisa Loeb & Nine Stories, Stay
16 Counting Crows, Mr. Jones
17 Amy Grant, Lucky One
18 Elton John, Can You Feel The Love ...
19 Harry Connick, Jr., (| Could Oniy) Whisper...
20 Aerosmith, Crazy
21 Tom Petty & The Hearthreakers, Mary Jane's ..
22 Madonna, I'li Remember
23 Bonnie Raitt, Love Sneakin’ Up On You
24 Seal, Prayer For The Dying
25 Jon Secada, Whipped
26 Gin Blossoms, Found Out About You
27 Freedy Johnston, Bad Reputation
28 10, 000 Maniacs, Because The Night
29 Gin Blossoms, Allison Road
30 Bruce Springsteen, Streets Of Philadelphia

* & NEW ADDS * &

Madonna, Secret

Rolling Stones, Qut Of Tears
Bon Jovi, Always

Lyle Lovett, Penguins

Eric Clapton, Motherless Child

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO QUTLETS FOR

THE WEEK ENDING OCTOBER 8, 1994.

T H E
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Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA’S NO. 1 VIDEO
Bone Thugs N Harmony, Thuggish...

BOX TOPS

Boyz |l Men, I'll Make Love To You
Notorious B.1.G,, Juicy

Sir Mix-A-Lot, Put 'Em On The Glass
Dru Down, Mack Of The Year

Black Men United, U Will Know
Commen Sense, | Usad To Love H.E.R.
69 Boyz, Tootsee Roll

Rappin’ 4-Tay, Playaz Club

Craig Mack, Flava In Ya Ear

K7, Move It Like This

Above The Law, Biack Superman
Luke, It's Your Birthday

Flatlinerz, Live Evil

Fu-Schnickens, Breakdown

ADDS

Aretha Franklin, Honey

Big Joe Krash, Break The Chain
Black Czer, The Hood

Blackgirl, Where Did We Go Wrong?
Casserine, Why Not Take...
Cranberries, Zombie

Gang Starr, Suckas Need Bodyguards
Gin Blossoms, Allison Road

Gods Child, Everybody's 1

Hote, Doll Parts

Janet Jackson, You Want This

Jeru The Damaja, Can't Stop The Prophet
Keith Murray, The Most Beautifullest...
Lightning Seeds, Lucky You

Liz Phair, Supernova

MC Eiht Featuring CMW, Geez...
Men At Large, Let's Talk About It
Offspring, Self Esteem

Overkill, Fast Junkie

Rolling Stones, You Got Me Rocking
Soundgarden, My Wave

Wet Wet Wet, Love Is All Around
World Renown, Come Take A Ride

MOR

musiCv

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Brooks & Ounn, She's Not The Cheatin’ Kind
Joe Cocker, The Simple Things

Mary Chapin Carpenter, Shut Up And...
Roxette, Crash, Boom, Bang

The Tractors, Baby Likes To Rock It
Sarah McLachlan, Good Enough

Dave Koz, Faces Of The Heart

Amy Grant, Lucky One

Alan Jackson, Livin’ On Love

David Sanborn, Got To Give it Up

Wet Wet Wet, Love s All Around

Anita Baker, Body & Soul

Inner Circle, Games People Play

Patty Loveless, | Try To Think ..

Sophie B. Hawkins, Right Beside You
Harry Connick Jr., (I Could Only) Whisper...
Melissa Etheridge, All American Girf
Julio Iglesias/Sting, Fragile
Rippingtons, I'll Be Around

The Who, Pinball Wizard

)

Six hours weekly
1 Centre Street, Room 45
New York, NY 10007

Tanya Blount, Through The Rain
For Real, Easy To Love

El DeBarge/Babyface, Where Is My Love
Marvin Gaye, Inner City Blues
Brand New Heavies, Brother. Sister
Gerald Levert, I'll Do Anything
Keith Sweat, When | Get My Love
Anita Baker, Body & Soul
Fu-Schnickens, Breakdown

PMD, Saw It Comin’

Brand Nubians, Word Is Bond

Y N Vee, Chocolate

Thuglife, Pour Out A Little Liquor
The Notorious B.1:G., Juicy

1l Al Skratch, I'll Take Her

Roots, Distortion To Static

Craig Mack, Flava In Ya Ear

Red Hot Lover Tone, #1 Player

Da Youngsta's, Hip Hop Ride

Boogiemonsters, Recognized Threshold...
4

DUt EiEvison &

EURQOPE!

Continuous programming
Hawley Crescent
London NW18TT

All-4-One, | Swear

Wet Wet Wet, Love [s All Around

Mo Do, Eins Zwer Polizel

Youssou N’Dout/N. Cherry, 7 Seconds
Warren G. & Nate Dog, Reguiate

Boyz Il Men, V'll Make Love To You
Grid, Swamp Thing

The BC-52’s, (Meet) The Flintstones
Prodigy, No Good

Big Mountain, Baby | Love...
Snap/Summer, Welcome To Tomorrow
Stiltskin, Inside

Whigfield, Saturday Night

Aswad, Shine

Rednex, Cotton Eye Joe

Roxette, Fireworks

Soundgarden, Black Hole Sun
Shampoo, Trouble

Gun, word Up

R.E.M., What’s The Frequency, Kenneth?

e sTs

T ﬁ"di/{/f'”" e

Continuous programming
2806 Opryland Dr
Nashville, TN 37214

Audio Adrenaline, Big House

Eric Champion, Touch

Michael Sweet, All This And Heaven...
Gary Chapman, Sweet Glow Of Mercy
Geoff Moore, Life Together
Commissioned, Love Is The Way
Take 6, Biggest Part Of Me

Rich Mullins, Creed

Steven C. Chapman, Heaven In The...
Amy Grant, Lucky One

Greg Long, Think About Jesus

Bryan Duncan, Traces Of Heaven

Brian Barrett, | Know
Clay Crosse, My Place Is With You
Aswad, Shine

One hour weekly

216 W Ohio
Chicago, IL 60610

Jeff Buckley, Grace

Qasis, Supersonic

Liz Phair, Supernova

Velocity Girl, Sorry Again

Figgs, Favonte Shirt

Live, | Alone

Offspring, Self Esteem

Inch, Linger

Sheryl Crow, All | Wanna Do
Big Head Todd, In The Morning
Violent Femmes, Machine
Soundgarden, My Wave

Hole, Doll Pans

Lucas, Lucas With The Lid Off
Sponge, Neenah Menasha
Grant Lee Buffalo, Mockingbirds
Corrosion Of Conformity, Albatross
Family Cat, wonderful Excuse
Sonic Youth, Superstar

Rancid, Salvation

1/2-hour weekly
46 Gifford St
Brockton, MA 02401

Live, | Alone

311, Homebrew

G. Love & Special Sauce, Coid Beverage
Toad The Wet Sprocket, Somethings...
Boingo, Insanity

Tori Amos, Past The Mission

Jeff Buckley, Grace

Hote, Doll Parts

MC 900 Foot Jesus, if | Only Had...
Joan Jett, Eye To Eye

Figgs, Favorite Shirt

Stabbing Westward, Lies

Ween, Can't Put My Finger

Bryan Ferry, Mamouna

Artists & Music

REUNION LABEL AIMS FOR MAINSTREAM

(Continued from page 10)

on our shoulders.”

Under the new agreement, re-
leases by certain Reunion artists
still will be licensed to BMG and
marketed to the mainstream by
RCA. These include the next re-
leases from Troccoli and Smith; the
latter will be a cooperative effort
between Reunion and RCA. Smith
first broke in the pop market in
1992 during Reunion’s brief affilia-
tion with Geffen.

The remainder of Reunion’s art-
ists will be promoted and marketed
to the mainstream by Reunion in
cooperation with BNA Records,
one of BMG’s Nashville labels.
Other key artists on the label in-
clude Gary Chapman, Wes King,
Clay Crosse, and Rich Mullin.

BNA MORE FLEXIBLE

Reunion executives cite two rea-
sons for aligning themselves with
BNA as opposed to RCA Nashville.
One factor is BN A’s smaller roster,
which they say allows BNA more
flexibility in working with Reunion.
Another reason is the relationship
they have developed with Tommy
Daniel, BNA’s senior director of
sales and marketing.

Daniel has experience in the
Christian market gleaned from
three years working for Priority, a
short-lived Christian label started
by CBS Records (now Sony) in the
early '80s.

“There’s just been some syner-
gies that have developed because
we're here in town and we know
Terry and the Reunion organiza-
tion, and our interest in that musi-
cal format and the friendships that
were there made a natural kind of
discussion point for it,” Daniel
says. “Then, when the deal came
down from New York—basically
initiated by [Reunionl} because
they were wanting more hands-on
control, more information, and
more ability to chart their course
through the mainstream jungle—
they decided this would be a better
fit.”

According to Melinda Scruggs-
Gales, Reunion’s executive VP of
general market development, an-
other key player is Walter Vadai,
manager of national account devel-
opment, who will assist her and
Daniel’s efforts to better position
Reunion product in the general
market. Vadai’s office will be loca-
ted at the headquarters of BNA
Nashville.

“We’re doing national account
tours—Melinda, myself, and Wal-
ter—going to the places that make
music happen, and basically taking
our story there,” Daniel says. “We
need to create relationships with
these mainstream buyers, the top
20 retailers in the country, and let
them get to know us and our musie,
and good ways we can work with
them so they can experience some
success with this product.”

A new Gary Chapman album,
“The Light Inside,” will be the first
record worked under the new sys-
tem. In addition to Daniel’s involve-
ment, Reunion will use BN A’s mar-
keting tracking system to monitor
the correlation between advertis-
ing buys and SoundScan sales data
for each market.

Reunion has also hired Nash-
ville-based PLA Media for main-
stream publicity and Nashville’s
AristoMedia to promote videos to
mainstream and Christian music
outlets.

“Our hopes are extraordinary for
the Gary Chapman record, because
he has the luxury of being married
to Amy Grant,” Hemmings says.
“So he will be touring with her
throughout the next year and go-
ing on appearances with her. We
plan to spend a lot of money at re-
tail and city by city to build aware-
ness.”

Scruggs-Gales is excited about
the new relationship, particularly
the fact that Reunion will again be
marketing and promoting its own
music. She acknowledges that
RCA has always been supportive
and wanted the label’s acts to suc-
ceed, but says meshing the two
companies was not without its
growing pains.

“We did make a shot at creating
a campaign for Christian music
with their sales team, called the
‘Crossfire’ campaign,” she says.
“But I think they did not realize
the level of commitment it was go-
ing to take to develop Christian
music, the time and attention and
research that was needed to prop-
erly position it with the accounts.”

‘WE LOVE OUR MUSIC’

And then there are the intangi-
bles. “We love our music,” says
Scruggs-Gales. “We have a passion
for our music that no one else can,
because we're so close to it and it is
what we are. When you try to hand
that ball to one person who hands
it to another who hands it to an-
other, it’s diluted in its impact.”

Scruggs-Gales offers the distri-
bution arrangement between Spar-
row and Cema as an example of a
more effective relationship.

In addition to RCA New York
working Smith and Troccoli’s 1995
releases, which are due out next
summer and fall, respectively,
Scruggs-Gales says the door is
open for RCA to pick up and mar-
ket any other releases they feel
could have strong impact at AC ra-
dio. “It’s a win-win situation,” she
says. “We have the ability to access
their team.”

Hemmings says RCA’s Joe Ga-
lante has been supportive of the
changes. Galante is relinquishing
his title as president of RCA and
returning to Nashville, probably
early next year, to head an RCA la-
bel group here that will include
BNA (Billboard, Sept. 10). There
has been talk of changes in the
BNA and RCA staffs. Hemmings
says he doesn’t know how these
changes might affect Reunion.

Hemmings acknowledges that
the RCA deal affected the creative
process for some of Reunion’s art-
ists, who may have felt pressure to
Cross over.

“I would only say that on a real
general level,” Hemmings adds. “It
wasn’t dramatic, but when a batter
is at the plate he needs both eyes
on the ball. With [crossover] loom-
ing over there, some artists were
tending to have one eye on the ball
and one eye on the dugout.”
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Woolworth’s McAuley Gets
Nod As BARD Chairman

@ BY THOM DUFFY

LONDON—An executive with the
Woolworth’s chain, Charlie McAuley,
has been elected chairman of the Brit-
ish Assn. of Record Dealers, bringing
experience in non-music retailing to
the post. He has pledged to pursue
BARD's current priorities and objec-
tives, “ensuring they bring about real
improvement for the long-term benefit
of music retailers.”

McAuley succeeds Simon Burke,
managing director of Virgin Retail
U.K,, in the chairmanship. He has been
with the Woolworth's chain since 1977,
rising into senior buying and opera-
tional roles. However, McAuley was
not involved directly in music retail un-
til this past March, when he was ap-
pointed to replace Martin Davies as
trading controller for entertainment.

BARD’s action in electing as chair-
man an executive from a non-specialist
retail chain comes at a time when the
organization is taking other steps to
widen its reach. On the international

Vocalists Hit

B BY STEVE McCLURE

TOKYO—Scandinavian-based pop vo-
calists Jennifer Brown and Trine Rein
have sold unprecedented numbers of
their debut albums in Japan.

BMG Victor and Toshiba-EMI have
been taken aback by the success of the
singers, who have broken new ground
for foreign artists
by scoring impres-
sive sales with
their first albums.

The success of
Rein, signed to
EMI Norway, and
Brown, signed to
BMG Sweden, is
even more re-
markable consid-
ering their albums sold without having
singles used in TV commerecials or pro-
gram “tie-ups.”

Rein's album is an unashamedly pop
production, and her sound, appearance,
and choice of material give her more
than a passing resemblance to Mariah
Carey. American-born Brown's album
is equally commereial, but with a more
soulful R&B tinge to it.

In both instances, the record com-
panies launched promotion campaigns
aimed at so-called “office ladies” or
young female clerical workers.

Brown’s album, “Giving You the
Best,” has sold 230,000 units, including
imports, according to BMG Victor.

BMG International now looks to em-
ulate that success in 11 territories of
the Asia-Pacific region, as Brown goes
on a five-week promotional tour.

The imported version of the singer's
Swedish album went on sale here in
February and accounts for 80,000 of
the total sales figure. The made-in-Ja-
pan version, released April 21 by BMG
Vietor, contains a bonus track, a remix

BROWN

front, the association has forged ties
with NARM in the U.S. and the Ger-
man retail association GDM.

“Charlie has a very good all-around
vision,” says Bob Lewis, secretary gen-
eral of BARD. The new chairman was
elected by the 16-member BARD coun-
cil Sept. 22.

“The directors of BARD consist of
[representatives of] seven independent
retailers, four multiples, three special-
ist multiples, and two wholesalers,”
McAuley notes, stressing his goal of
impartiality in coordinating and ad-
dressing issues of concern to the
BARD membership.

Because of Woolworth's aggressive
discounting on some titles this year,
some concerns have been raised in in-
dependent retail circles that the com-
pany's price policies were not in the
overall interest of retailers, and thus
questioned McAuley’s selection.

“I can understand people being up-
set, but the association isn't about
[Woolworth's] pricing, it's about gen-

(Continued on page 93)

HVH’s New Owners Plan Expansion

Belgian Chain Eliminates Discount Outlets

B BY MARC MAES

BRUSSELS—Under new owners,
HVH Megastores is determined to
grab 30% of the record market in Bel-
gium by getting more out of its 11 ex-
isting shops and opening 10 more
stores in the near future.

The HVH Megastore chain was
bought from founder Harry Van Hooff
in August for approximately $15 mil-
lion. The buyer was Dutch entrepre-
neur Jean Wijnen, owner of the Tele-
sonic CD plant and a specialist in
buying non-exclusive rights for compi-
lation albums (Billboard, Sept. 10).

Denis Wijnen, his brother, joined
HVH Megastores as head of purchas-
ing and is also managing director of
Belgian wholesale company Fonovit.

HVH Megastores was founded by
Van Hooff in 1987 when he opted for
the tiny town of Sint Joris Winge to
test the megastore formula. Soon after-
ward, he opened similar operations in
shopping centers outside major cities;
last year, he opened three more stores,

Big With Japanese Debuts

of the single “Heaven Come Down."”

“We're very happy with how the al-
bum'’s done,” says Tad Yoshida, man-
ager of BMG Victor's international
marketing department. “Her album’s
very suitable for a Japanese audience,
since her voice sounds like Whitney
Houston.” “The Bodyguard” sound-
track, featuring Houston's single “I
Will Always Love
You,” (also on
BMG Victor) is
Japan’s all-time
top-selling foreign
album, with sales
of more than 2 mil-
lion units.

“We had Jen-
nifer here for a
promotional tour
for two weeks in April,” says Yoshida.
In contrast to the usual Japan promo
jaunt, which is limited to the Tokyo-
Nagoya-Osaka route, Brown traveled
the length of the country from the
northern city of Sapporo to Fukuoka in
southwestern Japan. Both of those ci-
ties have important FM radio stations,
which are becoming increasingly im-
portant in promoting foreign music in
Japan.

Exposure through TV and maga-
zines also was crucial to the album’s
success, Yoshida says.

“Giving You the Best” reached No.
17 on Oricon’s combined domestic/in-
ternational album chart and No. 1 on
the foreign album chart in early May.
Brown has just completed a concert
tour in Japan, playing medium-sized
venues.

Over at Toshiba-EMI, sales of Nor-
wegian singer Rein’s debut effort,
“Finders Keepers,” have also far sur-
passed initial expectations. The chan-
teuse’s album has sold 250,000 copies,
impressive enough for an established

REIN

foreign artist in Japan but virtually un-
precedented for a newcomer. Imports,
which have been available in Japan
since last November, account for
100,000 units of the total sales figure.

Like Brown'’s album, the (more ex-
pensive) Japanese version of “Finders
Keepers” includes an extra track to
boost its sales. In this case, it's an
acoustic version of the song “Just
Missed the Train.”

“Foreign female vocalists such as
Julia Fordham have been doing well in
the Japanese market lately,” says Hir-
oto Hizume of Toshiba-EMI's second
A&R department. Like BMG Victor,
Toshiba successfully targeted female
office workers in their 20s when pro-
moting ““Finders Keepers,” which
reached No. 15 on Oricon’s combined
domestic/foreign album chart in mid-
August, as well as No. 1 on the interna-
tional album chart.

Toshiba-EMI hopes to bring Rein to
Japan in November for her first pro-
motional tour of this country.

At the retail level, dealers witnessed
strong support among female custom-
ers for both albums, says Kazuyoshi
Matsui, staffer in the dance and soul
section of HMV's Ikeburo, Tokyo,
store. “Both albums were in our store’s
top 10 chart for a long time. Female
customers, ranging from junior high
school students to office workers in
their 20s, made up about 70% of those
who bought the albums. We had big
promotional displays for both albums
for two or three months after their re-
leases. To begin with, most people who
bought the albums first heard the mu-
sic here in the shop, but afterward
most people buying them were already
familiar with Rein’'s or Brown'’s music.”

Overwhelmed by the Japanese re-
sponse, BMG Asia Pacific is now gear-

(Continued on page 93)

the Record Breakers, selling cutouts
and stock leftovers at competitive rates
(Billboard, Dec. 18, 1993).

“We are shutting down the Record
Breakers because the principle wasn't
really catching on here,” says Denis
Wijnen. The move leaves HVH with 11
shops, “but we plan to open a new out-
let in Sint-Truiden before the end of
the year, and we plan to expand to the
south of the country in 1996.”

Insiders say that although HVH was
financially healthy when Wijnen
bought it, certain structural changes
had to be made. HVH's largest mega-
store is located in Vichte, a 14,500-
square-foot shop near Kortrijk in West
Flanders. The group currently em-
ploys 70 people, and headquarters will
soon be moved from Sint Joris Winge
to Halen near Diest, in the central
western provinee of Brabant.

When asked about the competition
from Free Record Shop, FNAC, and
(in the near future) Virgin Retail,
Denis Wijnen expresses confidence.
“We offer a different concept from
Free Record Shop or Virgin—they are
located in major cities like Antwerp,
Brussels, and Ghent,” he says. “It’s our
policy to move away from those centers

and launch our shops in shopping malls
in the provinces. We aim for massive
sales, and that's our strength.” He
adds that the new HVH Megastores
will gradually step away from Van
Hooff's direct import activities.

“We plan to strengthen our business
relations with the U.S., UK., Canada,
and Europe and eut down imports from
Australia and Japan. This was really
getting too much.”

The shops will continue to offer a
wide range of CDs and CD-i reper-
toire. Neither DCC nor MiniDisc is
featured.

HVH Megastores also has an-
nounced the opening of a wholesale
company in 1995, after the company
moves to its new headquarters.

Meanwhile, Virgin has confirmed its
plans to launch a Megastore in Brus-
sels, right across the street from Free
Record Shop's “La Gaité,” which
opened in May. The 1,500-square-me-
ter store will open in February 1995.
Says a Virgin spokeswoman, “Virgin's
international name could be useful in
this country. We will bring in the inter-
national element, whereas Free Rec-
ord Shop is biased toward Holland and
FNAC to France.”

Wasted's Ian Flooks.

newsline...

VIRGIN ITALY’S new director general is Riccardo Clary, former interna-
tional repertoire manager for BMG Ariola. He replaces Luigi Mantovani,
who left last May after founding and running the company for 10 years.
Clary says he hopes to expand Virgin Italy's domestic A&R. “I don't be-
lieve in product, but in creativity and talent,” he says. “Our doors will
remain open to all artists who possess these criteria.”

GERMANY’S INTERCORD has formed a new division, Alternation, to han-
dle alternative repertoire from its own sources and from licensed labels.
Alternation will deal with the whole spectrum of alternative music, from
metal to hip-hop. Label managers Martin Schumacher and Reto Buehler
will be responsible for repertoire from licensed labels including Bullet
Proof, Earache, Profile, Restless, Cherry Red, and Massacre, as well as
for their own signings. The division will also have its own promotion
team. Intercord was bought by Thorn-EMI earlier this year.

U.K. BOOKING AGENTS Fair Warning and Wasted Talent are to merge,
forming a new company, ICM International, which will represent Guns
N’ Roses, U2, and Metallica, among others. The move follows U.S. film
and TV agency ICM's acquisition of Wasted, founded in 1979. Fair Warn-
ing established links with ICM in 1991, enabling it to book through ICM
in the U.S. ICM International will soon move to new premises, and the
new company will be jointly headed by Fair Warning’s John Jackson and

OXFAM, the U.K. famine aid charity, is hosting a benefit concert in Lon-
don’s Brixton Academy Oct. 15. Acts lined up include Gil Scott-Heron,
Jamiroquai, Osibisa, Mother Earth, and Fun-da-mental, as well as DJs
Ed Piller and Gilles Peterson. Oxfam has already raised $15 million for
emergency water supplies for Rwandan refugees.

JAPAN’S CD rental shops will now have to wait up to three weeks instead
of two before offering new domestic albums. Beginning Oct. 1, rentals
will be permitted only 15-21 days after a title's retail release, depending
on the release date, as part of a compromise deal between renters and
Japanese record companies. Singles may be rented three days after re-
lease. The one-year ban on renting international repertoire still stands.
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GERMANS ENJOY EXOTIC TURKISH POP SOUND

(Continued from puge 1)

Turkish culture, has remained inside
the tightly knit immigrant communi-
ties that have flocked here in the last
30 years.

Yet, recently some Turkish artists
with more Western leanings have
started looking for international recog-
nition, and Germany—with its strong
Turkish minority—looks the wisest
place for them to start. At the same
time, the second generation of German
Turks is slowly embracing pop and
rock music and losing the reticence
found among their parents.

The increasing popularity of Turkey
as a holiday destination is bringing
more Germans into contact with Tu-
rkish pop music, and German media
are “discovering” that sound and at-
tempting to bring it to a wider audi-
ence, despite the fact that it has existed
under their noses for more than three
decades.

Berlin listings magazine Zitty re-
cently devoted its cover story to Ber-
lin’s Turkish music scene, providing a
comprehensive guide for outsiders to
what still remains another world for
even the city’s residents.

Turkish music has proved difficult to
find for all but the most determined ex-
plorers. Much of the action is confined
to restaurants where Germans do not
tend to go, or to concerts that are only

TARKAN

promoted among the ethnie commu-
nity. Weddings are also a great source
of Turkish music, providing employ-
ment for a number of “saz” groups.
The saz is a long-necked lute, generally
with seven strings, played rapidly with
a plectrum, imparting a sharp sound.

In recent years, things have begun
to change, making the Turkish music
scene more accessible to outsiders. The
music—which previously revolved
around Turkish classical music, mourn-
ful arabesque performances, “Sanat”
art music, or “Halk” folk music—has
begun to include a new blend of pop
that is more exciting for Turkish
teens and more accessible to Western
ears.

There are also examples of increas-
ing openness among Turks and Ger-
mans. Next spring promises to be a hot
time for releases: Sezen Aksu, Tur-
key’s leading pop musician, is coming
out with an international album
through Polydor Germany for Ger-
many and Turkey; and Turkish-born
Tulay will debut her German-language
album, which she is recording at Red
Rooster Studios near Munich. Other
musicians, such as Cologne’s Alex Ori-
ental Experience, have already
blended electronics with Turkish musi-
cal forms over several albums.

Berlin is second home to many musi-
cians. As well as visits from pop legend

YENI TURKU

anae

Tarkan, the city has recently seen con-
certs from diva Bulent Ersay and Yeni
Turku, while Sanat singer Goneia Gok-
denez regularly commutes between
Berlin and Istanbul. Most concerts
provide backing musicians drawn from
the Berlin Turkish community.

GUEST WORKERS BROUGHT MUSIC

Turkish immigration into Germany
began in the 1960s, when workers were
hired as Gastarbeiter or “guest work-
ers” during labor shortages in a boom
period. Turkish communities have
sprung up in major industrial regions,
including the Ruhr and Rhine areas,
Frankfurt and Berlin. Many of these
immigrants were from rural areas,
with many of Berlin’s Turks coming
from villages in Anatolia (mainland
Turkey).

At the beginning of the "70s, during
the oil erisis, the German government
put a stop to the wholesale recruitment
of Turkish and Kurdish labor, yet the
links between Turkey and Germany
stayed in place.

Since then, the Turkish communities
have remained tight and defensive,
kept apart from their German neigh-
bors by considerations such as religion,
dress code, and language. At the same
time, Turks in Germany have often en-
countered hostility and prejudice from
some sectors of the German popula-
tion; these encounters turned uglier
earlier this vear when Turkish citizens
and their property were attacked by
right-wing supremacists.

Attempts to promote integration
have proved more successful among
the yvounger generation, who, despite
the recent upsurge in right-wing ex-
tremism, mix more reacdily with their
German peers at school.

Previous albums from performer/
composer Aksu have sold more than 1
million units in Turkey, according to lo-
cal sources. The artist and her man-
ager and promoter, Mustafa Oguz, are
keen to recruit an international follow-
ing. But Polydor Germany’s general
manager, G otz Kiso, says that Ger-
many’s population of 4 million Turks
provides enough of a sales safety net to
cover release costs.

The trick, says Kiso, is in catering to
both a Turkish and international audi-
ence. Turkish music has several com-
position and performance qualities that
can distance it from a Western audi-
ence but are nevertheless crucial for a
Turkish audience. Kiso says he and
Aksu are pinning their hopes on an as
vet unnamed “big shot” producer who
will help to give the album “interna-
tional flair.”

Earlier this year, Polydor released a
three-track Aksu CD in Germany that
included the original version and a re-
mix of her release “Sude” and a rear-

ranged version of an older composition,
“Belalim,” sung as a duet with German
singer Udo Lindenberg. Subtitled “Tu-
rkish Techno,” the CD did not make a
strong impact.

Kiso admits he was “unhappy with
that attempt,” agreeing that the techno
remix of “Sude” did little justice to the
original. Aksu played no part in either
the remixing or the decision to subtitle
the release.

Aksu says her new album will in-
clude four or five tracks sung in
English. Originally trained in the de-
manding Turkish classical style, Aksu
has worked hard to develop her own
voeal hallmark, which has done a lot to
pioneer an authentic Turkish pop
movement. Her vocals have a strong,
sometimes velvety, sometimes earthy
texture (sometimes reminiscent of
Edith Piaf), which comes across well in
English and could make her a distinc-
tive voice internationally.

Marketing is likely to prove tricky.
If Aksu were a Western performer, she
would sit comfortably in an adult-con-
temporary slot. But the ethnicity of
her music makes her difficult to cate-
gorize.

Aksu’s link with Polydor started
about four years ago when German
tourists returning from Turkey looked
for her release “Hadi Bakalim,” which
then dominated the nightelub and disco
scene in Turkey. This led Polydor to
start distributing the single.

The tourism factor is possibly one of
the most vital ways of opening north-
ern European ears. Asucal Junior,
manager at Cologne-based importer
Tiirktiola, says the company often has
scores of requests from Germans:
“They ring us up and they want to
know where they can buy things that
they hear on vacation. There’s some
music which is very European in out-
look, it’s got lots of movement to it, and
they can dance to it.”

Asucal says Tiirkiiola is one of 20-30
importers and distributors in Ger-
many, with the whole market repre-
senting sales of some 2 million cas-
settes annually.

GEARING FOR WIDER EXPOSURE

Tarkan, a huge pop star in Turkey,
is a key figure in the world of Turkish-
German music. Born and bred in Ger-
many, he recently did a mini-tour of
German cities, playing Berlin’s trendy
club Huxley’s Neue Welt among other
venues.

Husseyin Bala promoted the tour
and is setting up a wider tour that he
hopes will go through Switzerland,
Austria, Holland, France, and possibly
London. He is also gearing up for a
tour by Turkish artist Burak Kut
through similar locations.

“Turkish pop music started happen-
ing in only the last two years,” says
Bala. “The artists who are popular in
Turkey are the ones who are popular
here.”

Bala says the concerts are promoted
mostly to the Turkish community, “but
1 also do a bit extra and I go to the Ger-
man press t0o.” As a result, the audi-
ences for Tarkan’s gigs were roughly
10% German.

The younger audiences are much
less restrictive than their parents, says
Bala. “The girls are a lot more permis-
sively dressed, and the response is just
like you'd get at a Take That concert,
with the front four rows of girls

sereaming their heads off.”

One artist approaching the German-
Turkish nexus from the other side is
singer Tulay, signed to Red Rooster
Records, a joint venture owned by
BMG and singer Peter Maffay.

Tulay is recording an album of Ger-
man-lanugage songs due next spring
that will not be aimed at a Turkish au-
dience. There are still very few Ger-
man-born Turks making music, says
Tulay: “In fact, I'd say I don’t really
know any Turkish musicians doing this
kind of thing. The ones I do know play
at Turkish weddings and that’s it.”

Tulay came to Germany 23 years ago
at the age of two, yet her experience
has been somewhat different from the
majority of those who arrived here
then.

“I personally didn’t really have any
problems. My parents had already li-
ved in Germany some years before. My
mother taught me German first, and
then I learned Turkish at five.”

After forming a funk and pop band
with her father, Tulay had her own
band, BOB, and recorded a single with
dance imprint Logic, before recording
two albums, “Tulay” and “Six Hours In
Mauritius Blue,” with Ide/Marlboro
musie.

Although Tulay is unique in being a
Turkish-born artist working in the
German and English language mar-
kets, she does not set herself up as a
role model for other German Turks.

Red Rooster’'s managing director
Franz von Auersperg says the market-

SEZEN AKSU

ing of the album will not play on her
Turkish origins. “Everyone can see
she’s Turkish, we don’t need to say
that. It’s already been a novelty before.
We don’t want to go over the top and
make statements about trying to help
Turkish artists here in Germany. That
isn’t our style.”

And Tulay says, “I'd like to show
that [what I'm doing] is not just about
Turks or about Gastarbetiter, it’s about
being accepted as a fully integrated
person into society.”

While Tulay tries to reach German
audiences with German lyrics, others
believe the market is ripe for Turkish-
language musie to be exposed to a
wider audience.

Publisher Doc Kelle has built up one
of the largest catalogs of
Turkish music, and spends his time
commuting between Istanbul and his
German base in Wiesbaden, near
Frankfurt. Among his copyrights are
many of Aksu’s songs. “The time is
right for Turkish music in Germany,”
says Kelle. “I said back in the '80s we
would see a Turkish wave in the mid-
"90s, and maybe we're beginning to see

this wave gather slowly now.”

Kelie reports that European com-
panies have approached him about cov-
ering one of Tarkan’s singles in several
different languages, and one major
company is hoping to do an English-
language version for the German mar-
ket. He also says several underground
dance producers are known to have
sampled Turkish music.

There is also talk of famous Turkish
pop trio MFO teaming with the Tremo-
loes for a combined tour of Germany.

Another welcome shot in the arm for
Berlin's Turkish community has come
in the form of a new public radio chan-
nel, Radio MultiKulti, which broadcasts
a diet rich in world and ethnic music.
Says program director Johannes
Theurer: “There’s a place for Turkish
pop music on our station, although it
would be unfair to play Turkish classi-
cal music to our listeners.”

QUESTIONABLE PRACTICES

In the meantime, many in the main-
stream music business have problems
dealing with a community that, by Ger-
man standards, appears chaotic. Tales
of crime abound.

“There are quite a few companies
that have cheated artists out of their
copyright,” says one observer. “They
have registered themselves as the own-
ers at [authors rights society] GEMA
and collect the royalties but never pass
them on.”

Another source, who prefers to re-
main anonymous, has had difficulties
dealing with German-based Turkish
music labels and promoters. “They're
impossible guys,” he says. “Most of
them are not full-time promoters, but
have other occupations. Often the
[Kurdish separatist organization] PKK
is involved, or other incompetent peo-
ple.”

Even if there is demand among Ger-
mans for more Turkish musie, finding
it can be a problem. While “world mu-
sic” gains popularity in Germany and is
racked accordingly, this rarely includes
Turkish music. Most cassettes are
stocked in food shops, and for all but
the die-hard fans, a visit to a Turkish
musie dealer can be a confusing and un-
settling experience.

Ironically, this month Berlin will host
the first gathering of industry profes-
sionals specializing in world music.
While Womex (Oct. 13-16) will discuss
and showcase African and South Amer-
ican music, Turkish participation will be
minimal.

Interest is likely to increase as Ger-
man and Turkish societies become
more aware of each other. But there is
still some way to go before dancing to
a Turkish song becomes as much of a
ritual as the late-night trip to the
“Doner-Imbiss.”

Assistance in preparing this story by
Ellie Weinert in Munich.
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HITS OF THE

€ 1993 Bilboard / BPI Communications,

®WORLD

JAPAN (©empa Publications, Inc.) 10/3/94 CANADA (Tre Record) 9/26/94 GERMANY compiled by Media Control 9/27/94 FRANCE (snep/iFop/Tite-Live) 9/17/94
THIS | LAST THIS | LAST THIS
WEEK|WEEK| SINGLES WEEK|WEEK | SINGLES WEEK | week| SINGLES WEEK | WEEK| SINGLES
1 1 | ITOSHISATO SETSUNASATO KOKOROZUYOSATO 1 5 | I'LL MAKE LOVE TO YOU BOYZ Il MEN MOTOWNPGD 1 1 | EINS, ZWE), POLIZEl MO-DO 7vx 1 1 | 7 SECONDS YOUSSOU N'DOUR & NENEH
RYOKO SHINOHARA & T. KOMURO &pic 2 1 CAN YOU FEEL THE... E. JOHN HOLLYWOOD/WEA 2 2 LOVE IS ALL AROUND WET WET WET PHONOGRAM CHERRY SQUATT/SONY
2 | NEW| OREIRO NI SOMARE RYOKO SHINOHARA WITH T. 3 2 FUNKDAFIED DA BRAT EPIC/SONY 3 4 7 SECONDS YQUSSOU N'DOUR & NENEH 2 2 WITHOUT YOU MARIAH CAREY coiumsia
KOMURO tpic 4 | 3 | IFYOUGO JON SECADA SBKCEMA CHERRY coLumaia 3 | 3 | MANGEZ-MOI! BILLY ZE KICK & LES GAMINS EN
3 2 SPY NORIYUKI MAKIHARA wEA JaPaN 5 6 DO YOU WANNA GET FUNKY C+C MUSIC 4 3 | SWEAR ALL-4-ONE ATLANTIC/EAST WEST FOLIE poLYGRAM
5 5 MARIA T-BOLAN zaN FACTORY COLUMBIASONY 5 5 LOVE SONG MARK' OH MOTOR MUSIC 4 4 BLACK BETTY RAM JAM VERSAILL/SONY
4 |NEW|[ TRUE BLUE LUNA SEA mcaviCTOR 6 4 WILD NIGHT JOHN MELLENCAMP MERCURY/PGD 6 7 SATURDAY NIGHT WHIGFIELD 7vx 5 5 | LIKE TO MOVE IT REEL 2 REAL HAPPY MUSIC/SONY
6 |NEW| LOVEYOU ONLY TOKIO zaN 7 7 100% PURE LOVE CRYSTAL WATERS MERCURY/PGD 7 8 REGULATE WARREN G & NATE DOGG PHONOGRAM 6 6 LOVE IS ALL AROUND WET WET WET PHONOGRAM/
7 3 | GANBARIMASHQU SMAP vicior 8 8 | THE REAL THING 2 UNLIMITED QuALITY/PGD 8 | 10 | DERBERG RUFT K2 koch POLYGRAM
8 | 4 | VIRGIN BEAT KYOUSUKE HIMURQ 7osHiBA Emi 9 | 10 | RIGHT BESIDE YOU SOPHIE B. HAWKINS 9 | 9 | LACUCAMARCHA TNN zvx 7 7 | THE POWER OF LOVE CELINE DION coLumeia
9 7 HELLO, MY FRIEND YUMI MATSUTOUYA rtosHisa/ COLUMBIA/SONY 10 | 12 SWEET DREAMS LA BOUCHE arioLa 8 8 EINS, ZWEI, POLIZE! MO-DO scorpio
EMI 10 12 WIDE LOAD ONE virGINCEMA 11 6 EVERYBODY D.J. BOBO rams 9 12 COMBIEN DE MURS... PATRICK BRUEL rca
10 6 HEART CHAGE AND ASKA PONY CANYON 11 [°] ANY TIME, ANY PLACE J. JACKSON VIRGIN/CEMA 12 15 LIFE IN THE STREETS PRINCE [TAL JOE 10 10 { SWEAR ALL-4-ONE aTLANTIC
ALBUMS 12 | 11 | DIARY OF A MADMAN GRAVEDIGGAZ ISLAND/PGD FEATURING MARKY MARK EAST WEST 1 | 9 INSIDE STILTSKIN virGiN
1 [NEW| KEISUKE KUWATA KODOKUNO TAIYOU viCTOR 13 15 LUCKY ONE AMY GRANT a&M/PGD 13 14 SWAMP THING THE GRID rca 12 15 GO ON MOVE 94 REEL 2 REAL HAPPY MUSIC/SONY
2 1 | DEEN DEEN BGLAM 14 | 13 | THE WORLD IS YOURS NAS COLUMBIASONY 14 | 11 | I SHOW YOU SECRETS PHARAQ sony 13 | 16 | DREAMS QUENCH NNB/BMG
3 2 | MR.CHILDREN ATOMIC HEART T0YS FACTORY 15 | 14 | TAKE IT BACK PINK FLOYD COLUMBIASONY 15 | 16 | WELCOME TO TOMORROW SNAP arioLa 14 | 18 | THIS IS YOUR NIGHT HEAVY D & THE BOYZ mMca
4 | 3 | MARIYA TAKEUCHI IMPRESSIONS £ASTwWEST 16 | 16 | THINK TWICE CELINE DION COLUMBIASONY 16 (NEW| POINT OF NO RETURN CENTORY tmi 15 |NEW | THE REAL THING TONI DI BART nnB
5 | 4 | MIKIIMAI A PLACE IN THE SUN FoR LIFE 17 | 17 | GET DOWN TO IT TBTBT issa 17 | 13 [ NO GOOD PRODIGY iTERCORD 16 |NEW| MMM MMM MMM... CRASH TEST DUMMIES ARISTA
6 |NEW| KYOUSUKE HIMURO SHAKE THE FAKE tosHiBatmi | 18 | 18 | FANTASTIC VOYAGE COOLIO oie 18 |NEW | TAKE YOUR CHANCE FUN FACTORY epEt 17 | 13 | BABY!LOVE YOUR WAY BIG MOUNTAIN rca
7 7 | KENJI OZAWA LIFE TOSHIBA EMI 19 | 19 | THE POWER OF LOVE CELINE DION EPIC/SONY 19 | 17 | THE RHYTHM OF THE NIGHT CORONA 7vx 18 | 11 | 1 CAN SEE CLEARLY... J. CLIFF sQuaTt/sony
8 |NEW| BOYZH MEN Il POLYDOR 20 [NEW | LETIT GO PRINCE WARNER BROS/WEA 20 [ NEW | P'LL MAKE LOVE TO YOU BOYZ Il MEN roLYDOR 19 | 14 | THE RHYTHM OF... CORONA AIRPLAY/POLYGRAM
9 NEW ERIC CLAPTON CRADE wea JaPAN ALBUMS ALBUMS 20 |NEW/| BLACK HOLE SUN SOUNDGARDEN pOLYDOR
10 MISATO WATANABE BABY FAITH tpic sonY 1 1 SOUNDTRACK FORREST GUMP EPICSONY 1 1 WESTERNHAGEN AFFENTHEATER wea ALBUMS
NETH ERLANDS (tchting ega Top 50) 10/1/84 2 | 4 | VARIOUS ARTISTS DANCE MIX '94 QuaLiTy 2 | 2 | CARRERAS/DOMINGO/PAVAROTTI THE 3 1 2 | MARIAH CAREY MUSIC BOX coLumBia
3 7 CARRERAS/DOMINGO/PAVAROTTI 3 TENORS TENORS TELDEC/WARNER 2 3 FRANCIS CABREL SAMEDI SOIR SUR... coLumBia
THIS 1994 TELDEC 3 3 | JOECOCKER HAVE A LITTLE FAITH emi 3 1 | ACE OF BASE HAPPY NATION BARCLAY/POLYGRAM
WEEK w:n( SINGLES 4 | 9 | BOYZHMEN I motownRGD 4 | 4 | WETWET WET END OF PART ONE (THEIR 4 5 | CARRERAS/DOMINGO/PAVAROTTI THE 3
1 1 DROMEN ZiJN BEDROG MARCO BORSATO 5 5 COUNTING CROWS AUGUST AND EVERYTHING GREATEST HITS) PHONOGRAM TENORS TELDEC/WARNER
POLYDOR AFTER DGCUNI 5 5 | BODY COUNT BORN DEAD emi 5 5 | PATRICK BRUEL BRUEL rca
2 2 | COTTON EYE JOE REDNEX JivezomBa 6 |NEW| ERIC CLAPTON FROM THE CRADLE REPRISEWEA 6 | 11 | MARIAH CAREY MUSIC BOX coLumsia 6 | 16 | ERIC CLAPTON FROM THE CRADLE Rreprist
3 | 3 | EINSZWEI POLIZEl MO-DO zomBa 7 | 2 | BARENAKED LADIES MAYBE YOU... sirEwEA 7 6 | CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 7 | 6 | JOECOCKER HAVE A LITTLE FAITH emi
4 4 LOVE IS ALL AROUND WET WET WET LoNDON/ 8 6 ROLLING STONES VOODOO LOUNGE viRGINCEMA ARISTA 8 8 PETER GABRIEL SECRET WORLD LIVE REAL WORLD/
PHONOGRAM 9 3 SOUNDTRACK THE LION KING HOLLYWOOD/WEA 8 |NEW| KELLY FAMILY OVER THE HUMP epgL VIRGIN
S |NEW| DIKKE LUL DIKKE LUL BAND NSD/CNR muSIC 10 | 8 | SOUNDGARDEN SUPERUNKNOWN A&M/FGD 9 | 7 | PINKFLOYD THE DIVISION BELL Emi 9 | 11 | PINKFLOYD THE DIVISION BELL emi
6 |NEW| ENDLESSLOVE LUTHER VANDROSS & MARIAH 11 | 14 | GREEN DAY DOOKIE RePRISEMWEA 10 | 8 | PETER GABRIEL SECRET WORLD LIVE virein 10 | 7 | BILLY ZE KICK & LES GAMINS EN FOLIE BILLY ZE
CAREY epic 12 | 10 | STONE TEMPLE PILOTS PURPLE ATLaNTIGWEA 11 |NEW| ERIC CLAPTON FROM THE CRADLE wea KICK ET LES GAMINS EN FOLIE pronoGRamM
7|8 :roi(iiCAgND WALZ ANDRE RIEU MERCURY 13 | 11 | SOUNDTRACK REALITY BITES RoaEMG 12 | 10 | ROLLING STONES VOODOO LOUNGE wvirGi 11 | 9 | RAGE AGAINST THE MACHINE RAGE... zpic
13 9 BAD RELIGION STRANGER THAN FICTION 12 [NEW| ERIC SERRA LEON cotumsia
8 | 6 | I'LLMAKE LOVE TO YOU BOYZ Il MEN rOLYDOR e NEW .SN?E‘QQ‘C%T,ZW“EA" NATURAL BORN KILLERS COLUMBIA 13 | 12 | MCSOLAAR PROSE COMBAT poLYDOR
9 7 | BANJO MAN BZN pHONOGRAM 15 | 12 | ACE OF BASE THE SIGN ARISTABMG 14 | 16 | CARRERAS/DOMINGO/PAVAROTT! IN CONCERT 14 | 10 | ROLLING STONES VOODOO LOUNGE virGIN
10 | NEW | WELCOME TO TOMORROW SNAP LOGIC/BMG ARIOLA 16 13 NEIL YOUNG SLEEPS WITH ANGELS REPRISEWEA POLYGRAM 15 14 ALAIN SOUCHON C'EST DEJA CA viRGIN
ALBUMS 17 | 15 MOIST SILVER EMICEMA 15 | 17 | WARREN G REGULATE... G FUNK ERA PHONOGRAM 16 | 13 | PRINCE COME wARNER
1 1 WET WET WET END OF PART ONE (THEIR 18 |NEW| SHERYL CROW TUESDAY NIGHT MUSIC... a&mrGD 16 15 ROXETTE CRASH! BOOM! BANG! ELEcTROLA 17 20 VERONIQUE SANSON ZENITH 93 wea
GREATEST HITS) LONDONPHONOGRAM 19 |NEW| SINEAD O'CONNOR UNIVERSAL MOTHER 17 | 12 | SOUNDTRACK THE CROW Ewr 18 | 19 | YOUSSOU N'DOUR THE GUIDE - WOMMAT SQuUATT/
2 9 JOE COCKER HAVE A LITTLE FAITH capitoL CHRYSALIS/CEMA 18 13 ALL-4-ONE ALL-4-ONE BLITZATLANTIC SONY
3 2 CARRERAS/DOMINGO/PAVAROTTI THE 3 20 17 COLLECTIVE SOUL HINTS, ALLEGATIONS & 19 19 SOUNDGARDEN SUPERUNKNOWN a&M 19 |NEW| GRANTLEE BUFFALO MIGHTY JOE MOON BARCLAY
TENORS TELDEC/WARNER THINGS LEFT UNSAID ATIANTIGWEA GIPSY KINGS GREATEST HITS sony 20 INEW| PAUL PERSONNE REVE SIDERAL... POLYDOR
4 | 4 | RUTHJACOTT HOU ME VAST bino P
5 3 MARIAH CAREY MUSIC BOX coiumeia - .
6 | 5 | PINKFLOYD THE DIVISION BELL ewi N B ITALY (vusica e Dischi) 9/26/94
7 |NEW| ERICCLAPTON FROM THE CRADLE REPRISE/ARNER e w | THIS | LAST
8 |NEW| PIER VEERMAN MY HEART AND SOUL coLumsia /‘@ h\q ) m |weex|weex| SINGLES
9 |NEW| BOYZ Il MEN I'LL MAKE LOVE TO YOU wotown © 1994, Billboard/BPI Communications (Music Week/ © CIN)  10/1/94 1 | 1 | 7SECONDS YOUSSOU N'DOUR & NENEH
10 INEw ! ELVIS PRESLEY THE ESSENTIAL COLLECTION ror [rorrmrs IS | aST , CHEREY COLUMB'g .
AUSTRALIA (ustralian Record Industry Assn.) 10/2/94 weeK | SINGLES WEEK|WEEK| ALBUMS G | ey By e oo
1 1 | SATURDAY NIGHT WHIGFIELD systematic 1 |NEW| LUTHER VANDROSS SONGS epic
THIS | LAST | 2 | 2 | THERHYTHM OF THE NIGHT CORONA wea 2 | 7 | CYNDILAUPER TWELVE DEADLY CYNS...AND S e L
WEEK | WEEK  SINGLES 3 | 5 | ALWAYS BON JOVI sawsco THEN SOME epic W
LI I RCONEICELRIMERKVEIEIMINDCEE s eon 4 | 3 | ENDLESSLOVE LUTHER VANDROSS & MARIAH 3 | 1 | ERIC CLAPTON FROM THE CRADLE ouckwamer | ° | © | WELCOMETO TOMORROW SNAP Logic
T CAREY eric 4 |NEW| KYLIE MINOGUE KYLIE MINOGUE ceconstrucnons | © | & | SWEET DREAMS LA BOUCHE scorpio
2 | 6 | ENDLESSLOVE L. VANDROSS/M. CAREY coLumsia 5 | 11 | HEY NOW (GIRLS JUST WANT TO HAVE FUN) Rea 7 | 5 | THERHYTHM IS MAGIC MARIE CLAIRE
3 | 4 | 7SECONDS YOUSSOU N'DOUR & NENEH CYNDI LAUPER tpic S | 2 | CARRERAS/DOMINGO/PAVAROTTI THE 3 DELLTINY Gebits
CHERRY coLumsia 6 | 12 | STAY LiSA LOEB & NINE STORIES rca TENORS TeLbECAVARNER 8 |NEW| ENDLESSLOVE LUTHER VANDROSS & MARIAH
4 | 5 | LOVEISALL AROUND WET WET WET PHONOGRAM 7 |new!| sTEAM EAST 17 10 6 | 3 | OASIS DEFINITELY MAYBE CAREY EpiC
4. LI CREATION 9 | 7 | THESUMMER IS MAGIC PLAYAHITTY wiCKED&wILO
Sl =R IS WEARTSUL ONEYATIANTIC 8 | 4 | LOVEISALL AROUND WET WET WET precious 7 | 4 | BLUR PARKLIFE roop
6 | 7 | I'LLMAKELOVETOYOU BOYZ Il MEN PoLvDOR ORGANISATION/POLYGRAM 8 | 5 | WETWETWET END OF PART ONE (THEIR Lo [REV ROINTIOTNOIR ETURNEEENIORVIEMIEECTiol
7 | 3 | SWAMP THING THE GRID eve 9 | 7 | I'LL MAKE LOVE TO YOU BOYZ Il MEN woTown GREATEST HITS) PRECIOUSPOLYGRAM ALBUMS
8 8 STAY LISA LOEB & NINE STORIES 8mG 10 8 INCREDIBLE M-BEAT/GENERAL LEVY RENK 9 8 ELVIS PRESLEY THE ESSENTIAL COLLECTION Rca 1 1 GIPSY KINGS GREATEST HITS cotumsia
9 12 CAN YOU FEEL THE LOVE... E. JOHN PHONOGRAM 11 15 SWEETNESS MICHELLE GAYLE 1ST AVENUE/RCA 10 10 THE PRODIGY MUSIC FOR THE JILTED 2 5 CARRERAS/PAVAROTTI/DOMINGO THE 3
10 | 9 | ROCKIN' FOR MYSELF MOTIV 8 wARNER 12 | 10 | WHAT'S THE FREQUENCY, KENNETH? REM GENERATION XL RECORDINGS TENORS reLpec
11 | 10 | 100% PURE LOVE CRYSTAL WATERS PHONOGRAM WARNER 11 {NEW| POP WILL EAT ITSELF DOS DEDOS MIS AMIGOS 3 3 | RENATO ZERO L'IMPERFETTO sony music
12 | 11 RHYTHM OF THE NIGHT CORONA coLumMBIA 13 | NEW| CAN YOU FEEL iT? REEL 2 REAL FEATURING THE INFECTIOUS 4 4 PINK FLOYD THE DIVISION BELL emi
13 | 20 | CHAINS TINA ARENA cOLUMBIA MAD STUNTMAN posiTiva 12 | 6 | PET SHOP BOYS DISCO 2 PARLOPHONE 5 | 2 | VARIOUS FESTIVALBAR '94 emi
14 16 DO YOU WANNA GET FUNKY C+C MUSIC 14 9 7 SECONDS YOUSSOU N'DOUR AND NENEH 13 9 TINA TURNER SIMPLY THE BEST capiio 6 |NEW| VARIOUS GAM GAM COMPILATION DISCOMAGIC
FACTORY coLumsia CHERRY coLumsia 14 |NEW| THE GRiD EVOLVER deCONSTRUCTION/RCA 7 7 ENRICO RUGGERI OGGETTI SMARRITI cep
15 | 15 | BABY I LOVE YOUR WAY BIG MOUNTAIN Rca 15 { 6 | CONFIDE IN ME KYLIE MINOGUE deCONSTRUCTION/ 15 { 12 | CRAZY JULIO IGLESIAS columsia 8 |NEW| POOH MUSICADENTRO cap
16 | NEW| ALWAYS BON JOVI PHONOGRAM RCA 16 | 14 | ANITA BAKER RHYTHM OF LOVE ELekTRA 9 | 6 | ADRIANO CELENTANO QUEL PUNTO cLan
17 | 17 | REGULATE WARREN G & NATE DOGG wARNER 16 | NEW| BABY COME BACK PATO BANTON virGiN 17 | 21 | BOYZ Il MEN Il motown 10 | 8 ! BIAGIO ANTONACCI BIAGIO ANTONACCI MERCURY
18 | 19 | 1LOVE THE NIGHTLIFE ALICIA BRIDGES 17 |NEW| NOONE 2 UNLIMITED PwL CONTINENTAL 18 | 16 | DIANA ROSS ONE WOMAN - THE ULTIMATE
PHONOGRAM 18 | 13 | VOODOO PEOPLE THE PRODIGY x.RECORDINGS COLLECTION i | SPAIN (rverarvve) on7/94
19 | 14 | SONOF AGUN JX POLYDORPOLYGRAM 19 | 16 | RIGHT BESIDE YOU SOPHIE B.HAWKINS coumsia | 19 | 22 | SINEAD O’CONNOR UNIVERSAL MOTHER ensign | THIS f LAST
20 |NEW| JESSIE JOSHUA KADISON sswem 20 |NEW| ZOMBIE THE CRANBERRIES isLanD 20 |NEW| NANCIGRIFFITH FLYER wmca week week | SINGLES
ALBUMS 21 | 14 | COMPLIMENTS ON YOUR KiSS RED DRAGON 21 | 17 | MADNESS DIVINE MADNESS virin 1| 1 | DONTSTOP THE OUTHERE BROTHERS maxmusc |
1 6 SOUNDTRACK PRISCILLA, QUEEN OF THE WITH BRIAN AND TONY GOLD manGD 22 | 15 | UB40 THE BEST OF UB40 VOL 1 virGIN 2 | NEW| DANCEPIU DJMIKI max music
DESERT poLvooR ' 22 | 25 | WELCOME TO TOMORROW SNAP FEATURING 23 | 18 | ETERNAL ALWAYS & FOREVER tmi e O AR CIB LTI (el (IO
2 | 5 | WETWET WET END OF PART ONE (THEIR SUMMER arisTa 24 |NEw| GRANT LEE BUFFALO MIGHTY JOE MOON sast S IO USRI TTEE 116 RIS
| GREATEST HITS) pronoGram 23 | 17 | CRAZY FOR YOU LET LOOSE meRcURY 25 | 20 | THE BRAND NEW HEAVIES BROTHER SISTER v | 2 | 3 | LOOPS&TING REMIXES JENS maxmusic
3 3 MARIAH CAREY MUSIC BOX coLumsia 24 |NEw| BUGPOWDER DUST BOMB THE BASS FEATURING 26 | 24 | SOUNDTRACK THE COMMITMENTS mca 6 9 SEVEN SECONDS LOVER'S max music
4 4 SOUNDTRACK THE LION KING sony JUSTIN WARFIELD STONED HEIGHTS 27 | 19 | JOE COCKER HAVE A LITTLE FAITH capitoL 7 |NEW| HARDEN MY HEART - REMIX TIME QUT mMax MusiC
5 2 | THE EAGLES THE VERY BEST OF... waRNER 25 | 20 zEEGRL;CIBIl\’IE WARREN G & NATE DOGG DEATHROW | 5g | 27 | 1 PEOPLE ELEGANT SLUMMING Roa g g JE(I)m;fTEEl,c:zlgiE;AMSAES PBILLANCOV NE:::O
6 | 11 | ERIC CLAPTON FROM THE CRADLE waRNER 29 | 26 | BRYAN FERRY AND ROXY MUSIC THE ULTIMATE LT,
7 |NEW| OLIVIA NEWTON JOHN GAIA resTvaL 26 |NEW| FOREIGN SAND ROGER TAYLOR & POSHUK! COLLECTION virain 10 | 4 | BABYILOVE YOUR WAY BIG MOUNTAIN rca
8 6 | CARRERAS/DOMINGO/PAVAROTTI THE 3 27 | 21 | SEARCHING CHINA BLACK wid carD 30 | 13 | PAUL WELLER LIVE WOOD coiscs ALBUMS
TENORS TELDEC/WARNER AR s 31 | 28 | LARRYADLER THE GLORY OF GERSHWIN MERCURY 1 1 | CARRERAS/DOMINGO/PAVAROTTI THE 3
9 | 7| BODYCOUNT BORN DEAD v 29 [NEW| OOH AAH (G-SPOT) WAYNE MARSHALL sourown | 52 | 23 | QUEEN GREATEST HITS paaioprone R A oeeares
10 | 8 | SOUNDTRACK REALITY BITES rca 3 Il P e T e = s o 33 | 32 | ERIC CLAPTON UNPLUGGED DUCKWARNER 2 3 | LAURA PAUSINI LAURA PAUSINI DROMARNER
11 9 GARTH BROOKS IN PIECES Emi 31 19 DON'T SAY IT'S OVER GUN A 34 | 35 PINK FLOYD THE DIVISION BELL em 3 2 JOAN MANUEL SERRAT NADIE ES PERFECTO
12 | 12 | COUNTING CROWS AUGUST AND... GEFFEN 32 |NEw! HUG MY SOUL SAINT ETIENNE. HEAVENLY 35 | 25 | ROBERT PALMER HONEY &mi Gl
13 | 10 | SOUNDGARDEN SUPERUNKNOWN Asm ! 36 |NEW| MARIAH CAREY MUSIC BOX coLumsia 4 | 4 | ANABELEN/VICTOR MANUEL MUCHO MAS QUE
14 | 13 | KULCHA KULCHA wARNER e LT CL L L BT 37 | 29 | BRYAN FERRY MAMOUNA virGin pOSRarior
34 | 29 | TROUBLE SHAMPOO Froop 5 5 | HERBERT VON KARAJAN ADAGIO KARAJAN
e | i) S T ] BT 35 | NEW| WHEN CAN | SEE YOU BABYFACE eric Sel |- OR CIONELIRICH g A Ot RO TG bon DEUTSCHEPOLYGRAM
16 | NEW | CRASHTEST DUMMIES GODSHUFFLEDHISFEET | 3¢ 1 8" | \e ARE THE PIGS SUEDE nuoe 39 | 31 | SIMPLE MINDS GLITTERING PRIZE 81/92 viraiN 6 |NEW| ERIC CLAPTON FROM THE CRADLE WARNER
I 37 |NEW| HERE COME THE GOOD TIMES A HOUSE seranrw | 40 | NEW! SEAL SEAL zrm 7 | 6 | JOAQUIN SABINA ESTA BOCA ES MIA arioLa
17 |NEW| THE CRANBERRIES EVERYBODY ELSE IS DOING
1T, SO WHY CAN'T WE? PHONOGRAM PARLOPHONE 8 8 MARIAH CAREY MUSIC BOX columsia
18 14 S(’)UNDTRACK THE CROW WARNER 38 [ NEW /| STAYING OUT FOR THE... DODGY 80sTIN/A&M 9 7 JUAN LUIS GUERRA FOGARATE AROLA
19 | 15 | DINOSAUR JR WITHOUT A SOUND waRNER 39 |NEW | ORIGINAL NUTTAH UK APACHI WITH SHY FX 10 | 10 | CARLOS VIVES CLASICOS DE LA PROVINCIA
20 | 17 | VARIOUS THE GLORY OF GERSHWIN PHONOGRAM NEW SG%JSDDOEMNERICKELL . PHONOGRAM

Hits Of The World 1s compiled at Billboard/London by Julie Boodhoo and Elena Bernardinis. Contact 71-323-6686, fax 71-323-2314/2316.

‘New' indicates first entry or re-entry into chart showi
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SINGLES
LOVE IS ALL AROUND WET WET WET precious/
POLYGRAM

7 SECONDS YOUSSOU N'DOUR & NENEH
CHERRY coLumBia

| SWEAR ALL-4-ONE BLITZ/ATLANTIC

SATURDAY NIGHT WHIGFIELD x-ENERGY

EINS, ZWEI, POLIZEl MO-DO piastika

THE RHYTHM OF THE NIGHT CORONA Dwa
SWAMP THING THE GRID geconsTRUCTION
ENDLESS LOVE LUTHER VANDROSS & MARIAH
CAREY epic

REGULATE WARREN G & NATE DOGG DEATH ROW/
INTERSCOPE

I'LL MAKE LOVE TO YOU BOYZ Il MEN mOTOWN
ALBUMS

CARRERAS/DOMINGO/PAVAROTTI THE 3
TENORS TELDECWARNER

WET WET WET END OF PART ONE (THEIR
GREATEST HITS) PRECIOUS/POLYGRAM

JOE COCKER HAVE A LITTLE FAITH capitoL

ERIC CLAPTON FROM THE CRADLE REPRISE/WARNER
MARIAH CAREY MUSIC BOX coLumBgia

PINK FLOYD THE DIVISION BELL emi

ROLLING STONES VOODOO LOUNGE vIRGIN
CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
ARISTA

PETER GABRIEL SECRET WORLD LIVE ReaLwORLD/
VIRGIN

GIPSY KINGS GREATEST HITS coLumBia
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SINGLES

I'LL MAKE LOVE TO YOU BOYZ Il MEN POLYGRAM
DO YOU WANNA GET FUNKY C+C MUSIC
FACTORY sony

LOVE IS ALL AROUND WET WET WET POLYGRAM
GAMES PEOPLE PLAY INNER CIRCLE waRNER
MESSAGE TO MY GIRL PUREST FORM mMaD
SWEETS FOR MY SWEET CJ LEWIS smc

| SWEAR ALL-4-ONE aTLaANTIC

FUNKY Y.Z.C. THE PUPPIES sony

HEY NOW/GIRLS JUST WANNA HAVE FUN CYNDI
LAUPER sony

REGULATE WARREN G & NATE DOGG wWARNER
ALBUMS

SOUNDTRACK THE LION KING sony
CARRERAS/DOMINGO/PAVAROTTI THE 3
TENORS TELDECWARNER

WET WET WET END OF PART ONE (THEIR
GREATEST HITS) PoLYGRAM

SMASHING PUMPKINS SIAMESE DREAM virGIN
SUPERGROOVE TRACTION BMG

CYND! LAUPER TWELVE DEADLY CYNS...AND
THEN SOME sony

DEEP FOREST WORLD MIX sony

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
ARISTA

THE EXPONENTS GRASSY KNOLL POLYGRAM
STRAWPEOPLE BROADCAST sony
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SINGLES

EINS ZWEI POLIZEI MO-DO TOP SECRET RECORDS
HEMELSBLAUW WILL TURA ToPKAPI

LOVE IS ALL... WET WET WET PRECIOUS/POLYGRAM
| SWEAR ALL-4-ONE aTLANTIC

NO GOOD (START THE DANCE) THE PRODIGY x.

7 SECONDS YOUSSOU N' DOUR & NENEH
CHERRY coiumsia

BLIJE NOG 1 NACHT WENDY VAN WANTEN Jrp
MANGEZ-MO! BILLY ZE KICK PHONOGRAM

LA CUCAMARCHA TNN INDISC

SWAMP THING THE GRID deCONSTRUCTION
ALBUMS

CARRERAS/DOMINGO/PAVAROTTI THE 3
TENORS TELDECAWARNER

WET WET WET END OF PART ONE (THEIR
GREATEST HITS) PRECIOUS/POLYGRAM

JOE COCKER HAVE A LITTLE FAITH capitoL
MARIAH CAREY MUSIC BOX coLumsia

GERT & SAMSON SAMSON VOL. 4 pHiLIPS
PRINCE COME wARNER

FRANCIS CABREL SAMEDI SOIR SUR... cotumeia
NEIL YOUNG SLEEPS WITH ANGELS wARNER/
REPRISE

PETER GABRIEL SECRET WORLD LIVE REAL WORLD/
VIRGIN

PINK FLOYD THE DIVISION BELL emi

SWITZERLAND (Media Control Switzerland) 10/1/94
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SINGLES
| SWEAR ALL-4-ONE waRNER
LOVE IS ALL AROUND WET WET WET POLYGRAM

7 SECONDS YOUSSOU N'DOUR & NENEH
CHERRY coLumaa

SATURDAY NIGHT WHIGFIELD pHONOGRAM
REGULATE WARREN G & NATE DOGG wARNER

| SHOW YOU SECRETS PHARAO sony

PRINZ/I SCHANKE DIR ZURI WEST SOUND SERVICE
SWAMP THING THE GRID 8mG AriOLA

EINS, ZWEI, POLIZE! MO-DO PHONOGRAM

BABY | LOVE YOUR WAY BIG MOUNTAIN &ca
ALBUMS

PATENT OCHSNER GMUESS 8MG ARIOLA

JOE COCKER HAVE A LITTLE FAITH Emi

ZURI WEST ZURI WEST SOUND SERVICE
CARRERAS/DOMINGO/PAVAROTTI THE 3
TENORS TELDEC/WARNER

ALL-4-ONE ALL-4-ONE wARNER

WET WET WET END OF PART ONE (THEIR
GREATEST HITS) poLYGRAM

GIPSY KINGS GREATEST HITS sonv

ERIC CLAPTON FROM THE CRADLE REPRISEWARNER
MARIAH CAREY MUSIC BOX coLumsia

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
BMG
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COTTON EYE JOE REDNEX Jive

LOVE IS ALL AROUND WET WET WET ronTaNA
OPPNA DIN DORR TOMMY NILSSON atpHA
SWAMP THING THE GRID rca

REGULATE WARREN G & NATE DOGG ATLANTIC
| SWEAR ALL-4-ONE ATLANTIC

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN
ROCKET

I'LL MAKE LOVE TO YOU BOYZ Il MEN moTowN
7 SECONDS YOUSSOU N'DOUR & NENEH
CHERRY cotumsia

GODFATHER COOL JAMES & BLACK TEACHER
STOCKHOLM

ALBUMS

CARRERAS/DOMINGO/PAVAROTT! THE 3
TENORS TELDECWARNER

ERIC CLAPTON FROM THE CRADLE waRNER
WET WET WET END OF PART ONE (THEIR
GREATEST HITS) roNTANA

NORDMAN NORDMAN sONET

ROFFE WIKSTROM MISSISSIPPI mnw

OASIS DEFINITELY MAYBE creation

JOE COCKER HAVE A LITTLE FAITH capiToL
SOUNDGARDEN SUPERUNKOWN a&m
STEFAN SUNDSTROM & APACHE
VITABERGSPREDIKAN mnw

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
ARISTA
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PEDRO ABRUNHOSA/BANDEMON!I VIAGENS
POLYDOR

VARIOUS DANCE POWER viDisco
MADREDEUS O ESPIRITO DA PAZ em
CARRERAS/DOMINGO/PAVAROTTI THE 3
TENORS TELDECWARNER

VARIOUS 16 TOP WORLD CHARTS 94 vioisco
EROS RAMAZZOTT! TUTTE STORIE opD
PETER GABRIEL SECRET WORLD LIVE ReaL woRLD/
VIRGIN

BEAUTIFUL WORLD IN EXISTENCE wea

JOE COCKER HAVE A LITTLE FAITH em
MARIAH CAREY MUSIC BOX coLumBia
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SINGLES

VOODOO PEOPLE THE PRODIGY xL
ROLLERCOASTER THE GRID deCONSTRUCTIDN
LET THE BEAT GO ON DR ALBAN CHEIRON
COTTON EYE JOE REDNEX sve

LOVE IS ALL AROUND WET WET WET preCiOuS
POLYGRAM

WELCOME TO TOMORROW SNAP &L12
CONFIDE IN ME KYLIE MINOGUE 0eCONSTRUCTION
YESTERDAY WHEN | WAS MAD PET SHOP BOYS
PARLOPHONE

FIND ME JAM & SPOON DANCE POOUSONY
ALWAYS BON JOVI MERCURY

ALBUMS

WET WET WET END OF PART ONE (THEIR
GREATEST HITS) PRECIOUS/POLYGRAM

ICE MC ICE'N'GREEN PITCH CONTROLK-TEL

ERIC CLAPTON FROM THE CRADLE REPRISEWARNER
PRODIGY MUSIC FOR THE JILTED GENERATION
XUPOKO

CARRERAS/PAVAROTTI/DOMINGO THE 3
TENORS TELDECWARNER

NEIL YOUNG SLEEPS WITH ANGELS RePRISE/
WARNER

HELLOWEEN MASTER OF THE RINGS CASTLE/K TEL
THE EAGLES THE VERY BEST OF THE EAGLES
ELEKTRAWARNER

SAMULI EDELMANN IHANA VALO RCaBMG

BAD RELIGION STRANGER THAN FICTION
DRAGNET/SONY

CHILE (F chue) 9/94
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LUIS MIGUEL SEGUNDO ROMANCE waRNER
VARIOUS ROJO Y MIEL MusICAVISION
VARIOUS METIENDO RUIDO musicavision
ACE OF BASE THE SIGN BmG

KING AFRICA EL AFICANO BMG

LOS PERICOS BIG YUYO em

VARIOUS PADRE HURTADO tmi

KEKO YUNGE INOLVIDABLE MusiCAviSION
LOS REALES DEL VALLE 20 ANOS POLYGRAM
LAURA PAUSINI LAURA waRnER

BAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

INDIA: Three new releases highlight the enduring mastery of Ali Akbar Khan, the world-fa-
mous sarode player (a 25-stringed instrument with a fretless steel fingerboard) who is “consid-
ered by most lovers of Indian music to be the greatest instrumentalist today,” according to
the Times of India. “Signature Series 3,” “Signature Series 4,” and “Morning Visions” feature
live performances of traditional and original ragas (melodies)
by Khan recorded at the peak of his powers during the years
1963-1974 in various churches in New York City, and since
remastered by Bob Ludwig at Gateway Mastering Studios
in Portland, Maine. They are released on Khan’s family-run
label, Alam Madina Music Productions (AMMP), which he
set up in 1979. I feel live recordings are always the best,”
Khan says. “Somehow in a [studio] recording session, the
real thing hardly comes through because our music is spirit-
ual. Ragas are like free birds, free at the concert, who dislike
being caged by a recording studio.” Born in 1922, Khan
learned his musicianship from his father, the late Ustad Allaudin Khan, who is generally ac-
knowledged to be the greatest figure in North Indian music of the 20th century. While still
in his 20s, Ali Akbar Khan became a court musician of the Maharaja of Jodhpur and, like his
father, was later awarded the title of “Ustad” (master). He pioneered the spread of Indian
music abroad, first visiting the U.S. in 1955 at Yehudi Menuhin's request. He performed at
the Museum Of Modern Art in New York, and later recorded the first Western album of Indian
classical music (for Angel records in the U.S.). “When [ made that memorable recording, people
laughed at me,” he says. “ ‘Who knows Indian music here?’ they asked, and didn’t pay me a
single cent. ‘Sindhu Bhairavi’ and ‘Piloo’ were the two ragas I played. The album finally sold
several millions and is surprisingly popular to date.” ANIL CHOPRA
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LEBANON: At a highly emotional concert attended by 40,000 fans, Fairouz, the diva of the Arab
world, performed in her homeland for the first time since civil war broke out here 20 years
ago. “I had decided at the outbreak of the war not to sing to a single Lebanese faction or area,”
she said to a reporter, before stepping out on to a makeshift, open-air stage in Beirut’s Martyr’s
Square at a point symbolically straddling the battle line that until 1990 divided the city into
warring Christian and Muslim sectors. The two-hour concert, which was attended by President
Hrawi Rafik Hariri, the prime minister, and the entire Cabinet, marked the official start of
the peace, and money raised from the concert will go toward the cost of rebuilding central
Beirut. As ever, Fairouz, whose singing career has spanned four decades, held her applauding
admirers spellbound with her radiant, effortless artistry. A symbol of refinement and musical
achievement, her recordings are regarded as jewels in the culture of the Arab world and pro-
vide a continuing source of inspiration to successive generations. She has yet to be promoted
in Europe and America, but would doubtless surprise many people in the industry if she were.

MUHAMMAD HLJAZI

NEW ZEALAND: The name may recall “This Is Spinal Tap,” but Auckland band the Tufnels
are proving to be no joke. The six-piece group, which developed out of Bird Nest Roys (on
the Flying Nun label), has captured interest with its indie album “Lurid,” released on its own
Globule imprint. Critics have hailed it as the best of the bunch in
a very active year for local recordings. Attention has also focused
on how the album was funded. Apparently, guitarist “Big’" Ross
Williams—so-called to distinguish him from his songwriting part-

er “‘Little” Ross Hollands—amassed the recording budget by cor-
rectly answering quiz questions on a phone-in game! The money was
put to good use. “Lurid” bristles with angular pop hooks and harmo-
nies, and is shot through with curious piano and synth parts. Along
with the howling-guitar opener, “Fly Away 1000s,” it boasts a couple
of delicious, swirling pop songs in “Husky Vooms” and “Pettibone.” And while established acts
such as the Exponents (back from Australia with the “Grassy Knoll” album on Phonogram)
and the chart-topping Supergroove (Billboard, Aug. 27) have inevitably won the cover stories,
it is the Tufnels who are getting the college radio play. Currently making a mark as opening
act on the Exponents’ tour, the Tufnels are the happening band for those who like their music
awash with pop-consciousness, yet touched by the unusual.

GRAHAM REID

ALGERIA: One of the most authentic talents to have emerged from the country that has pro-
duced such international stars as Cheb Mami and Khaled is the singer and multi-instrumental-
ist Reinette L’Oranaise (The Little Queen From Oran). The veteran performer, who has
lived in the suburbs of Paris since 1962, was born to a Jewish family in the city of Tiaret in
western Algeria. She learned to sing and play classical Arab music in Oran, a seaport known
as the “little Paris” of North Africa. She trained with a local maestro named Saoud, learning
to play derbouka (a percussion instrument) and later the oud (a traditional lute), which became
her favorite instrument. She improved her technique by studying with the master Mohamed
Belhocine, and as her reputation grew she embraced “Arabo-Andalouse” music, mixing sounds
and rhythms from southern Spain with those of northern Africa. Although in recent years she
has rarely performed or recorded, L'Oranaise has returned to the studio to cut five traditional
songs for an album called “Memoires” (Memories), just released on Blue Silver. The minimalist
arrangements feature her singing and playing the oud, piano, derbouka, and tar, and although
her voice isn't as pure as in the early days, the performances are sensational as she revisits
a musical style whose roots date back to the ninth century. With the success of the recordings,
L’Oranaise now plans to return to live performing before the end of the year.

EMMANUEL LEGRAND
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International

German Session Musicians
Rally For Rwandan Relief

B BY ELLIE WEINERT

MUNICH—The German music indus-
try is the latest to raise money for
Rwandan refugees, but this time ses-
sion musicians, not big-name stars,
have been the driving force behind the
effort.

“Wir Konnen Alle 'Was Tun!” (We
Can All Do Something) by the group
Cologne-Ruanda-Project, a single
pressed and distributed by Sony Music
in Frankfurt, reached No. 34 on the
German singles charts for the week
ending Sept. 29.

The single was released Aug. 23 and
sold 15,000 copies within 24 hours, ac-
cording to musician Michael Sexauer,
who initiated the project along with
producer Juergen Beck and Hayo
Stahl. “We were not expecting such a
quick response, and had to have more
CDs pressed as retailers were reorder-
ing. Within the past four weeks, the
single has sold 60,000 copies.”

The project, which is intended to
bring speedy aid to Rwanda in the
most unbureaucratic way possible, sup-
ports two nonprofit relief organiza-
tions, Cap Anamur and Arzte ohne
Grenzen. The goals are to provide long-
term help for Rwanda and enable the
native people to learn how to help
themselves.

All royalties will be funneled to the
two organizations in order to build a
village for 8,000 orphans of the Rwan-
dan civil war.

The idea for the song came about
when TV anchorman Ulrich Wickert
said, “We can all do something,” while

announcing an account number for
Rwanda donations on the ARD evening
news broadcast. Sexauer says, “We
have so many African and Afro-Ameri-
can friends and musicians in Cologne,
so we decided to do something, and we
got a choir together.”

The fact that there are no famous
musicians on the single is a plus, the
organizers say, as it prevents potential
buyers being put off by artists they do
not like. Another key factor is that the
musicians who performed did not have
to approach a record company to get
permission. And, ultimately, the con-
sumer is buying the record because he
or she likes it and wants to help, rather
than supporting the egos of star musi-
cians.

Wickert has accepted the patronage
for this project, which, in turn, has
helped create media interest. Nine
camera teams from various television
stations were on hand in the recording
studio during the making of the video.

Even TV news magazines on ARD
and ZDF, Germany’s two main broad-
cast channels, reported on how the Co-
logne-Ruanda-Project came about and
broadcast the video, calling for dona-
tions. It was an extraordinary develop-
ment, as music rarely is featured in of-
ficial news bulletins.

Both MTV and VIVA news reported
on the project, and the German music
channel VIVA will be presenting the
video in conjunction with a “Donations
For Rwanda Weekend” (Oct. 8-9),
when fans who send 10 Deutschemarks
($6.50) to designated account numbers
may request a videoclip for broadcast.

IAAAM Returns To London

Group Expands Agenda For 2nd Visit

B BY KWAKU

LONDON—The second Interna-
tional Assn. of African-American
Music (IAAAM) tour of London
takes place here Monday through
Saturday (3-8), coinciding with the
locally organized Black Entertain-
ment Week.

The delegation of music industry
professionals, artists, and journalists
is led by Philadelphia International
Records founders Kenneth Gamble
& Leon Huff and U.S. Rep. Walter
R. Tucker III, D-Calif. Other mem-
bers confirmed so far include Jheryl
Busby (Motown), Louil Silas (Silas),
Vivian Scott (Epic), Kerry Gordy
(Warner Bros.), Timmy Regisford
(Tabu), David Nathan (Billboard),
and Kendall Minter (Esquire, Phil-
lips).

On its first visit last year, JAAAM
president Dyana Williams explained
that the organization was here to “es-
tablish a dialogue and strengthen
our relationships, and figure how we
can do better business.” To build on
the contacts made and their first-
hand experience of U.K.’s black mu-
sic sector, this year’s activities in-
clude visits to various black radio and
print media organizations; discus-
sions with music executives and po-

litical leaders, including a meeting at
the House of Commons hosted by
Tucker and British MP Bernie
Grant; and attending networking re-
ceptions and showcases by British
and American artists. It culminates
on the final day with a public seminar
titled “Insight Into The U.K. Black
Music Industry,” and a black-tie gala
dinner with an awards ceremony at
the Park Lane Hotel.

Among those to be honored during
the awards ceremony are Gamble,
Huff, and Tucker, plus a number of
long-serving British executives who
have helped promote black music.
No names can be confirmed, says
IAAAM’s U.K. representative,
Myrna Williams, because it’s not
TAAAM policy to honor those “who
will not be there in person.” Artists
appearing include London Jones (Si-
las) and Carol Reddick (Motown)
from the U.S., and Gabrielle (Go
Beat/London), Des’ree (550/Sony),
China Black (Chemistry/Mercury),
and Don-e (4th & B'Way/Island)
from the U.K. Wildcard, the Polydor
black music label helmed by pro-
ducer-remixer Steve Jervier, will
showecase artists including Nu Col-
ours, China Black, Darkman, and
Alysha Warren at the Jazz Cafe in
Camden.

Canada

Sara Craig’s Album Debut Long-Awaited

Acclaimed Singer Held Out Before Signing With Attic

B BY LARRY LeBLANC

TORONTO—With the Sept. 21 re-
lease of her modern rock debut al-
bum, “Sweet Exhaust,” by MCA
Canada-distributed Attic Records,
Sara Craig hopes to bury the
“most promising” tag which has
followed her around for several
years. '

“It is flattering, but sometimes
it's a curse,” Craig says.

The Hamilton, Ontario-born
singer/songwriter, who has been in
numerous Toronto bands since
1987, drew immediate local atten-
tion when her self-released debut,
“Sara Craig E.P.,” hit Canadian
storesin 1991, The track “Bike” re-
ceived sizable airplay on the Much-
Music national video network and
ranked No. 80 on local alternative
radio CFNY's 1991 year-end
chart. The station nominated
Craig best female vocalist at their
1993 CASBY Awards.

The singer says that sales of the
independently-released EP are
“under 10,000,” but industry
sources estimate sales to he near
the 3,500-unit mark.

Craig, who came to Toronto in
the mid-"80s to study interior de-
sign at Ryerson Polytechnical, was
alate bloomer in terms of perform-
ing. “I didn’t open my mouth [to
sing] until I was 17, and that was
to sing one song once,” says the
artist, who is in her late 20s. “After
that, I didn't sing until I was 20. I
had this fantasy that I should per-
form, but I had no idea how to be-
gin.”

By the mid-"80s, Craig had fig-
ured it out. She placed an ad in lo-
cal Now magazine and found Ste-
phen Jeske, with whom she wrote
“Bombarde Me” and “Liar,” both
on “Sweet Exhaust.”

By 1989, Craig had teamed with
percussionist/keyboardist Gary
Orme and bassist Timothy White,
her present trio. Her career accel-
erated soon afterward. “We got a
lot of local attention and, shortly
afterward, we did the EP,” she
says. “[ Magazine publisher] Mi-
chael Hollett saw us at the CASBY
Awards, and then we were on the
cover of Now magazine. [ was very
fortunate.”

Craig says she was prepared to
record “Sweet Exhaust” 18
months after her successful EP
was released, but she held out sign-
ing with a label for financial and
creative-control reasons. Before
sessions for her new album got un-
der way, she says, she turned down
several record offers, including
one from Attic.

“She wanted to make her own
record, to have absolute control,”
says Al Mair, president of Attic
Music Group.

“I held out for what was right,”
Craig says. “It had to be somebody
on the same wavelength. Follow-
ing an initial success, people as-
sume you're going to pump some-
thing out quickly so you won’t be
forgetten. That wasn’t our trip. If
it had taken five years [to sign], it

would have taken five years. I can
survive on very little, and the rest
of the band can play with other
people if they're hungry. But we
weren’t in the situation where we
were desperate.”

For Attic, which has made its
mark here with such mainstream
domestic acts as Lee Aaron, Hay-
wire, Paul Janz, and the Irish Rov-
ers, signing Craig is a startling de-
parture. Explains Mair, “A couple
of years ago, I made the decision to
be a label of the future ... We
wanted a leading Canadian artist
from the indie community, and
there’s nobody hotter than Sara.”

British-born producer John
Punter (Roxy Music, Japan) had
no reservations about taking on
the recording of Craig’s album be-
fore she had label backing.

“I liked Sara’s music and liked
her as a person,” he says. “She’s a

4

CRAIG

very determined young lady, and
all along, while doing the album,
she was always under the impres-
sion she would be picked up.”

Prior to touring last August,
Craig and Orme, who were scout-
ing southern Ontario for an uncon-
ventional location to record the al-
bum, came upon 200-year-old Rock
Chapel, isolated in a field off the
highway near Waterdown. From a
distance, Craig pointed out the
church and and yelled, “There it
is!”

Fortunately, as the couple drove
up, one of the chapel’s committee
members was doing some garden-
ing in the cemetary nearby. Craig
explained that she was looking for
someplace to record, and he put
her in touch with the committee’s
chairman. Craig then pitched the
idea to the committee, even play-
ing them a MuchMusic interview
in which she sang in Gaelic a cap-
pella, and they agreed.

“I was looking for someplace ru-
ral, and removed from having
phones and staff,” Craig says.
“There’s nothing more degrading
than someone knocking on the
door telling you that you've got 10
more minutes when there's magic
happening in the studio. As soon as
we walked into the church, it was
welcoming. [t’s very unusual, very
special.

Last October, Craig and com-
pany took over the Rock Chapel
building, moving in a 24-track con-
sole borrowed from Toronto’s Met-
alworks studio, an assortment of
Neve mike amps, and several van
loads of outboard recording gear.
Punter quickly established a con-
trol room in the vicar’s office and

decided that Craig’s vocals would
be mostly recorded in either the
church’s basement or in the altar.

“There were rooms and nooks
and crannies everywhere that got
used in the five weeks we were
there,” says Craig with delight. “I
was in a concrete closet for one
song [‘Souless Cage'l.”

In addition to the Rock Chapel
sessions, the album contains the
track “Thank You (Very Much),”
co-written by Craig, Doug Barron,
and Stephen Outhit, and co-produ-
ced by them at Toronto’s Gas Sta-
tion Studio. “That’s a side project
which wasn’t intended for the al-
bum, but I loved the track and
thought it should be on the album,™
says Craig.

Other than Craig’s captivating
rendition of Burt Bacharach and
Hal David’s “Close to You,” “Sweet
Exhaust” relies on colloborations
with other musicians, including her
backup players Orme and White,
as well as Jeske, keyboardist Bar-
ron, and bassists Outhit, Janice
Powers, and Saulius Fidleris.

Of the various collaborations,
Craig says, “Lately, I've been rely-
ing on other peoples’ dynamic. I'll
always do lyrics and the melody,
and sometimes I'll come up with a
hook, a bass line, or something.
This is all material that has
evolved since the EP.”

While Attic Records has begun
an impressive campaign here for
“Sweet Exhaust,” Mair says he has
been successful in securing release
commitments from Edel in Ger-
many, and from Festival Records
in Australia. “Hopefully in ’95,
we’ll be in Europe,” says Craig.

“We expect Canadian sales of
the album to be video- and press-
driven,” says Kevin Shea, Attic’s
VP of promotion and publicity.l
“And whatever radio we get will be
a bonus. She’s the press darling
right now, and we're working the
focus track ‘Thank You (Very
Much)’ to CHR [top 40], modern
rock, and campus radio.”

MAPLE

BRIEFS

EDDIE COLERO has been ap-
pointed to the newly created position
of director of special market sales,
EMI Music Canada.

MUCHMUSIC VJ ERICA EHM
has not renewed her contract and will
leave the national video network at
the end of October.

CHART COMPILER Ted Kennedy
has released 1994 updates of two
books. “Maple Music,” priced at $99
[Canadian], lists Canadian recordings
on Billboard, The Record, and RPM—
Weekly pop charts since 1955. “Coun-
try Canada,” which retails at $5¢
[Canadian], catalogs top 40 country
hits, according to Billboard, The Rec-
ord, and RPM since 1945. Both books
are only available in Canada.
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The Virgin Megastore planned to open in Times Square in the fall of 1995 is part
of a specialty retail project housed in the base of the Bertelsmann building. In
addition to the Virgin store, the project will include a new themed restaurant and
a state-of-the-art Sony Theatres movie house.

Virgin Ready To Invade New York

@ BY ED CHRISTMAN

NEW YORK—The Virgin Mega-
store slated to open in Times Square
in time for Christmas 1995 will be
the first of three stores the chain is
planning for the New York City
market.

The Times Square store will serve
as the flagship for the company’s
ambitious invasion of the U.S. home
entertainment retail market. While
Virgin currently has two stores
open—both in California (in Los

Phone Debit Cards Offer Mktg Options

Labels Find New Tool For Interacting With Fans

@ BY SARI BOTTON

NEW YORK—Some marketers in
the music industry have found a
new way to reach consumers: by
phone. But they’re not getting on
the horn and calling people; they're
getting people to call them.

Recording artists are starting to
lure consumers to an interactive
phone service through telephone
debit cards, the latest marketing
tool just beginning to surface in the
music industry. The cards offer
lower rates on long distance credit-
card calling.

Pop singer/songwriter Michael
Bolton and the rock band God
Street Wine are among the first
musical acts to issue cards with in-
teractive capabilities.

There have been other calling
cards sold as collectors’ items, such
as the Woodstock '94 card offered
in limited numbers by PolyGram,
according to Tom Cyrana, senior
VP of PolyGram Diversified Enter-
tainment. However, the Bolton and
God Street Wine cards seem to be
the first to integrate the cards’ col-
lectible appeal with modern phone
technology. They exemplify a mar-
keting scheme that seems particu-
larly suitable for artists with strong
fan bases.

“What we're offering is a multi-
functional, rechargeable debit card
which provides a sponsor and a user
with an interactive information sys-
tem, and provides the customer
with lower-priced calling card serv-
ice,” says Andrew Rasie], owner of
TelThePhone Inc., which is produe-
ing the Bolton cards in conjunction
with the Michael Bolton Founda-
tion for Women and Children At
Risk. “This is a tool which can allow
record companies to sell more prod-
uct and collect demographie infor-
mation.”

Credit card-sized pieces of plas-
tic, phone debit cards are embla-
zoned with album covers or artist
photographs. Consumers are of-
fered lower rates on long-distance
calling, a chance to sample new mu-
sic, and interaction with artists
through voice messaging. Music
companies benefit from the oppor-

Pictured above are two of the
collectible phone cards issued in
connection with music events. One is
for the New Music Seminar; the other
is for Woodstock '94.

tunity to promote records, concert
tickets, and merchandise, and to
collect information for their data-
bases that can be used in other di-
rect-marketing endeavors.

The cards can be distributed with
a certain amount of phone time or
number of message units already
on them, or they can be loaded with
calling time through major credit
cards. Long-distance calls cost be-
tween 25 c¢ents and 35 cents a min-
ute with the cards, regardless of the

s

rom Duo To Trio. Mér.c.ury Nashville duo John & Audrey Wiggins performed

destination of the call or time of
day, compared with up to 90 cents
for the first minute and 28 cents for
each additional minute on calling
cards from companies like AT&T.

Although the exact amount had
not been determined at press time,
a small portion of the 25 cents-35
cents-per-minute fee (most likely 2
cents-5 cents) would be for artist
commissions.

Users access the debit card
phone services by dialing an 800
number and a P.I.N. code printed
on the back of the card. Before be-
ing connected to a long-distance
server, a caller is greeted by a voice
that gives a menu of options, only
one of which is to place a call. The
options include sampling cuts on
records and ordering them, hearing
tour date information and quotes of
the week, and accessing voice mail
hoxes.

Celebrity-related phone debit
cards have already gained popular-
ity in other fan-oriented categories
such as sports, television, and su-
perhero cartoons. But the majority
of the cards are not interactive;
theyv just offer phone time. Ironi-

(Continued on page 71)

material from their self-titled debut album at a listening party in Sacramento, Calif.
Pictured, from left, are Audrey Wiggins; Karen Gonzolez, Valley Records (with the
guitar); John Wiggins; Pat Surnegie, Mercury Nashville’s West Coast promotions
manager; and Sheri Sands, PGD sales manager.

Angeles and Costa Mesa)—it has a
total of 10 other locations that are
under construetion, or for which it
has either signed leases or is in the
final stages of lease negotiations,
says Ian Dufell, president of the Vir-
gin Retail Group USA, Pacific-Asia.

The Virgin Retail Group also is
preparing a thrust into Canada and
is talking about opening a store in
Mexico City. In Canada, the com-
pany has signed a lease to open a
30,000-square-foot store in Van-
couver in early 1996.

In expanding around the world
Virgin, generally forms a joint ven-
ture with a company from the coun-
try it is entering. For example, Vir-
gin's U.S. retail operation is 756%
owned by Blockbuster Entertain-
ment and 25% owned by Virgin.
Blockbuster supplies financial ex-
pertise and back-office support,
while Virgin oversees design, con-
struction, and operation, as well as
management of the U.S. joint ven-
ture. Separately, Blockbuster En-
tertainment has a Blockbuster Mu-
sic chain that runs some 500 music
and home entertainment stores.

In Canada, “We are looking for
suitable partners, and we are nego-
tiating with potential joint venture
partners in Mexico,” says Dufell. He
adds that there is the potential to
open a Montreal store in 1995, be-
fore the planned opening of the Van-
couver store. But for that to become
a reality, Virgin must find a joint-
venture partner shortly.

MUST-SEE ATTRACTION

In Manhattan, Virgin is in ad-
vanced negotiations to open a sec-
ond store, Dufell says, but he de-
clined to specify where that store
might be located. The company is
still looking at possible sites for a
third location.

The Times Square store—which,
at 65,000 square feet, will be the lar-
gest record store in North America
(Billboard, Sept. 24)—is expected
by Virgin officials to eventually
reach the same volume as its Paris
outlet, which the company has de-
clared to be the No. 1 home enter-
tainment store in the world in vol-
ume, bringing in annual sales of
about $110 million.

Richard Branson, chairman of the
Virgin Group of Companies, com-
pares the scope of the planned
Times Square store to the Paris out-
let, saying it will turn into a “must-
see’” tourist attraction in New York.

The Virgin store will anchor a
120,000-square-foot specialty retail
complex built into the base of the
Bertelsmann Building at 1540
Broadway. The project also will
house a 35,000-square-foot restau-
rant called the Official All Star Cafe,
which will seat 650 people and have
a bar that ean accommodate an addi-
tional 250 people, and the Sony The-
atres State Theatre multiplex,
which will have four sereens and a
total seating capacity of 1,400.

Robert Earl, the force behind the
Official All Star Cafe, is a creator of

Execs Outline U.S. Expansion Plans

Planet Hollywood and the former
owner of the Hard Rock Cafe. Sony
Theatres’ predecessor, Loews Thea-
tres, previously had a cinema at the
location (also called the State Thea-
tre), but it was torn down to make
way for what eventually became the
Bertelsmann Building. In order to
reach the theaters, filmgoers will
have to walk through the Virgin
store.

While that traffic should aid Vir-
gin's sales, there won’t be any short-
age of potential customers for the
store. According to local officials,
the Times Square area is frequented
by 40 million people each year,
including 20 million tourists.

Speaking to Billboard, Branson
said, “I think that the exciting thing
is that record stores are now moving
into prime sites on the high streets
around the world. That is a very im-
portant development for the record
industry.”

The company will spend $10 mil-
lion to build the Time Square store,
and will stock it with about $5 mil-
lion in merchandise, including some
150,000 music titles, Dufell says. Al-
though Branson and Dufell are pre-
dicting that the store ultimately will
achieve sales comparable with the
Paris outlet, Dufell declined to
break out the budget for the Times
Square store. When an estimate of
$30 million for the first year of oper-
ation was mentioned to him, he said
the company expects the outlet to
bring in more than that.

In describing the store’s plan, Du-
fell says that the bottom floor, which
measures 23,000 square feet, will
contain a 10,000-square-foot book-
store. Virgin is in the book business
elsewhere in the world, and now will
be a player in that produect line here
as well. “We are going to try to ex-
tend to books in several of our loca-
tions,” he says. “Seeing as how the
book retailers here are getting into
music, we thought we would return
the favor, or the compliment, as it
were.”

The bottom floor also will house
computer games, CD-ROM titles,
laserdiscs, and video, as well as a
newsstand that will carry magazines
and newspapers.

(Continued on page 73)
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Musicland Moving Qulckly
To Trump Its Competitors

A CONSTANT THEME on the re-
tail/sales/distribution circuit is consoli-
dation. And while everybody complains
about it, savvy observers know that the
large accounts still in the game are do-
ing more than trying to survive; they're
involved in a high-stakes game to keep
themselves within reach of the win-
ner’s circle. A case in point is the Mu-
sicland Group.

(Musicland just announced its ex-
pansion plans for next year, but since
interviews with that company’s execu-
tives are scarce nowadays, Track is
basing its analysis of the chain’s future
plans on information gleaned from past
conversations with Musicland execu-
tives, its competitors, and from sources
in the real estate and financial com-

Musicland is

across the U.S., Musicland has an
nounced that it will open 75 more of its
small-town On Cue stores, which also
debuted in 1992. That concept, a 6,000-
square-foot miniature version of Media
Play with musie, books, and video, av-
erages about $115 a foot but has much
lower overhead than other Musicland
concepts, thanks to the economics of
the tertiary markets On Cue targets,
The company also plans to open 35
more of its video sell-through concept,
Suncoast Motion Picture Co. Suncoast
was Musicland’s first move outside mu-
sic retailing, and although it probably
has a higher percentage of weak stores
in its portfolio than Musicland execu-
tives would like, it has shown very
strong growth in sales per square foot,
to about the $355 level.
Of course, any

the largest music
retailer in the
world, but that
doesn’t mean it
has a lock on a se-
cure future, For
years, the Min-

munities.)
r
RE

AILY
TRACK |

by Ed Christman

seasoned Mu-
sicland observer
knows that the
company  reli
giously observes
retail’s time-hon-
ored tradition of

I e

neapolis-based
merchant  has
been going head-to-head with Tower
Records/Video, Trans World Enter-
tainment, Camelot Music, and Where-
house Entertainment. Then, in the lat-
ter half of the 1980s, Shamrock
Holdings, Super Club, and W.H. Smith
all came into the U.S. music retail mar-
ket, each gunning to be a contender.

At the outset of the 1990s, Best Buy
revamped its music strategy and has
emerged as a strong account closing in
on the top 5. That move was matched
by Circuit City, and a similar chess
match has spilled over into music retail
from the book industry: Border’s ver-
sus Barnes & Noble. Also, HMV and
Virgin are opening stores and are
ready to rumble in the U.S. And of
course, Blockbuster Entertainment
has invaded music retailing and makes
no secret of the fact that it has Mu-
sicland in its cross hairs.

But even before the Fort Lau-
derdale, Fla.-based compuany has got-
ten its act together, Musicland has de-
cided to steal a page out of
Blockbuster’s manual. Although Track
is not privy to that manual, I'm pretty
sure that the very first page has the
following axiom: “Once you have de-
cided on a strategy, move quicker than
anybody expects you to.”

Musieland did.

At the end of 1992, when Musicland
was reaching the $1 billion sales mark
for the first time, it opened its first Me-
dia Play outlet, 2 home entertainment
superstore that averages about 45,000
square feet and currently takes in
about $230 per square foot. By the end
of the year, there will be 43 Media
Plays, and Musicland announced Sept.
20 what Track predicted in February:
that it will open 50 more next year.

Track projects that by December
1995 Media Play, on an annual basis,
will be churning out $1 billion in sales,
or the same volume achieved by the en-
tire company in 1992.

While Media Play may be Mu-
sicland’s big gun, the company has
other weapons in its arsenal. In addi-
tion to rapidly deploying Media Plays

being conserva-
tive when
announcing expansion plans. So if the
economy can retain its luster through-

out next year, expect Musicland’s new |

store openings to be at least 10%-20%
higher than the numbers announced.

On the other hand, look for the num-
ber of its mall music outlets to remain
stagnant for the next few years, even
though it says that it will add 30 large
combo stores to the mall division in
1995, either through new stores or ex-
pansion of existing ones.

Musicland has a lot of work to do in
its mall store division. Like any other
1,000-plus-outlet, mall-dominated
chain, Musicland has some dogs in its
portfolio. It also has a number of stores
taking up 3,000 square feet or less,
which Musicland considers to be too
small and outdated to compete. And
with a price war between Best Buy,
Circuit City, and Media Play running
rampant right outside the mall, even
healthy mall stores are beginning to
feel the heat.

As a result, the company likely will
become even more aggressive with a
key component of its real estate strat-
egy—pruning out weaker stores. But
while store count for the mall outlets
likely will stay around the 900 mark,

that division’s revenue will grow |

thanks to the company’s program of re-
furbishing and expanding smaller,
healthier stores where it makes sense.

Another way Musicland’s mall store
division will increase same-store sales
is by adding books to existing stores
wherever it can. According to the real
estate community, Musicland has ap-
proached some landlords to talk about
use clauses in its leases.

And while Track is on the topic of
books, don't forget that Musicland
opened a bookstore called Readwell in
Minneapolis last year. Musicland has
spent the last year experimenting with
it. When company executives are com-
fortable, the company could start to
build a book chain, or even acquire one.
But don’t expect Musicland to buy any
music chains unless a deal comes along
that is too good to pass up.

~

ADVERTISEMENT
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PEARLS ARE PRECIOUS,
rare, and collectible. They often
have sentimental value — a
wonderful memory associated
with them. Each one is
unique; you never know how
beautiful it will be until you
open the shell and experience
the treasure that lies within.
It is the same with Walt
Disney Records new crossover
Christmas release, Navidad en
las Americas.

v

On sheives November 8th,
this Spanish, English, and
Portuguese album is a pearl
among holiday albums. On
the outside, its artwork clearly
differentiates it from the
masses. Inside you'll discover
a power-packed line-up of
Latin American artists creating
a listening experience so
unique it will become the
pearl of your Christmas 1994.

v

Showcase the beauty of this
pearl during the holiday season
by using the specially
designed corrugated header
and bin-divider cards and
posters, created for in-store
placement. Reap the rewards
from displaying such highly
acclaimed goods and create
that holiday spirit by playing
this masterpiece.

v

Order for the October 25th
street date by calling your
Walt Disney Records sales
representative or Navarre
Corporation.

© DISNEY
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PHONE DEBIT CARDS

(Continued from page 69)

cally, they are rarely used because
they have become collector’s items.
Such cards were first popularized in
Japan, and then in Europe, and are
now fetching thousands of dollars
from collectors.

“We're assuming that most of the
Woodstock cards that were pur-
chased will never be used,” says
Cyrana. “It’s like a bottle of fine
wine that you put on the shelf and
never drink.”

Global Telecommunication Solu-
tions Inec., which produced the
Woodstock card, specializes in the
straight debit cards. “We've signed
a contract with Winterland for Jimi
Hendrix and Eric Clapton cards,
which will be straight debit cards,”
says Shelly Finkel, an owner of
Global who is also a partner in Met-
ropolitan Entertainment, which is
partly owned by PolyGram. Global
also makes sports cards for Upper
Deck, and distributes most of its
cards through magazines dedicated
to phone debit cards, such as
Money Card Collector, Telecard
World, and Premiere Telecard
Magazine.

INTERACTIVE OPTIONS

“We’re looking into interactive
options for the future,” Finkel says.

The interactive nature of the God
Street Wine and Bolton cards is
what makes them unique, in addi-
tion to the fact that they feature
music sampling and merchandise
purchasing information on their
menus.

Callers to the “God Street Wine
line” who want to purchase the
band’s first release on Geffen’s
Eleven label will be given the 800
number for Tower Records’ mail-
order service.

“For now, we wanted to do this
through Tower Records, but in the
future there may be other ways
that we can fulfill the orders,” says
Don Maggi, an executive at Eleven
Records. Another menu option is T-
shirt ordering, for which callers are
given a mailing address.

Geffen/Eleven sent the cards,
produced by Earthline Communi-
cations and loaded with a few min-
utes of calling time, to God Street
Wine’s 7,800-member mailing list
one week before the Sept. 27 re-
lease of the band’s debut recording
on Geffen/Eleven. “We put some
time on the cards so that people can
get a sense of how to use them and
what they’re all about,” says Scott
McGhee, an owner of McGhee En-
tertainment, which is a partner
with Geffen in the Eleven label.

The hope is that the sampling op-
tion on the menu will create some
buzz about the record among fans,
and induce them to either choose
the ordering option on the service,
or go out and get the record.

“Giving people a chance to listen
to the music first and hear what the
record is all about can only help
sales,” McGhee says. “The people
we're sending the cards to are al-
ready very actively involved with
the band. The band is very interac-
tive with its fan base. It is online
with E-mail. So the sampling will
just bring the fans to the next step
of going to get the record.”

(Continued on page 74)
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A Patriarch Of Indie Distribution Steps Down

N()T (HO)CUTTING OUT: The
recent announcement that veteran
distribution executive GGeorge Ho-
cutt was retiring as chairman/
CEO of Independent National Dis-
tributors Ine. shouldn’t prompt a
response of “farewell”—it's more
like “catch vouin a bit.”

As reported in these pages last
week, Hocutt stepped down from
his INDI role Sept. 30; the distrib-
utor's president, Billy Emerson,
will take on Hocutt's title and lead-
ership role. Hocutt's son Rick will
take over operations responsibili-
ties at California Record Distribu-
tors, the San Fernando, Calif.,
firm that the senior Hocutt ran for
15 vears.

But “retirement” does not equal

“adien” in George's lexicon, as DI
discovered when we called him to
take a look back at his career as
one of the patriarchs of indie distri-
bution on the West Coast,

Regarding the vacating of his
INDI role, Hocutt says, I want to
enjoy things, rather than have the
day-to-day grind ... I thought it
was a good time to do it.”

His decision writes finis to a 43-
vear career in sales and distribu-
tion. Hocutt got his start in 1951,
as a Columbia Records salesman
in St. Louis. Not long thereafter,
he relocated to California, where
he went to work in Capitol Rec-
ords’ warehouse,

The musie business was a lot
more intimate then: Hocutt recalls
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by Chris Morris
that he plaved baseball with such
stars as Nat King Cole and Cliffie
Stone, and adds, “When Johnny

Mercer would come down, we'd
have lunch together.”
Moving further into the

trenches, Hocutt operated a retail
store, Catalina Music in Redondo
Beach, Calif., for five years. Stints
at Sun State Distributors (which in
those days handled the infant
Warner Bros. Records’ product)
and Diamond Distributing (which
moved ABC Records’ albums) fol-
lowed.

In 1960, Hocutt went to work for
Ralph Kaffel and Jack Lewerke’s
Merit Distributing Co. The two
record men had another company,
known as California Record Dis-
tributors, that handled other lines.

Following his time with Kaffel
and Lewerke, Hocutt was part-
nered with Ray Avery in a firm
known variously as Rare Record
Distributing and RR Distributing.
But, Hocutt sayvs, “both of those
names never suited me,” and in
1975 he asked Kaffel and
Lewerke—who had sold the then-
defunct CRD to National Tape in
1971 —if he could reactivate their
old company’s name. He ran his
firm under the CRD handle until
1990, when he sold his interest to
the then-fledgling INDI ¢ombine.

Quite a career—and one that
spanned the age when indies
moved records for what are now
the major labels through to the
contemporary era, when national
companies like INDI, a company
Hocutt helped found, are fast be-
coming the prevailing model in in-
dependent distribution. In short,
Hocutt's career essentially sums
up a period of explosive growth in
the music business.

He'll remain a member of the
INDI board and will attend con-
ventions like that held by the Na-
tional Assn. of Recording Mer-
chandisers, as well as the trade
group’s annual wholesaler's con-
ference. But, he says, “I don’t
think I'll go to a thousand damn la-
bel meetings. I'll be messing
around while they're doing that.”

Hocutt’s upcoming agenda in-
volves another musical career, as a
record producer, This isn't exactly
a new wrinkle, since he helmed
some recordings for the old Vault
label.

He’'s already recorded one al-
bum for the indie giant Fantasy
Records (which is run by his old as-
sociate, Kaffel)., It's the Silver
Leaf Jazz Band's “Streets And
Scenes Of New Orleans.” Another
set by the group, “Jelly's Best
Jams,” is due imminently; he will
also record albums for vocalist
Banu Gibson and Scott Black's
Hot Horns.

Hocutt, who will divide his time

hetween residences in Southern
California and New Orleans’
French Quarter (whose music he
cherishes), isn't ending a career;
he’s starting a new one. We wish
him only the best of luck in what
should prove an exciting next
chapter.

FLAG WAVING: Many years
ago, when DI was a late-night disc
jockey in the Midwest, we re-
turned from a shift to find most of
our large blues record collection
and numerous empty bottles scat-
tered on the living room floor.

We were advised that the J.
Geils Band had made a post-con-
cert stop.

That stupendous Boston ¢ombo
is no longer around, but two of its
prime movers—harmonica ace
Magic Dick and guitarist Jay
Geils—have returned with a
brand-new Rounder album named
after their current combo, “Blues-
time.”

The two musicians, who re-
grouped a couple of years ago, are
now emphasizing the straight
blues side of their sound, which in
the past had a strong R&B cast to
it.

Dick says, *We've confined the
style somewhat more to Chicago
blues stuff, added more jazz, and
exploded it into other styles.”

Adds Geils, “We wanted to do
some real Chicago blues, but we
wanted to show there was other
stuff we were interested in, too.”

While “Bluestime” features cov-
ers of songs by such greats as
Sonny Boy Williamson, Muddy
Waters, and Little Walter, the
group’s sound has a strong Kansas
City feel (listen to the Basie-like
thump of “Pontiac Blues” and
teils’ Charlie Christian-like licks
throughout).

While the new band (which also
features hassist Michael ** Mud-
cat” Ward, drummer Steve Ram-
say, and guitarist Jerry Miller)
still features lots of hot harp from
Dick and swinging guitar breaks
from reils, the harmonica
player—who crooned with the pre-
Peter Wolf edition of the Geils
Band—is also now taking lead vo-
cals.

“It's like learning a new dance,”
Dick says of his singing role. “You
still flex at the ankles and hend at
the knees.”

The musicians are maintaining
sidelines: Geils continues to oper-
ate a classic car restoration com-
pany, and Dick holds a patent on a
new, unconventionally tuned har-
monica design he created with
Pierre Beauregard.

With the new harps (heard on
the new album's “Full Court
Press”), Dick sayvs, “We've found
ways to break down a lot of barri-
ers and a lot of walls ... It allows
vou to play many different things
vou can't on conventional harmoni-
cas.”

With new harps in hand, Blues-
time will hit the road in October; a
date at New York's Bottom Line in
the middle of the month will kick
off a swing through U.S. clubs and
small theaters.
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2 2 TUFF GONG 846210*/1SLAND (10.98/16.98) 166
BEASTIE BOYS A ¢ LICENSED TO ILL
3 3 DEF JAM 40238/COLUMBIA (7.98 EQ/11.98) 109
ELTON JOHN A GREATEST HITS
4 20 | POLYDOR 512532*/A&M (7.98/11 98) 167
THE EAGLES A © GREATEST HITS 1971-1975
5 4 ELEKTRA 105* (7.98/11.98) 77|
JIMMY BUFFETT A SONGS YOU KNOW BY HEART
6 5 MCA 5633* (7.98/11.98) 176
PINK FLOYD A © DARK SIDE OF THE MOON
118 CAPITOL 46001+ (9.98/15.98) - 177
STEVE MILLER BAND A GREATEST HITS
8 9 CAPITOL 46101 (7.98/11.98) o 175
JOURNEY A’ JOURNEY'S GREATEST HITS
9 7 | coLumBia 44493 (9 98 EQ/15 98) ) 177
ENYA A WATERMARK
| 10 | 10 | REPRISE 26774/WARNER BROS. (10.98/15.98) | 154 |
PINK FLOYD A ¢ THE WALL
11 6 | columsia 36183* (15.98 E/31.98) B 177
ERIC CLAPTON A TIME PIECES - THE BEST OF ERIC CLAPTON
12 | 17 | POLYDOR 825382*/A&M (7.98 EQ/11.98) - 177
AEROSMITH A GREATEST HITS
13 | 11 | coLumBIA 36865 (7.98 FQ/11.98) 174
JAMES TAYLOR A GREATEST HITS
14 | 13 | wARNERBROS. 3113* (7.98/11 98) | 17
JANIS JOPLIN & GREATEST HITS
15 | 16 | coLumeia 32168 (5.98 E/9.98) | 131
METALLICA A ...AND JUSTICE FOR ALL
16 | 15 | ELEKTRA60812(3.98/15.98) N 168 |
| NIRVANA BLEACH
17 | 14 | suspor34*(898/14.98) 2 |
THE DOORS A BEST OF THE DOORS
18 | 22 | FLEKTRA60345(12.98/19.98) 188
THE EAGLES A GREATEST HITS VOL. 2
18 | 19 | FLEKTRA 60205 (7.98/11.98) 175
THE EAGLES A HOTEL CALIFORNIA
20 | 23 | FLEKTRA103(7.98/11.98) | 8 |
CREEDENCE CLEARWATER REVIVAL A CHRONICLES VOL. 1
21 | 18 | FanTASY?2*(10.98/17.98) 8 |
ROLLING STONES A HOT ROCKS
22 | 21 | ABKCO 6667 (15.98/31 98) Y
GREEN DAY KERPLUNK
| 23 | 12 | LOOKOUT 46*(7.98/10.98) 2
YANNI A REFLECTIONS OF PASSION
24 | 24 | PRIVATE MUSIC 2067 (9.98/15.98) - 3
GREEN DAY 39/SMOOTH
25 | — | LOOKOUT 22* (7.98/10.98) 1
PATSY CLINE A GREATEST HITS
26 | 26 | mca12+(798/12.98) 171 |
METALLICA A RIDE THE LIGHTNING
21 | 25 | MEGAFORCE 60396/ELEKTRA (9.98/13.98) 160
METALLICA A MASTER OF PUPPETS
28 | 27 | ELEKTRA60439(9.98/15.98) ) 159
BILLY JOEL A¢ GREATEST HITS VOL. I &Il
29 | 29 | coLumBIA 40121 (11.98 EQ/28.98) o 177
YANNI A DARE TO DREAM
30 | 30 | PRIVATE MUSIC 82096 (10 98/15.98) - 26
FLEETWOOD MAC A GREATEST HITS
31 | 28 | WARNERBROS. 25801 (9.98/15.98) ] 180
BONNIE RAITT A LUCK OF THE DRAW
32 | 35 | capiToL96111(10.98/15.98) o | 32
ELTON JOHN A GREATEST HITS 1976-1986
| 33 | — | MCA 10693 (7.98/12.98) 5
A° THE JOSHUA TREE
34 | 32 | isLanD 842298 (10 98/16.98) o _/f RO
GRATEFUL DEAD A° THE BEST OF SKELETONS FROM THE CLOSET
35 | 34 | WARNERBROS. 2764 (7.98/11.98) 85
ORIGINAL LONDON CAST A PHANTOM OF THE OPERA
36 | 44 | POLYDOR 83173/A&M (10.98 EQ/16.98) o B
MEAT LOAF 4 *# BAT OUT OF HELL
37 | 36 | CLEVELAND INT'L 34974+/EPIC (10.98 EQ/15.98) |
CHICAGO a GREATEST HITS 1982-1989
38 | 31 | REPRISE 26080/WARNER BROS. (9.98/15.98) 163
MELISSA ETHERIDGE A MELISSA ETHERIDGE
| 39 | 33 | ISLAND 90875 (8.98/16.98) . 7
ROLLING STONES A ¢ SOME GIRLS
40 | 37 | VIRGIN 39505 (10.98/15.98) 10
ALICE IN CHAINS A FACELIFT
41 | 4l | cOLUMBIA 46075 (9.98 £Q/15.98) - - L%
BEASTIE BOYS @ PAUL'S BOUTIQUE
42 | 38 | capiToL91743(7.98/1198) 9
PINK FLOYD A * WISH YOU WERE HERE
43 | 43 | coLumBIA 33453 (10.98 EQ/16.98) Al
SEAL A SEAL
44 | 40 | SIRE 26627/WARNER BROS. (9.98/15.98) 13
VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 1
45 | — | WALT DISNEY 60605 (6.98/11.98) 1
LYNYRD SKYNYRD A BEST-SKYNYRD'S INNYRDS
46 | 39 | MCA42293(7.98/12.98) 60
SOUNDTRACK A ° GREASE
| 47 | — | POLYDOR 825095/A&M (9.98/15.98) !
BOB SEGER & THE SILVER BULLET BAND A ° NINE TONIGHT
|48 CAPITOL 12182 (12.98/15.98) 76
VIOLENT FEMMES A VIOLENT FEMMES
49 SLASH 23845/ WARNER BROS. (9.98/15.98) 60
SIMON & GARFUNKEL A > GREATEST HITS
50 COLUMBIA 31350 (9.98 EQ/16.98) 39

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart
and are registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. a RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbot. Most albums available on cassette and CD. *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices.

indicates past Heatseeker title. © 1994, Billboard/BP| Communications, and SoundScan Inc.
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VIRGIN READY TO INVADE NEW YORK IN 1995

(Continued from page 69)

The next level up, which Dufell la-
bels the sub-cellar, measures about
20,000 square feet and will house
two separate, walled-off depart-
ments for classical and jazz. The
classical department will measure
10,000 square feet and will have faci-
lities for live performances. “It will
be the largest classical shop in the
U.S.,” Dufell says.

The jazz department will take in
about 3,500 square feet. The remain-
der of the space will serve as com-
mon area, housing world music,
soundtracks, and folk and country
music.

The street-level floor will meas-
ure about 14,000 square feet and will
house rock and R&B CDs, as well as
Virgin merchandise such as caps
and T-shirts. One level up in the
mezzanine, an 8,000-square-foot Vir-
gin Cafe will overlook the store.
“There will be extensive listening
booths in the cafe,” Dufell says.
“You will be able to have music de-
livered to your table.”

A TROUBLED HISTORY

Before Bertelsmann bought the
building that will house the specialty
project, the site had a troubled his-
tory reaching back to 1988, when
the Hahn Co., a large shopping cen-
ter developer based in San Diego,
agreed to build a specialty vertical
mall inside the office building devel-
oped by local real estate magnate
Bruce Eichner.

The retail component was ex-
pected to house up to 50 specialty
merchants, including a 12,000-
square-foot outlet from the Mu-
sicland Group. But when the office
building above it went into bank-
ruptcey, the Hahn project was put on
hold, and then abandoned.

Bertelsmann executives are tout-
ing the overall project as helping to
fuel the rebirth of the Times Square
area, which previously had the thea-
ter district residing side by side with
a large concentration of X-rated
businesses. But New York City has
been working hard to rehabilitate
the area. Recently, the Walt Disney
Co. made a significant commitment
to the neighborhood. And MTV par-
ent Viacom International, which is
headquartered across the street
from the Virgin site, just announced
plans for a studio complex on nearby
42nd Street.

As for future Virgin plans, Sacra-
mento, Calif., is the city that will get
the next Virgin store, sometime be-
fore Christmas. Sacramento is not
considered to be among the leading
U.S. markets, but it is the home of
Tower Records/Video, so Virgin's
entry into that market with a 25,000-
square-foot outlet so early in its ex-
pansion in the U.S. is viewed as car-
rying symbolic overtones.

The company also has a 53,000-
square-foot outlet planned for San
Francisco. After construction de-
lays, that store is now slated to open
in March. It will have one floor de-
voted to a virtual reality center. The
ground floor of the building housing
the Virgin outlet will be occupied by
a Planet Hollywood.

A month or two after the San
Francisco store opens, Virgin will
open a 30,000-square-foot store in
Nicollet Mall in downtown Minnea-

polis. Around the same time, Virgin
plans to open a 40,000-square-foot
site just outside Los Angeles in the
San Fernando Valley. And in the
third quarter of next year, Virgin
will debut a 35,000-square-foot store
in New Orleans.

Dufell adds that Virgin is in the
advanced stages of negotiating deals
to put superstores in Chicago and
Boston, and is in the early stages of
talks for stores in Miami, Seattle,
and Washington D.C. Those stores
are expected to open in 1996.
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Stay at The Mark.
Stay real.

There are two types of places you can stay when you're doing business in New York. A posh uptown hotel with attitude. Or
a posh uptown hotel with no attitude. Hey, you're going to get plenty of attitude in New York anyway. So why not stay in a
place where you can relax, get loose, be yourself. The Mark's got everything you need to make your business life easy — a prime
location, a great restaurant, computer and fax capabilities. And because after business we want you to be as comfortable as
possible, we'd like you to wear what makes you happy. A T-shirt, perhaps. In fact, we like T-shirts so much we have one with

our name on it. The Mark, Madison Ave. at E. 77th St., N.Y. Reservations, call 212-744-4300 or 1-800-843-6275.

SMALL LUXURY HOTELS OF THE WORLD one ot “The“Jeading"Hotels of th¢'World ®

PHONE DEBIT CARDS

(Continued from page 71)

The menu for the Michael Bolton
Foundation cards will feature a
merchandise ordering function for
now, which does not yet include rec-
ords. “There will be sampling,
though,” Rasiej says, “which should
increase record sales.”

Those cards will be offered, be-
ginning Oct. 15, through a newslet-
ter sent to Bolton's 280,000-mem-
ber fan club as a fund-raising
device. Fifty of the cards were to be
sold first at the foundation’s annual
fundraiser Oct. 2 in Greenwich,
Conn. “They’ll be signed and sold
for $250 apiece, to benefit women
and children who are victims of
abuse,” Rasiej says.

Callers into the Bolton card line

™

‘Ji__.
MICHAEL BOLTON

Rorancel

Michael Bolton and God Street Wine

are among the first musical acts to
issue telephone debit cards.

also are offered the menu option of
making donations.

Rasiej, who is working on devel-
oping a broader network that links
people with cards for different art-
ists, says one of the challenges of
using interactive phone debit cards
as a marketing tool is making con-
sumers aware of what they are and
what they do. His company tested
the waters this summer when a
New Music Seminar card was given
out with the convention’s badges.

“The cards were given out un-
loaded,” he says. “People were able
to load them with their credit cards,
and only about 10 percent of the
cards given out have been put to
use so far. People probably don’t
realize that they can save at least
20% off of AT&T's regular calling
card rates by using the card. It's
amazing—one of the few things
that people are aware of is what
they pay for telephone service.”

Phone debit cards in general are
not new. Sprint sells its plain-faced,
pre-loaded Fon cards in vending
machines in convenience stores,
where they appeal to people who
don’t have other calling cards, or
who don’t want to keep placing
quarters in pay phones. Hallmark
now offers the cards inside some of
its greeting cards, allowing the pur-
chaser to send a friend or family
member an invitation to give a call.
There’s even a home pregnancy
test that includes a loaded phone
card, because most people who take
the test have someone they want to
share the results with right away.
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College-Town Record Store Offers Women’s Music And More

H BY SARI BOTTON

NORTHAMPTON, Mass.—When
the National Enquirer ran a story
on Northampton, Mass., two years
ago, the tabloid referred to the
quiet western Massachusetts burg
as “Lesbian Central.”

Regardless of their sexual pref-
erences, lots of women are drawn
to the town, as students and teach-
ers at the all-women’s Smith and
Mount Holyoke colleges. These
women make up a large portion of
the clientele at Main Street Music,
according to Ken Reed, owner of
the 2,000-square-foot shop. And
that aceounts for a strong repre-
sentation of women musicians in
the store’s inventory. Reed esti-
mates it to be about 40%.

“This is predominantly a
women’s community. We have alot
of women’s punk-feminist-hard-
core stuff,” Reed says, citing bands
like L7, Babes In Toyland, “and
lots of indie stuff you’ve never
heard of. We also do well with
women folk singers,” some of
whom come to play at the Iron
Horse coffeehouse in town, where
Suzanne Vega is said to have been
signed.

Women’s music isn’t the store's
only specialty, though—alterna-
tive rock and collectible singles
are, too.

In addition to the women’s col-
leges, Northampton, which is the
center of the Pioneer Valley, is sit-
uated near three other big, co-ed
schools—the University of Massa-
chusetts at Amherst, Amherst Col-
lege, and Hampshire College.
“That’s why we carry so much al-
ternative rock music,” Reed says,
adding that alternative music acts
Buffalo Tom, Dinosaur Jr, and Se-
badoh hail from the area.

But Reed says Main Street is
probably best known for its vast
selection of collectible singles,
which it houses downstairs along
with collectible comic books and
used vinyl LPs.

“We probably have 100,000 titles
in our collectibles section,” Reed
says, noting that about 10% of the
store’s $750,000-to-$1 million an-
nual volume is done in that part of
the store.

Reed says the collectible singles

—————
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provide a niche area of growth for
the store, which also sells them
through a mail-order catalog and
advertisements in record-collec-
tors’ periodicals such as the bi-
monthly Goldmine. That part of
the business had previously been
housed in a freestanding store, a
few blocks away, called Son Of

Bill Bodge, manager of Main Street
Records, is shown with one of the
store's collectible singles. {(Photo: Sari
Botton)

Main Street Records. But Reed
streamlined his real estate ex-
penses four years ago, and now the
Son Of Main Street sign hangs on
the wall downstairs.

Upstairs on the main floor, he
estimates, there are 50,000 current
titles, about 40% of which are al-
ternative rceck, 30% of which are
mainstream rock, and the other
30% of which are divided among
folk, blues, classical, soundtracks,
and world musiec, with an emphasis
on folk and blues. But the classical
format might pick up, now that
E. Thomas, a classical CD shop
down the block, just went under.
The classical business tends to be
strongest during the gift-giving

ain
RECORDS

CASSETTES COMPACT DISKS
COMICS MACAZINES T-SHIRTS

Main Street Records is located on the street of that name in the college town f
Northampton, Mass. (Photo: Sari Botton)
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season, he says.

Classical is just one of Reed’s fa-
vorite genres of musie. “I like a
wide range of musie,” he says. “I
especially like the world beat dub
music on the On-You Sound label
that’s distributed by Restless Rec-
ords. I also love show music. I'm a
big ‘Music Man’ fan. A current fa-
vorite of mine is the music from
Gershwin’s ‘Crazy For You.””

He also likes soul music: “The
older stuff, from Aretha Franklin,
James Brown, and Al Green, is
just great.”

With such varied tastes, it’s no
wonder Reed wound up in musie
retailing. “I have always loved rec-
ords,” he says. “I had always
wanted to work in a record store,
and so I quit college to do that.”

For seven years, Reed, a native
of nearby Hadley, worked in vari-
ous stores in that town and its
neighbors, Amherst and Chicopee.
Then, in 1977, he opened Main
Street, appropriately located on
the road by the same name. At the
time, the downtown was largely
vacant as merchants and shoppers
headed to nearby malls. Since
then, thanks to a renaissance of
sorts during the ’80s, Main Street
has been reborn, with a sea of
shoppers coming from around the
region.

“I had never really thought of
opening my own record store, but
Northampton didn’t have one, and
the time seemed right,” Reed re-
calls, adding that he currently has
no plans for additional units.

Since the store’s inception, the
area has attracted some competi-
tion for Main Street. There are two
other small, independent record
stores in town, Dynamite Records
and B-Side records. There’s a
Strawberries in Hadley and nu-
merous record stores in Amherst.

“The store that poses the stron-
gest competition is For The Rec-
ord in downtown Ambherst,” Reed
says. For now. Next month, Mu-
sicland Group will open a 64,000-

E

{Advice)

HOW DO YOU
MAKE YOUR CLASSIFIED
AD PAY?

By running it consistently
— consecutive weeks —
for impact!! Rarely does a
prospective customer reply to
an ad the very first time it
appears. Therefore, make sure
you are in the right place when
that customer is ready to buy.
Remember, the very week
he or she is ready, your
advertisement should be in
POSITION. Stay ALIVE and
SATISFIED with an ACTIVE
CLASSIFIED!

TOLL FREE
1-800-223-7524
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FAX 212-536-5055

Son Of Main Streer, located in the basement of Main Street Records, contains
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the store’s coliectible singles and used vinyl. (Photo: Sari Botton)

square-foot Audio Mart six miles
away in Hadley, offering electron-
ics and music product.

“Big stores like that tend to be
a lot different from stores like

mine,” Reed says. “A lot of our cus-
tomers are more the type to shop
in a store like ours, for unusual mu-
sic. But I can’t help but worry a lit-
tle.”
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EDITED BY PAUL VERNA, MARILYN A. GILLEN, AND PETER CRONIN

P> BRYAN FERRY

Mamouna

PRODUCERS: Bryan Ferry & Robin Trower

Virgin 39838

Ferry’s first album of original material
since 1987’s “Béte Noire” is beguiling
mood music of the purest sort, the kind
that insinuates itself more deeply with
each repeat spin. Underlying that
trademark dreamy atmosphere on this
outing, though, is a solid skeleton of
grooves that keeps the creation from
dissipating into blissful ennui. Credit
some of Ferry’s old Roxy Music mates
for the spark—including “sonics”
technician Brian Eno, whose sound swirls
are vital additions to standouts like the
churning “39 Steps”—as well as Ferry’s
own evocative vocals, hushed but
commanding. Title-track lead single
packs an addictive chorus; other
contenders include “Your Painted Smile”
and “Gemini Moon.”

P> WALTER BECKER

11 Tracks Of Whack

PRODUCERS: Walter Becker & Donald Fagen

Giant 24579

Here, at last, is the other half—and it's
wholly delightful. Stepping out solo after
an extended recording hiatus, the Steely
Dan man delivers a deeply grooved
album of original material that exudes a
pleasingly easy vibe, underscored by
Becker's laid-back vocal (long on style,
short on enunciation) and glorious swirls
of guitar. Tucked in, too, are a few fully
realized pop gems—standout “Junkie
Girl,” “Down In The Bottom,” and “Little
Kawai.”

P dada

American Highway Flower

PRODUCERS: Jason Corsaro & dada

LR.S. 27986

Second label foray for this L.A. trio is
another tuneful testament to its pursuit
of pure power-pop. Among a set of catchy
and highly airplay-able songs, standout
cuts include the sweet vocal harmonies of
“Ask The Dust,” the sharp pop hooks of
“Feet To The Sun,” the '60s-styled
psychedelic theme “Heaven And
Nowhere,” the gorgeous, folky changes
of “Seum,” and the rocking pop grooves
of “Pretty Girls Make Graves,” “S.F, Bar
’63,” and “Feel Me Don’t You.” Primed
for modern rock and album rock action,
spearheaded by aggressive leadoff single
“AllT Am.”

THE JESUS LIZARD

Down

PRODUCER: none listed

Touch And Go 131

Newest from primal noisemakers seems
set on a slow boil compared to the short-
wick hell-raising of band’s 1993 album
“Liar.” But from the rude awakening of
“Fly On The Wall” to the frightful beauty
of “Elegy,” the quality of the songcraft
and intensity of the performances waver
little. Spastic brilliance from singer
David Yow and precision brutality from
the band are the rule—guided by the
uncredited recording hand of Chicago
dinmeister Steve Albini. For a killer
companion piece, turn to the live “Show”
on Collision Arts/Giant.

BARBARA COOK

Live From London

PRODUCER: Hugh Fordin

DRG 91430

With a bill of 20 songs she has never
recorded before—a mixture of Broadway
and anywhere else a good song lives—the
performer is documented at a recent
Sadler Wells performance in London.
Though the concert venue is less intimate
than a cabaret setting, Cook still comes
across with consummate taste and with a
voice that shows little sign of wear after
40 years. Especially compelling are her
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SPOTLIGHT

Lynn Harrell, Richard Dreyfuss, Royal
Philharmonic, Gilbert Levine

PRODUCER: Randall Hage Jamail

Justice 1801

Disc documents the April 7 concert at
the Vatican to mark the Catholic
Church’s official recognition of the
Holocaust, and of Israel. Its lofty
ambition—interfaith reconciliation—is
happily supported by its musical
achievements. Particularly fine are an
evocative “Kol Nidrei,” played by cellist
Lynn Harrell, and an impassioned
Beethoven Symphony No. 9 (third
movement). Disc includes remarks by
Pope John Paul II (in English) and a
conversation among Levine, Harrell,
and Dreyfuss that can be accessed only
by rewinding into the space on the CD
before the main program.

minimalist passion on John Bucchino’s
“Sweet Dreams” and a medley of “I See
Your Face Before Me,” “Change
Partners,” “He Was Too Good To Me,”
and “Losing My Mind.”

P> BiG DADDY KANE

Daddy’s Home

PRODUCERS: Various

MCA 11102

Title of mainstream rapper’s latest effort
alludes to a return to his street roots. But
although tracks by Easy Mo Bee (“That’s
How I Did 'Em”), DJ Premier (“Show &
Prove,” featuring Big Scoob, Sauce,
Shyheim, J.Z., and OI’ Dirty Bastard
from Wu-Tang Clan) offer rhythmic
beatdowns, Kane's rhymes aren’t as fluid
and precise as before. His pop-culture
metaphors, which used to roll off his
tongue, now seem bogged down in
formula. Still, there’s plenty here that’s
prime for radio, including gigolo-smooth
“Sex According To The Prince Of
Darkness” and socially conscious
“W.G.0.N.R.S.,” featuring Najee and
Bootsy Collins.

JAZIZ

Y REGGIE WORKMAN

Summit Conference

PRODUCER: Ralph Simon

Postcards 1003

One of the great progressive jazz
bassists, Workman has surrounded
himself with such avant-luminaries as
reedman Sam Rivers, trombonist Julian
Priester, pianist Andrew Hill, and
drummer Pheeroan akLaff. Sending
listeners back to the liberating free jazz
of the ’60s, Workman keeps fast-paced
avant-garde numbers “Encounter” and
“Meteor” at a roiling boil, while indulging
in the joyfully messy Latinism of Rivers’
“Solace” and the stately harmonics of
Priester’s “Breath.” Hill’s “Gone” is an
atypical closer, embellished with Rivers’
airy flute improvisations. Other releases
from new label include albums from Alan
Pasqua, Ralph Simon, and Paul Bley.

THE PAPAL CONCERT TO LYLE LOVETT
COMMEMORATE THE HOLOCAUST | Love Everybody

PRODUCERS: Lyle Lovett & Billy Williams

Curb/MCA 10808

Lovett’s newest effort is also his oldest,
since many of its 18 tracks were
reportedly written a decade ago, before
he released his first album. Musically,
“Everybody” is stripped down
compared to Lovett’s recent work. A
tight unit of bass, guitar, and drums—
occasionally embellished with strings—
supports keenly written, typically wry
songs like “Skinny Legs,” the
intoxicating title track, the uncommonly
beautiful “Just The Morning,” the
wonderfully malicious “Creeps Like
Me,” and the silly first single
“Penguins.” Humorous, profound, and
entertaining.

SPOTLIGHT

BARBRA STREISAND

The Concert

PRODUCERS: Barbra Streisand & Jay Landers
Columbia 66109

Double-CD set is a note-for-note
rendering of Streisand’s recent Madison
Square Garden homecoming, complete
with banter and simulated therapy
sessions. From “Yentl” and “Disney”
medleys to standbys like “The Way We
Were” and “You Don’t Bring Me
Flowers,” program mines the most
lustrous gems in a song catalog that
spans three decades and at least as
many genres. The thread that holds it
together is Streisand’s passion for her
own work, as well as her boundless vocal
charms. A bonanza for retail, and a
memento of one of the year’s biggest
concert events.

GALT MACDERMOT'S NEW PULSE JAZZ BAND
Purdie As A Picture/Fantasy For Two Guitars
PRODUCER: Galt MacDermot

Kilmarnock 9478

“Hair” composer returns with two large-
combo jazz suites, the first of which is a
tribute to drummer (and sometime singer)
Bernard “Pretty” Purdie. (Purdie also plays
on the album, as do notable sidemen Lew
Soloff, Ronnie Cuber, John Tropea, Charlie
Brown, and MacDermot himself on
keyboards.) Highlights include salsa-
flavored title theme—featuring Purdie—as
well as the graceful Latin dub of “Poco
Valor,” the antie, good-time groove of “New
Man In Town,” and the deliberate,
downtempo poignancy of “Each And Every
One.” A vehicle for fretmen Brown and
Tropea, “Fantasy” includes other
Caribbean themes, including the staccato
basslines of “Mr. Johnson’s Love Song.”

LATIN

P> GRUPO CONSPIRACION

A Rienda Suelta

PRODUCERS: Alfonso Vallejo Salinas, Jorge Lozano

Sony 81397

Likeable album, whose catchy, synth-driven
romantic cumbias, polkas, and pop ballads at

times recall label mates La Mafia, should
easily break this Mexican sextet in the U.S.
Evenly paced, 12-song set bulges with hit
singles such as “Amame,” “No Es Amor,”
“EITaY Yo,” “Necesidad,” “La Carta,” and
“Te Estoy Viendo.”

Yk CAETANO VELOSO

Fina Estampa

PRODUCERS: Jacques Morelenbaum, Caetano Veloso
PolyGram Latino 522745

Morelenbaum’s classy arrangements and
Veloso’s vocal panache make first Spanish-
language effort by redoubtable Brazilian
singer/songwriter the finest Latino record
by a Brazilian artist yet. Alas, stateside
Hispanic PDs probably will be baffled by
Veloso’s honey-light baritone grafted onto
arty, Brazilian pop takes of Latino classics
“Capullito De Aleli,” “Maria Bonita,” and
leadoff single “Rumba Azul.” Better radio
bet is Latino-leaning NAC outlets.

COUNTRY

D> TRACY LAWRENCE
I See It Now

PRODUCER: James Stroud
Atlantic 82656

On his third outing, Lawrence serves up

THE TEMPTATIONS

Emperors OF Soul

COMPILATION PRODLCER: Harry Weinger

Matown Master Series 31453 0338

Mpzters of pop, Ré&D, soul, rock, and
pevehedelia, the Temps cpitormized the
Mutowen vorsal groap and defied
overwhelming odids by survving
numerous inearnations and stylistic
currents. Anthaologry ehmnicles their
entire career, from the dizvingly fertile
60s—which produes] such milestones as
“Mly Givl,” “Ain't Too Prond To Heg.” and
{1 Krww) I'm Loging You ™ —to Tl and
S his ike “Papa Waa A Rolling Stone”
and "Ly Soul.” Gorpeous presentation
and sehalarly essuys by Nelson George
aned Harry Weinger cap & package that
pays deserving tribute to one af the most
apeluimed and imitaled groups of the
modern era.

VITAL REISSUES.

VARIOUS ARTISTS

Black Bow--Wax Trax! Records: The First 13 Years
FHOGUCERS: vanoos

Wire Tran®TVT 7212

Like all influentiat labels, 13-vemr-old
Wax Trax! s synonymous with a genre,
a city, and an attitiude. They are,
respectively, induatrial moaie, Chicago,
and the mumk D LY, approach. Among
label's alimni dre Mintstry, the KLF,
My Life With The Theill Kill Eult, Front
242 Nine Inch ¥ails" Trent Hesnor,
Ministry leader Al Jourgensen's sids
projects - Revolting Cocka, Pailhiead,
ete.—anil & host of other unnerground
ipone, meosl of them mow on majors,
Excenting Front 242, all are representad
on thes Hmited-edition, metaloneased,
thiree-CE hox that traces Wax Trax's
history, from ita anlikely beginnings to
its recent rehbirth at the hands of TVT.

the expected blend of rowdy honky-tonk
rockers and pickup-truck ballads,
making the most of a tried-and-true
formula. The title cut and debut single, a
country waltz in the “Alibis” mold, is this
album’s centerpiece, but Lawrence’s
wide-eyed delivery makes even the
hackneyed hometown imagery of “If The
World Had A Front Porch” sound almost
fresh. “Hillbilly With A Heartache,” a
spirited duet with '90s-hillbilly soulmate
John Anderson, is another highlight.

VARIOUS ARTISTS

Keith Whitley/A Tribute Album

PRODUCER: Randy Scruggs

BNA 6416

Latest in tribute-album flurry is this
solid, multi-artist salute to late singer/
songwriter Whitley. Alan Jackson’s
inspired “Don’t Close Your Eyes,” Alison
Krauss’ sparse take on “When You Say
Nothing At All,” and Joe Diffie’s
heartfelt “I'm No Stranger To The Rain”
are standouts. Album’s low points are
three inferior Whitley performances,
with tracks sonically revved-up to *90s
radio standards, and sappy sing-along “A
Voice Rings True” (which was thankfully
left for last).

CONTEMPORARY CHRISTIAN

> 4HM

The Ride

PRODUCERS: Don Koch, Michael Omartian, Peter Wolf
Benson Music Group 84418-4046

Project illustrates how wonderful a
record can be when all the pieces come
together—excellent production, great
songwriting, and terrific vocals. 4 Him’s
last release, “The Basics Of Life,”
catapulted group to the forefront of the
Christian music industry, and “The Ride”
looks sure to expand Christian base while
reaching out to the mainstream market.
Track “For Future Generations” is being
shipped to both Christian and
mainstream AC, and to top 40 via
Benson’s distribution deal with Liberty.

CLASSI|ICAL

P> JAN GARBAREK/THE HILLIARD ENSEMBLE
Officium

PRODUCER: Manfred Eicher

ECM New Series 1525

ECM visionary Manfred Eicher brokers
another dream date, as veteran
Norwegian jazz saxophonist Jan
Garbarek collaborates with the Hilliard
Ensemble, the group best known for
vocalizing Arvo Pért’s sacred works, on
interpretations of early music repertoire.
Garbarek’s plaintive cries wind through
the haunting Hilliard chorus, with the
overall effect simultaneously ancient and
avant-garde. The work moves far beyond
the recent spate of chant discs to
seamlessly merge ritual and invention.
Album possesses crossover potential
approaching that of Part’s “Te Deum,”
also on ECM.

P> THE NEW YORK ALBUM

Yo-Yo Ma, Baltimore Symphony, David Zinman
PRODUCER: Steven Epstein

Sony Classical 57961

Cellist Yo-Yo Ma upholds his risk-taker
reputation with this concerto collection.
Of special note is his splendid
performance of Bartdk’s viola concerto,
in which Ma, deciding that something
was lost in its cello version, chose to play
on an alto viola, an extra-large
instrument played in the cello position.
Also featured are the first recording of
Stephen Albert’s Concerto for Cello and
Orchestra, the composer’s rather
lugubrious final work, and Bloch’s
“Schelomo,” for which Ma and friends
pull out all the stops in a high-energy,
positively laudatory performance.

SPOTLIGHT: Releases deemed by the review e
of works by one or more artists. PICKS (p) :

Paul Verna, Billboard, 1515 Broadway,

MUSIC TO MY EARS (JJ) : New releases deemed Picks which were featured in the “Music To My Ears

ditors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding golleclions
New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (%) : New releases, regardiess of chart potential, highly recommended because of their musical merit.
" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to
New York, N.Y. 10036, and Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036. Send country albums to Peter Cronin, Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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DITED BY LARRY FLICK

P> JANET JACKSON You Want This (4.15)
PRODUCERS: Jimmy Jam, Terry Lewis, Janet Jackson
WRITERS: J. Jackson, J. Harns 11l, T. Lewis
PUBLISHERS: Black Ice/Stone Agate, BMI; Flyte Tyme
Tunes/Jobete, ASCAP

REMIXERS: Milk, Jimmy Jam, Terry Lewis

Virgin 14212 (c/o Cema) (cassette single)

Sixth single from “janet.” is a bouncy ditty
that plunges from a sample of “Love Child”
by the Supremes into a rollicking jack/funk
beat. The groove sparks an appealing vocal
that is by turns playful and seductive. Fresh
mixes travel down several interesting roads,
starting with a giddy hip-hop vibe that has
a fun rap interlude by MC Lyte, and ending
with a reggae interpretation that is
interesting but a bit too odd for repeated
consumption. In any case, single is primed
for multiformat saturation. For added fun,
check out the lusty non-album jam “70s
Love Groove.”

P> NIRVANA About A Girl (3:26)

PRODUCERS: Nirvana, Scott Litt

WRITER: K. Cobain

PUBLISHERS: EMI-Virgin Songs/The End Of Music, BMI
DGC 4688 (c/o Uni) {cassette single)

The long-anticipated audio release of the
band’s hallowed appearance on MTV's
“Unplugged” is ushered in with a tune that
first appeared on a little-heard indie album.
In an acoustie setting, the late Kurt
Cobain’s melody and lyrics take on a lilting
drama, forged with a vocal that is
wrenchingly intense and positively
compelling. Essential for programmers of
pop, alternative, and album-rock stations.

JOSHUA KADISON Picture Postcards From L.A.
(4:33)

PRODUCERS; Peter Van Hooke, Rod Argent

WRITER: J. Kadison

PUBLISHERS: Joshuasongs/Seymour Giass, BMI; EM1
Blackwood

SBK/EMI 19885 (c/o Cema) (cassette single)

Fans of easygoing pop will flock to this
innocent ballad about a small-town dreamer
with big-town ambitions. The photogenic
Kadisson should continue to attract a flurry
of female followers, as the singer combines
the vocal prowess of Elton John with the
lightweight song structure of Michael
Bolton. A pleasant, easy-to-digest
distraction.

"WEIRD AL" YANKOVIC Headline News (3.46)
PRODUCER: Ai Yankovic

WRITERS: B. Roberts, A. Yankovic

PUBLISHERS: PolyGram International/Door Number Twa,
ASCAP; Dummies Productions, SOCAN

Scotti Bros. 78011 (c/o BMG) (CD single)

Crash Test Dummies’ recent hit “Mmm
Mmm Mmm Mmm” is tweaked by the
reigning king of pop parody. Though this
lightweight roasting of headline-grabbers
like John Wayne Bobbitt isn't his best work,
it is good fun and well worth a few spins on
pop stations with room for gags and novelty.
Previews “Permanent Record,” a four-CD
Yankovie boxed retrospective.

MARCY LEE Love Hangover (4:11)

PRODUCERS: Deep Sauth

WRITERS: P. Sawyer, M. Mcleod

PUBLISHER: Jobete, ASCAP

REMIXERS: Carlos Santos, Big Bottom Mike, Alda Hernandez
DSR 12576 (12-inch single)

Diana Ross’ chestnut is updated for the
urban/house generation with a spare but
thick dance bassline and a skipping
midtempo beat. Lee has a warm and sturdy
alto range that serves the tune's sultry
requirements. Should play well on crossover
stations and in pop-minded nightelubs.
Contact: 305-666-4265.

Y TEMPTATIONS Error Of Qur Ways (4.07)
PRODUCER: Dennis Nelson

WRITERS- O. Williams, M. Franklin, D. Nelson
PUBLISHERS: Haney Of An “0"72 Temp U, ASCAP; Street
Zone, BMI

Motown 1226 (c/o PGD) {cassette single)

Fab boxed set, “Emperors Of Soul,” gets a
nice boost from a new recording that proves
that this legendary vocal group still has
plenty of musical spark and energy. Well-
written call for repairing the woes of the

world benefits from plush (and instantly
recognizable) harmonies and a lead vocal
that tingles with soul. Fine for young urban
listeners with respect for longevity and
history, as well as the folks who were there
when the party began.

HOWARD HEWETT This Love Is Forever (4:18)
PRODUCERS: Marty Seward, Howard Hewett

WRITERS: C. Cowan, N. Kaniel

PUBLISHERS: Power Players/Balanga, BMI; Lakiva/Warner/
Chappeil, ASCAP

Caliber 003 (CD single}

Hewett still has one of the better male
voices in R&B. He can take the most
formulaic love song and give it an honesty
and depth that renders it romantic poetry.
First single from his new album, “It's
Time,” is an example of his ability to rise
miles above material that does not pay
justice to his talent. His performance is
perfectly measured, and George Duke's
string arrangement is a delight. The
combination renders this single worthy of
R&B and AC radio play. Contact: 818-985-
0009.

NICOLE Runnin’ Away (4:35)

PRODUCER: Lou Pace

WRITER: S. Stewarl

PUBLISHER: not listed

REMIXERS: Eric "E-Smoove” Miller, Lou Pace

Avenue 7077 (CD single)

Seasoned voealist, who has performed on
hits by Robert Clivilles and David Cole, the
Fog, and others, makes a solid bid for long-
deserved solo success. Amid a storm of
shuffling funk/hip-hop rhythms, she flexes
her eords and vamps with haughty finesse.
R&B radio will have a blast with the original
Lou Pace production, though Eric “E-
Smoove” Miller’s vigorous house remix has
the juice to woo folks at pop and crossover
radio. Contact: 212-226-8455.

SIMPLEE Blue Jeans (4-10)

PRODUCERS: D'wayne Wiggins, Terry-T

WRITERS: E. Williams, D. Wiggins

PUBLISHERS: Tony! Toni! Tone!/PolyGram/TCF/Emabica,
ASCAP

Fox 10017 (c/o BMG) (cassette single}

Simple E prowls and growls on this feisty,
funked-up number. The vocals range from a
sweet whisper to a raspy roar, as a tight-cut
groove follows an attitude-filled tribute to
dressing down. A pumped-up beat pounds
over alternating rap and soul vocals. R&B
radio should wear it well.

LO-KEY? Tasty (4.14)

PRODUCER: Lance Alexander

WRITERS: L. Alexander, T. Toibert, J. Wright

PUBLISHER: New Perspective, ASCAP

Perspective 8347 (c/o PGD) (CD single)

Harmonious group grinds with mucho
machismo on this slow and sexy invitation
for romance and other related activities.
Guys sure can work up a sweat with voices
that ooze with charm and range, but track
is « wee bit too safe and familiar at times.
However, that will not affect single’s
connection with punters who simply want to
ride a stylistic vibe a la R. Kelly.

NEW &
NOTEWORTHY

THE BOYS CHOIR OF HARLEM Overjoyed (3:34)
PRODUCER: D'Angelo

WRITERS: M.D. Archer, L.Archer

PUBLISHERS: PotyGram International/12 AM/Achoo/
Melodies Nside, ASCAP

EastWest 5865 (c/o Atlantic} (CD single)
Well-studied, classically rich young
male voices take flight on a
eontemporary slice of pop/hip-hop. Cut
is poised to invade several fermats with
its instantly memorable hook, nicely
layered chorus, and hand-clapping
percussion. Street credibility is drawn
from the savvy way producer D’Angelo
stitches the bassline with wriggling
church-organ riffs. Will feed
programmers’ hunger for doo-hop
harmonies while spreading pesitive
lyrical vibes. Bodes well for the
upcoming album, “The Sound Of Hope.”

HORACE BROWN Taste Your Love (5:20)

PRODUCER: Dave Hall

WRITERS: D. Hall, H. Brown, T. Dawg

PUBLISHERS: Zomba/My Two Sons/Vanessa/WB/Stone Jam/
Ness, Nitty & Capone

Uptown/MCA 3103 (c/o Uni) (12-inch single)

Slick and slow, this R&B erooner may prove
to he too torrid for some listeners. Brown
seduces with a cooing. wooing vocal that
crawls over a light keyboard orchestration.
The hip-hop mix samples “Bonita
Applebum” by A Tribe Called Quest, adding
a distorted jam to an otherwise
straightforward ballad. Cunning, lingering
soul.

COUNTRY

P> GEORGE STRAIT The Big One (2:07)
PRODUCERS: Tony Brown, George Strait
WRITERS: G. House, D. O'Day

PUBLISHER: Housenotes. BMI

MCA 54938 (c/o Uni) (7-inch single}

This good old-fashioned Texas shuffle, the
first single from Strait’s forthcoming album,
finds him in fine form. Despite its love-as-
earthquake theme, no new ground is broken
here. It’s just George being George, which
is about as good as it gets.

D> JOHN BERRY You And Only You (4:00)
PRODUCER: Chuck Howard

WRITERS: C. Jones, J.D. Martin

PUBLISHERS: Great Cumberland/Diamond Struck/WB/Might
Be, BMI/ASCAP

Liberty 79058 (c/o Cema) (CD promo)

Berry continues in the same blue-eyed
soulful vein that lifted him off in the first
place. Nice blend of guitar and pedal steel
lines, combined with Berry’s belted-out
delivery, will make this one a sure winner.

JOY LYNN WHITE Bad Loser (3:39)

PRODUCERS: Blake Chancey, Paul Worley

WRITERS: B Lloyd, P. Tillis

PUBLISHERS: EM1-Blackwood/Okay Then/Sony Tree/Ben's
Future, BMI

Columbia 77699 (c/o Sony) (7-inch singie)

Country meets pop on this jangly first single
from “Wild Love,” White’s upcoming
sophomore collection. She possesses a
distinctive voice that’s equal parts country
and rock’n'roll, and this song nicely balances
the two.

* LISA GREGG A Stack Of Lies (o timing Iisted)
PRODUCER: Larry Beaird

WRITER; P. Adams

PUBLISHERS Ellymax, BM!; Wood Mankey, ASCAP
Falletta 01 (cassette single}

Gregg's erystalline voice sounds quite comfy
on a ballad that mines familiar love-gone-
wrong lyrical ground with no apologies or
pretense. Producer Beaird keeps the
arrangement crisp, and wisely focuses on
Gregg's performance and tunesmith Patrick
Adams’ memorable melody. An indie release
that could soar with wider distribution.
Contact: 718-376-0882.

DANCE

P> BLONDIE Rapture (7:00)

PRODUCER: Mike Chapman

WRITERS: C Stein, D. Harry

PUBLISHERS: Chrysalis/Manster Isiand, ASCAP

REMIXERS: K-Klass, Guru

Chrysalis’/EMI 58277 (c/o Cema) (12-inch single)

“The Platinum Years” greatest hits
collection is bolstered by the resurrection of
this vintage disco/rap bauble. Reconstructed
by Euro-darlings K-Klass and Gang Starr
kingpin Guru, track dons cutie-pie house
and rugged hip-hop personalities,
respectively. In either case, Debhie Harry
is a timeless presence, and the song has
aged incredibly well. A sure-fire club smash
that is quite ripe for radio picking.

HEAD RUSH Underground (10:09)

PRODUCERS: Scott Marzullo, Joe Ventura

WRITERS- S. Marzulio, J. Ventura

PUBLISHER: Emotive, ASCAP

Emotive 760 (12-inch single)

An intense house trip for the seasoned
twirler. Producers Seott Marzullo and Joe
Ventura slam hard percussion against a
muscular bassline and blippy keyboard
loops. Dubby and cathartic, single gets its
sass from Kelly Bienvenue's chatty vocal.
Have a wicked time during the “King-Size”
mix. Contact: 212-645-7330.

CANDY J. Shoulda Known Better (5.50)

PRODUCER: Candise Jourdan

WRITER: C. Jourdan

PUBLISHERS: Miss Candy J/IRS Sangs, ASCAP
REMIXERS. Big Ed, Ron Carroll, Joe Mamno, Mike Dunn,
Jordan, Karl Krash, Terrence Parker, Candy J.

Tribal America 58250 {12-inch single)

Enduring Chicago club figure makes a
noteworthy return to the dancefloor with
a smart and serious houser taking on the
subject on spousal abuse. Heavy fare, to be
sure, But it works incredibly well. Candy
frames her untrained voice nicely,
surrounding it with pushy grooves and
swirling synths. A full plate of remixes is
highlighted by Mike Dunn and Joe
Marno's smooth productions.

WANDA DEE Give Me All Your Lovin' (4:26)
PRODUCER. not Iisted

WRITERS: W. Brandt, G. DiCaccama

PUBLISHER: Must Be Nice, BMI

IMG/ZYX 66005 (12-inch single}

Dee is clearly calling upon the spirits of
the '70s disco era for inspiration on this
twirly throwback to the days of platform
shoes and polyester. The tune is solid, and
is shaded with tinkling piano lines and
pulsating faux-strings. Dee works up a
respectable sweat, vamping like her life
depends on it. Strong enough to generate
interest from crossover radio
programmers and hi-NRG club jocks.
Contact: 516-253-0820.

P> JOE COCKER The Simple Things (no timing
Iisted)

PRODUCER: Chris Lord-Alge, Roger Davies

WRITERS: J. Shenks, R. Neigher, P. Roy

PUBLISHERS: EMI-Virgin/EMI-April, ASCAP; Warner-
Tamerlane/Xanjamina, BMI

550 Music/Epic 77660 (c/o Sony) (cassette single)
Cocker christens his first 550 Music
collection, “Have A Little Faith,” with a
sugary, midtempo pop/rocker. Optimistic
lvries take on a worldly quality when
delivered by Cocker’s well-worn pipes,
creating a sharp and pleasing contrast to
the track’s slick instrumentation. An easy
bet for widespread AC airplay.

Y NANCY WILSON | Can't Make You Love Me
(3:59)

PRODUCER- Andre Fischer

WRITERS: M. Reid. A. Shamblin

PUBLISHERS: Almo/Brio Blues/Hayes Street, ASCAP
REMIXER. Randy Jackson

Columbia 6483 {c/o Sony) (CD promo}

Wilson thrills on this soul-spiced rendition
of a Bonnie Raitt hit. She captures the
melancholy tone of the lyrie, packing an
emotional punch without breaking a
sweat—how's that for interpretative skills!
Wilson’s legion of fans are already basking
in the glow of her recent “Love, Nancy”
opus. Now it is time for the uninformed at
AC and R&B radio to see the light. Here
is a suggestion: Pass on the trendy, R.
Kelly-influenced Randy Jackson remix
and stick with Andre Fischer's original
version. It’s all you need.

BOZ SCAGGS Fly Like A Bird (2:47)

PRODUCERS: Boz Scaggs, Ricky Fataar

WRITER: B. Scaggs

PUBLISHER: Windover Lake Songs, ASCAP

Virgin 14234 (c/o Cema) (cassette single)

What a pleasure it is to have Scaggs back
on active duty. This tune from his
underrated “Some Change” album skips
with breezy accordion lines and country-
flavored guitars. The toe-tapping melody
is well served hy Scaggs’ unusually playful
voeal, giving hope for airplay on adult-
skewed pop and rock radio stations. Added
sales incentive comes from the inclusion of
a way-cool live acoustic version of
“Lowdown.”

ROCK TRACKS

K BLACK 47 Losin’ It (3:51)

PRODUCERS: Jerry Harnson, Larry Kirwan

WRITER: L. Kirwan

PUBLISHERS: Starry Plough/EMI-Blackwood, BMI
SBK/EMI 19898 (c/o Cema) (CD promo)
Celtic/funk-rockin’ outfit previews its
“Home Of The Brave” long-player with a
jumpy ditty that contrasts hand-wringing

prose with a spirited melody and lively
music. A tad more poppy than previous
efforts, single has an engaging disposition
that plays to radio without selling out the
band’s lauded quirkiness and integrity. It's
easy to imagine this gem crossing from
rock formats onto top 40 playlists.

BILLY PILGRIM Insomniac (3-47)

PRODUCER not listed

WRITER: not histed

PUBLISHER: nat listed

Atlantic 5570 (CD promo)

It’s clear that the guys in Pilgrim have a
soft spot for rootsy rock. Their latest is
another straightforward stab at simple,
strong-willed pop. Ragged rock vocals
join gallant guitars and a blues-based
organ for this sleepless single. Worth
waiting up for.

LOTION Tear (4:15)

PRODUCER: Kurt Ralske

WRITER: Lotion

PUBLISHER: Fur Beret, BMI

Spin Art/Chaos 6421 (c/o Sony) (CD promo)

Though neither moist nor creamy, this
edgy ex-indie act emerges from the large
pack of sound-alike modern rockers to
combat dry college playlists. Problem
spots vanish with immediate application
of this jangly. grunge-hybrid pop
confection. Grease 'er up and apply often
for maximum listener impact.

P> PARIS Guerrilla Funk (no timing listed)
PRODUCER: Parns

WRITER: not listed

PUBLISHER: Scarface, ASCAP

Scarface/Priority 53169 (cassstte single)

There is no escaping the overpowering
sonic boom that drops deep and wide on
this multiple format rap attack. Bay Area
rapper Paris unleashes some of the
funkiest hip-hop beats of the year, which
are best described as necessary noise.
Joined by Da 0ld Skool on vocals, Paris
delivers a force-filled, funk-flavored retro
rap not heard since Parliament.
Underground or otherwise, this gnawing
guerrilla groove will shower you with
shells of pure, raw funk and soul. Run for
cover before the radio invasion begins.

P> FU-SCHNICKENS Breakdown (4:10)
PRODUCER: Rod Kirkpatrick

WRITERS: R. Roachtord, L. Maturine, R. Kirkpatrick, R
Troutman, L. Troutman

PUBLISHERS: Zomba Enterprises/CPMK/Saja/Troutman,

BMI
Jive 42243 (¢/o BMG) (12-inch single)

This quick-tongued tune will keep you
gasping for air. Twisted elements of the
Dunkafelie mix include a raving-mad,
raggamuffin rap, a deep funk thump, and
steep samples from Parliament and
Grand Puba. Fast, furious, and freaky.

MYSTERME & DJ 20/20 Playtime's Over (4.11)
PRODUCER: Mysterme

WRITER: U. Quintana

PUBLISHERS: Gee Street/Sangs Of PolyGram, BMI

Gee Street 600 (CD single)

This odd, anxious track is, at times,
maddening and mind-numbing.
Deceptively simple lyrics mask complex
rhythms and rampant repetition found
on both mixes. An infusion of chronic loop
samples achieves a furious pace in the
“Clean” mix, while the stripped-down
“Joe Quixx” radio version is less
distracting. Well-focused funk.

GOLDY Whipped Cream, Nuts & Cherries (5:25)
PRODUCER: Ant Banks

WRITER: M. Miller

PUBLISHER: Zomba, ASCAP

Dangerous/Jive 42240 (c/o BMG) (12-inch single)
Here’s probably the least subtle sex rap
of the vear. Tossing aside any attempt at
double-entendre, newcomer Goldy makes
no hones about conveying the graphic
virtues of raw, underaged sex. Produced
hy Ant Banks, the XXX-rap is
accompanied by a minimal, slow funk
excursion. The flip side includes a solid
duet with gangsta rapper Too Short, and
the downright offensive “Prostitute.”

PICKS (B) : New releases with the greatest chart potential. CRITIC'S CHOICE (%)
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203.

. New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
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LIVE Interactive Gets Wings With ‘Angels’

B BY MARILYN A. GILLEN

NEW YORK—LIVE Entertainment
has left the multimedia starting gate at
a full sprint, announcing a new interac-
tive division and its debut product in
the same breath.

LIVE Interactive springs to life Oct.
19 with the release of “Angels: The
Mysterious Messengers,” an interac-
tive CD-ROM that includes footage
from the highly rated NBC-TV special
of the same name that aired in May.
Robert Kirk, supervising producer, co-
writer, and director of the TV special,
also produced the LIVE Interactive
CD-ROM, which was developed by
multimedia production house Digital
Ranch.

Jeffrey Fink, senior VP of sales and
distribution for LIVE Home Video, will
head up the new division. Existing
marketing and sales staff will add in-
teractive products to their current ros-
ter of activities, Fink says. WEA is
handling distribution.

“Based on the popularity of the ‘An-
gels’ special on NBC, it demonstrated
to us that there was an obvious market-
place for this,” Fink says of LIVE’s
launch choice. “And we thought that to
launch into a new market like interac-
tive CD-ROMs, we would want some-
thing that had a ready-made market.
And specifically, with the holidays com-
ing up, we knew this would have imme-
diate appeal at a time when angels
seem to have captured the public imag-
ination in a major way through books,
TV shows, merchandise, and other me-
dia.”

The CD-ROM, which will be availa-
ble for Macintosh and MPC systems at
a suggested list price of $59.98, offers
numerous levels of exploration into the

“angel” world. Included are interviews
with experts, re-creations of “angel en-
counters,” full-color images of a wide
range of angel art from Raphael to
Chagall, angel-themed videoclips from
such sources as “It’s A Wonderful
Life” and “Heaven Can Wait,” and var-
ious “angel games.”

The video—more than an hour’s
worth—is Quicktime 2.0, Apple’s
newest version of its multimedia soft-
ware. Quicktime 2.0, introduced this
year, provides larger video at faster
frame rates, coming close to a “TV-
quality” image.

The soundtrack boasts a host of
“ethereal music,” Fink says, ranging
from modern to classical to new age,
and encompassing an assortment of
Christmas music.

Christmas shoppers can fill their
lists as well, via a feature called the An-
gel Merchandise Catalog. By clicking
onto the disc’s store icon, users can
browse through a catalog of angel-
themed merchandise from a company
called The Angel Store. A toll-free tele-
phone number will be included for use
by browsers wishing to become buyers.

LIVE will support the title’s launch
with a marketing campaign that in-
cludes a direct mailing to retailers and
consumers, extensive print advertising,
and holiday-themed tie-ins, Fink says.

“The marketplace is so new, and it’s
evolving so rapidly, that I don’t think
anybody really knows what will work
best yet,” Fink says. “But I think we
will get a better understanding of the
marketplace by being out there and ac-

tually getting involved in it. Then we
can take it from there for future titles.”

Those future titles won’t fall into any
specific niche, Fink says, but will be
targeted broadly to the mainstream.
Two or three projects are in develop-
ment now, Fink says, including a CD-
ROM based on an existing home video
title to which LIVE owns the rights.

Other synergies among LIVE En-
tertainment’s various video and film
holdings are possible down the road,
Fink says, including development of
original film and CD-ROM properties.

For now, LIVE is looking to acquire
“the right projects,” Fink says. “Obvi-
ously, we are looking to get more in-
volved in this market, but we don’t
want to rush just to be involved. We
want to do this right.”

SelectWare Has The Digital Blues, More

MusicROM Audio Titles Planned For Several Genres

B BY BRETT ATWOOD

LOS ANGELES—SelectWare Tech-
nologies is spreading the digital blues.

The 7-year-old multimedia com-
pany, which has been a pioneer pro-
vider of point-of-sale demonstration
software, is now targeting mainstream
music consumers through an ambi-
tious series of MusicROM-enhanced
audio discs. Each disc contains several
CD audio (Red Book) tracks, along
with one CD-ROM track.

The first title in the series, “Music-
ROM: Blues,” was released in mid-Au-
gust. Retailing at $29.95, it includes 13
classic blues tracks by such legends as
Buddy Guy, Albert Collins, and John
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Lee Hooker.

The first track on the dise contains
CD-ROM data. A 5,000-title blues
guide and 700 biographies are accessi-
ble on any MPC
system. The infor-
mation is taken
from a text ver-
sion of the popu-
lar music refer-
ence book, the
‘“All-Musiec
Guide,” and the
comprehensive
liner notes are
penned by Marie
Dixon, president of the Blues Heaven
Foundation.

Although the price is about double
that of the typical audio CD, Joseph
Dandy, SelectWare VP of marketing
and sales, says the price gap will
shrink in the future.

“I believe that all albums in the fu-
ture will contain these extras,” says
Dandy. “Interviews and photos will
just be a part of the value of a CD. The
consumer will expect it.”

In addition, the disc contains a “vir-
tual living room,” where the user can

WOLF
Sanctuary Woods
CD-ROM and floppy disc for DOS
Suggested retail $49.95

As predator or prey, the complex
world of wolves is explored in intri-
cate detail on this innovative “edu-
tainment” title. It’s difficult to define
“Wolf,” since it alternates between
role-playing game, documentary, and
arcade action elements. Live-action
footage details the call of the wild, as
the history and physical characteris-
tics of wolves are explained in a brief
introductory video. The player may
then assume one of five wolf identities

listen to music, view rare photos, and
hear an audio-only interview with
blues saxophonist and songwriter A.C.
Reed. There is no use of video on the
dise.

Several genres will be explored in
the 12-title series, including modern
rock and ska. Jazz and R&B Music-
ROM titles ship to retail in mid-
October, and Latin and reggae discs
are expected by year’s end.

“This is much different than the
Prince or Heart CD-ROMs,” Dandy
says. “We call it an enhanced audio
product because it can be played as an
audio product, but is enhanced with
extra data for your computer.”

To distinguish the product and
highlight its dual purpose as a CD-
ROM and audio dise, SelectWare crea-
ted a logo for the hybrid genre.

“Until the [Recording Industry
Assn. of America] adapts its own logo,
the software producers need to join
forces and do it themselves,” says
Dandy. “Otherwise, the consumer will
be faced with the task of trying to
make sense of the differences between
multimedia and enhanced audio.”

(Continued on next page)

RELEASES

in 40 different missions, including
fighting, hunting, and mating. Using
sight, sound, and smell, the wolf is
able to navigate several territories.
Food is often scarce, and the wolf of-
ten must bury its kill for leaner days.
Weather patterns may interfere with
your stalking, and the wolf must avoid
humans and man-made hazards to
survive the season. “Wolf” is a perfect
example of successfully merging edu-
cation and entertainment in multime-
dia. It enlightens, but is also fun to
play. Survival isn’t always easy, but
the lessons of animal life that “Wolf”
teaches are priceless.

BRETT ATWOOD

RETAIL

.TECH MED A

Interactive Media
Comes To Confab

MULTIMEDIA MEETS MUSIC VIDEQ: In-
teractive firms and multimedia devel-
opers seeking to forge a link with the
music and video industry should inves-
tigate Billboard’s 16th Annual Music
Video Conference & Awards, set for
Nov. 24 in Santa Monica, Calif.

The conference blazes its way into
interactive media this year, exploring
the impact new technologies will have
on the marketing and promotion of art-
ists and music. CD-ROM, CD-i, online
services, and other interactive applica-
tions will be showcased in panels and
discussion groups Nov. 34.

In addition, Billboard’s first Multi-
media Expo allows companies to show-
case their products to the musie video
production and label community.

On Nov. 3, multimedia consultant
Ted Cohen moderates a panel titled
“Creating Software For Multimedia.”
Scheduled speakers include Alex Mel-
nyk, VP, interactive media, MCA Rec-
ords; Norman Beil, head of new me-
dia, Geffen Records; Charles
Bermant, journalist/columnist/multi-
media analyst; Tom McGrew, presi-
dent, Multimedia Trading Co.; and
Marc Canter, chairman/CEO, Canter
Technology.

Also on Nov. 3, Linda Ingrisano,
VP of visual marketing at Capitol Rec-
ords, will moderate a panel on “Visual
Marketing.” Scheduled speakers in-
clude John Atcheson, president/CEO,
MNI Interactive; Eddie Bellinaso,
sound director/composer, Substance
Interactive Media; Douglas Cerrone,
managing director, UFO Interactive;
and Jonathan Bulkley, GM, media
and entertainment, America Online.

On Nov. 4, Jay Samit, president of
Jasmine Multimedia, will co-moderate
a discussion group comprising multi-
media developers seeking to cull new
creative talent from the music video
production pool. Beth Broday, execu-
tive producer, Thirteen/WNET New
Media Group, co-moderates the discus-
sion, which also is designed for video
directors and producers who are look-
ing to enhance their own skill sets.

For registration information regard-
ing the conference, call Melissa Su-
batch at 212-536-5018. For information
regarding the Multimedia Expo, call
Elissa Tomasetti at 212-536-5020.

PHILIPS INTERACTIVE Media is gearing
up for a happy holiday with a new
CD-i hardware/software advertising
campaign that includes three different
30-second TV spots featuring comedian
Phil Hartman. The ads kicked off in the
L.A. market late last month.

The company is also bullish on some
established and original titles due from
its Games publishing label. “Even
though CD-i did not focus on games,
seven of the eight top-sellers were
games,” says David McElhatten, presi-
dent of the Games label, who notes that
Philips Media has doubled the number
of games in its catalog in only one year.
Philips Media president/GM John Ha-
wkins predicts enthusiastic response to
“Burn:Cycle,” a live-action cyberpunk
thriller due this year on CD-i. The
game will be released with a separate
soundtrack CD featuring the original
score. McElhatten says the title has
piqued the interest of book publishers.
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Labels Take Cyber Route For Promo Campaigns & More

B BY MARILYN A. GILLEN

NEW YORK—The information
highway continues to exhibit novel
twists, as trailblazing record labels
and their artists navigate it, doing
everything from posting retail cou-
pons to conducting online band audi-
tions along the way.

In the first big-name case of the
latter, Mercury Records act Cinder-
ella is seouting a new drummer via
an online search on the CompuSeirve
network. Their new album, “Still
Climbing,” is due out Nov. 8.

In the just-launched contest, as-
piring stickmen can upload “WAV”
files, or sound files, showcasing their
talent into the Recording Industry
Forum on CompuServe. The forum
will post the necessary technical fi-
les and complete information to help
members create and listen to the au-
dition files, according to Mercury.

Cinderella’s members will judge
the submissions, and pick a grand-
prize winner, as well us a number of
runners-up. The grand-prize winner
will be given the opportunity to au-
dition in person for the hand; run-
ner-up prizes include round-trip
tickets to a Cinderella concert.

There is no guarantee, of course,
that the new band member will
come from the online auditioners.
But, hey, you never know.

Other, more down-to-earth appli-
cation of this new wave of music-re-

lated online options are “electronic
coupons,” like the one posted on the
latest leg in the marketing cam-
paign for the Vaa Morrison tribute
album “No Prima Donna,” released
in August on Polydor/Atlas and dis-
tributed by A& M. The discount enti-
tles consumers to
$2 off the pur-
chase of the al-
bum at any
Tower Records
outlet in the U.S.

The coupon,
due online Oct. 1,
will be uploaded
MORRISON into the Under-

ground Net site
on the Internet.
ers can download and print out the
coupon, which features the album
artwork, and can present it at Tower
checkout counters through Nov. 30.

“Our first thought, and Tower’s,
was, ‘How do we control multiple
copying? " says Trip DuBois, artist
development manager for Polydor/
Atlas Records. “And then I realized,
duh, let them! The more copies they
make and use, the better.”

The coupon i3 only part of the
Internet campaign for the Van Mor-
rison set, which also includes post-
ing album artwork, a hiography, 20-
second audioclips of every album
cut, and a 30-second chunk of a mu-
sie video.

Browsers also can register via e-

nterested consum-

mail for a chance to win a limited-
edition Van Morrison coffee mug,
part of a campaign that is tied to
various coffeehouse journals.

“The whole package is designed
to give [consumers| a real flavor of
the album,” says Dullois. “But of
course, once we've done that, we
want to be able to say, ‘If you like
what you’ve heard, what you've
seen, what vou've read, here's a lit-
tle incentive to go out and buy the

whole album.

Tower Records advertising coor-
dinator Jeff Morris, who worked
with Atlas on the promotion, says
there is really no dewnside to the ex-
perimental venture.

“We are either going to see re
sponse from it, or we are not.” he
says. “My guess is that we will,
though I couldn’t guess the num-
bers. This is a huge audience we can
reach [via Internet], and it’s a very

sharply targeted one from a demo-
graphic point of view. It's a great
place to advertise for certain kinds
of artists who will appeal to the cut-
ting-edge consnmer, the techy, the
college kid.”

Morris says Tower probably will
engage in similar online tie-ins with
other partners, as well as explore
various other online ventures.

“It’s a new frontier. and we intend
to be there, selling,” he says.

SELECTWARE HAS THE DIGITAL BLUES

(Continued from. preceding page)

Dandy formed the logo and the En-
hanced Audio Products council to es-
tablish both a merged CD-ROM/CD
audio standard and to bring together
others in the industry who e dealing
with its lofty licensing and hardware
issues.

“The industry is faced with an inte-
rim form of technology right now,
says Dandy. “Until there is a new
standard, T am pushing to develop a
uniform warning to deter consumers
from accidentally playing the first
CD-ROM information track. There is
potential legal trouble ahead, if we
don’t do this now. Confused consum-
ers might play the CD-ROM data on
their stereo and damage their hear-
ing.”

The MusicROM disc contains two
audio warnings on the CD-ROM track

for users who may aecidentally play
the data track on an audio-only dise
player. Warnings also appear directly
on the dise, as well as the product
packaging and a card insert that is in-
side the box.

The MusicROM is distributed by
Compton’s New Meilia, and can be
found in traditional computer soft-
ware retailers, such as Software,
Ete.—but, also, in many music re-
tailers, such as the Virgin MegaStore
and Tower Records and Video chains.

At the Virgin MegaStore in Los
Angeles, the product is displayed in
both the multimedia and music sec-
tions.

“Any CD-ROM title that includes
musice is stocked i a special endeap
that we have in the music section,”
says Jon Viscott, multimedia buyer

GD ROM FOR THE MAGINTOSH

[ETBRIAN ENO'S ORIGINAL SCORE

TRANSPORT YOU TD A GYBER SMORGASBORD
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for the Los Angeles Virgin Mega-
store. “We're very serious about
linking the music and multimedia
consumers.

Viscott says that all music-gection
stocked multimedia titles are stick-
ered by Virgin to avoid consumer
confusion.

SelectWare also plans to intro-
duce MCD, a music video CD-ROM
single that combines the ill-fated
CD-Video concept with a CD-5.

“CD-V was ahead of its time,”
says Dandy. “The MCD is designed
specifically for the major labels as a
new format to promote artists. It is
essentially a music video on CI-
ROM, with extra audio-only tracks
and interviews, photos, bios—what-
ever the label wants to put on
there.”
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PICTURE
THS.

By Seth Goldstein

NEW IDENTITY: Dallas-based
Cevaxs, which began life as a video
racker of convenience stores, has
hecome Supercenter Entertain-
ment Corp. The new name is closer
to its strategy of bringing rentals to
Wal-Mart Supercenters and Kmart
Super Ks. Anyway, says owner
Jack Silverman, “Nobody knew
what Cevaxs meant.”

Supercenter now claims 55 ac-
counts, most of them Wal-Mart out-
lets. according to Silverman, who
says he would like to tuke the com-
pany public, using the proeeeds to
fund future growth. He won’t spee-
ify how much he is looking to raise.

In the meantime, Supercenter
has moved to larger quarters in
Dallas, with Patrick Kane in
charge. Kane previously worked for
Silverman when the first Wal-Mart
stores were being rolled out.
There's still an opening for a sales
manager to replace Bill Passmore.

GFJRI!Y—I%UIL’I‘: Bloekbuster has
snuck one past the trade. Just
weeks after being named senior VP
of video for the chain’s Domestie
Consumer Division, Gerry Geddis
has been raised to president of
home video.

The new title, without any men-
tion of a promotion, was dropped
unceremoniously into a Sept. 22
press release about Blockbuster's
Barbra Streisand exclusive. In it,
Geddis is given equal hilling along-
side Gerry Weber, president of
Blockbuster Musie.

Weber’s title is responsible for
the Geddis ascendancy. Geddis,
who reports to Domestic Consumer
president George Johnson, had to
have parity, a source says.

SLUGGI'ZI{: Turner Home Enter-
tainment is giving Ken Burns’
“Baseball” a ride. Distributors con-
tacted report strong retail response
to the nine-inning program, just off
its PBS run. “I think {Twrner is] be-
ing pleasantly surprised.” says one
wholesaler. Barnes & Noble, which
had ceased selling tapes in recent
vears, took a full page ad in the
Sept. 27 New York Times for the
“Baseball” book and video set.

The title is doing “exactly what
was expected of it.” savs Turner's
Stuart Snyder. A cautious Dave
Stevens of Handleman adds,
“We're happy with sales, but it's too
soon 1o say i’ it's 2 home run.”

Home Vid Still Dominant, Studies Say
But New Media Should Make Inroads By 1998

H BY SETH GOLDSTEIN

Home video can rest easy, according
to market researchers unsuceessiully
trving to find the pulse of new-media
demand among consumers. But multi-
media’s heartheat should become no-
ticeable in the next four veurs, one
study says, and at that time preve-
corded cassette suppliers may have to
cease being couch potatoes and start
fighting to hold market share.

For now, though, the promise of

interactivity offered by video-on-de-
mand and personal computers still
hasn't caught the public’s fancy to the
point of upsetting VCR usage. When
CD-ROMz do start drawing down lei-
sure time, personal computer enthusi-
asts will prefer giving up cable services
rather than prerecorded cassettes,
says Robert Rubin, VP of Inteco Corp..
a Norwalk, Conn.-based research fim
that recently surveyed 5,000 U.S.
households as part of @ multinational
study.

The time spent viewing “premium
channels™ averaged 7.5 hours a week in
home with PPCs, compared to 10.3 hours
in homes without them. Asked why
they canceled pay TV services, 78% of
PC owners responded that they
weren't walching them often enough;
599% said they had better things to
spend their money on.

Cassette rentals and purchases were
unaffected. Rubin adds. “By and large.
consumers still vent videos at a pretty
steady rate, at least in this countrv.”
That's just as true among PC-equipped
households, which generally find time
for cassette programming, Inteco has
discovered.

Nearly evervone is taping off the air,

another indication that the VCR is as
much a part of the family as the televi-
sion set. Sixty-five percent of the
households that can time-shift repoit
taping at least one TV show a week, a
pattern that is midway between the
48% figure in Italy and 89% in Great
Britain. “The study puts to rest the no-
tion of all VCRs across the country
blinking 12:00 @wm.,” Inteco notes, al-
though that light indicates only that
the clock hasn’t been set.

Inteco’s results correspond to those
of the Verity Group in Fullerton, Calif,,
which just concluded its second multi-
media/interactive tracking study (Bill-
board, Feb. 19). Verity president Bill
Matthies says little has changed since
the first survey. “There’s not a con-
certed message being put forward” by
multimedia manufacturers to elear up
confusion at retail, he says. “At this
point, consumers are not going to
throw away their VCRs,” he notes.

In addition, survey respondents are
voicing what Matthies describes as “a
lot of cvnicism” about the much bally-
hooed 500 video-on-demand channels
offering programs that can be ordered
to start at any time. “The response to
that question is often a smirk,” he says.
““If it's more of what you've given me,’
they reply, ‘who needs it?"”

Meanwhile, Verity estimates that
fewer than one in five respondents is
even somewhat familiar with interacti-
vitv—“not good news for the great
number of compinies that have spent
millions and millions of advertising dol-
lars” on awareness campaigns, Matt-
hies says. “The industry is taking two
steps forward and one and a half steps
backward.”

Retailers are wrong to make hard-

McCarthyite Tactics. Jenny McCarthy, Playboy Home Video's 1994 Playmate of

the Year, paid a visit to the Tower Records outlet on Sunset Boulevard in Los
Angeles to promote her ‘Centerfold” cassette. Based on the size of the crowd
seeking autographs, she did not lack for admirers. Those favored with quality time
include, from left, Barry Leshtz, VP/GM of Playboy Home Video; Michael Dampier,
Tower Records video sales manager; and Jay Smith, store GM.

[
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ware cost the villain, Matthies says.
Verity data indicate that consumers are
more concerned that one system play
movies, games, and CDs. “They want
and expect convergence.”

What should concern home video is
the date convergence does arrive, fol-
lowed quickly by hardware sales taking
flight. Inteco expects the information
superhighway to begin to undercut
rentals by 1998.

It estimates rental revenues at $9.9
hillion in 1994, dropping off to $8.2 bil-
lion in four vears, a 17% decline. Cas-
sette purchases will continue to grow,
but at a slower pace, trom $6.4 billion
to $6.7 billion over the same stretch.

Total home video sales will slump to
$14.9 billion from $16.3 billion, a
change made move dramatic by the
rise of three cable-related services:
pay-per-view, near video-on-demand
(NVOD), and video-on-demand (VOD).
Their penetration will lower cassette
rental and sales dominance from 96%
of the current home entertainment dol-
lar to 63% in four vears; basic cable is
excluded from Inteco's calculations.

PPV, which the company estimates

(Continued on puge 56)

Image Branches

Out To Launch
Film CD-ROMs

W BY BRETT ATWOOD

LOS ANGELES—One of the two
largest distributors ot laserdises,
Image Entertainment, is banking
on a new platform for 1995. Four
CD-ROM video titles are due in
January, including the 1984 action
film “The Terminator,” whieh is the
first “A” feature to hit the format.
Image has announced plans to in-
troduce 24 new “Computer Thea-
ter” releases. The company hopes
to ink exclusive licensing and distri-
bution deals with some of the same
suppliers of its extensive laserdise
line, including Disney’s Buena Vista
Home Video, I'oxVideo, and Play-
boy Home Video. Already aboard is
Orion Home Video, supplying titles
such as “Silence Of The Lambs.”
“RoboCop.” and “Dances With
Wolves.”
“This is a fabulous opportunity
for us to tap into multimedia con-
(Contined on puge 86)
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order forn to receive doll.
Call (800) 221-6010 for
contest entry form.
No purchase necessary.

h distributed by:

A

e fe

; .Whe Special Interest Studio
<7 5900 Wilshire Boulevard,

Los Angeles, CA 90036

(800) 521-2666
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Home Video

RATINGS ROLL OUT: As prom-
ised, the video game industry has
quickly put together a ratings system
that will begin showing up on product
in December. It fulfills the mandate
put forth by a Senate subcommittee,
which threatened to enforce govern-
ment regulation as the alternative
(Billboard, July 29).

The five categories developed by
the Interactive Digital Software
Assn. are Early Childhood, age 3 and
up; Kids To Adults, 6 and up; Teen,
13 and up; Mature, 17 and up; and
Adults Only, 18 and over.

“We're just

Senate Pressures Biz To
Adopt Vid Game Ratings

other suppliers about its status.

However, Rosenstein maintains it
wasn’t necessary for Prism to be
there. “The secondary video market
has fallen off dramatically,” he says.
“And we felt coverage at Major’s
show was not essential.”

BA’I'I‘ER UP: The baseball season
may be over on the field, but at Tur-
ner Home Entertainment it remains
in full swing.

Turner will support the PBS and
video debut last month of “Baseball:
A Film By Ken Burns” with a $10 re-

bate for con-

doing what we
were asked to
do,” says IDSA

SHELK

sumers buying
the nine-tape
series and any

stores for
Christmas will carry the ratings.”
Each game is reviewed by a three-
member panel of consumers, much
like the one used by Motion Picture
of America Assn. for movies. Selec-
tion of the panelists will be super-
vised by IDSA executive director

Arthur Pober. Prior to joining
IDSA, Pober was a member of the
Children’s Advertising Review Unit.

Markels says all game manufactur-
ers have endorsed the rating codes,
including Sega of America, which will
begin phasing out its own ratings sys-
tem.

To get the word out to retailers
and consumers, the Video Software
Dealers Assn. has committed to in-
corporate the ratings into its “Pledge
to Parents” program. Parents can
use “Pledge” to designate whether or
not children can rent R-rated videos
without their approval.

VSDA marketing director Bob
Finlayson says the association will
meet with IDSA within the next
month to develop an awareness cam-
paign, patterned after the MPAA’s
instructional ratings poster, that
goes to video retailers. IDSA ratings
will also be explained in the next is-
sue of VSDA’s newsletter.

“There’s no way this system will be
in place even a year from now,” says
Finlayson. “But before the end of the
year, we'll be in a good position.”

CASH INFUSION: Independent
supplier Prism Entertainment Film
has received a $2 million cash infu-
sion from veteran producer Elliot
Kastner. Kastner, in turn, will buy 1
million shares of Prism stock.

When the transaction is completed,
he will become a one-third owner and
chairman of the board, according to
Prism spokesman Earl Rosenstein,
who says that Prism president Barry
Collier will retain his title.

Kastner’s presence will not end
Prism’s search for a video distribu-
tion deal (Billboard Sept. 3), accord-
ing to Rosenstein.

Prism was not represented at Ma-
jor Video Concepts’ recent distributor
convention, raising speculation among

VP and general rey two Little Deb-
counsel Gail Eljl] i{ bie Snack
Markels. “And A B Cakes. The
some of the by Elleen Fltzpatrick complete set re-
product hitting tails for $179.98;

individual tapes
are $24.98.

The snack food company will also
offer a limited set of 15 Upper Deck
baseball cards featuring Mickey
Mantle, Ted Williams, Reggie
Jackson, and Pete Rose. Consumers
may purchase the collection for $3.99
plus $1 for shipping and handling, us-
ing coupons on specially marked Lit-
tle Debbie products. More than 115
million snack packages will tout the
trading cards and the tape rebate
deal through April. Both offers ex-
pire on Aug. 31, 1995.

Turner, meanwhile, has postponed
plans to release a “Gettysburg” de-
luxe gift set, including a “making of”
tape, a CD, a battlefield map, photos,
a coffee-table book, and an authentic
Civil War bullet. Street date had
been set for Oct. 19. Turner says
“unforeseen production obstacles”
forced the cancellation.

However, Turner says the sell-
through release of a $24.98 “Gettys-
burg,” sans frills, will not be affected.
It streets Oct. 19.

MIGHTY MORPHIN II: Saban
Home Entertainment is cranking up
its next franchise to follow in the foot-
steps of the “Mighty Morphin Power
Rangers.”

The series, called “Saban’s VR
Troopers,” will get a quick television-
to-video turnaround when Saban re-
leases five titles on Nov. 2. They de-
buted last month in syndication.

Initial releases include “Lost Me-
mories,” “Oh Brother,” “Computer
Captive,” “Error In The System,” and
“Virtual V-6.” Each tape retails for
$12.95. Saban product is distributed
by A*Vision Entertainment via WEA.

The live-action series follows the
adventures of three teenagers who
battle against evil with the help of
Professor Horatio Hart, who ap-
pears to the trio only as a holograph.

Saban will release “The Official
Mighty Morphin Power Rangers Ka-
rate Club” how-to tape separately on
Nov. 23. Retail price is $12.95.

Marketing elements include an ex-
clusive Power Ranger jacket patch
featured on each cassette package.

Billboard:s
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Top Video Sales

5 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
« | x| &
g1H |z B
21209 58 | w |28
2 5| ¢ TITLE Copyright Owner, Principal a% % as;
- 3 = Manufacturer, Catalog Number Performers > o A4
* % x NO. 1T % % %
1 e . N Carreras, Domingo,
2 | 3 | THE 3 TENORS IN CONCERT 1994 A*Vision Entertainment 50822-3 T 1994 | NR | 2998
s Universal City Studios Charles Grodin
2 | 1| 6 | BEETHOVEN'S 2ND MCA/Universal Home Video 42029 Bonnie Hunt L | SLG ] s
. Walt Disney Pictures -
3 | 3 | 4 | D2: THE MIGHTY DUCKS Walt Disney Home video 2553 Emilio Estevez 1994 | PG | 19.99
4 | 6 | 2 | SLEEPLESS IN SEATTLE Columbia TriStar Home Video 52413 L"g‘; s;a"nks 1903 | PG | 1995
PLAYBOY CELEBRITY CENTERFOLD:  Playboy Home Video
3 | 5| 6 | | ATOYA JACKSON Uni Dist. Corp. PBV0756 s aon A ISLU R
i Private Music !
6 | 9 | 28 | YANNI: LIVE AT THE ACROPOLIS A * B [ Yanni 1994 | NR | 1998
T |11 ] 3 | KISS: KISS MY A** PolyGram Video 8006323093 Kiss 199 | NR | 1995
8 | 4| 8 | THUMBELINA UETIEAE e e Animated 190 | 6 | 2496
Warner Home Video 24000 nimate :
. Morgan Creek Productions Inc. .
9 | 7 | 15 | ACE VENTURA: PET DETECTIVE e Jim Carrey 1993 | PG-13 | 24.96
10| 10 6 ;%YSOY’ WAL A (3 e g?;_”g;‘:_‘gg%&w Various Artists 1994 | MR | 19.95
11 | 8 | 5 | 3 CHAINS O’ GOLD Warner Reprise Video 3-38399 *Prince Symbol* 1994 | MR | 19.98
PENTHOUSE: 25TH ANNIVERSAY Penthouse Video . )
12112 | 7 | bET OF THE YEAR SPECTACULAR A*Vision Entertainment 50777-3 TGS 19941 MR | 1995
13 | 13 | 19 | THE RETURN OF JAFAR Walt Disney Home Video 2237 Animated 1994 | NR | 22.99
14 | 14 | 4 | THE PRINCESS AND THE GOBLIN Hemdale Home Video 7113 Animated 1994 | 6 | 2495
. RHI Entertainment Inc. :
15 | 15 | 11 | LITTLE RASCALS COLL.: VOL. 1 S e The Little Rascals 1994 | NR | 1495
16 | 30 | 24 | AN AFFAIR TO REMEMBER FoxVideo 1240 CaryiGrant 1957 | NR | 998
Deborah Kerr
X Penthouse Video - .
17 | 16 | 12 | PENTHOUSE: DREAM GIRLS ArVision Entertainment 507753 Various Artists 199 | MR 719.957
18|18 20 c'E':;BOY’ 1994 PLAYMATE OF THE = g?;ﬁé’g::_‘gg%%%?) Jenny McCarthy 1904 | R | 1995
19 | NEW D> | BOYZ I MEN THEN Il NOW PolyGram Video 8006326553 Boyz Il Men 1994 | NR | 1495
T
i RHI Entertainment Inc. ;
20 | 23 | 11 | LITTLE RASCALS COLL.: VOL. 2 i e e e The Little Rascals 1994 | NR | 1495
5 -
20| 5| 1 g:\"l‘_fEEYLYNN ALLEN’S LINGERIE Zi?cgi:t‘_"é“;:_“;%% . Ginger Lynn Allen 1904 | NRO| 995 |
22| 20 | 52 | ALADDIN Walt Disney Home Video 1662 Animated 1992 | 6 | 2499
23 | 19 | 22 | MRS. DOUBTFIRE FoxVideo 8588 g"b‘" plliams 1993 | Pe-13 | 19.98
ally Field
24 ) 26 | 36 | PINK FLOYD: THE WALL MGM/UA Home Video 400268 Bob Geldof 1979 | R | 1495 |
25| 277 3 THE BEST OF BROADWAY MUSICALS  walt Disney Home Video 2235 Various Artists 1994 | NR | 19.99
26 | 38 | 96 | BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G | 2499
I—
PENTHOUSE: SEXIEST AMATEUR Penthouse Video ) [
21117112 | \ipgos A*Vision Entertainment 50776-3  Vanous Attists 1994 | R | 1995
. Julie Andrews
28 | 24 | 285 | THE SOUND OF MUSIC® FoxVideo 9610 Chrictopher Plummer | 1965 | G | 2498
29 | 28 | 4 | BARNEY: LIVE IN NEW YORK CITY The Lyons Group 2002 Various Artists 1994 | NR | 1999
PLAYBOY CELEBRITY CENTERFOLD:  Playboy Home Video ! .
30 | 22| 4 | DiaN PARKINSON Uni Dist. Corp. PBVO739 RIEDIGETERD RN SIS EED
WOODSTOCK: THREE DAYS OF Warner Bros. Inc. . )
3L| 21| 15 | pEacE & MUSIC Warner Home Video 13549 TBEITS RIS ekl
32| 37 | 2 | 1 WAS A MALE WAR BRIDE FoxVideo 511 e 1949 | MR | 19.98
nn Sheridan
) RHI Entertainment Inc. p
33|36 | 9 | LITTLE RASCALS COLL.: VOL. 3 i e e The Littie Rascals 1994 | NR | 1495
34| 2 | 1 TR:EB ‘ﬁUg 30 YEARS OF MAXIMUM - \usic video 11066 The Who 1904 | R | 1998
Buena Vista Home Video Jen T
35 | 35 | 20 | THE DARK CRYSTAL e e s Kirm 1982 | PG | 1499
: Playboy Home Video . .
36 | 32 | 5 | PLAYBOY: LOVE, SEX & INTIMACY Uni Dist, Corp. PBV0762 Various Artists 1994 | NR | 2095
37 | 40 | 28 | THE FOX AND THE HOUND Walt Disney Home Video 2141 Animated 1981 G | 2499
38 | NEW D | DWIGHT YOAKAM: PIECES OF TIME  Wamer Reprise Video 3-38351 Dwight Yoakam 1994 | NR | 1698
PENTHOUSE: 25TH ANNIVERSARY Penthouse Video ) )
39 | REENTRY | SwiMSUIT VIDEO A*Vision Entertainment 50549 Various Aftists L REEE
) Cary Grant
40 | NEW > | PEOPLE WILL TALK FoxVideo 513 = 1951 | MR | 19.98

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at
suggested retail. ®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 mullion at retail for theatrically released programs, or of at least 25,000
units and $1 million at suggested retail for nontheatrical titles. < ITA platinum certificaticn for a minimum sale of 250,000 units or a dollar volume of $18 million

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatnical tities. © 1994, Billboard/BPI Communications.
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« Anchored in the Bedrock of Success! Another perfect family
mega-hit from Amblin Entertainment.

<& Bigtime, Hollyrock All-Star Cast! Starring John Goodman,
Rick Moranis, Elizabeth Perkins, Rosie 0’Donnell,
Kyle MacLachlan, Halle Berry and Elizabeth Taylor.

& Rock-Solid Media Support! An extensive national campaign
includes Network, Spot TV (in over 50 markets), Cable, Print
and Hispanic advertising. This ad blitz stretches from Street
Date through the December heliday selling period and beyond!

ol S 2 e ‘ é? M =
VE‘I NN M' *_@,’] g P Eg @

& Reach & Frequency: 93% of all Women 25-49, |3 times.
94% of all Kids 2-11, 9.2 times. 98% of all Women 55+
(targeting “Grandmothers”), 3.2 times.

& Minimum Advertised Price.

<& No Pay-Per-View Until March 1, 1995.

< Yabba-Dabba-Dynamite P. 0.P.!

24/48-unit counter/floor
merchandiser

12- unit merchandiser

Counter Cards e Shelf talkers

Static clings « Standees

One-sheet posters

Half-sheet posters

B/W line art
“The Flintstones Coloring
Fun-Sheet” for in-store
coloring contests

24/48-UNIT COUNTER/FLOOR MERCHANDISER
includes two header cards’
19"WX65"HX 17D

COMING YOUR WAY NOVEMBER 8,1994

Call Your Sales Representative And Order Today!
= C Y- S,

vvvvvvvvv

PG|

Color/| Hour 31 Mins. Videocassette #§1744 ($19.98) LTBX. THX" Laserdisc #42150 ($29.98)

Advertising and promotional details subject to change without notice. © 1994 Universal City Studios, Inc. and Amblin
Entertainment, Inc. All Rights Reserved. “The Hintstones™ and Flintstone Characters © & ™ Hanna-Barbera Productions, Inc.

— M,ﬁﬂﬁﬁ‘m S s ey I

Jetsons*: The Movie.

- iiad &Q“F " -pﬂ‘ b

REBATE
OFFER

Consumers get a $3.50
mail-in rebate offer with the
purchase of The Flintstones
and one of the following
MCA/Universal Home
Video tittes: Uncle Buck,
Harvey, Problem Child,
Harey and the Hendersens, |

Valid from 11/8/94 -
4/30/95.
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O Previews

Boyz Il Men, “Then 11
Now,” Motown Home
Video/PolyGram Video,
60 minutes, $14.95.

Boyz II Men's latest
single, “I'll Make Love To
You,” rests at No. 1 on the
Hot 100; the group’s new
Motown album, “I1,”
debuted at No. 1 on The
Billboard 200 and Hot
R&B Albums charts; and
the Boyz’ first longform
video is as close to a sure
thing as they come. “Then
II Now” traces Boyz I1
Men’s shooting star via in-
depth interviews with
band members Wanya
Morris, Michael McCary,
Shawn Stockman, and
Nathan Morris; videoclips
of such hits as
“Motownphilly,” “Uhh
Ahh,” and “It’s So Hard To
Say Goodbye To
Yesterday”; and concert
and behind-the-scenes
footage recorded while the
band was on tour with
Hammer and Jodeci.

Little Texas, “Kick A
Little,” Warner/Reprise
Video, 40 minutes, $14.98.

Debut longform from the
twangy Warner Nashville
act arrives in stores
simultaneously with Little
Texas’ new album of the
same name. A
retrospective of the band’s
eight-year career, the
video starts with the act’s
first-ever clip. “Some Guys
Have All The Love.” and
includes *What Might
Have Been,” “First Time
For Everything,” “My
Love,” “God Blessed
Texas,” and new single
“Kick A Little,” which is
climbing the Hot Country
Singles & Tracks chart.
The six band members
take turns introducing the
clips with brief monologs
that shed light on the
songs as well as the artists
themselves. Video also
includes some footage
recorded on Little Texas’
recent European jaunt,
which preceded the band’s
just-completed U.S. tour.

CHILDREN'S

“The Adventures Of
Mary-Kate And Ashley,”
Dualstar/BMG Kidz 30
minutes.

They’re growing up so
fast, and now the little
darlings of the
entertainment world have
metamorphosed into
gumshoe detectives who
can “solve any crime by
dinner time,” in their new
album/video series. The
first two video
installments, “ The Case Of
Thorn Mansion” and “The
Case Of The Logical i
Ranch,” combine sassy
music videos (the clever
theme song “Give Us A

Mystery” and the less-
than-charming rap “B-U-
T-T Out,” among them)
and a generally engaging
storyline to provide
uniquely entertaining, self-
contained half-hour
adventures. Lest viewers
think they are seeing
triple, a warning: Both

videos feature cameo
appearances by younger
sister Lizzie Olsen, who
appears headed down the
same dimple-paved road
as her siblings.

“Thunderbirds: Trapped
In The Sky,” PolyGram
Video, 25 minutes, $9.95.

Enduring British
television series, which
first'hit the airwaves back
in the '60s, had a recent
run on Fox's Saturday-
morning lineup and gets a
shining debut in videoland
with PolyGram’s release of
four reworked episodes.
The program, which
features a wonderful
combination of live-action
and brilliant super-
marionation puppetry,
follows the adventures of
the International Rescue
Team, a group formed by
the Tracy family to rid the
world of evil. “Trapped In
The Sky” finds the team at
work to save passengers
aboard a plane that has
been equipped with a
bomb that will explode
upon landing. Other
“Thunderbirds”
adventures include
“Terror In New York
City,” “Pit Of Peril,” and
“The Uninvited: Alien
Attack.”

“The Parables Of I’eter
Rabbit,” Brentwood Kids
Company (800-333-9000),
30 minutes, $14.95.

New live-action series
relies loosely on the
familiar protagonist of the
Beatrix Potter classic to
disseminate biblical
stories and sentiment. The
unoriginal premise of this
first video episode begins
with four children playing
catch in the woods. When
they chase the ball after it
falls into what looks like a
rotted-out tree stump, the
kids tumble one after
another —in an obvious

EDITED BY CATHERINE APPLEFELD

ode to “Alice In
Wonderland” —into an
oversized rabbit hole.
What greets them is an
oversized, plush Peter
Rabbit, who is more
interested in Christianity
than carrots and teaches
his new buddies the
meaning of friendship.
Although the messages
have merit, the “Parables’
storyline is flat, and its
stabs at humor generally
come up short.

HEALTH/FITNESS

‘“Rejuvenetics,” Best
Film & Video (310-274-
9944), 35 minutes, $19.99.

»

New two-part fitness
package created by Kathy
Keeton, the founder of
Longevity magazine, is
aimed at tempering, and in
some cases even reversing,
the effects of aging on the
body and mind.
Moderately paced first
video features a workout
that combines aspects of
ballet, yoga, calisthenics,
and tai chiin a program
that serves to reduce
stress, improve balance
and coordination, and
strengthen muscles.

L SR

REI g METHS

“More Rejuvenetics”
provides weight work to
tone key body areas, plus
exercises aimed at
speeding the metabolism
to burn extra calories. Also
coming soon for seniors
from Best: “It’s Simple
Darling,” a fitness video
starring Zsa Zsa Gabor.

DOCUMENTARY

“Titanic,” A&E Home
Video, 200 minutes,
$59.95.

It was the end of the age of
arrogance when the
mammoth Titanic met its
tragic fate during its
maiden voyage from
Southampton, England, to
New York City. Four-part
documentary, which
comes packagedin a
handsome, deluxe box,
paints a haunting picture
of the events surrounding
the catastrophe, from the
construction of the ship to
the onboard social scene of

NW, Washington, D.C. 20008.

Video Previews is a weekly look at new titles at sell-through prices.
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave.,

its largely upper-crust
clientele, to the struggle of
the dreaded night. to the
deep-sea expedition that
uncovered the Titanic’s
vast wreckage. Video
includes interviews with
survivors and historians,
who note that the captain
and crew ignored no fewer
than eight warnings of
treacherous conditions
ahead, and that the ship

Ta%c

was equipped with lifeboat
space for only one-third of
its passengers; it also
features chilling newsreel
footage, archival photos,
and snippets of
passengers’ letters and
diaries.

MADE-FOR-TY

“Little House On The
Prairie,” Time-Life
Video/GoodTimes Home
Video (800-621-7026),
approximately 120
minutes each, $19.99.

It was 1973 when Michael
Landon’s Charles Ingalls
and family first packed up
their covered wagon and
began the long journey to
Walnut Creek, Minn,, on
prime-time television. In
celebration of the 20th
anniversary of “Little
House On The Prairie,”
Time-Life Video is
releasing a handful of
family favorites, beginning
with the two-hour movie
that launched the series
(which carries a suggested
list price of $9.99) and
including two-episode

tapes of the series’
Christmas programs and
other greatest hits. The
first of three successful TV
series created by Landon,
“Little House"” also jump-
started the career of
Melissa Gilbert, who grew
up on the show. If “family
values” is a priority, this is
about as wholesome as
entertainment gets.

Billboard.

FOR WEEK ENDING OCTOBER 8, 1994
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% COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES
|58 REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan -
4123 1L 28
= Z> ¢ | TITLE, Copyright Owner, Principal § g‘ﬁ%
= | 3 | & | Manufacturer, Catalog Number Performers [T ]

* % NO.1 x %
1 1 4 THF‘3 TENORS IN CONCERT 1994 Carreras, Domingo, " 12008
A*Vision Entertainment 50822-3 Pavarotti (Mehta)
7| 7| | WVEATTHE scroPoUS 4 P
3 [INEWD gﬁgmﬁ;ww Beastie Boys U |1698
413114 g;sgrrnvvﬁ1::8006323093 W CAHJERH
5 |5 o omrmsTuoeoL - | e
6|42 tllj\rlnEv»deoNer RS A6
1]6 /|18 Irsifele(c;gas.mc. BMG Video 15728 Bceiloase A [N
8 7175 gﬁr\fzz Y7I$7E02 CLASSICS A Ray Stevens | LF |1698
— 1
9 | s | 2 | BOVZ! MENTHEN Il Now
10 5 | o L0 COUN, & ROCKN THATANESOR & | |
11 | RE-ENTRY ;LY(SaSg:;aﬁL‘Neﬁfsf‘gzuRGE Metallica (F |8998
12 11 ] o | 2207 L rrow syoney p T o
13| 14 | 108 sgm:s"fcsggﬁ%’go’ Reba McEntire I [1498
Wl [sommsoan v o]
15 16| 8 Iﬁx;ieE;ISTEAJ‘I;‘e:g“EBEg;LETPROOF Travis Trtt (F | 1498
16 | 18 | 43 gﬁﬁﬁ:‘mﬁ:?%eolngng RIS CA R
17| w0 o [N TR e e P
18| 19 | 119 Iﬁ!:y':oggsizggggg“ C Garth Brooks IF |2498
19122 Icﬁglxﬁi(?%%e\s”. Tim McGraw LF |1698
20 21| 44 E:fﬁii%fg ng"\',EgSlg?RT AL Michael Jackson tF [19.98
21| 15| 50 35:315?;;1?1509’32 Reba McEntire tF |19.98
22 13|18 mifﬁxf RVeIcEZ?B?AG Video 25727 [ailEaxicn Lflizas
23] | o | ST SELEVE W 100 4 won [ |
] | | PAESOMD O IO A |
25 o || MCoNCERT 4 Comaeoone | [
26| 2|9 35!&?&2;5'&’;3@5&57?33380018.3 S0 (RIS L] okl
27 | 36 4&25;;3%%232&?2%? MUSICALS vanous Artists F {1999
8 | o | ESRUESIONLNE DN UNOER | [
20| 25 | 5 | 30 YEARS OF WAXIMUM Re LIVE e e
3038 x:f:gwigrus";%ggmh‘ CHENTS Benedictine Monks LF 1095
31] 25 | 3 | ME SKILLS TOPAY THE LS o - s Lo
3| 35 [ 15 | VULSARVIDED o
3 33! 2 a!sﬁasfeegfsgmia—asasl G A [
R S
g5 | a0 [pemoomm muewoes
35 g vt | 12 PLATTHE T VEOS 0L - P
57 v | 80 T 5o PLAYD o o o
38|34 |9 gmi;sa m,ﬁ:‘@i‘; ?9?/'71901?,9‘ Michael Bolton tF |1998
39 | RE-ENTRY 'E‘L"ZEM‘SSTICT;'GEEOEILE,O’_"%%';"Bo’ Stevie Ray Vaughan | LF | 1998
40 RE-ENTRY':gﬁ;zzflmgﬁfoggéﬁl'sg?'ON Aol Andrew Lioyd Webber | LF |1995

QO RIAA gold cert. for sales of 25,000 units for video singles, ® RIAA gold cert for sales of 50.000 units for SF or
LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum cert. for sales of
100,000 urits for SF or LF wideos:  RIAA gold cert. for 25,000 units for SF or LF wideos certified prior to April 1
1991: & RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to Apnl 1 1991 LF long-form
SF Short-form. VS Video singte ¢ 1993, Biliboard/BPI Communications
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CONGRATU LEWEEORIN

to
JAKE SCOTT

and

BLACK DOG FILMS

on the

MTV VIDEO
MUSIC AWARDS

MM “Fverybody Hurts”

Best Director JEVCENIIR
I SISO L AL EL N Jake Scott / Black Dog Films

Best Cinematography [BESSSERNEAATIA

IXIMA ARSI KW Patrick Sheffield
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Home Video

Image Built For ‘Speed’;
Classic Comedies Revived

UP TO SPEED: Image Entertain-
ment bows FoxVideo's “Speed,” with
Keanu Reeves, Dennis Hopper, and
Sandra Bullock, on dise Nov. 15
(widesereen, THX, Dolby Surround
Digital Stereo, $29.98). With the low
price, THX logo, and adrenaline-char-
ged action featured on this release, ex-
pect a fast ride to 100,000 units sold,
perhaps even the 200,000-copy level.
Reeves has quite a different role in
Bernardo Bertolucci’s “Little
Buddha” (wide, $39.99), which will en-
lighten retailers Nov. 16. Rob Reiner’s
“North” (wide, $39.99) sets off Jan. 4.

COLUMBIA TRISTAR will release
five classic comedies on laserdisc Nov.
23, led off by the laser debut of Monty
Python’s “And Now For Something
Completely Different” (widescreen,
digitally remastered, $34.95). “Monty
Python And The Holy Grail” (wide, re-

LASER
SCANS..

Billooards

FOR WEEK ENDING OCTOBER 8, 1994

Top Video Rentals.

by Chris McGowan

mastered, $34.95) was co-directed by
Terry Gilliam and Terry Jones. The
James Bond sendup “Casino Royale”
(wide, remastered, $39.95) has a rather
amazing cast that includes David Ni-
ven, Orson Welles, Peter Sellers,
Woody Allen, John Huston, and
Charles Boyer.

George Cukor’s “Holiday” (remas-
tered, $34.95) stars Cary Grant and
Katharine Hepburn. And Neil Si-
mon’s “Murder By Death” (wide, re-
mastered, $34.95) has Peter Sellers,
Peter Falk, David Niven, and Alec

(Continued on page 89)

IMAGE BRANCHES OUT WITH VIDEO CD-ROMS

(Continued from page 81)

sumers,” says Herb Dorfman, Orion
Home Entertainment president. “It’s
also a chance to get our releases into
the computer stores for the first time.”
The first four releases on CD-ROM
include Arnold Schwarzenegger-star-
ring “The Terminator,” New Horizons’
“Carnosaur,” the Japanese animated
“Dominion—Tank Police: Act I,” and
the '40s-cartoon compilation “The Su-
perman Cartoons Of Max & Dave
Fleischer: Volume 1.” Both animated
titles, which run under one hour, will
retail at $14.99, while the feature-
length CD-ROMs sell for $19.99.
“This is definitely an impulse item,”
says Garrett Lee, Image Entertain-
ment director of marketing. “There are
millions of potential customers out
there right now. We don’t want to wait
until the MPEG [full-screen video up-
grade] to get into this market. We want
to help build the bandwagon.”
Multimedia-equipped personal com-
puters are already in more households
than the 15-year-old laserdisc.
CD-ROM-enhanced systems are in 8%
of U.S. homes, compared to only 1%
penetration for disc players, according
to the Electronic Industries Assn.
Image’s images play in a box that
fills approximately 25% of the com-
puter screen. The video footage is
framed by a graphic that simulates the
inside of a movie theater. Mock patrons
shuffle to 'their seats, theater lights

VIDEO STUDIES

(Continued from page 81)

should garner revenues of $700 million
this year, is predicted to advance to
$1.9 billion in 1998. Of the two services
now in test, NVOD jumps from zero to
$3 billion, and the more advanced VOD,
from zero to $700 million by 1998. The
trio could account for $5.6 billion, or a
27.3% chunk of a $20.5 billion business.

“VOD and NVOD will be on steep
growth curves by 1998, and the entire
home entertainment market is growing
largely because of the added conven-
ience of on-demand entertainment,”
Rubin says.

dim, and the curtains part to reveal the
movie screen as the movie begins.

The thrill, however, wasn’t there ear-
lier this year. Sample Image titles re-
ceived a lackluster response from view-
ers at the Video Software Dealers Assn.
convention in Las Vegas in July. The
previewed product used QuickTime For
Windows 1.0, and was criticized for its
small screen size and poor quality.

Image responded by withholding re-
lease while it improved the picture.
Originally due in October, the first ti-
tles have been pushed back to a Jan. 4,
1995 street date. An updated form of
computer video technology will be
used, employing a 24 frames-per-sec-
ond video rate and 16-bit stereo sound.

“This is a far superior product to the
earlier QuickTime version,” says Lee.

The company is pitching the new se-
ries to stores that carry its laser titles,
and is branching out to new retail out-
lets, including music stores, mass mer-
chants, and computer software re-
tailers. Still missing is a distributor for
the expanded rollout.

“It’s a novelty item,” says Jon Vis-
cott, multimedia buyer for the Los
Angeles Virgin MegaStore, which
stocks several hundred CD-ROM ti-
tles. “Why would anyone want to watch
a theatrical movie in a postage stamp-
sized box on a computer? Maybe [it will
sell] if it is priced lower, like around $9.
Most multimedia consumers are more
interested in games right now.”

Viscott says that the Los Angeles
Virgin MegaStore stocks some adult
and public domain films on CD-ROM
already. “The adult films seem to do
quite well,” says Viscott. “On the other
hand, we haven’t sold a whole lot of
‘Godzilla Vs. Megalon,” which is one of
the first CD-ROM video titles.”

Each dual-platform disc will run on
multimedia-ready 486SX PC and Mac-
intosh systems with double-speed
drives, Soundblaster-compatible sound
cards (for PC systems), and a minimum
of 4 megabytes of RAM.

Lee says that the initial releases will
not contain additional footage or out-
takes, but that Image is exploring
these extras for the future.
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®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. ©ITA platinum certification for a minimum sale of 250,000 units
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5 Hour EP Varsion

Ull am €. Bsurc’s
IR BF B

" A

THE MOST SAVAGE WARRICR OF ALL TIME
VIDMARK

> SHAKA ZULU

A grand epic 4 years and $24 million dallars in the making!
Filmed on location from the rolling hills of Zululand to the
stately elegance of historical Cape Town.

only
Rated R
Cat. No. 5582 only
ISBN 0-940245-83-3 Cat. No. 5239

ISBN 0-940245-85-X

> EXTREME JUSTICE

“Plenty of action. ‘Lethal Weapon’ fans will love it.”
~ Jeffrey Lyons, Sneck Preview/ CNBC-TV
1993 Theatrical release

> INTO THE SUN

Heart stopping aerial action with F-16’s and Mirage fighter jets!

> HUNCHBACK

Top stars including Anthony Hopkins, Leslie-Anne Down
and Sir John Gielgud!

« FOR FURTHER INFORMATICIN CONTACT: DON GOLD (310) 334-3051 »
2644 30th 5T, SANTA MONICA, CA 3D485-3009 TEL: (310) 314-2000 FAX: (310) 452-8909
Artwork & Design ©1994 Vidmark Entertainmest. A Division of Trimark Pictures, Inc. All Rights Reserved.

ORDER DATE: OCT. 26, 1994
STREET DATE: NOV. 9, 1994
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also stocks a full line of CD-Rom
I A S ER_ and CD-1 software. While their

direct competitors offer an across
orwalk Distributors Inc

the board discount of 25%,
Norwalk chooses to offer a
wide range of discounts up to

is quickly becoming the one

stop choice of laser disc retailers

across the United States.

38% off and also offers an addi-
tional 2% discount to customers
Norwalk combines the service
of a friendly family business

who pre-order before the pre-
order cut-off date. If you would
and the price structure of a com-
petitive corporation in order to

like to receive a free 1994 multi-
achieve big savings and no

media catalog contact:
hassles for their customers. In
addition to having a massive
inventory of laser discs. Norwalk

Advertisment

NORWALK DISTRIBUTORS INC.

1193 Knollwood Circle
Anaheim, CA 92801

Toll Free: (800) 877-6021
Fax: (714) 995-1086
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Enter The Future of —.
Digital Entertainment with ...

LASERS
UNLIMITED, INC.

Wholesale Distribution of
Laser Video Discs, CD-1, CD's, CD-V, CD-ROM, Videos, Accessories, etc.
plus CD-l and CD-ROM Hardware
® Family Owned & Operated!
¢ Excellent Fills!

¢ Competitive Pricing!
¢ Qutstanding Service!

@ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs,

or of at feast 25,000 units and $1 million at suggested retail for nontheatrical titles. ©ITA platinum certification for a minimum sale of 250,000
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 miltion
at suggested retail for nontheatrical titles. © 1994, Billboard/BPI Communications.

1643 Fenimore Rd.- Hewlett, NY 11557 Tel:516-295-1910 - Fax: 516-569-1266

-_—

YOUR C:W MUSIC VIDEO
HEADQUARTERS!

Enormous Selection! Vhs/Laser

— e ball for FREF Catsloy!
MUSIC VIDEO DISTRIBUTOF
NEILL IND. CTR., OWN, PA 1

wow 800-888-0486

VHS - LASERDISCS
NOW

OVER 6000 TITLES

We're all really excited about the
long-awaited LaserDisc release of the
expanded version of Dances With Wolves.
This limited widescreen edition adds almost an
hour of new footage to the groundbreaking western,
Packaged with a 144 page book, a (D of the Oscar®-winning
score and six 11 X 14” lobby cards, this is sure to be one of
the hottest-selling gift sets of the holiday season.

This week also sees the LaserDisc release of Martha

Coolidge’s Angie, starring Geena Davis. This exclusive
director’s edition features a running audio commentary

by Coolidge as well as deleted scenes and other
supplemental goodies.

Say, have you seen Like Water For Chocolate on LaserDisc?
Laser lets you hear it in English or Spanish at the touch of o
button! Try that with your VCR.

In the weeks to come, keep an eye out for the 30th
Anniversary Widescreen Restoration of My Fair Lady. This

magnificent winner of 8 m :
! NTE RQN %@'

Academy Awards® is
now, truly, “more loverly  “Tpe Finest In LaserDiscs™
(818) 407-9100

than ever”...

DISCOUNTS STARTING AT 30%—-WHY WOULD YOU BUY ANYWHERE ELSE?
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Home Video

LASER SCANS

(Continued from page 86)
Guinness, among other notables.

Also due in November: “City Slickers
I1: The Legend Of Curly’s Gold” with
Billy Crystal and Jack Palance (Dolby
Surround Digital Stereo, $34.95),

“Brainscan” with Edward Furlong ALL NEV; TITLES

($34.95), “Little Big League” with .Ja- .
son Robards ($39.95), and “Cops & rom

Robbersons” with Chevy Chase and “I_lVE ACT'ON

Palance ($34.95). Just out: “My Girl 11" . B 1 I

(wide, $34.95) with Dan Aykroyd and VIDEO FOR KIDS!”
Jamie Lee Curtis, and “National Geo-

graphic: Last Voyager Of The Lusi-

tania” ($29.95), which explores the mys-

terious sinking of the famed luxury
liner during World War 1.
Frve-STAR SALES: The Laser Disc : o0

Assn. (LDA) has recognized 18 laser ti-

tles that have achieved sales of more

than 100,000 units to date, awarding

them with “five-star” designations. The

dises are FoxVideo’s “Star Wars,” “The

Empire Strikes Back,” and “Return Of

The Jedi”; Image Entertainment’s G

“Aladdin,” “Beauty And The Beast,” Available

“Dances With Wolves,” and “Fantasia”; ’

MCA/Universal’s “E.T. The Extra-Ter- DIE-CAST

restrial”; MGM/UA’s “Gone With The y 10YS

Wind” and “The Wizard Of 0z”; and Pi- :

oneer LDCA’s “Basic Instinet,”

“Ghost,” “The Hunt For Red October,”

“Indiana Jones & The Last Crusade,”

“Madonna: Blond Ambition,” “Raiders

Of The Last Ark,” “Top Gun,” and : SO

“Terminator 2: Judgment Day.” The L hAovn o AVl ol ; 4

latter title has sold more than 300,000 MAET o gk pockaged with fo ,::1"5?8 D?;%S

cumulative units, adding together its 3y L e R log Numbe 18-3 : R 4

various laser editions. ). “ Pie$1295 T, i ERNNE S Pre-Order Date:

AwARD WINNERS: Pioneer’s “T Y . 4 : B
. Fioneer's er- 2 = eo alone 5 . F I e . s

minator 2: Judgment Day” THX spe- - Zatalog Number: 50720-3 y S s Rat?:;:? L'::i

cial edition swept five categories in the o4 Price: $10.95 L= | . ¥

3rd annual Consumer Laser Disc Com-

petition Awards, which are jointly

sponsored by the LDA, LaserViews

magazine, and Laser Video File cata-

log. Here are the winners: “Terminator

2” (Best Overali Dise, Best Sound, Best

Special Edition, Hall Of Fame: Best

Film-To-Disc Transfer, Hall Of Fame:

Best Sound), FoxVideo’s “Star Wars

Trilogy” (Best Film-To-Disc Transfer),

FoxVideo's “The Abyss” (Best Wide-

sereen Edition, Hall Of Fame: Best

Overall Disc), Voyager’s “The Killer”

(Best Foreign Film), PolyGram Video’s

“Sting: Ten Summoner’s Tales” (Best

Popular Music), Pioneer Artists’

“Windham Hill: Seasons” (Best Jazz),

PolyGram Video's “Pavarotti &

Friends” (Best Classical Music), and

MGM/UA’s “The Ultimate Oz” (Best

Classical Film Restoration).

VOYAGER’S CRITERION Collec-

tion edition of “Silence Of The Lambs”

(wide, THX, Dolby Surround Digital,

CLV/CAV, extras, $99.95) is another

inspired and remarkably thorough

presentation of an important contem-

porary film. It is also Voyager’s first ti-

tle to be mastered under the acclaimed

THX laserdise quality-control pro-

gram. Included in the Criterion version

is a commentary track featuring direc-

tor Jonathan Demme, stars Jodie . o ol 3~ aP-

Foster and Anthony Hopkins, screen- - L £ » .. - ; wearer
writer Ted Tally, and FBI serial-killer g \ ' Cootin yfo ourl’ I::;zli AT
tracker John Douglas, on whom Scott b .

Glenn’s Jack Crawford character was

based. There are also six deleted

scenes, storyboards, production stills, ; 2 .

filmographies, an examination of FBI .- - ¢ _ ) Distributed by #RVEER 75 Rackefeler Plaza, New Y
profiling techniques, dossiers on sexual _ i . E 3 . The Atlantic Group. A Warrner shesie Group Co I'§
homicide, and chilling excerpts from in- &7 St = y . B
terviews with actual serial killers.
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Pro Audio

Sound Experts Get Jump On Operalia

Tight Schedule Doesn’t Faze Crew At Competition

M BY MIKE LETHBY

MEXICO CITY—The quest to
find the next generation of opera
stars turned into a big event for
the recording, broadcasting, post-
production, and live sound sectors
of the professional audio industry.

Industry leaders gathered here
Sept. 17 at the San Angel Stu-
dios—home of Mexican broadcast
giant Televisa—to capture Opera-
lia, the first major global talent
competition for opera singers. The
event was conceived in June 1993
by superstar tenor Placido Dom-
ingo and Televisa president Emilio
Azcarraga.

Televisa brought in a big-league
production team, many from the
1994 Brit Awards in London, to aid
its own staff. Producer Andy
Ward, director David Mallet, and a
live sound crew from London’s Di-
mension Audio (headed by Derrick
Zeiba) were joined by audio pro-
ducer/music mixer Toby Alington,
along with Doug Bennet and Car-
den Taft. Working for the first
time in television, artist David
Hockney designed the stage sets.

Ward and Mallet had decided on
alive format in agreement with the
U.S.” Fox network, which carried
the event. Said Ward at Operalia,
“We decided to broadcast it live to
keep the edge of excitement and
drama.”

Delays in building sets had cut
short rehearsals, forcing the pro-
duction team to make editing deci-
sions on the fly as the two-hour
show unfolded. Mallet said after-
ward, “That’s live broadcasting for
you—and the broadcasters loved
it.”

Televisa's sales arm, Protele,
headed by Pedro Font, placed the
live feed with 72 stations world-
wide, including BSkyB. And with
Fox sending the show to 52 U.S. af-
filiates, the live audience totaled
600 million, according to Televisa.
Another 100 million are expected
to watch an edited version sched-
uled to air in November.

The audio production was a com-
plex job, with broadcast and live
sound handled as an integrated
project. A major factor was the
team's decision early on to use
Dolby Surround—the first live
global classical broadcast to fea-
ture the Pro Logic-compatible
technology.

Audio producer/music mixer
Alington said it was “a great gig
for Dolby Surround, both for
broadcast audio and in the audito-
rium. The encoders and decoders
are easy to incorporate—you just
set them up and leave them.”

A replica opera house interior
had been built in Televisa's Studio
5, and FOH sound designer Zeiba
was given the task of emulating the
acoustics of a real opera audito-
rium for the live audience, which
included the competition judges
and performers.

“We didn't want to subject ei-

ther party to the rigors of having
to perform in a dry, unpleasant,
and uncooperative space,” he said.
“Instead of going for assisted-reso-
nance systems or a computer-
based system to provide an artifi-
cial acoustic—and having had pre-
vious experience with the Dolby
Surround system—I decided that I
knew it sufficiently well and could
control it accurately enough to pro-
vide an identical acoustic environ-
ment both during the rehearsals in
an empty auditorium, and in live

‘In effect, this was
a very successful
dry run for next
year and for
subsequent years’

performance.

“To provide sufficient sources of
sound, I distributed 32 JBL Con-
trol-1 speakers around the audito-
rium, delayed through 5 Klark-
Teknik DN716 delay lines to give
the impression of a larger space,”
Zeiba added.. “Meyer UPM-1
wedge monitor speakers around
the grid were fed artificial rever-
beration from a Lexicon 480L via
the Dolby Surround decoder. A
front source came from a left-cen-
ter-right array of UPM-1s, rein-
forcing the individually miked or-
chestra and the singers.” The
system was controlled by two Ya-
maha PM1000s. DN360 equalizers,
dbx 166 compression, and a Lexi-
con 480L, according to Zeiba.

In the audio control room, the
microphones were mixed by Aling-
ton on a Euphonix CS2000 console,
supplied by Steve Thompson at the
Clubhouse in Los Angeles, along
with two Sony 33245 multitracks,
monitoring, and other accessories.
The Clubhouse specializes in mov-
ing the components of a recording
studio into a chosen venue (usually
a client’s home), and had the essen-
tial expertise and resources to
make Operalia’s brief but critical
installation.

Said Alington, “The Euphonix
won because of its snapshot capa-
bility, and being easily transporta-
ble. It has a very clean sound, and
I'm happier working with analog—
or, in this case, DCA—than digital
for live broadcast, because of the
reliability factor. And Steve
Thompson, working alongside me,
has been a great help to us
throughout.”

Said Alington of the broadcast
aspects, “Derrick Zeiba and I were
very concerned that viewers
should not see the technical as-
pects of the sound—the micro-
phones, etc., of a standard classical
recording rig. I opted for close-
miking on the whole orchestra and
on the singers, with a mixture of
radio and float microphones. You
couldn’t see any of those unless
you looked very carefully. Close-
miking also helped counter ambi-
ent noise from lighting motor
drives, the camera track, and the
film studio air conditioning.” Post-
production sweetening at Lon-
don’'s Audio Edit cleaned up the
edited version for TV and CD.

Taft’'s PM4000 mixed the Dolby
Surround-encoded music with VT
feeds and presenters’ mikes to pro-
vide three stereo outputs to Tele-
visa's Chapaultapec satellite sta-
tion, via a microwave link.

“It was frustrating having lost so
much rehearsal time beforehand,”
Alington said, “but, in the end, the
technical quality of the show was
extremely high.”

Producer Ward added, “In ef-
fect, this was a very successful dry
run for next year and subsequent
yvears. Televisa intends Operalia to
become the world's major annual
classical broadcast event.” Next
vear's semifinals will be held in Se-
ville in September, with the Mex-
ico City finals in December, and
the producers are considering of-
fers from potential sponsors.

New York-based tenor Bruce
Fowler—at 33 the oldest prize win-
ner in a field of contenders as
voung as 21—summed up the final-
ists’ view: “The quality in Operalia
has been higher than in any com-
petition I've ever done. Placido’s
support makes it something every
singer will naturally want to go
for.”

In a development that is likely to
strengthen Hi-8's stance against the
rival Alesis ADAT format, Sony is
set to license Tascam’s DA-88 digital
8-track svstem, according to in-
formed sources.

The move is significant in that it
brings Sony into an area of the mar-
ket in which it has not been active.
Ironically. Sony's entry also under-
mines its own continued support of
the costlier DASH format, and rep-

SONY ENTERS 8-TRACK DIGI WARS

resents a rare instance of the com-
pany buying into outside technology.
Details on the Sony/Tascam prod-
uct are seant, but it is understood
that the machine will be even more
oriented toward post-production
than the Tascam DA-83, with the ad-
dition of new interface cards.
Sources at Sony and Tascam were
unavailable to comment at press
time.
ZENON SCHOEPE

Jazz At The Movies In The Studio. “One From The Heart: Sax At The Movies

II"—the fourth album in Discovery Records’ acclaimed Jazz At The Movies
series—was tracked at NRG Recording Services in North Hollywood. Shown at
the sessions, from left, are second engineer Wade Norton, engineer Bob Biles,
producer Bones Howe, arranger/conductor Bob Alcivar, and executive producer
Keith Holzman. The record is due in January 1995.

Everest Masters Restored
From 35 mm Via SBM System

M BY PAUL VERNA

NEW YORK-—When the folks at
the Omega Records Group/Van-
guard Classics decided to re-re-
lease the company’s vaunted Ever-
est masters, they knew it would be
no ordinary restoration project.

After all, most CD reissues re-
quire engineers to work from fa-
miliar, if obsolete, formats. But the
Everest masters—a classies collec-
tion containing works by compos-
ers ranging from Bartok to Gersh-
win to Rachmaninoff, performed
by the London Philharmonic, Lon-
don Symphony, Pittsburgh Sym-
phony, and others—were origi-
nally recorded in the late '50s on
the rare 35 mm magnetic film au-
dio format.

Those 35 mm masters were
dumped onto a Sony PCM 9000 20-
bit hard-dise recorder, and then re-
duced via Sony's Super Bit Map-
ping system to the 16-bit standard
for playback on CD.

The masters were located in
1993 in a California vault by Sey-
mour Solomon, president of
Omega Records and founder of
Vanguard Classics. He says most
of them were in good shape, de-
spite the less-than-ideal conditions
under which they were stored.

The recordings were made on
three-channel stereo by entrepre-
neur Harry Belock and engineer
Bert Whyte, using Newmann U-47
microphones into a Western Elec-
tric recorder. They opted for the
35 mm medium because it repre-
sented the pinnacle of audio re-
cording at the time, superior to the
incipient quarter-inch, 15-i.p.s.
stereo tape used to record most al-
bums.

Although Belock and Whyte

were pioneers in the format, they
were not the only ones who worked
in it. Enoch Light made what are
known as “command 35" record-
ings on 35 mm, and Bob Fine rec-
orded sessions for Mercury on 35
mm that were re-released last year
by PolyGram’s Chronicles reissues
label.

Sony Classical director of re-
cording operations David Smith,
who supervised the transfer of the
Everest tapes to hard disc, says
the quality of the original vinyl re-
leases of these albums was no
match for the pristine-sounding
masters.

“No one ever hears the masters
themselves,” says Smith. “We
have made it possible for consum-
ers to hear the quality of the
unique recordings Harry and Bert
so painstakingly captured 30 years
ago.”

Smith says Super Bit Mapping
ensured that every detail of the
original was preserved, and that
the overall tonal quality of the CD
was smoother than that of a non-
redithered disc.

The project also had profound
personal significance for Smith,
since he owned some of the quar-
ter-inch and half-inch open-reel

(Continued on next puge)

FOR THE RECORD

The mixing engineer for Boyz I1
Men’s No. 1 single, “I'll Make
Love To You,” is Mick Guzauski.
Incorrect information appeared in
the Studio Action chart’s Hot 100
and R&B columns.
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EVEREST

(Continued from preceding puge)

tapes onto which the Everest se
sions were mastered

“They were exceedingly beauti
ful,” he says of those tapes. “But
there was no way for people to

fully appreciate this, because the
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At The Black Board. Black 47 leader
Larry Kirwan, right, and producer Jerry
Harrison take a break from mixing the
band’s upcoming EMI Records album,
“"Home Of The Brave,” at the Power
Station in New York. The record is due
in stores Oct. 18.
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Pro Audio

Billboard

STUDIO ACTION

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING OCTOBER 1, 1994)

EUROSOUNDS

CATEGCRY HOT 100 R&B COUNTRY MODERN ROCK RAP
TITLE I”LL MAKE LOVE I'LL MAKE LOVE THIRD ROCK BRING ME JOY FLAVA N YA EAR
Artist/ TO YOU TO YOU FROM THE SUN Meechie/ Craig Mack/
Producer Boyz 1i Men/ Boyz Il Men/ Joe Diffie/ M. Joshua Easy Mo Dee
{Label) Babyface Babyface J. Siate (Vibe) (Bad Boy/Arista}

(Motown) {Motown) J. Diffie
(Epic)
RECORDING LARRABEE LARRABEE SOUNDSHOP STREETERVILLE HIT FACTORY
STUDIO(S) {Los Angeles) (Los Angeles) (Nashville) (Chicago, iL) (New York)
Engineer(s) Brad Gilderman Brad Gilderman Mike Bradley Joey 'The Don' Bob Brockmann
John Dickson Donatello

RECORDING SSL 4000G SSL 4000G Trident Vector 432 | Neve VR60 Neve VRP60
CONSOLE(S) w/Flying Faders
MULTITRACK/ | Studer A827 Studer AB27 Sony 3348 Otari MTR90 Studer ABOO
2-TRACK
RECORDER(S)

(Noise reduction)
STUDIO Augsperger/TAD Augspurger/TAD Westlake BBSM 15 | Aurotone Yamaha NS10

MONITOR(S} Yamaha NS10 UREI 813 UREI 813C

Yamaha NS10

MASTER TAPE | 3M 936 3M 996 Ampex 467 Ampex 499 Ampex 499
MIX DOWN ENCCRE ENCORE SOUNDSHOP STREETERVILLE HIT FACTORY
STUDIO(S) {Los Angeles) {Los Angeles) (Nashville) {Chicago, IL) (New York)
Engineers(s) Mick Guzauski Mick Guzauski Mike Bradley Joey 'The Don’ Bob Brockmann

John Dickson Donatello

CONSOLE(S} | SSL 40006G SSL 4000G Trident Vector 432 | Neve VR60 Neve VRP60

w/Flying Faders

MULTITRACK/ | Studer A827 Studer AB27 Studer AB20 Otari MTR90 Studer A800
2-TRACK-

RECORDER(S)

(Noise reduction) - -

STUDIO Augspurger/ Augspurger/ Westlake BBSM 15 | Aurotone Yamaha NS10
MONITOR(S) Tannoy SGM10 Tannoy SGM10 Yamaha NS10 Yamaha NS10 UREI 813C

UREI 813

MASTER TAPE | 3M 996 3M 996 Ampex 499 Ampex 499 Ampex 499
MASTERING ‘ FUTURE DISC FUTURE DiSC GEORGETOWN ABSOLUTE AUDIO | HIT FACTORY
(ALBUM) Eddy Schreyer Eddy Schreyer MASTERS Tom Brick MASTERING
Engineer Denny Purcell Chris Gehringer
PRIMARYCD | PMBC - PMBC Sony Disctronics BMG
REPLICATOR Manufacturing Manufacturing
{ALBUM)

PRIMARY TAPE | HTM HTM Sony Sound BMG _
DUPLICATOR Manufacturing Impressions Manufacturing
(ALBUM)

Ampex Recorsing Media Corporation -

© 1994, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult
Contemporary & Dance appear in rotation.

Redzwood City, California 94063 -

MORE STUDIOS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER
AMPEX

A MASTER OF ENGINEERING

401 Broaduny, M.S. 2202 B3 -

(4151 367-3809

A column by Zenon Schoepe on the European professional sound industry.
UK.

3M 275LE DIGITAL MASTERING TAPE was used in bulk by Sound Record-
ing Technology in Cambridge for the 20-bit recording and production of some 127
albums featuring the Rayal Philharmonic Orchestra. The recording was at CTS
Studios in London, with each album taking about two days to record, up to 48
mics, and almost 100 miles of tape.

“To get maximum benefit from the 20-bit technology’s 120-dB dynamic range,
the noise floor has to be very low indeed,” says SRT’s Dave Richardson. “This
ruled out churches and other halls, and Studio 1 at CTS combines appropriate
acoustics with excellent separation from the outside world.”

BBC WORLD SERVICE at Bush House purchased a 20-channel Calrec Q Se-
ries console for its Studio S46, and BBC Midlands at Pebble Mill installed its sec-
ond Q Series. BBC Wales ordered a 72-channel chassis Q Series for Studio C1
in Cardiff, and BBC World Service Television ordered a Q series for broadcasting
World Service Arabic Television from TV Centre. 021 Television in Birmingham
received delivery of a 40-mono/stereo-channel Compact Series console for its Unit
2 OB vehicle.

HARMAN COMPANY BSS AUDIO is to move to the Harman site in Potters
Bar, Hertfordshire, UK, later in the year, with the manufacture of its products
being undertaken by Soundecraft.

The move is said to be part of a major expansion by the outboard equipment
manufacturer, whose future growth is said to be blocked by the lack of manufac-
turing space at its present St. Albans premises. Sounderaft’s automated manufac-
turing techniques and spare capacity have therefore been employed.

BSS R&D, marketing, and sales operations will be accommodated in a building
across the road from the main Harman Cranborne House premises.

SOUNDCRAF"I‘ IS ADDRESSING the U.S. local radio sector with the RM100
on-air desk—a product that employs many of the principles incorporated in the
Series 10S console over the European-oriented Series 10.

“We've employed a style, design, and layout that will appeal to the U.S.-influ-
enced Pacific market,” says Sounderaft Pro and Broadcast product manager
Mike Mann. “The operational needs of the U.S. broadcaster are totally different
from those in Europe.” The desk is modular with a choice of mono, stereo, and
Telco modules accommodated in 8-, 12-, or 18-strip frame sizes.

SIMON STABLE, industry personality, leading light of the '60s and "70s music
scene, and owner of Simon Stable Promotions Cassette Duplication in Launton,
Oxfordshire, died Aug. 27 from a lung illness. He is survived by his wife, Jude,
a son, 17, and a daughter, 13.

Born Simon de la Bedoyere, a French count, Stable wrote influentially for
NME, Top Pops, Music Now, Disc, and International Times and also ran a record
shop in Portobello Road called Simon’s Stable, from which he drew his name. The
shop specialized in American imports at a time when they were rare and was fre-
quented by bands of the period, such as Pink Floyd, Ten Years After, and Marc
Bolan, among many others, whom he exposed to the music.

He was one of the first to spot King Crimson and attended the band’s legendary
rehearsals in Fulham Palace Road; he married Jude Dyble, who sang with Fair-
port Convention and early King Crimson.

“He’ll be remembered for his enthusiasm and the way he helped people,” says
his wife. “If he saw a band he thought was good, he’d find the person for them
to contact, and he did that throughout his life.”

TWICKENH.AM SOUND STATION has taken delivery of its fifth DAR Delta
DAW, making it the biggest SoundStation user in Europe. The 16-track Delta
Plus was immediately pressed into service on the film “Interview With The Vam-
pire,” starring Tom Cruise.

“Having a large complement of Deltas gives us the ability to work in different
tasks in parallel, speeding up the total turnaround time for a project,” says Twick-
enham Sound Station director Dean Humphreys.

GREECE

MIDAS SUPPLIED ALPHA SOUND with an X1.348 FOH desk for a musical
production at the Irodian Ancient Theatre at the Acropolis in Athens to mark
20 years of Turkish occupation in Cyprus. Alpha Sound also employed a 40-chan-
nel XI.3 and a 15-year-old Midas desk for the production.

THE NETHERLANDS

THE INTERNATIONAL BROADCAST CONVENTION organizers have re-
ported that the exhibition and conference held earlier this month in Amsterdam
was a success. This was the last biannual convention prior to the show going an-
nual next year and coming into direct competition with the ITS Convention in
Montreux.

Attendance on the second-to-last day was quoted at 25,860, compared to the
last event’s circa 19,000 figure, with 96 countries represented among the atten-
dees. Approximately 143 companies have already signed up for next year’s show,
according to the organizers.

In exhibitor terms, the show marked the arrival of computer companies, with
IBM in particular having a strong presence.
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CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

OCTOBER

Oct. 1, “Internet: The Entertainment Play-
ground,” seminar presented by the Los Angeles
Internet Group, Electronic Cafe International, Los
Angeles. 310-358-6957.

Oct. 3, ASCAP Awards Dinner, Opryland,
Nashville. Eve Vaupel, 615-742-5000.

Oct. 4, BMI Awards Dinner, Municipal Audi-
torium. Nashville. Ellen Wood, 615-291-6700.

Oct. 5, 28th Annual Country Music Assn.
Awards, Grand Ole Opry, Nashville. 615-244-
2840.

QOct. 6, SESAC Awards Dinner, Wild Horse
Saloon, Nashville. Gary Voorhees, 615-320-
0055.

QOct. 7-10, “How Can | Be Down?": Second
Annual Hip-Hop Summit Convention, pres-
ented by Peter Thomas Entertainment with pan-
els by the Rap Coalition, Ritz Plaza, South Beach,
Miami. 212-229-5273.

QOct. 9-10, VH-1 Fairway To Heaven Celeb-
rity Golf Tournament, Wait Disney World,
Orlando, Fla. 212-258-7837.

Oct. 9-12, Conference on Interactive Mar-

NEW BARD CHAIRMAN

(Continued from page 64)

’

eral industry matters,” says Andy
Gray of Andy’s Records, a leading in-
dependent retailer in the U.K. and
member of the BARD council, support-
ing McAuley’s chairmanship.

For his part, McAuley says he
plans to address such concerns during
regional BARD “road show” visits this
month.

While independent retailer Richard
Wootton was elected deputy chairman
of BARD for a second year, the choice
of McAuley is seen as providing the
balance of a corporate executive with
major-chain clout at the top of the re-
tail association.

Also newly elected as officers on the
BARD council are Hamish Robertson
of the John Menzies chain as secretary,
and Alan Taylor of Total Home Enter-
tainment as treasurer. All four of the
officers will serve one-year terms.

FOR THE RECORD

Five acts were left off the list
supplied by Warner Bros. Ree-
ords/Nashville for the country ros-
ter story in the Sept. 24 issue. The
artists are Schara Johnson, Russ
Taff, Mark O’Connor, the Branson
Brothers, and 4-Wheel Drive.

A story in the Oct. 1 issue may
have given the wrong impression
about TVT’s relationship with the
act Nine Inch Nails. TVT retains
an interest in the group through a
joint venture with Interscope.

Janet Gari and Jeffrey Geddes
wrote the play “Such A Pretty
Face,” but do not performin it. In-
correct information was given in
Lifelines in the Oct. 1 issue.

keting/West, Marriott Camelback Inn Resort,
Scottsdale, Ariz. 310-798-0433.

QOct. 10, 12th Annual Academy Of Country
Music Celebrity Golf Classic, De Bell Golf
Course, Los Angeles. Proceeds will be divided
between the Country Music Retirement Home
and the T.J. Martell Foundation. 213-462-2351.

Oct. 11-13, Seventh Annual Multimedia
Expo, presented by American Expositions Inc.,
Multimedia Development Group, and Interna-
tional Interactive Communications Society, Mos-
cone Center, San Francisco. 212-226-4141.

QOct. 12-15, National Assn. Of Broadcasters
Radio Convention, Los Angeles Convention Cen-
ter, Los Angeles. 202-429-5300.

QOct. 21, Sixth Annual Calypso And Steel-
band Music ““Sunshine” Award Program, Tri-
beca Performing Arts Center, New York. 201-
836-0799.

QOct. 21-22, Reggae Seminar, presented by
Tropical Beat, Reggae & World Beat TV, Flagship
Resort Hotel, Atlantic City, N.J. 804-266-2634.

Oct. 21-26, NARM Wholesalers Conference,
Arizona Biltmore, Phoenix. 609-596-2221.

Oct. 24-26, 11th Annual Seminar on Nego-
tiating Contracts in the Entertainment Indus-
try, New York Hilton, New York. 212-545-6111.

QOct. 25-27, NARM Retailers Conference,
Arizona Biltmore, Phoenix. 609-596-2221.

QOct. 27. Third Annual Salute To Excellence
Dinner, honoring Terri Rossi, benefitting the
American Cancer Society's Early Detection
Breast Cancer Program, Sheraton New York Hotel
& Towers, New York. Cynthia Badie Associates,
212-222-3438.

QOct. 27, T.). Martell Music And Wine Aficio-
nados Dinner, Burden Mansion, New York. Mur-
iel Max, 212-245-1818.

NOVEMBER
Nov. 2-4, Billboard Music Video Conference
and Awards, Loews Santa Monica, Santa Mon-
ica, Calif. 212-536-5018.
Nov. 3-4, Sixth Annual Magnetic And Opti-
cal Media Seminar, presented by ITA, Nikko Ho-
tel, Atlanta, Ga. 212-643-0620.

LIFELINES

eautiful Signing. Jive executives celebrate the signing of fap artist Keith Murray

to the label. Murray's debut album, “The Most Beautifullest Thing In This World,”
will be released in November. Shown, from left, are Cheryl Brown, Jive product
manager; Tom Carrabba, Jive VP of marketing and sales; Pete Jones, BMG
president; Murray; Larry Khan, Jive VP of R&B promotion; Barry Weiss, Jive senior
VP/GM; and Jeffrey Sledge, Jive A&R manager.

BIRTHS
Boy, Robin Travis, to Jeff van
Gelder and Biggi Tallman, Aug. 24
in Cologne, Germany. He is musie
director for German radio network
Radio NRW. She is a promoter for
BMG Ariola Records.

Twin girls, Madeline Lisa and Cath-
erine Amanda, to Matt and Perrie
Halpern, Aug. 25 in New York. He
is director of production for BMG
Classices.

Girl, Kiersten Michaela Allysa, to
“Miami”’ Mike and Elizabeth
Knowles, Sept. 1 in Miami. He is a
freelance audio engineer.

MARRIAGES
David MaceMillan to Jan Crabtree,
Sept. 17 in Toronto. He is a market-
ing manager with EMI Music Can-
ada.

Jess Auerbach to Jill Friedman,
Sept. 25 in Sea CIiff, N.Y. He is VP
of forecasting and inventory man-

agement for the EMI Records
Group North America.

DEATHS
David Thoreau Rose, 48, of com-
plications due to bacterial meningi-
tis, July 25 in Lewisburg, Pa. Rose
was electrie violinist and vocalist
for the 1970s band fred, and later
worked with the Brecker Broth-
ers, David Spinoza, Stan Getz, and
Yoko Ono. He toured worldwide
with Serge Perathoner’s France-
based band Transit Express, and
collaborated with Perathoner on
the instrumental set “David Rose,”
and later on the Millennium/RCA
albums “Worlds Apart” and “Be-
hind The Line.” The pair also rec-
orded the album “Blue Rose” with
guitarist Christian “Basile” Ler-
oux, which was released on CBS
Records in 1983 and featured the
single “Don’t You Know.” In 1985,
Rose returned to the U.S. and
formed the David Rose Band with
bassist Kim Reichley. He is survi-
ved by his wife, Annie; his daugh-

L

GOOD WORKS

ter, Stephanie Juniper; his par-
ents, Ralph and Sara Isabel; and
his sister, Susan Smith.

Leonard Feather, 80, of complica-
tions from pneumonia, Sept. 22 in
Encino, Calif. Feather is said by
many to be the dean of jazz jour-
nalism, and is held by some to be
the single most important critie
the genre has known. He was born
in London in 1914, and came to
New York in 1935, where he began
his career chronicling the jazz
scene. A decade later he threw his
weight behind bebop, the burgeon-
ing new music of the post-World
War 11 years. “Inside Bebop,” the
book he wrote in 1949, became one
of the important works document-
ing that style. In 1955 Feather
compiled the “Encyclopedia Of
Jazz,” a cornerstone book that saw
numerous updates over the years.
He contributed regularly to a host
of publications, including Metro-
nome, Downbeat, Esquire, Play-
boy, and JazzTimes. Aside from

SONGFEST FOR HOMELESS:
The First New York Singer-Song-
writer Festival at Carnegie Hall Oct.
14 will benefit the National Coalition
for the Homeless. Presented by Putu-
mayo, the New York-based clothing,
craft, and music wholesaler/retailer, it
will feature more than 20 performers.
They include Freedy Johnston, Dou-
gie MacLean, Rory Block, Chris
Smither, Julie Gold, Mike Reid,
Darden Smith, Pierce Pettis, Kris-
ten Hall, Cliff Eberhardt, Lori Car-
son, Carrie Newcomer, Catie Curtis,
Cosy Sheridan, and Ellis Paul. Leo
Porter, formerly a homeless musician,
will song a song from the “Voice Of
The Homeless” album. Hosting the
evening will be Vin Scelsa of WXRK
New York and Darren Devivo and
Rita Houston of WFUV New York.
The performance will be recorded by

the World Cafe, and rebroadcast as a
Thanksgiving special on more than
100 public and commercial radio sta-
tions. In late October, Putumayo will
release a two-volume compilation
called “Shelter: The Best Of Contem-
porary Singer-Songwriters,” includ-
ing many of the artists performing at
Carnegie Hall, in addition to Mary
Chapin Carpenter, Nanci Griffith,
and Shawn Colvin. Two dollars from
each CD and $1 from each cassette
will be donated the National Coalition
for the Homeless in Washington, D.C.
and a shelter in Great Britain. For
more info, contact Daniele Wolfson
Cardelia at 212-995-9400 or Andrew
Seidenfeld at 201-222-0020.

VOICES OF REASON: The Cen-
tury Council, a national anti-alcohol
abuse group funded by brewers, vint-

ners, distillers, and wholesalers, have
launched a “You Lose It” music cam-
paign to fight drunken driving by
young men. The public service campa-
ing, with its music video-type film, TV,
radio, and poster, features Eddie
Money, Ricky Van Shelton, and L.A.
Sno of Duice. In each of the 30-sec-
ond rap, rock, and country public serv-
ice announcements, the artists per-
form background lyrics meant to
attract fans and support the peer-de-
livered messages. The lyrics unify all
the spots within the single theme of
“If you drink and drive, you lose it.”

In 1993, 2,202 male drivers aged 21
to 24 were involved in fatal alcohol-re-
lated crashes, more than any other
age group. For more info, call Mary
McPartland or Maria Papa at 212-
697-5600 or Larence Lokman at 213-
624-9898.

criticism, Feather served jazz as a
producer, composer, and discov-
erer of talent. Among his song
credits are “Evil Gal Blues” and
“Blowtop Blues,” both recorded by
Dinah Washington (whose first re-
cordings he supervised), and “How
Blue Can You Get,” recorded by
Louis Jordan and B.B. King. He
also produced the first recordings
of Sarah Vaughan. Since the late
1950s, he served as a critic for the
Los Angeles Times. He is survived
by his wife, Jane; a daughter, Lor-
raine Feather; and a sister, Gwen
Cannon.

Send information to Lifelines, c/o
Billboard, 1515 Broadwuay, 14th
Floor, New York, N.Y. 10036
within six weeks of the event.

VOCALISTS IN JAPAN

(Continued from page 64)

ing up to introduce Brown to audiences
in the Pacific rim.

Starting Oct. 10, the singer will do a
five-week promo tour of the region,
taking in Australia and South Africa.

BMG International’s regional VP
Stuart Rubin plays down the similari-
ties to Whitney Houston. “It’s a lovely
comparison, but what we’ve seen in Ja-
pan is that the success has come from
her music and her image. Certainly the
key audience is very similar—it seems
to be females between 18-30 who adopt
her.”

Radio is picking up on the singles
“Heaven Come Down” and “My Every-
thing,” and Rubin says the Asian musie
TV channel V has “put on a good
spread for Brown,”

The success of Brown’s album
caught the Japanese company slightly
by surprise, and while a local version
was being assembled, demand was sat-
isfied by imports from Europe.

“It just blew apart in Japan,” says
Rubin. “It’s really an exception in
terms of how this happened on import.”

Assistance in preparing this story
was provided by Dominic Pride in
London.
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CALL TOLL FREE
1-800-223-7524

Regular Classified: $4.85 per word, minimum order: $98.00
DISPLAY CLASSIFIED:

17- 1 issue

1 - 3 issues
17- 13 issues
17 - 26 issues
17-52 jssue

$136.00 PER
125.00 PER
119.00 PER
111.00 PER
S 92.00 PER
REVERSE ADVERTISEMENTS: $17.50
POSITION WANTED: $65.00 PER COLUMN INCH
BOX NUMBER: $17.50/BROADCAST/MEDIA: $80.00 PER INCH

(Factory Direct..
Best Values!

All

In Our Plant!

SPECIALS -
”With This Ad Only”

500 - Cassettes - §715
(1,000 Cassettes - $1,025)
Retail-Beady: FULL COLOR J-Card,
Test Cassette, Graphics Layout,
Typesetting & Film, Cassette Label,
Norelco Box & Shrink-Wrap (to 50 Min.)

500 - 12" Vinyl - $1,075
(1,000 12" Singles $1,450)
Retail-Ready 12" Single Package
Direct Metal Mastering, 5 Test Pressings,
Label Layout & Printing, Plastic Sleeve,
Black or White Die-Cut Jackets,
Shrink Wrap (to 14 Min. per side)

Manufacturing

500 - Promo CD'¢ - $895
(1,000 CD's $1,550)
Delwery in 15 Business Days!
Promwotional Package indludes: CD-R
Refe-ence, One Color CB Label with
Layo.t, Typesetting & Fimm (to 25 Min.)

500 - Golor CD's - $1,995
(1,000 CD's $2,265)
Retail-Ready: FULL COLOR Front
& Tray Card, CD-R Reference,
2-Color CD Label, Graptics Layout &
Film, Jewel Case & Shrink-Wrap
{to 58 Min. / 20 Index: Points)

[ Best Vatues in The industry! |

Call For Our Complete Catalog
EUROPADISK/LTD.

75 Varick Street, New York, NY 10013

T (212} 226-4401 FAX (212) 968-0456J

american pro digital inc

CD & CASSETTE
PRODUCTION

#.0. BOX 550 Tel : {315) 769-0034
ROO0SEVELTOWN, N.Y. Fox: {315) 7690342
13683-0550

1-800-APD-DISC

(273-3472)

RECORD PROMOTION

EXPERIENCE! EXCELLENCE!
25 + YEARS!

Working All Leading National Charts.
‘One Of The Foremost
Names in Music Promotion”
RCI| Records Inc., 1-800-737-9752
4721 Trousdale Dr., Nashville, TN 37220

615-833-2052 » FAX 615-833-2101

1000CD’S

1000 CASSETTES
$2899

COMPLETE PACKAGE
WELL DO IT
ALL FOR YOU
ALSHIRE
PHONE:  (800) 423-2936
FAX: (818) 569-3718

100 COMPACT DISCS FREE!!!

When ardering our 1000 CD Full Color
October Special - $2450
DIGITAL EXPRESS 1-800-891-DISC

“BEST VALUES IN THE INDUSTRY”
CD & CASSETTE (Complete Package)

llboard Classified Action Mart

Call Jeff Serrette NY State - 212/536-5174 +Outside NY State - toll free 800/223-7524
Billboard Classified « 1515 Broadway * New York, NY 10036
**REAL ESTATE TO THE STARS**
For Real Estate information call Laura Rivchun
1 (800) 223-7524 - in NY (212) 536-5173 * NY OFFICE FAX # (212) 536-5055
800 223-7524 - For Classified Advertising Only

Special

“Wih This Ad Oy’

COMBINATION 1,000 cD'SEINI-1L)1,000 CASS.

GLASSMASTER + 4 COLOR FRONT COVER | TEST CASSETTE » 4 COLOR JAY CARD « 1

AND TRAY CARD = 2 COLOR CD LABEL « | COLOR PRINT ON CASSETTE « NORELGO

JEWEL BOX « OVER-WRAP « (to 78 Min.) | BOX * OVER-WRAP (to 60 Min.)
(FROM DAT OR TAPE AND COMPOSITE PRINTERS FiLM)

MASTERING
—— REPLIC ATION
PRINTING

TOTAL PACKAGING
GRAPHIC DESIGN STUDIO
ammmssassmmemesmes:. POSTERS
PERSONALIZED EXPERT SERVICE
N TIOR3 e 5.

COMPLETE CD AND CASSETTE

The Power
of Excellence™

212 - 333 - 5953

NOILONAOY¥d

CD Singles

! $35
‘ 1 day turnaround - w/ inserts
__<__—O¢

Big Dreams Studic  708-945-6160

etaail DDisc
NManufacturing:
* CD, Cassette * Video Duplication
e Full Graphics
ALL FOR OUR BROCHURE

1-800-737-7624

N amis Wy 1631 W. 38th Piace, #1501-A Miami, FI. 33012
MKG}MEPWSS, It 2B hone (305) 825-8433 « Fax (305) B27-3803

Call Toll-Free For our Free Catalog 1-800 - 553-755

\ ] .
EASTERN STANDARD
PRODUCTIONS, INC.

37 JOHN GLENN DR. BUFFALO, NY 14228
{716) 691-7631 » FAX (716) 691-7732

NEW CASSETTE
&CD COMBO
PACKAGES!

FOR A FREE
BROCHURE

COMPACT DYSC / VINYL / CASSETTE PRODUCTION

DESIGN | SEPS | PRINT | PACKAGES | DROP-SHP
QUALITY §

FREE CATALOGUE or SPECIAL QUOTE, CALL
ALIGNED AUDIO 1 - 800 - 869 - 6561
or 718 - 788 - 6969 / FAX 718 - 499 - 0421

SVIALL AD. BIG VALUE!?

" COMBINATION SPECIAL !

| 500 TAPES AND 500 CD'S
COMPLETE RETAIL READY PACKAGE

|Combination Special Prica *'v §2 355 ‘

500-43§-64

OUR FREE &
CATALOG [T

COMPLETE LINE OF

AMPEX - BASF
MAXELL - SONY - TDK

Studio Mosterin
and Multitrack Products

DAT'S - 489/289 (S-VHS)
HI-8MM - CDR'S
U-MATICS
499/456 - 911/468

CALL FOR " 764 5th Avenue, Brooklyn, New York 11232
In New York Telephone: (718) 369-8273
24 Hour Fax: (718) 369-8275 Narional Feording Supphes Inc

TOLL FREE 1-800-538-2336

ROUNC EDGE
NORELCC: BOXES

CRYSTAL POR 30XES
CASSETTE

5
%, Nes,

COLOR LABELS & J-CARDS
SPLUCING AND LEADER TAPE
REELS AND-BOXES

BLSF AND MAGNETIC MECIA AUDIO PANCACKES
C-0 CASSETTE JHEUS
CD EWEL SCXES
CUSTOM VIDEC CASETTE BLANKS

SONY - TELEX - NOW/| RECORDING SYSTEMS
Tape Dupiicating Fquipment

=-NRS

e

BLANK TAPE & ACCESSORIES
HWidest Seloction Anywhere|
Call For Free Catalog

N
(800) 355-4400 &

M =
llllllllll!lllll!ll!lllll’ErJ

8000006608866 ¢

207 WILSH ROAD HORSHAM, PA 19944

CUSTOM COMPACT DISCS
Affordable single copy CDs starting at
$35. Write, call or fax for information.

46 PRODUCTIONS
42W557 Hawk Circle, St Charles, IL 60175
TEL (800) 850 5423
FAX (800} 203 1725

COMPACT DISCS « 95¢ EACH

{Bulk from your C.D. ready master and label positives} minimum 1000
Complete CD and Cassette Packages Available in quantifies of 250/500/1000
1-800-874-4174
CALL FOR A QUOTE
Digital Mastering Systems ¢ Digital Audio Duplication ® Computer Graphics

NATIONAL TAPE DISC

1110-48th Avenue North « Nashville, TN"37209

Attention Label Executives: We can
manufacture, distribute, promote
and market your finished product.
Our promo network gets results,
AOR/Alternative, R&B Urban.

Call 213-931-1105.

FOR COMPLETE COMPACT DISC,
CASSETTE & RECORD MANUFACTURING
(800) 859-8401

(CA, INC, « 2832 SPRING GROVE AVE. » CINCINNATI, OH 45225
{513) 681-8400 » FAX (513) 681-3777

J

FAX YOUR AD
212-536-5055

Real Estate To The Stars
$65.00 per inch'

SERVICES

[ Drome Priez Paskaes

3 00 - CASSETTES
TESTS = 1-COLOR INSERTCARDS (FROM YOUR CAMERA READY ART)
* NORELCO BOX  SHRINKWRAP

100 - 12~ . VINYL
TESTS « LAQUER MASTERING © METAL PARTS = 2 COLOR LABEL «

WHITE JACKET WITH HOLE © SHRINKWRAP g

QUICK TURNAROUND @ﬂ@@@n.@
500 CASSETTES $585

* COMPOSITE NEGS FROM YOUR CAMERA READY ART

* CASSETTE RUNNING MASTER

* TEST CASSEITE

* APEX PRINTING ON CASSETTE

* 1000 x ONE-COLOR INSERT (500 FOR REORDER]

* NORELCO BOX CELLO WRAPPED
REORDER ANYTIME $385

1000 CASSETTES 5899
* CASSETTE RUNNING MASTER
« TEST CASSETTE
* APEX PRINTING ON CASSETTE
* 2000 x 4-COLOR INSERTS (1000 EXTRA FOR REORDER)
* NORELCO BOX SHRINK WRAPPED
REORDER ANYTIME $750

WO Rainbo Rices & Gussems

1738 BERKELEY ST

.+ SANTA MONICA + CA 90404
310) 829-3476 + (310) 829-0355 « Fax: (310) 828-87¢5

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music Indus-
try since 1953, Woridwide. Confidential At-
tention. Low Rates. Contact:

Dennis Klainberg, Dir.
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, US.A.

Fax: 718-917-6434  Ph: 718-656-6066

PROMO/ARCHIVAL PACKAGE
10 CD’s for $350.00
For further information call |
B.R. Productions
(215) 545-6590 l

OPERATING SUPPLIES

' Jewel Boxes « CD Blisters
00*0': Security Packaging
fues~ Plastic & Paper Sleeves

> Price Guns * Mailers * Dividers
WRAPPING & PACKAGING

The Jewelmaster Packaging System
Retail-level shrinkwrapping. Does CD’s, Videos
cassettes, LP's, posters & more...only $189.95!

Low-cost shrinkwrapping solutions tor
retailers & distributors . L-sealers available!
Monev-buck eudranree

MUSIC AND MORE...

ndic Labels » Budget & Cut-Out CD’s, Tapes, LP’s
Movelties » Comics/Rags « Accessories * Blank Tape

ERFORMANCE
¢lil DISTRIBUTORS

2 0Ax 57. New Brunswick NJ 0890 1
Tel:908.545.3004 Fax:908.545.6054

-

“Puychedslia - Hoevy Motal - Punk - Jazz - Bluss - RAB
Campus Records
wholesale Distributor of
“Deletions /Overstocks”™
1518) 783-6698
(518) 783-6753 FAX
For a Unique Blend of Independent and

874 Albany Skaker Road
Latham NY 12110
Major Label Closeouts and Overstocks
+ suisnpuy

IMPORT

s se1piQ - dog °)

EXPORT

L .09 - o4

—_—

Theash - Noise - New Age -

« MED + eeSBey . 21404120(3 . e~ueq -

LOWEST PRICE!
*CD’s - LP’s - Tapes *
* Cut-Outs - Over Stocks *
* Budget - Midline *
* Call For Your Free Catalog Today!
MUSIC WORLD
8555 Tonnelle Ave., N. Bergen. NJ 07047
Tel: (201) 662-7600 Fax: (201) 662-8060
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ForsALE [ HELPWANTED [ COMPUTERS FIXTURES

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD'S

TARGET MUSIC DISTRIBUTORS
7925 NW 66 th ST., DEPT J
MIAMI, FL 33166

DEALERS
ONLY Phone: (305) 591-2188

Fax : (305) 531-7210

SAMPLING SELLS!!
Largest U.S. mfr. of Listening Posts
guarantees you will sell More Music
with our systems. Call NOW about

_our FREE test program.

[d telescan

i-800-835-7072

Buv direct and save' While other people are
raising their prices, we are slashing ours. Ma-
jor label CD's, cassettes and LP's as low as 50¢
Your choice from the most extensive listings
available. For tree catalog call (609) 890 6000
FAX: 1609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O. Box A
Trenton, N) 08691 0020

CD SECURITY KEEPERS |

CD Keepers available in lots of
5000. Like new. Keepers already
slickered with 3M security tape.
Absolutely no reasonable offer
refused.

Call (508) 634-1158

LIMOUSINE

SERVICES

AMERICAN LIMOUSINE CO. |

CADILLAC STRETCH LIMOUSINE \
BAR « TV « STEREO

212-713 - 0050
917 - 880 - 8221

$35.00 PER HOUR |

Hastings Beoks,

Music & Video,
Inc. is an
exceptional
retailer of home
entertainment.

This multi-state
company is
based on a firm
financial footing
combined with a
dedication -0
sound business
principles.
Those principles
include integrity,
profit sharing
and a stronz
commitment to
our associazes.

To help lead us
into the futare,
we are seeking
enthusiastic
persons to ill
the following
position:

MUSIC BUYER \
Qualified candidates will have:
* Five yrs purchasing exp for 50+ stores
* Successful results/understanding of
computerized buying system
* Excellent negotiation skills
Hastings offers competitive compensation
and benefits including a 401(k) Profit
Sharing Plan and Employee Stock
Ownership Plan.
Send resume and salary history to: ‘

Gail Ward

Hastings Books, Music & Video
PO Box 35350
Amarillo, TX 79120-5350

4

EOE

OPERATIONS MANAGER
Recording/manufacturing facility in NJ
seeks operations manager to oversee all
functions of their fast-paced, growing
company. Must be an energetic, detail
priented self-starter with min. 5 years
management, production and
administrative experience. Send resume
and salary history to:

Box #8186, Billboard Magazine,
1515 Broadway, NYC, NY 10036

PROFESSIONAL
SERVICES

[ ATTENTION WOMEN WHO |
HAVE HAD BREAST IMPLANTS |

WE ARE A LOS ANGELES LAW FIRM
PRESENTLY INVESTIGATING ALL CLAIMS
CAUSED BY SILICONE IMPLANTS.

Even if you are symptom-free
you may still have a claim.

PROFESSIONAL-DISCREET-CONFIDENTIAL

LAW OFFICES OF ERIC HERSHLER
11400 W. OLYMPIC BLVD., SUITE 1020
LOS ANGELES, CA. 90064
(310) 444-9078

STATUTE DEADLINES
CALL OR YOU MAY LOSE YOUR RIGHTS!

ENTERTAINMENT LAWYER

For all of your California
legal needs.

Law Offices of Dane Alexander
(415) 485-1054

YARDE BOYZ
HIP HOF REGGAE GROUP
Ready to ink with the majors, seek
lawyer or manager to shop demo.
Contact PETER (516) 363-9738
OR E-Mail (YARDE BOYZ)
Through America On Line

MARKETING REPS
WANTED!! SKILLED, CREATIVE MARKETING
REPS. MUST BE KNOWLEDGABLE OF THE
RECORD BUSINESS. MUST BE CAPABLE OF
RELOCATING TD SUNNY SOUTH FLORIDA.
MUST BE FAMILIAR WITH RAP PRODUCTS
AND STREET R&B PRODUCTS AND
PROMOTIONS AND ABILITY TO DEAL IN
PRESSURED ENVIRONMENT

ATTN: PRESIDENT
8400 NORTHEAST 2ND AVENUE
MIAMI. FL. 33138

BILLBOARD CLASSIFIED
1-800-223-7524

212-536-5174
Jeff Serrette

NATIONAL DIREETOR OF SALESi& MARKETING
MAJOR LA BASED LABEL SEEKS SELF STARTER
EXPERIENCE IN DEALING WITH DISTRIBUTION
BRANCHES, ONE ST0PS AND RETAIL CHAINS. SALES
BACKGROUND AND MANAGEMENT SKILLS A MUST.
FLEASE SEND LETTER AND RESUME INCLUDING
SALARY HISTORY TD:
BOX 8185, BILLBOARD CLASSIFIED
1515 BROADWAY, NYC 10036

REAL ESTATE RATES
Rate $65
1 Inch by 1 Column
See Coupon For Details

No phone calls please.

DRUMMER SEEKS INTERNATIONAL ACT

Highty experienced professional drummer w/top
name credits seeks established national/international
pop. rock. R&B or country, cross-over act
Resourceful team-player, versatile w/great feel,
knowledgeable on all aspects of music business. All
information confidential. Fax to {908) 781-1693 &/or
send material to Sphere Productions. P.0. Box 991
Far Hills, NJ 07931-0991 J

POSITIONS WANTED

| “Full ;harge b;kkeeper
. with tax knowledge
" will pay your bills:

organize your
paperwork

818-908-1923”

|

" CONCERT PROMOTER/AGENT |

LOOKING FOR A SALARIED
POSITION OR PROJECTS, FROM
FLORIDA, FOR AN ESTABLISHED

ENTERTAINMENT COMPANY.

PLEASE CALL (305) 721-5638

BUSINESS
OPPORTUNITIES

ARE YOU LOOKING FOR CASH
TO DEVELOP YOUR BUSINESS?

Investor looking for investment oppor-
tunities in music publishing/music
catalogue/entertainment businesses
Contact;
Keith Hemmerling, Esq.
105 Duane St. # 23G
New York, NY 10013
212 - 374-1279

. N l. ta_lvd'ﬁ“: 4 a ’ il— !
= ' \. - L2 o
QPUSTTIVECHETEY
Complete POS/Inventory Control
for your Record Store

| Available in user selectible
English or Spanish.

Musicware USA Musicware Europe
6300 Creedmoor Rd. | Saxony House
Suite 138 Easthampnett, Chichester

Raleigh, NC 27612 Sussex, Engiond
919)833-5533 PO18 QY
fax (919) 833-1900 0243) 775419 Fox (0243) 776327

Computers & More . . .

POS - Inventory - Management System for:
Music Stores - Distributors - Mail Order
Quick Point-of-Sale - Customer History
Inventory Tracking - Bar Code Printing

Multiple Vendor - Purchase Orders

Single Station - Multi User and Multi Site

Call Now & Save! Phone: 305-534-0999
* FREE CONSULTATION *

RecordTrak

Voice 203-265-3440 Fax 203-269-3930

YSL COMPUTER SYSTEMS
MEAN MORE PROFIT!

Call or fax today to see why YSL is unden
ably the leader in computer systems for
music and video retailers and wholesalers
We built 20+ years of music and videc in
dusrry experience into our computer systems
to help make your business more profitable

YOUNG SYSTEMS LIMITED  Phone (404) 449-0338
Fax (404) 840-9723
Australia: (08) 338-2477
6185 Buford Hwy Ste C-10C. Norcross, Ga 30071

—

1-800-TAPE WORLD or 1-800-245-6000
We'l beat any price! 4.95 SHIPPING s FREE CAT.

SONY MAXELL TOK Full
DATI20  T49fXLIIS0 179 TI20HS  LBY[TIZ0HC 199
DAT-120mo 9991XL11590  229]T-120EHG  2.49
T-120¢ 2394L11:5100 249 S4-%0 169
SYHSTI20  7.99|DAT-120  799fSax90 219
L7506 399 T2oHGx  2I9F0ATI20 699 famosc?d 10.9%
woosc 74 S199NCTIZ0 LT9J0AT-80 89 .

APE WORLD 220 sprinG 57, BURER, PA 16003. FAX 412-283-8298
OVER 400 DIFFERENT. SAME DAY SHIPPING. M-, 8-5

SENTR@STEMS

A New Generation of Reusable
Software Security Packaging

« Seven Models - Including a
double CD Package

« Adapts to all EAS Technologies

« Increase Profits by Reducing
Theft

Call or Write Today for Brochure
and Samples

C & D Special Products, Inc.

309 Sequoya Drive
Hopkinsville, KY 42240

West Coast
800-366-4923

1-800-922-6287

[ FACTORY DIRECT
»CD JEWELBOX. STORAGE
CABINETS. In Stock Now, No
Waiting. Choice of colors, 2 sizes.
2 drawer, 570 Capacity, $234

3 drawer, 855 Capacity, $289
Prices INCLUDE locks. Textured
steel construction.
*CD JEWELBOX SHELE 2-TIER .|
Gridwall, Slatwall, Pegboard. 8
facings, capacizy 6£. 25" long,
double tier. Black, white, grey.
Adjustable dividers. “Flip-thru”
browsing. Use for CD-ROM
Architectural Merchandising Floor

Plans at no cost or obligation.

+JEWEL BOX OR LONG BOX
COMPACT DISC DISPLAYERS
sAUDIO CASSETTE DISPLAYERS
sLASER DISC DISPLAYERS
oVIDEO CASSETTE DISPLAYERS
*ELECTRONIC ARTICLE
SURVEILLANCE SYSTEMS

¥ ¥ NEW! % %

+«COMIC BOOK DISPLAYERS
+TRADING CARD DISPLAYERS
+COLLECTIBLES DISPLAYERS
For Gridwali, Slatwall, Pegboard.
+GLASS SHOWCASES
Stocked in Chicago, Baltimore,
Los Angeles, and London, England
Free 100 Page Color Catalog

1080004333543

Ask for Jim McFarland
Fax: 213.624-9022

WANTED TO BUY

WE PAY TOP

Videos &
Rudio Books

WE BUY IT ALL
(516)420-8300

FAX(516)420-8455 - CALL NOW!

“We are cash buyeis of un-
wanted LP’s, Cassettes or
CD’s.”” No quantity is too
large or small. We pay the
freight. Call:

(609) 890-6000.

CASH - CASH - CASH
Top $ paid on CD’s, Cassettes,
LP's, Music 300ks, Rock
T-shirts. No quantity too big or
too small. Call 201-662-7600 or
Fax: 201-662-8060

PROSING Karaoke
\ Free Catalog: World's largest
selection. AllBrands of equipment,
CD+G.LD’'s. vacal Eliminators.

q S\ Players. Speakers.Mics
¥ CSP/P.O.BOX 11D6
Bridgeview. IL 60455

/ 1-800-800-8466

(Continued on page 96)
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|REALESTATE TOTHE STARS

O NEr AUCTHN

* FALCON LODGE -
Tue ULTIMATE SPORTING
ExreriENCE!

BEYOND THE PUBLISHED
Price or $500,000

& SEPTEMBER 25, 12 pM-2 PM
& BY APPOINTMENT

TION, PLEASE.

PrEVIEWS: SEPTEMBER 21, 10 AM-12 PM

DEerosiT: $50,000 INCASH OR CERTIFIED
CHECK. DEPOSIT MUST BE INCREASED TO
10% OF PURCHASE PRICE WITHIN S DAYS
oF avcTion. CLOSING wiTiIN 30 Davs.
‘QUALIFIED PROSPECTS ONLY AT THE AUC-

To Be Soi.o ABSOLUTE : ..

¢ OVER 200 +/- ACRES OF WILDERNESS
IN THE WESTERN MOUNTAINS OF MAINE ON SPENCER LAKE
¢ OVER ONE MILE OF LAKE FRONTAGE
* SPECTACULAR 8 BUILDING COMPLEX
* MAGNIFICENT MAIN LopGE AND 3 CABINS

AUCTION

TO BE HELD
OCTOBER 13
AT 2 PM ON SITE

Auclioneer:Thomas W. Saturley

WE OFFERABUYER'SBROKER 130 Middle Street ® Portland. ME 04101
PARTICIPATIONPROGRAM!

ME Lic. # 90600017, AC # 757

NASHVILLE BOUND?!

The music business and a GREAT real estate
market brought me to Nashville from California
in 1991. If you are relocating, call me and I will
show you why | fell in love with Middle

Tennessee.

With 21 years of real estate experience and a
personal knowledge of the relocation
intricacies | can make your transition a smooth
one.
Your trust and confidence are my TOP priority.

Bobbie Noreen, Dobson & Johnson (615) 377-3535 ext. 322

5214 Maryland Way #105
Brentwood, TN 37027

“Retail Space Available
for Compact Discs &
Tapes Dealer in High
Traffic Music Department
Store in Central N.J. . .. |
(800) 453-1001 for info.”

Recording studio: Jersey City, N.J.
5 min midtown N.Y.C., 8,000 sq. ft., 3
control rooms and recording spaces,
lounge, 5 offices, 3 zone 11VAC, security,
10 car parking, house, room for expansion.
Available w/wo SSL/Studer equip.
Purchase only. Call 201-656-8886.

POSTERS-POSTERS
BUY DIRECT FROM THE LARGEST
MANUFACTURER IN THE U.S.

ROCK "N’ ROLL- PIN-UPS*SPORTS -
CARS*FLOCKED+DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL Toll Free 1-800-221-6730
(in NY. 718-441-5500)

OKY__ ENTERPRISES, INC

132-05 ATLANTIC AVE.
| RICHMOND HILL.N.Y. 11418 |
l DEALERS ONLY I

Free Poster Catalog

48 Page Wholesale Color Catalog. Hottest
Rock, Metal, Alternative, & Much More!

POSTERSERVICE, INC.

For Immediate Delivery, Call Us At
1-800-666-7654

REAL ESTATE RATES
Rate $65
1 Inch by 1 Column
See Coupon For Details

LOOKING
FOR A
NEW JOB?

NOW
YOU CAN RUN A
1" X1 COL

“POSITION WANTED”

ADVERTISEMENT
FOR ONLY
$65.00

CALL TOLL—FREE
1-800-223-7524
212-536-5174

LOGAN AIMS FOR ‘BULK’ SALES

(Continued from page 1)
his way.

“It still seems pretty surreal,” says
the unassuming Logan. “It’s like some
kind of weird dream.”

That blurry vision may come more
into focus when Logan begins touring
this fall in support of his eclectic “Bulk,”
which was released in the spring by Me-
dium Cool Records. Meanwhile, some
major retail chains and a handful of in-
fluential major-market radio stations
are warming to Logan's two hour-plus
musical document. In a classic word-of-
mouth pattern, the word “Logan” is be-
ing mouthed more and more often.

“Bulk,” labeled by one critic “easily
the year’s most compelling debut,” came
to be when Peter Jesperson, co-founder
of Minneapolis’ Twin Tone Records and
current head of Medium Cool, met Lo-
gan two years ago in Athens, Ga.
Jesperson, who a decade earlier had to
catch his breath the first time he pop-
ped an unsolicited Replacements tape
into his box at Twin Tone, had heard
about Logan from members of Athens
acts R.E.M. and Dashboard Saviors.
Jesperson asked Logan, who works full
time repairing swimming pool motors,
for some tapes of his songs, which num-
ber in the hundreds. Logan passed.
Again in town, Jesperson saw Logan at
Athens’ 40 Watt club playing with the
local pickup band Liquor Cabinet, and
again the record company man pleaded.
Logan said he would think about it.

During the first week of April 1993,
Jesperson received a package at work
containing 90-odd songs recorded by
Logan and longtime buddy Kelly Ken-
eipp. “The first song was ‘15 Years in
Indiana,” and I went, ‘Oh, My God,””
says Jesperson, recalling his initial
hearing of the acoustic tale of a hopeless
Midwestern cocktail waitress.

Logan says he’s not sure what
spurred him to mail the package. “I
guess [ just had a bad day at work or
something,” he says. “I figured at least
let the guy listen to it and see if he
wanted to do anything with it, We
couldn’t imagine that he would.”

Jesperson couldn’t imagine not doing
something. He waded through Logan’s
decade-old library and, without enhanc-
ing the homemade sound of the rough-
edged four- and eight-track recordings,
pieced together a double record. Hence
the name “Bulk.”

Technically, Logan had recorded
prior to “Bulk” with an '80s band called
Lava Treatment, again with companion
Keneipp. Logan recalls how the band’s
“Lake Eerie” release came into being:
“At some point, I think Kelly just had
a little too much extra money, and we
thought [we’d record]. We had 300 [co-
pies| pressed, and once we got them we
were just too scared to take them out
and sell them. So we just kinda gave
them out to friends.”

Early versions of some “Bulk” songs
can be found on “Lake Eerie,” whose
back jacket features a plug (“Trouble
with that pesky swimming pool pump?”)
for the Doraville Electric shop where
the two men work.

Even before the springtime release of
“Bulk,” eritics had praised the record
(Music To My Ears, Billboard, May 28).
And over the summer, virtually every
major publication with a musie writer
on staff—USA Today, Entertainment
Weekly, Penthouse, The Washington
Post, People, Interview, The New York
Times—has weighed in and trumpeted
Logan’s album as a singular work of dis-
tinction. Rolling Stone recently doled
out a four-star rave.

Despite that approval, few artists (or
label execs) are interested in amassing
a press clip collection that outpaces rec-
ord sales. But how to market an un-

Jacs

By

* w

Pictured above, left, is the album art for “Bulk.” Above, right, is the album art for
“Lake Eerie,” Jack Logan'’s first recording, made with a local '80s band, Lava
Treatment, in which he collaborated with longtime buddy Kelly Keneipp.

known artist whose voluminous debut
touches on so many genres—rock, folk,
blues, and garage punk?

Jesperson says a key is finally getting
Logan in front of crowds. Now that the
hectic summer season is over and own-
ers have covered up their swimming
pools, the singer and Keneipp are set to
hit the road, along with three other
players. They were to perform in Los
Angeles Sept. 29 and have shows set in
New York Oct. 18 and 20, Philadelphia
Oct. 19, Providence, R.I., Oct. 21, and
Washington, D.C., Oct. 22. In D.C., Lo-
gan will tape an interview with National
Public Radio. Also on tap is an opening
slot for Sugar’s show at Atlanta’s Roxy
in November.

The Los Angeles performance coin-
cided with an in-studio visit at KSCA
(FM 101), the city’s new album alterna-
tive station, which has embraced Lo-
gan’s single “Shrunken Head.” The sin-
gle was prompted by a nine-track CD
primer, “Jack Logan 101,” sent out in
late August to help educate PDs who
didn’t have time to wade through
“Bulk.”

Other stations playing the song in-
clude album alternatives KTCZ-FM
Minneapolis and WXPN Philadelphia,
and college powerhouses WRAS Atlanta
and KCMU Seattle. “To me, that's
amazing,” says Logan. “I didn’t think
we'd have a chance.”

At retail, independent outlets have
led the way in stocking “Bulk,” and
some large chains are now nibbling. Me-
dium Cool, owned by Restless Records,
is distributed by ADA. One key has
been pricing the double-length “Bulk”

for retailers at $10. “That’s very attrac-
tive for us,” says Michael Toppe, senior
buyer for the Minneapolis-based Best
Buy chain, which has placed the Logan
sampler into in-store rotation as well in
some listening booths.

Watching the slow but growing sales
activity for “Bulk,” Toppe says that with
the right combination of continued con-
sumer awareness and press interest,
the album could blossom into a 200,000-
300,000 seller.

Jesperson declined to comment on
the album’s sales to date. According to
SoundSean, “Bulk™ has sold 3,700 units.
Sales may be higher among the indie re-
tailers not tracked by SoundScan.
Toppe compares the potential of “Bulk”
to that of last year’s quiet giant, “Exile
In Guyville” by Liz Phair.

“Major labels dream about having
this type of record,” says Toppe of
“Bulk.” “A buzz record.”

The similarities between Logan and
Phair are striking. Both appeared on
the musical scene seemingly out of no-
where, with unorthodox double-length
debuts. Both spent years writing vol-
umes of songs that were shared only
with friends. And both found believers
at small, hip indie labels (Medium Cool
and Matador, respectively) that insisted
the songs be recorded and done without
fanfare (i.e., a low-key production).

Jesperson and Logan already have a
handshake deal calling for a traditional
40-minute, 12-song follow-up album as
early as next year. The prolific Logan,
who has penned two-dozen songs over a
single weekend, figures, “We can do a
nice, concise little record.”

ROCK SOUNDTRACKS SPARK INDIE FILMS

(Continued from page 32)

only play in major markets, many music
retailers will not benefit from the usual
high-profile promotional tie-ins between
a soundtrack and a film, such as local
television and newspaper advertising.

“We tend to order conservatively on

soundtracks,” says Hugh Jones, mar-
keting director of Cellophane Records,
a four-store, Seattle-based retail chain.
“However, whether a film is released
widely or not has no bearing on our or-
dering patterns. The big question is,
Who is on it? If it has Soul Asylum, we’ll
order it. If there is unreleased material,
consumers will be more likely to snap it
up.”
Both radio and music video airplay
are important factors in combating re-
gional blackouts. A hit single is one ob-
vious way to call attention to a small-
film soundtrack, as labels seramble to
uncover the next Lisa Loeb.

Immortal is aiming for national air-
play at video outlets and college radio
for “Love Hurts.” The Everly Brothers
song, which was a hit in 1976 for Naz-
areth, is performed in a duet by the
Breeders’ Kim Deal and Guided By

Voices' Bob Pollard.

Both “Love & A 45” and “Clerks” in-
clude audio samples of film dialogue
sandwiched between songs. The same
approach is also used in the high-profile
soundtracks to “Natural Born Killers”
and “Pulp Fiction.”

“The dialogue drives the film,” says
Gordon. “These bits and pieces allow
the filmgoer to re-experience the movie
at home.”

Many independent films have a
healthy life on home video, where a
wider audience often translates into
wider interest in the soundtrack (Bill-
board, June 11).

“These films have a whole second life
on video,” says McHugh.“Look at
‘Dazed And Confused'—it never was re-
leased wide, and [the soundtrack] went
gold. People discovered it at the video
store.”

Jones says that his chain has done
“moderately well” with the soundtracks
to “Backbeat” and “Dazed And Con-
fused,” the latter of which will be availa-
ble on video Oct. 11.
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A Presidential Audience. While vacationing on Martha’s Vineyard, President Bill

Clinton and his wife Hillary were interviewed by local station WMVY Cape Cod,
Mass. Pictured, from left, are WMVY ND Mitch Wertlieb; WMVY reporter Laura
Alexander; President Clinton; Mrs. Clinton; and WMVY PD Barbara Dacey.

2 Aussie FM Nets Unite,
Take Huge Audience Share

B BY CHRISTIE ELIEZER

MELBOURNE—Australia’s two
biggest commercial FM radio net-
works, Austereo and Village Road-
show’s Triple M, have agreed to
merge, gaining almost half the na-
tion’s under-40 audience in the
process.

The merged network is worth an
estimated $148 million and resolves
Roadshow’s $90 million hostile bid
for Austereo earlier this month.
(All figures are given in U.S. dollars
at the exchange rate of 74 cents to
the Australian dollar).

Austereo, which has seven sta-
tions around the country, will pur-
chase Triple M stations in Sydney,
Melbourne, Brisbane, Adelaide,
and possibly Perth by offering Vil-
lage Roadshow $52.5 million in Aus-
tereo shares. Austereo also will as-
sume $48.1 million in bank debt.
This will lift the total value of the
deal to more than $100 million and
will raise Austereo’s debt to about
$85 million. However, the enlarged
Austereo operation will now gain
half of the country’s $222 million in
metropolitan radio advertising rev-
enues.

Village Roadshow will get a
profit, part in cash and part in

stock, of about $28 million on the
$65 million it paid Triple M’s receiv-
ers last year. After offering to buy
up to 20% of the holding of each
Austereo shareholder at $1.30 per
share, Village Roadshow is ex-
pected to emerge with 50.1% of
Austereo.

In a joint statement, the compan-
ies confirmed that “Austereo and
Triple M will continue to operate
separately and will compete vigor-
ously from an on-air and marketing
standpoint.”

The deal is expected to receive
the necessary approval of Austereo
shareholders and the Trade Prac-
tices Commission.

With recent advertising figures
showing a financial recovery by
Australian radio, international me-
dia players are beginning to ex-
plore shares and acquisitions in the
market. San Antonio, Texas-based
Clear Channel Communications re-
portedly has looked at Austereo
and Wesgo, another major Austra-
lian radio network. A local division
of Ireland’s Independent Newspa-
pers Ple. has bid for up to 20% of
Wesgo. And the U.K.’s Associated
Newspaper Holdings had been
holding talks with Austereo prior to
the Village Roadshow merger.

Success Breeds New Country Labels
More Records Means More Congestion At Radio

B BY ERIC BOEHLERT

NEW YORK—Country music has
gone through plenty of changes in
recent years due to its explosive
growth. One of the most visible is
the growing number of labels cater-
ing to country radio, while the sta-
tions themselves continue to multi-
ply. That means more labels are
calling more stations on behalf of
more artists, all vying for the same
handful of open playlist slots.

Country label promoters and
some radio programmers are be-
moaning the increasingly crowded
marketplace, each finding it more
difficult to do business. Yet their
colleagues over at top 40, who rou-
tinely deal with dozens more labels,
can’t figure out what all the country
fuss is about.

For years the number of country
labels remained constant. In 1989,
nine major players called Nashville
home and supplied the vast major-
ity of radio’s product. The same had
been true in 1984. But as it became
clear that major, mainstream stars
could be created within the country
format, more companies opted to
join the lucrative game. Addition-
ally, some established players have
recently spun off new sister labels
(e.g., MCA’s Decca and Liberty’s
Patriot).

Today, 16 majors, along with a
handful of upstart independents,
are churning out singles and al-
bums. While that number remains
a fraction of its pop counterpart, by
almost doubling, the labels have
made their impact felt.

On the second Monday of Sep-
tember, Dene Hallam, PD at
KKBQ Houston, estimated that 20
new singles were vying for a slot on
his playlist that week. Tradition-
ally, the week following the Labor
Day weekend has always been a
busy one, with labels looking to
break out of the post-summer gate.
But Hallam and others are hard
pressed to recall a Monday as
crowded with contenders.

For the most part, Hallam favors

NEW YORK—Infinity Broadcast-
ing and the Interep Radio Store
have joined forces to create a new,
full-service rep firm, Infinity Ra-
dio Sales. The Interep-owned-and-
operated company will exclusively
represent Infinity stations across
the country.

With estimated 1995 billings of
$100 million, Infinity Radio Sales
will be ranked from the outset
among the country’s top five rep
firms.

The new venture is expected to
be launched by Jan. 1, 1995, and
will be structured with a president
(who has not been hired yet), 40-50
sales people divided into two

Infinity, Interep Join Forces, Create Full-Service Rep Firm

teams, plus sports specialists, and
a sales development staff. The new
company also will have access to
all of Interep’s support services,
including research and its non-
wired and format networks.

Infinity stations previously had
been repped by Torbet, D&R Ra-
dio, Katz, Christal, Banner, and
Eastman. (Torbet and D&R are
part of Interep.)

Torbet will experience the big-
gest loss of client stations, but
Interep claims that the division
will still represent stations in more
than 90 markets with about $50
million in annual billings. Torbet
staffers will be working to rebuild

the company’s list in the coming
months, and Interep promises no
layoffs of existing staffers.

With the new venture, Interep
pulls ahead of rival Katz Radio
Group as the country’s leading ra-
dio rep firm. With the Infinity deal
as a model, Interep expects to
open more dedicated rep firms
with other large groups in the fu-
ture.

Infinity Radio Sales will be
headquartered in New York, with
offices in eight other cities:
Atlanta, Boston, Chicago, Dallas,
Detroit, Los Angeles, Philadel-
phia, and San Francisco.

PHYLLIS STARK

more labels. “Competition is good.
From our standpoint, it’s like being
a kid in the candy store,” he says.
And theoretically, Hallam doesn’t
see why the industry couldn’t sup-
port 10 more labels.

Doug Baker, PD at WSIX Nash-
ville, also welcomes more newcom-
ers. “I think it’s a very healthy
thing,” he said during a panel dis-
cussion at the recent Billboard/Air-
play Monitor Radio Seminar.

CALLS POUR INTO STATIONS

Naturally, increased competition
means it’s more difficult for labels
to land their acts on the radio, since
playlists certainly haven’t been ad-
justed or loosened in order to make
room for the new companies.

One problem shared by promot-
ers and programmers is that more
labels and more singles means
more phone calls from promoters
pour into stations. “It’s much
tougher to get through to the sta-
tions,” admits Jack Lameier, VP of
Epic/Nashville national promotion.

Yet while country—long insu-
lated from the mainstream record
ranks, where new labels have been
flooding the market for decades—
struggles with its sea change, those
at top 40 try to figure out how 16 la-
bels could be too many.

According to Billboard chart
data, from October 1993 through
September 1994, 25 separate labels
charted on the Hot Country Singles
& Tracks chart. (A couple of those
were anomalies, such as R&B
singer Aaron Neville scoring a rare
country hit with a cover of George
Jones’ “The Grand Tour” for A& M,
which has no presence in Nashville.

Over the same time period on the
pop side, no fewer than 124 labels
charted on the Hot 100. Granted,
that chart registers 25 more singles
every week than the country chart
does, so more labels are likely to hit
the pop mark. Still, 124 vs. 25 seems

like an easy choice to make for a de-
luged programmer.

What would it be like for a top 40
promoter in a 16-label world? “I
think life would be a lot easier,”
says Skip Bishop, VP of pop promo-
tion at RCA.

Bishop notes that over the years,
new pop labels seem to “come in
gusts,” with new batches routinely
sprouting up. Some of those up-
starts fall apart, and the market-
place gets quiet until the next front
blows in. Despite expansion and
contractions, the total number of
pop labels in play almost never
shrinks.

So why do country and, specifi-
cally, record promoters think the
genre has it so tough these days?
Two distinet Nashville characteris-
tics add to the format’s woes.

First, the number of stations.
Bishop at RCA says that the key to
radio is establishing good relation-
ships with programmers in the top
100 markets, the ones “that break
acts and sell records.”

According to the M Street Jour-
nal, whieh tracks formats, that
means that record companies need
to befriend 136 programmers at top
40 stations in the top 100 markets,
while their country counterparts
need to persuade 349 radio outlets.
So country promoters have twice as
many music calls to make.

Secondly, although there are just
16 major country labels, many of
their acts never take a break from
releasing records. Lameier points
out that a typical country artist
may release three singles every cal-
endar year. That’s quite different
from the pop world, where artists
often take three years between al-
bums. Again, that means more
work and congestion for country
promoters.

No doubt, that’s another price of
success.

i
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Shades Of Gray. Virgin artist David Gray hangs at L.A.’s Jabberjaw following a
recent show. Pictured, from left, are Phil Fox, Cema; Dawn Hood, Virgin Records;
Bob Frymire, Virgin; Melanie Levy, Cema; Gray; Liz Brooks, Vernon Yard Records;
and Zeke, KROQ Los Angeles.
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PRI’s ‘Echoes’ Marks Its 5th Year

LOS ANGELES—Atfter debuting on
65 stations in 1988, Public Radio In-
ternational’s “Echoes” is celebrating
its fifth anniversary this week with an
all-time high of 143 public radio affili-
ate stations.

The producers of the adult alterna-
tive show, which features such artists
as Brian Eno and Future Sounds Of
London, are delving into its vaults to
create special new features to com-
memorate the occasion. Details were
not available at press time.

Executive producer Kimberly
Haas says of the show’s successful
run, “Five years ago, these artists
were totally alien to a new listener.
Now that these artists are more com-
mon, it gives a frame of reference for

NETWORKS

SYNDICATION.

by Carrie Borzillo

a new listener.”

Given the world-fusion feel of the
show, Haas is hoping to attract affili-
ates in markets outside the U.S. in
the near future.

Also on the public radio front, Na-
tional Public Radio has announced a
few new shows set to debut this
month. They are: “Weekly Edition:
The Best Of NPR News,” featuring
the highlights of “Morning Edition.”
“All Things Considered,” and “Week-
end Edition,” hosted by Neal Conan;
“Seasonings,” a holiday food and cul-
ture show hosted by Vertamae Gros-
venor; and “The War Of The
Worlds,” an adaptation of the H.G.
Wells classic featuring “Star Trek”
and “Star Trek: The Next Genera-
tion” alums Leonard Nimoy, Jona-
than Frakes, Gates McFadden, and
Brent Spiner.

In addition, NPR’s “Car Talk”
picks up new affiliate KUSC Los
Angeles.

In other news, the children’s radio
market seems to be withstanding the
flood of companies venturing into
those waters. Both Children’s Satel-

-

Blocked Out. Deee-Lite’s Lady Kier was p-én of KRBE Houston’s lineup for its

lite Network (Radio AAHS) and Fox
Children’s Network's “Fox Kids
Countdown™ have picked up key ma-
jor-market affiliates.

Radio AAHS picked up stations in
Philadelphia, Cleveland, Las Vegas,
and Tulsa, Okla., and has entered a
local marketing agreement with an
outlet in Kansas City, Mo. The call
letters of the new affiliates have not
been disclosed yet.

“Fox Kids Countdown” adds
WBLI Long Island, N.Y., WPNT
Chicago, WYXR Philadelphia, and
WZEA Portsmouth, N.H., to its affil-
iate roster. The two-hour weekly
countdown is hosted by top 40 KIIS
Los Angeles jock Chris Leary.

Meanwhile, Children’s Media Net-
work (KidStar) is planning to roll out
its national format, based on KKDZ
Seattle, in spring 1995 (Billboard,
May 15, 1993).

AROUND THE INDUSTRY

Post Modern Radio Network's
newest show is “Inside The Vault,” a
bi-monthly, four- to six-minute show
featuring rare cuts from modern rock
artists. Former modern rock KDGE
Dallas MD Alex Luke hosts.

Canadian Broadcasting Corp.
bowed *RealTime,” a five-hour
weekly modern rock show, Sept. 10.
The show features acts ranging from
Neil Young to the Offspring to
Rheostatics to Luscious Jackson.

In celebration of its 100th show,
Egil Aalvik Musie Co.’s “Groove Ra-
dio International” will offer the spe-
cial “Groove Radio Top 30,” featuring
highlights from its first 99 shows.

CBS Radio Sports has added nine
additional NFL games to its 1994
schedule. They are being broadeast
during the baseball strike. The next
games will be Miami at Cincinnati
(Oct. 2), Washington at Philadelphia
(Oct. 9), Cleveland at Houston (Oct.
13). Green Bay at Minnesota (Oct.
20), and Pittsburgh at Arizona (Oct.
30).

CBS also adds a new feature to its
“House Of Blues Radio Hour” and
“Blues Breaks,” dubbed “Blues
Breaker.” The feature highlights host
Dan Aykroyd's favorite song of the
week and will be aired during one
daily “Blues Break” and the weekly

inaugural block party. Pictured with Kier are station jocks John Leach, left, and

Ryan Chase.

“House Of Blues Radio Hour.”

Geoff Nathanson, who hosts
“Sports Panel” for American Sports
Radio Network, adds hosting duties
for “Game Day,” the net's Saturday
college football package.

Cadena Radio Centro adds the first
national Spanish-language weather
report, “ClimaCentro,” to its pro-
gramming roster. Univision weather
forecaster John Morales hosts.

James Earl Jones will host a
three-hour ABC Radio Networks
special, “Disney’s Wonderful World
Of Christmas.”

=

The Lion King.
at Busch Stadium. Pictured, from left, are station MD Kenny Knight; Hollywood

Records regional promotion manager Ted Hoekstra; John; WKBQ PD Cruze; and
MCA promotion manager Tom Starr.

Elton John gathers with WKBQ St. Louis staffers before his show

Black Groups May Challenge Metroplex Sale
Did Clear Channel’s Purchase Violate FCC Limits?

M BY BILL HOLLAND

WASHINGTON, D.C.—A veteran
industry source says that the Na-
tional Assn. of Black Owned Broad-
casters and/or the National Black
Media Coalition may try to break up
the recently completed sale of Me-
troplex to Clear Channel Communi-
cations. The source claims that the
deal took Clear Channel bevond the
18/18 station ownership limit then in
effect.

A NABOB representative was
unavailable, and a NBMC repre-
sentative would only say that “some-
thing’s in the works.”

Whether the attempt to nix the
sale would come through a lawsuit
or an FCC appeal is unclear at this
time.

FCC rules set limits on the num-
ber of stations one company may
own. The cap increased to 20/20 but
didn’t kick in until Sept. 23.

Minority groups did not come for-
ward to officially protest the com-
mission’s recent cap hike, and the

'FOR THE RECORD

Due to incorrect information
given to Billboard, the figures in
the story on the RADAR 49 report
(Billboard, Sept. 24) were incor-
rect.

As a result of the Westwood
One and Unistar merger and sub-
sequent reconfiguration of the
networks, only nine of the 14 net-
works counted were trendable.
The Source was the only WW1 net
trendable, while CNN +, Variety,
AC, Young Adult, and Country
were not.

The only network to show a per-
centage increase from RADAR 48
among listeners 12-plus for all net-
works was ABC Radio Network’s
Excel, which posted a .2% hike.

CBS Radio Network’s Spec-
trum dipped 6.9% among listeners
25-54. The network with the big-
gest decrease in this category was
American Urban Radio Networks
(-19.8%), while the only net to gain
was ABC Radio Network’s Gene-
sis (+.5%).

source says that minority groups
may choose a case-by-case challenge
until the FCC holds its upcoming in-
quiry into minority ownership up-
grades.

INFORMATION HIGHWAY BILL DEAD

Eddie Fritts, the National Assn.
of Broadcasters’ president/CEQ, an-
nounced Sept. 23 that the Senate’s
inability to pass a rewrite of the in-

W/l.S'IH!i/\/GTO/\ﬂI

ROUNDUP.

formation superhighway communi-
cations bill, S. 1822, was “truly un-
fortunate.”

A broadecast ownership review
and competition study died with the
bill, as did amendments to hike inde-
cency and broadcast obscenity fines.

WILLIAMS EXCITED ABOUT DAB

NAB Radio chairman Doug Wil-
liams predicts that news about
U.S.A. Digital perfecting in-band,
on-channel digital audio broadecast-
ing “is going to sweep through the
hallways like wildfire” at this year’s
NAB Radio Show Oct. 12-15 in Los
Angeles.

Though it has not yet been
adopted as the standard by NAB,
Williams said he is personally ex-
cited about the new technology and
that broadcasters will be as well.

“Up until last week. I would have
said that if this year's convention is
going to be different, it’s because it's
going to be o much larger and with
larger exhibit space,” Williams says.
“But that was until I had the oppor-
tunity to hear the in-band, on-chan-
nel technology on both AM and FM
that's been developed by U.S.A.
Digital.

“This is a major development, and
a lot of people don’t know about it,
and I think this information will
probably explode through this
year’s convention.”

Williams says that as a result of
the successful system, “the way we
do business is going to change—
maybe not this year or next, but
three years out, especially if this
system is adopted. It’s exactly what

the NAB board of directors man-
dated.”

The U.S.A. Digital system is the
only one that has AM in-band, on-
channel. “I've heard it,” says Wil-
liams. “And it sounds as good as FM
analog. And the FM sounds like
CD."

Williams says that in an urban
setting with tall buildings, he
“watched the analog disappear from
the scope, just turn into trash, but
the digital sound was fine.”

The demonstration at NAB won’t
be an official NAB event, according
to Williams. The transmitter will be
at the Harris booth, and the receiv-
ers in the U.S.A. Digital booth. A
station broadcast of the system, Wil-
liams adds, will take place next
April.

He says the new system “exciter”
is designed to be used by stations
with their current equipment.

“The idea that we are going to be
able to broadcast digital without
asking for additional allocations
seems to be revolutionary, and is
one of the most astounding revela-
tions I can remember as a broad-
caster,” says Williams.

The new NAB Radio Board head
adds that license-renewal discussion
seminars will also be well attended
at the convention, “because we're in
that cycle through 1998.” “They’re
not real popular,” he says. “But ev-
erybody will want to attend to make
sure they know how to get ready for
possible challenges.”

Reach For The
STARS!
MOVING?
RELOCATING?
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- BY ERIC

notic single “Mockingbirds” (No. 15 on  sense that guided me. And not so much my own  “That just came into my head. It's one of those
the Modern Rock Tracks chart) was one  |devastation], but I think just watching televi- weird things that’s a higher logie than I can
of the last songs to make it on to “Mighty Joe  sion alot. I spent alot of time in front of the tele-  rationalize at the moment. But I think the idea
Moon,” the Los Angeles act’s Reprise album,  vision because—and it was the same during the is, it’s an old song, something we ull depend on.

GRANT LEE BUFFALO's quietly hyp- in the song, and that’s probably the greatest from the rubble and stuck in Phillips’ brain.

according to lead singer Grant Lee Phillips. riots as well—seeing the pain and despair that  Just as we depend on so many other things to be
“I thought the album was finished, and T T A A 3 there in the morning. And suddenly, when
then this earthquake hit in Los Angeles ... dealing with ,om’;_ they’re torn out from underneath us, we're
which tore my place apart and rendered it ;“;ins‘ ‘:‘:‘::‘;CW;O ::‘ng forced to reckon with that.”
. n . . . .
unlivable. I went up to my parents’ house. I co:veys comp,e‘ye ow vl Musically, the song of devastation is surpris- ®
went north for a couple of days because the L trol over it-g” L ingly gentle. “It’s very pristine,” Phillips says.
freeways were destroyed, so the only direc- == ——Orant tee Tv %) “I think mayhe it’s a way of dealing with some-
tion I had was north. And I spent a couple of other people were going through, that hit me  thing chaotic; to sing about it, or write about it,
days in the bedroom there, in my old bed- pretty hard. And when things hit me pretty  in a way that conveys complete control over it.
room where I grew up. That’s were I began hard, I tend to write about them.” 1t’s definitely a conscious effort to talk about
p g : clous
to write that song. For some reason the old Inez and Charlie  something destructive in a way that’s very
“The word ‘devastation’ pops up frequently Foxx hit from 1963, “Mockingbird,” emerged  serene.”
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PURPLE ATLANTIC TUESDAY NIGHT MUSIC CLUB A&M @ Do It Again / Paul Hardcastle
MAMA'S FOOL TESLA SOMETHING’S ALWAYS WRONG e TOAD THE WET SPROCKET ishi Aj i Kenji
W7 1 819 | gysranur GEFFEN 1115 8 | puicie COLUMBIA g g e AL S
13 | 13 | 10 | BREATHE & COLLECTIVE SOUL 12 | 10 | 5 | |3 | EINSTEIN ON THE BEACH COUNTING CROWS By S resliComor
HINTS, ALLEGATIONS AND THINGS LEFT UNSAID ATLANTIC DGC RARITIES VOL. 1 DGG/GEFFEN @ 1 Say A Little Prayer / Workshy
COME OUT AND PLAY & OFFSPRING ( ) SUPERNOVA & LIZ PHAIR @ L i
131 1|12 B g EPITAPH 1) 7120 | 4 | Sipswarr MATADOR/ATLANTIC o ::'e Fmev/e'\rﬂ(qus's_
14 12 10 11 PUSH COMES TO SHOVE JACKYL “’r\ 19 23 5 SEETHER VERUCA SALT iss You / Miki Imai
PUSH COMES TO SHOVE GEFFEN = | AMERICAN THIGHS MINTY FRESH @ Mas Que Nada / XXL
ST BASKET CASE PS DAY [ MOCKINGBIRDS @ GRANT LEE BUFFALO @ Picnic In The S i A
A5)| 16 | 18 [ 7 | iRk 5 GREEEEPRBE D] 16 | 19 | 4 MIGHTY JOE MOON REPRISE @ :C"'c : el :Tm/e:um/:elee e
es People Pla nner
16 | 17 | 17 | 10 | CURE ME... OR KILL ME... # GILBY CLARKE 6 9| 9 | 11 | AMIWRONG & LOVE SPIT LOVE epeslpaTRERaligedti
PAWNSHOP GUITARS VIRGIN LOVE SPIT LOVE IMAGO @ Sweet Sensual Love / Big Mountain
FAR BEHIND & CANDLEBOX @ Word Up /G
17 | 15 9 22 ?u%lz\gumx’:gvb& SUN ¢ SOUNDGARD&': 1] 13| 131137 cpieox MAVERICK/SIRE/WARNER BROS. ® G'Oyruv:/t/u; -
irt an one aimer
EVERYBODY QWEST/WARNER BROS. SUPERUNKNOWN AM Mickey Mouth / Duifer
YOUR FAVORITE THING @ SUGAR @ You Don't Love Me (N3, No, No} /
19 | 18| 20 7 gL"E‘E‘:,?V%ﬁHYngEFEsMIND NEIL YOUNG AND CRAZY FL?F!TRISSEZ 1911816 § FILE UNDER: EASY LISTENING RYKODISC D:ﬂmo:ennove A
= UNDONE - THE SWEATER SONG & WEEZER
20 19 16 19 ES\L%}NEDAOWN & TOAD THE WET SP%&%EFA 20 12 12 13 WEEZER DGC/GEFFEN @ Lzit Everywhere Part 2/ it
21 2 6 PLANET CARAVAN & PANTERA 21 21 21 6 JS()T{QLLENSRPY{ELL & THEY MIGHT BE GElLAEngi @) Don't Call My Name / King Of Hearts
FAR BEYOND DRIVEN EASTWEST eiceER SN AT @ | Wanna Be Yours / Treflini
2| 2| 8|4 :I\ELVH\ASISE;‘N?L(E)Q)E’ERIENCE ¢ GIN BLOSSO}[‘QS 2| 0|18 |2 | reowwmosera NOTHING/TVT/INTERSCOPE @ My Everything / Jenrifer Brown
@ 23 | 27 5 GOOD ENOUGH & SARAH MCLACHLAN @ Motherless Child / Eric Clapton
(23)| 2 | 29 | 3 | |ALONE @ LIVE FUMBLING TOWARDS ECSTASY ARISTA 7
THROWING COPPER RADIOACTIVE/MCA WELCOME TO PARADISE T T ® Love Is Strong / The Rolling Stones
% | 27 | 6 | YELLOW LEDBETTER PEARL JAM 30 [ 37| 3| Mo N DAY ® Stay (i Missed You) /
EPIC . ) )
EURO-TRA * Lisa Loeb & Nine Stories
(35)| 2 | 3 | 4 | BONECRUSHER SOULHAT 25| — | 6| e o ORATRER ® von o
§00D TO BE GONE £ SUPERSTAR & SONIC YOUTH S
26 | 24 | 21 | 19 | SELLING THE DRAMA @ LIVE 28 | 32 | 4 | VERE A CARPENTER AGM ® Its Too Late / Workshy
THROWING COPPER RADIOACTIVE/MCA 3 2 | SUPERSONIC © OASIS @ Fantastic Voyage / Caclio
21 27 23 22 JIASR.I(-)lF\ILQZVAY @ ALICE IN gﬂ@u:li o _ DEFINITELY MAYBE EPIC @ Just Missed The Train / Trine Rein
SWEET JANE COWBOY JUNKIES e -
NEWD | 1| | COMING DOWN (DRUG TONGUE) ® THE CULT NEWD | 1 | i somn iuies TVI/NOTHING/INTERSCOPE Plleaniiepidobl
THE CULT SIRE/REPRISE 29 | 26 | 25 | 5 | SLOWLY, SLOWLY & MAGNAPOP @ In The Room / Kaori Kano
29 23 19 14 LOVE IS STRONG @ ROLLING STONES HOT BOXING PRIORITY @ Yearning / Basia
VOODOO LOUNGE — VIRGIN VASOLINE & STONE TEMPLE PILOTS : . :
(_@ . — , SELF ESTEEM © OFFSPRING 30 24 17 17 PlRAlE rTANT @ Rollercoaster / Ever-whmg But The Gir!
SMASH EPITAPH A p SALVATION © RANCID @ Hungah / Karyn White
31 | 28| 2 |25 EJEPLEEMPTY STONE TEMPLE P'EAOT% 3D LETS GO EPITAPH @ SPY / Noriyuki Makinara
ATLANTI R
STRAN /
32 | 30 | 34 | 5 | WAITING IN THE WINGS BBM 32 29|28 5 STTRANGEF?%T\NT#;SNFICTION # BAD REL.TIE;AII?TZ\CI @ Gotta Work / Masters Of Funk
ARQUND THE NEXT DREAM VIRGIN p— ALL 1 AM * -DA-DA- — Can You Feel The Love Tonight / Eiton John
@[ w0 | - | 2 | REDRANWIVE) PETER GABRIEL (33)] 32 | 36 | 3 | L ERICAN HIGHWAY FLOWER e @ Vem (Alem de toda  solidao) / Madredeus
34 | 31 | 31 | 6 | BACK WHERE ITALLBEGINS  ALLMAN BROTHERS BAND @] 3 | 35 3 | BADREPUTATION SlERERR ORI ON e eact
WHERE IT ALL BEGINS EPIC COME OUT AND PLAY ~ OFFSIE’L;TLFZ Sel can be heard on
CLOSER @ NINE INCH NAILS 35 27 24 21 “pi, ; "
@ 35 | 40 3 | THE DOWNWARD SPIRAL NOTHING/TVT/INTERSCOPE SMASH EPITAPH e oy
39 | _ | 2 | UNDONE - THE SWEATER SONG ® WEEZER (36)| NEWD | | COMING DOWN (DRUG TONGUE) ® THE CULT every Sunday 1 PM-5 PM on
WEEZER DGC/GEFFEN THE CULT SIRE/REPRISE FM JAPAN /81.3 FM in TOKYO
an| w = ) STONE COLD HEARTED BLOODLINE EDIY ’ o ) LUCAS WITH THE LID OFF & LUCAS
BLOODLINE - EMI e LUCACENTRIC BIG BEAT/ATLANTIC
ALL | WANNA DO & SHERYL CROW (g N LUCKY YOU & THE LIGHTNING SEEDS
NEWD | 1 | e T MUSIC CLUB AeM_| (38)] REENTRY | 2 | 5/ Ficarion TRAUMA
| LIE DREAM THEATER ALLISON ROAD @ GIN BLOSSOMS
@7/ NEW’ 1 AWAKE EASTWEST @ NEW ’ | ! NEW MISERABLE EXPERIENCE A&M
40 (40)

32 ] 37 2 WILD NIGHT & JOHN MELLENCAMP/ME'SHELL NDEGEOCELLO 40 NEW) ’ 1 ONE TIME FOR ME & REVEREND HORTON HEAT
Dﬁuﬁﬁ uﬂhE D M‘B&HB: [ LIQUOR IN THE FRONT SUB POPINTERSCOPE I FM I-WAVE
(]

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 109 atbum rock stations and 38 modern rock stations are electronicatly monitored 24 hours a day, 7 days a week. Songs ranked by number of detections.
Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain 800 detections (Album Rock) or 400 detections (Moderm Rock) for the first time ’Vndeoclrp availability. © 1994, Billboard/BP1 Communications.
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PD Goes Over To The ‘Enemy’—As Boss

After Duopoly Purchase, He Oversees Competitor

AFTER WHAT HE refers to as a two-year “war” with
crosstown top 40/rhythm WIOQ (Q102), Dave Allan, PD at
R&B WUSL (Power 99) Philadelphia, got an opportunity
most programmers only dream about—to walk into the
competitor's station as the boss.

Thanks to Q102 parent EZ Communications’ duopoly
purchase of Power 99 last July, Allan was elevated to OM
of both stations.

It was an unusual move. In most duopolies, the PD at
the station already owned by the parent company holds the
cards. In this case, however, Q102 PD Jefferson Ward was
dismissed and Allan got the gig.

lous Featuring Nadine Sutherland, “Action”; Anita Baker,
“Body & Soul”; Coolio, “Fantastic Voyage”; SWV, “Weak™;
and Lucas, “Lucas With The Lid Off.”

In the same hour, Power 99 listeners heard two of the
same songs. Here's that hour on WUSL: Changing Faces,
“Stroke You Up”; Luther Vandross, “Always And For-
ever”; Ce Ce Peniston, “I'm Not Over You”; Jade, “5-4-
3-2 (Yo! Time Is Up)”; Tevin Campbell, “Always In My
Heart”; Patti LaBelle, “The Right Kinda Lover”; Teddy
Pendergrass, “Believe In Love”; Terror Fabulous Featur-
ing Nadine Sutherland, “Action”; Gerald Levert, “I'd Give

Anything”; Aretha Franklin, “Willing

Surprisingly, Allan says walking into

To Forgive”; and Boyz II Men, “Mo-

the competition’s station for the first g townphilly.”
time as OM was not as difficult as it B]"Mrd & While Power 99 has been relatively

steady in the Arbitron ratings (4.7-5.0-

might have been under other circum-
stances. “I already had a lot of respect B | | 4.7-4.9 12-plus in the last four books),
for WIOQ because of what they had AL I Q102 has been on a downhill slide, dip-

done to us during the war,” he says

8 . - 7 > ping in a year from a 6.0 share to a 4.3
“They made a serious attack on us and OF THE “‘rﬂ h 12-plus.

really exploited some of our weak-
nesses. That helped, because if we had
a situation where they didn't respect
me or I didn’t respect them, it wouldn’t
have gone as smoothly.

“It was a great situation for me be-
cause I got to walk into the station that
had been attacking me for the last two
years and talk to the people who were
doing it,” Allan says. “The staffs have
really been great. The Power staff is

Allan’s first priority was to stop that
slide, and he says that is now happen-
ing. “I think it’s already reversed,” he
says. “The trends are looking good, and

.. as it gets away from Power 99 a lit-
tle bit and builds itself on a new,
stronger foundation, I think the num-
bers will really grow higher.”

Both stations benefit from having
only each other as real format rivals.
The market’s only other R&B station,

really the reason I'm OM now, because E® P ' WDAS-FM, targets an adult audience,
they stayed together so well and per- D _-H: E ALLAN and Philly’s other top 40, WPLY, leans
formed so well during the war.” Operations Manager toward modern rock.

Allan decided to structure the sta- wWioQ/ wWusL Philadelphia Now programming both stations,

tions with one OM and two on-air PDs.
He brought back former Q102 APD
Glenn Kalina as PD of that station and
hired WHUR Washington, D.C., afternoon jock Gary
Young for Power 99. He decided to have on-air PDs be-
cause he was more interested in air talent skills than pro-
gramming experience. For many PDs, he says, “their pro-
gramming skills increase as their on-air skills decrease,
because they're spending too much time programming, so
I was looking for someone who was still interested in being
an air [talent].”

As for how the programming duties are divided, Allan
says he and his PDs are deciding that, and making up the
rest of the rules as they go along. “I said to Glenn, ‘T'm
sure we're going to step on each other’s toes, but we just
have to talk to each other,”” he says.

With the stations located in separate facilities for now,
Allan spends half his day at each.

He has made few changes in either station’s musical di-
rection, believing that as a combination they can “totally
dominate 18-34 in Philadelphia. Power will remain and
grow stronger as a 25-34 radio station, and Q102 will grow
stronger as 18-24 and will [also] grow 25-34.”

During a recent 3 p.m. hour, Q102 listeners heard Baby-
face, “When Can I See You”; Salt-N-Pepa, “None Of Your
Business”; Jodeci, “What About Us”; Ce Ce Peniston, “Hit
By Love”; Changing Faces, “Stroke You Up”; Warren G,
“This D.J.”; Tony Toni Toné, “Feels Good”; Terror Fabu-

Allan also has the advantage of work-
ing with two consultants he respects,
Jerry Clifton at Q102 and Don Kelly at
Power 99. Allan calls them “the best 18-34 consultants in
the country.”

Both Q102 and Power 99 also enjoy the benefits of being
very involved in the community—Q102 with its ongoing
“Peace On The Streets” campaign and Power 99 with
scores of other activities.

Allan says the Power 99 staff has always understood how
important community involvement is to stations targeting
a black audience. “You have to sincerely believe in it. You
can't just do it to get ratings or advertising dollars. You
have to really want to make a change in your communi-
ties.”

During the “war,” Allan admits he questioned the sin-
cerity of Q102’s “Peace On The Streets” campaign, and
was surprised to discover when he began working with that
station just how earnest the staff really was about it. “We
misread that during the war, that they were doing it just
to get ratings, but I found that . . . there was never a lack
of sincerity on their part.”

Allen started his radio career in 1979 at WAMU Wash-
ington, D.C. His first full-time job was at WOXY Cincin-
nati, where he served as MD and afternoon driver. He then
programmed AC WOCQ Ocean City, Md., which he flipped
to top 40/rhythm in 1984. After two other short program-
(Continued on next puge)
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Hot Adult Contemporany.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 45 adult contemporary stations
are electronically monitored 24 hours a day. 7 days a week Songs ranked by number of detections.

<l 2| 2|¢%.]| nTE ARTIST
HE2| 42| wZ | TS| LABEL & NUMBER/DISTRIBUTING LABEL
* % * NO. 1 * x %
1 | 1 | 20 | WILD NIGHT @ JOHN MELLENCAMP/ME'SHELL NDEGEOCELLO
MERCURY 858 738 6 weeks at No. 1
@) 3 5 g | LUCKY ONE & AMY GRANT
A&M 0724
IF YOU GO & JON SECADA
3 2 2 B | sexssiesem o
4 7 7 | 24 | COMETO MY WINDOW & MELISSA ETHERIDGE
| ISLAND 858 028
(5)( 8 | 10| 7 | CIRCLEOF LIFE # ELTON JOHN
HOLLYWOOD 64516
6 6 6 | 15 | STAY (I MISSED You) # LISA LOEB & NINE STORIES
nu(
7 4 4 | 20 | CAN vou FEEL THE LOVE TONIGHT @ ELTON JOHN
_ HOLLYWQOOD 64543 ]
8 5 3 | 15 | THE WAY SHE LOVES ME & RICHARD MARX
CAPITOL 58167
(9) 12| 18| 5 | ALLIWANNADO @ SHERYL CROW
] A&M 0702 . ]
1| 14 | 11 | BUTIT'S ALRIGHT & HUEY LEWIS & THE NEWS
ELEKTRA 64524
1l s g | 21 | LOVEISALL AROUND & WET WET WET
— LONDON 857 580/ISLAND
(A2)| 16 | 16 | 4 | ENDLESS LOVE @ LUTHER VANDROSS & MARIAH CAREY
| COLUMBIA 77629
131 10| 9 | 2 | YOUMEAN THE WORLD TO ME & TONI BRAXTON
o LAFACE 2-4064/ARISTA o
| DON'T TURN AROUND & ACE OF BASE
14 " 13 17 | Arista 12601 o |
15 | 13 | 12 | 20 | ANYTIME YOU NEED A FRIEND & MARIAH CAREY
COLUMBIA 77499 -
16 | 15 | 11 | 28 | BEAUTIFUL IN MY EYES & JOSHUA KADISON
I SBK 5809%/EM! o
I'LL REMEMBER & MADONNA
17 17 15 | 28 MAVERICK/SIRE 18247/WARNER BROS
[ * x * AIRPOWER * % %
22 | 25 | § | rLLMAKE LOVE TO YOU & BOYZ Il MEN
MOTOWN 2257
WHEN CAN | SEE YOU & BABYFACE
__ 2 3 8 EPIC 77550 B
21 | 20 | 11 | PRAYER FOR THE DYING @ SEAL
ZTT/SIRE 18138/WARNER BROS.
| SWEAR @ ALL-4-ONE
2 18 13 22 BLITZZ 87243/ATLANTIC
YOU & BONNIE RAITT
2 | 19 i [ 15 CAPITOL 58195 o [
@' 23 | 24 | § | WHISPER YOUR NAME ® HARRY CONNICK, JR.
COLUMBIA 77718
24 | 26 | 7 | THE COLOR OF THE NIGHT & LAUREN CHRISTY
T f7 |7 | MERCURY 858616 o
(@5)| % | — | 2 | TURN THE BEAT "AROUND # GLORIA ESTEFAN |
CRESCENT MOON 77630/EPIC SOUNDTRAX .
2 | 2 | 21 | 13 | YOUBETTER WAIT STEVE PERRY_
GOOD TIMES @ EDIE BRICKELL
27 25 22 7 GEFFEN 19273
28 | 29 | 17 | DECEMBER 1963 (OH, WHAT A NIGHT) FOUR SEASONS
CURB 76917 _ - -
27 | 28 | 10 | UNTILI FALL AWAY & GIN BLOSSOMS
A&M ALBUM CUT . - o
3¢ | 34 | 3 | 'MTHEONLY ONE @ MELISSA ETHERIDGE
JSLAND 854 068 |
(BD)| 33 | 20 | 5 | ''LLSTAND BY YOU @ PRETENDERS |
Rad SIRE 18160/WARNER BROS
BODY & SOUL & ANITA BAKER
32 31 38 ELEKTRA 64520
MR, JONES @ COUNTING CROWS
33 30 31 24 DGC ALBUM CUT/GEFFEN
3| 29 | 27 | 10 ngluuxsgwms @ CELINE DION
* * * HOT SHOT DEBUT * x %
SECRET & MADONNA
@ NEw ’ 1 ﬂAVERICK/SIRE 18035/WARNER BROS.
WHIPPED & JON SECADA
36 35 3 SBK 58237/EMI
RETURN TO POOH CORNER & KENNY LOGGINS
3 I 35 32 14 IL COLUMBIA ALBUM CUT o
OUT OF TEARS ROLLING STONES
NEw ’ ! VIRGIN 38459
SOME KIND OF WONDERFUL HUEY LEWIS & THE NEWS
39 37 36 24 ELEKTRA 64542
TELL ME WHERE IT HURTS & KATHY TROCCOLI
40 38 37 22 REUNION 6281 3/RCA

D Tracks showing an inCrease In detections over the previous week, regardless of chart movement. Airpower awarded to
those records which attain 500 detections for the first time. 4 Videoclip availability. © 1994, Billboard/BP| Communications.

HIJT ADULT CONTEMPORARY RECURRENTS

1] 3 | THESIGN ® ACE OF BASE
ARISTA 1-2653

2 | 1 | 2 | 3 | EVERYDAY  PHIL COLLINS |
ATLANTIC 87300

3 | 4 | 5 | 23 | THERIVER OF DREAMS ¢ BILLY JOEL
COLUMBIA 77086 -

4 | 3 | 4 | 5 | LOVESNEAKIN' UPON YOU © BONNIE RAITT
CAPITOL 58125

5 | 7 | 3 | 12 | WHAT MIGHT HAVE BEEN ® LITTLE TEXAS
WARNER BROS. 18385

6 | 10| 8 | 17 | PLEASEFORGIVE ME ® BRYAN ADAMS
AGM 0422

7 [ 5 | 6 | 7 | Now AND FOREVER  RICHARD MARX
CAPITOL 58005

8§ | 6 | 7 | 14 | THE POWER OF LOVE # CELINE DION
550 MUSIC 77230

9 | 9 | — | 19 | ALLABOUT sOUL  BILLY JOEL
COLUMBIA 77254

10 | 8 | 10 | 4 | BABYILOVEYOUR WAY  BIG MOUNTAIN
RCA 62780

Recurrents are titles which have appeared on the Hot Adult Contemporary chart for 26 weeks and
have dropped below the top 20.
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Sentencing Suspended For Stern Sahoteur;
Fisher To Buy Sunbrook Pending FCC OK

A COMMON PLEAS COURT judge
has suspended sentencing of former
WMMS engineer William Alford,
pending completion of an investigation
of the June 10 sabotage of a live broad-
cast of the syndicated Howard Stern
show in Cleveland. Alford previously
pleaded guilty to charges of criminal
trespassing and disruption of a public
service for cutting the satellite feeder
cable during the broadeast, which was
being aired locally on WMMS rival
WNCX (Billboard, Sept. 17).

Sentencing was set for Sept. 28, but
Alford is now reportedly cooperating
with prosecutors, who are looking into
the possible role of other parties in the
sabotage effort.

Northwest radio group Sunbrook
Communications is being acquired by
Seattle-based Fisher Broadcasting Inc.
for an undisclosed price. The deal is
pending FCC approval. The 12-station
operation will be run as a subsidiary of
Fisher, according to Larry Roberts,
Sunbrook CEO/president, who adds
that he will stay on board to run the
new division after the transaction.

Sunbrook stations are KYSN/KXAA
Wenatchee, Wash.,, KBLG/KRKX/
KYYA Billings, Mont., KXGF/KAAK
Great Falls, Mont., and KXTL/KAAR/
KQUY Butte, Mont. Fisher owns
KOMO/KVI/KPLZ Seattle.

PROGRAMMING: WCXR GOES JAZZ

Classic rock WCXR Washington,
D.C., was set to flip to WIZW (Smooth
Jazz 105.9) Sept. 30 under new consult-
ants Broadcast Architecture. PD Steve
Kosbau and the air staff remain.

Tribune Radio Networks has lined
up an impressive list of more than 100
affiliates for former presidential candi-
date Ross Perot’s new Sunday night
talk show, which launches Oct. 9, and
for his daily, 90-second commentaries,
which begin the following day.

Among the affiliates are 50,000-watt
clear-channel outlets WABC New
York, WGN Chicago, KGO San
Francisco, WJR Detroit, WSB-AM
Atlanta, KDKA Pittsburgh, and KOA
Denver. KOGO San Diego is also on
board.

Look for a new format at album rock
WCGY Boston shortly. The station,
which is in the process of being sold to
American Radio Systems, is now being
operated by ARS under a new local
marketing agreement. As previously
announced, WBMX PD Greg Stras-
sell adds those duties at WCGY.

Former classical WNCN New York
PD Mario Mazza joins similarly for-
matted WCRB Boston in that capacity.

KPIX San Francisco PD Harry Val-
entine is out. Robert McCormick
from KRLD Dallas joins as ND. Also,
former crosstown KKHI PD Bill
Lueth joins KPIX as music program
director for the jazz format the N/T
station runs from 8-10 p.m., 11 p.m.-5
a.m., and on weekends.

KCLX San Diego switched from
classic rock to '70s oldies as “the
Beach” Sept. 27. Syndicated morning
men Mark Thompson and Brian
Phelps remain, but crosstown KFMB-

by Phyllis Stark

with reporting by Eric Boehlert
and Brett Atwood

FM afternoon host Gene Kelly and
midday jock Gene Knight join the sta-
tion to co-host afternoons, as John
Leslie exits.

WLOH Columbus, Ohio, flips from
“CNN Headline News” to ABC’s
“StarStation” AC format.

Days after WKLR Indianapolis mo-
ved from oldies to "70s oldies and flip-
ped calls to WNAP, crosstown country
WGGR picked up WKLR’s old format,
calls, and jingle package (Billboard,
Oct. 1). It turns out they had all been
serviced marked by the old WKLR, ac-
cording to station GM Christine
Woodward-Duncan, who notes that
under Indiana law there’s an abandon-
ment period of two years for service
marked entities. After receiving a
cease and desist letter, WGGR moved
back to its former calls, created new
jingles, and kept its newfound oldies
format.

Following Radio Equity Partners’
closing on its acquisition of the station,
WNEU Greensboro, N.C., flipped from
country to album rock Sept. 22, applied
for new calls WXRA, and brought in a
new staff. Randy Scovil, last at WZJX
Dayton, Ohio, is the new PD/afternoon
jock. Additionally, Steve Stone, also
from WZJX, hosts mornings, followed
by MD Marcia Gan in middays. Gan
arrives from WRRK Pittsburgh.
Former WNEU PD Angie Ward hosts
nights. Sister WSIS/WTQR GM
Howard Nemenz now oversees

BROADCASTER OF THE WEEK

(Continued from preceding page)

ming stints, he was named PD at
Power 99 in 1987. He guided that sta-
tion to several No. 1 books and numer-
ous top three finishes, even during
three years of Chapter 11 bankruptcy
status under previous owner Tak Com-
munications.

After spending his career working
for single-station or small-group opera-
tors, Allan says being employed by a
company like EZ Communications is a
dream, particularly working for com-

pany president Alan Box, who has duo-
polies in six of the seven markets
where the group owns stations.

“It’s easy to see why EZ is doing so
well and doing so many duopolies,”
says Allan. “They take an even greater
sensitivity and knowledge of the busi-
ness and that’s why Alan is so success-
ful about this duopoly situation, be-
cause he understands that and takes all
that into consideration.”

PHYLLIS STARK

WNEU as well.

Westwood One Entertainment will
launch a syndicated talk show hosted
by National Enquirer gossip editor
Mike Walker Oct. 24. The show will
air weekdays from 10 a.m-noon (ET).
Walker had already been hosting daily
gossip reports for WW1’s The Source
Radio Network.

United Stations Radio Networks and
cable outlet Comedy Central have
teamed to produce and syndicate “The
Comedy Central Minute,” beginning
Saturday (1). The daily comedy clips
will be taken from Comedy Central
shows such as “Politically Incorrect
With Bill Maher,” “The A-List,”
“Comie Justice,” “Two Drink Mini-
mum,” “Comies Only,” and “London
Underground.” The market-exclusive
program is available on a barter basis.

Religions WPHY Philadelphia
changes calls to WFIL.

R&B adult KYOT-AM Phoenix
changes calls to KISO.

KSAC Sacramento, Calif., has ap-
plied for the new calls KSQR for its
new Spanish format.

Market veteran Kelli Gates joins
WBUZ Toledo, Ohio, as PD/afternoon
host. She was last on the air at WRQN.
Also, Matthew Willauer joins as MD
and will host an undetermined air shift.
He previously worked at National Rec-
ord Mart.

WNRK Wilmington, Del., flips from
adult standards to oldies.

WLPR Mobile, Ala., returns to the
air at 650 AM with a Southern gospel
format.

Mitch Mahan, former PD at WBTU
Fort Wayne, Ind., joins WRKZ Harris-
burg, Pa., in that capacity.

All-sports WVEI Worcester, Mass.,
which previously had been in an LMA
with the former WEEI (now N/T
WBNW) Boston, keeps the sports for-
mat but changes calls to WWTM. Syn-
dicated programming includes Don
Imus, the Fabulous Sport Babe, and
programming from networks the Team
and Sports Byline.

WAAF Worcester overnight jock
Chuck Perks moves to the PD slot at
sister AM WWTM. As expected,
WAAF MD/night jock John Osterland
moves to middays. Veteran WAAF
weekender Fox fills Osterland’s night
slot. Also, Scorch from WPYX Albany,
N.Y,, takes over WAAF overnights. At
WPYX, A.J. moves over from sister
station WTRY, while WTRY P/T jock
Jeff Schantz fills in A.J.’s slot.

KHTY (Y97) Santa Barbara, Calif.,
has shifted from top 40/rhythm to
mainstream top 40, according to PD
John Alden.

PEOPLE: KIIS SHUFFLES STAFF

KIIS Los Angeles midday host
Whitney Allen exits the station.
Allen’s old slot is split into two shifts.
Morning co-host Ellen K adds solo
hosting duties for the new 10 a.m.-noon
shift, and afternoon host Bruce Vidal
shifts to the vacated midday slot.
Chuck Nasty, who most recently
worked in Guam radio, returns state-
side to host afternoons. Late-nighter
Chris Leary loses the first hour from
his shift, which is picked up by night
jock Domino.

WHUR Washington, D.C., MD Pam

newsline...

MARTIN LESSARD has been named executive VP/COO at Fuller-Jeffrey Broad
casting. He previously was regional VP of the company’s stations in New
England and the Midwest. He remains GM at WOKQ/WXBB Portsmouth,

N.H.

sister KABL-AM-FM,

WQLL.

JEANNETTE TULLY joins Alliance Broadeasting as executive VP/CFO. She pre-
viously was VP at Communications Equity Associates.

DONALD MARION has been named VP/GM of WBBM-FM (B96) Chicago, arriv-
ing from that position at co-owned KRQR San Francisco. Marion replaces Tom
Matheson. now at KYCY San Francisco.

JULIE KAHN is elevated from director of sales to GM at KNEW/KSAN San
Francisco. She succeeds Eddie Esserman, who retains those duties at duopoly

STATION SALES: WF'IA Louisville, Ky., from Neon Communications to Regent
Communications. owner of crosstown WDJX-AM-FM/WHKW, for an undis-
closed price. Regent will continue its local marketing agreement with Neon’s

CHESTER SCHOFIELD has been named station manager at WUSL (Power 99)
Philadelphia. He previously was GSM at sister WEZB (B97) New Orleans.

DAVID BOWLING has been named GM of KPPL/KFMF Chico, Calif. He most
recently was director of operations at WMXB Richmond, Va.

Hall exits. PD Hector Hannibal han-
dles those duties for now.

WUBE Cincinnati APD/evening
host Gail Daniels exits and has been
replaced by Jimmy Lehn, previously
PD at KYKR Beaumont, Texas.

WKRQ (Q102) Cincinnati APD/MD
Brian Douglas goes back on the air as
afternoon host, replacing Mark Sebas-
tian, who left radio. Also, night jock
Race Taylor adds music coordinator
duties.

KRQC Monterey, Calif.,, MD Al
Scott is the new MD/APD at both
KBBT and KUFO Portland, Ore., re-
placing Troy Daniels, now at KKDJ
Fresno, Calif. Scott is also hosting
Daniels’ old midday shift on KUFO.

WGKX Memphis afternoon driver
Mark Billingsley is upped to MD, re-
placing John Conlon, who exited.

WHYT Detroit night host Lisa Lisa
exits and is looking for a new gig.
Reach her at 810-552-9142.

WBOS Boston afternoon host Dave
O’Leary moves to mornings, replacing
Bill Smith, who exits. Weekender
Carolyn Morrel fills O’'Leary’s after-
noon slot.

Seth Warner, interim morning host
at WMZQ Washington, D.C., since
May, gets the gig officially. Overnight
host Katy Daly moves to mornings as
co-producer. P/T jock Bernie Lucas is
upped to overnights. Filling Warner’s
old afternoon slot is Gary Murphy,
who previously hosted that shift at
WYVRT Baltimore.

L.A. Reid moves from WXXX Bur-
lington, Vt., to nights at WBZZ (B9%4)
Pittsburgh, replacing Mike Neil. Inte-
rim B94 night jock David Edgar moves
back to production.

Classic rock WOFX Cincinnati has
let go its morning man, Joe Zerhusen,
along with its midday (Ken Snyder)
and afternoon (Brian O’Donnell)
jocks. Ernie “The Fat Man” Brown,
a former jock at crosstown WEBN, is
WOFX's new afternoon jock. GM Car-
olyn Merz is accepting T&R'’s for the
other two on-air positions.

Comedian Dino Tripodis joins
WSNY Columbus, Ohio, as morning

co-host. Also, Stacy McKay from
crosstown WSSJ-TV joins the morning
show to share news anchor duties with
ND Clark Donley.

Erin Fraser joins KISN-FM Salt
Lake City as morning co-host. She had
been hosting mornings at WMXN Nor-
folk, Va.

WIXR Jacksonville, Fla., midday
host Sheldon Scott is out and has been
replaced by former fill-in jock Warren
Peace. Overnight jock Jay Kidd is also
out and has been replaced by radio
newcomer Mel Thomas. PD Gary
Williams, who also hosts the station’s
afternoon shopping show, adds morn-
ing host duties and brings in another
radio newcomer, Katie Raye, as co-
host. They replace former morning
man Jim Forrest, now at crosstown
WEJZ.

KJYO Oklahoma City night host
Tod Tucker joins sister station KEBC
for APD and afternoon duties. In his
old slot at KJYO is former WNCI Co-
lumbus, Ohio, swing-shifter Dylan,
previously known on-air as Chris
Tyler.

Former KLSX Los Angeles air per-
sonality Dusty Street has joined
KEDG Las Vegas for middays, replac-
ing Holly Adams, now at KSJO San
Jose, Calif.

Philadelphia radio veteran Randy
Kotz joins WLEV Allentown, Pa., for
afternoons. PD Tony Rogers moves
from afternoons to the midday position
vacated by Joe McLain.

KSKS Fresno, Calif., morning host
Kevin “The Moose” Musso moves to
the same duties at KNAX Fresno, re-
placing Greg Michaels, who exits.
Late nights at KNAX are now filled by
the Los Angeles-based syndicated
show “After Midnite With Blair Gar-
ner.”

Tom Bigbee is the new morning
man at WKSJ Mobile, Ala. Bighee re-
places former GM/morning man
Wayne Gardner, who went across
town to WDWG (Billboard, Oct. 1),
along with wake-up partner Bill Dot-
son. Bigbee arrives from WWZD Tu-
pelo, Miss.
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COLUMBIA, GEFFEN OFFER JOY FOR AEROSMITH FANS

(Continued from page 8)

“Box Of Fire” follows Columbia’s
1993 overhaul of the band’s catalog
and its release of “Pandora’s Box,” a
1991 four-CD boxed set which has
sold 337,000 copies to date, according
to SoundScan.

The untitled bonus disc included
with “Box Of Fire” will be housed in a
cardboard sleeve rather than a jewel
box. It contains a 1991 version of
“Sweet Emotion,” originally a hit in
1975, which was re-released as a sin-
gle to promote “Pandora’s Box"’;
“Subway” and “Circle Jerk,” two in-
strumentals featured on the “Sweet
Emotion” cassette single; the band’s
cover of Huey “Piano” Smith’s “Rock-
ing Pneumonia And The Boogie Woo-
gie Flu,” from the 1987 “Less Than
Zero” soundtrack; and a live version
of “Dream On,” on which the band
was backed by a symphony orchestra
in a performance taped for MTV’s
10th-anniversary special.

“Box Of Fire,” which Columbia VP
of marketing Jay Krugman says will
be limited to a run of 25,000, is housed
in a handmade box which includes a
matchstick-shaped latchkey opener.
One side of each jewel box features
traditional spine information. The
other side, however, reveals an Aero-
smith logo “that appears to be levitat-
ing over an explosion of flames” when
the CDs are placed in chronological
order, says Krugman.

Elaborate, double-digit disc pack-
ages are usually reserved for artists
such as Frank Sinatra, the Beatles, or
jazz greats.

On the hard-rock front, Atlantic re-
leased “Led Zeppelin: The Complete
Studio Recordings,” a 10-CD box, in
late 1993 (Billboard, Oct. 16, 1993).
The release marked the first opportu-
nity to purchase remastered Zeppelin
CDs. The label began releasing the
remastered Zeppelin discs individual-
ly earlier this year.

Since the individual remastered
Aerosmith discs have been on the
market for a year, the timing of “Box
Of Fire” seems unorthodox.

While Krugman acknowledges that
hardcore Aerosmith fans may already
have purchased some of the remas-
tered discs, he says, “I’'m not sure
that every core buyer bought every
catalog disc.”

Krugman adds that “Box Of Fire”
is a “limited-edition, all-encompass-
ing, very well-priced, year-end gift
package that can’t be beat.” He
stresses that the $119.98 suggested
list is a bargain. The individual titles,
not including the rarities disc, would
cost more than $130 if purchased sep-
arately.

Some retailers question Columbia’s
decision to issue the individual remas-
tered titles prior to “Box Of Fire,” but
are looking forward to the release
nonetheless.

“For the fan that doesn’t already
have the remastered CDs, it’s a great
way to catch up at a good price,” says
Joel Oberstein, general manager of
the 17-store, Simi Valley, Calif.-based
Tempo Music & Video chain.

Bob Bell, new-release buyer for the
350-store, Torrance, Calif.-based
Wherehouse Entertainment, says,
“The price point is a little scary, but
there is a handful of bands that can
pull off something like that, like Pink
Floyd. Hopefully, Aerosmith is one of
those bands.”

Columbia will spread the word
about “Box Of Fire” with various pro-
motions, including a toll-free phone
line set up in conjunction with the
band’s fan club, Aero Force. It will
also post information about the re-

lease on the Internet and various on-
line services.

At retail, the label will supply head
cards, point-of-purchase signage, and
window clings announcing the box’s
release.

In addition, the label plans radio
and video promotions for early No-
vember.

While Columbia is repackaging its
Aerosmith catalog, Geffen is compiling
the best of the band’s second phase.

“Big Ones,” which will be released
Nov. 1 with a suggested list price of
$17.98 on CD and $12.98 on cassette,
contains the band’s biggest hits from
the Geffen albums. A partial track list-

ing includes “Angel” and “Dude
(Looks Like A Lady)” from “Perma-
nent Vacation” (1987), “Janie’s Got A
Gun,” and “Love In An Elevator” from
“Pump” (1989), and “Crazy” and
“Livin’ On The Edge” from “Get A
Grip” (1993).

Also included are two new tracks,
“Blind Man” and “Walk On Water,” as
well as “Deuces Are Wild” from
MTV’s “Beavis & Butt-Head Experi-
ence” album.

No tracks are included from the
band’s first Geffen album, 1985’s
“Done With Mirrors,” which preced-
ed the band’s commercial comeback.

“Big Ones You Can Look At,” a

100-minute home video, will be re-
leased simultaneously. Although it
does not contain clips for the two new
songs, it does feature previously un-
released footage, as well as the hit
videoclips for most of the songs on the
album.

Geffen will support “Big Ones” by
working both new tracks at radio and
video outlets.

“Blind Man” goes to album rock
and top 40 radio Oct. 18. Simultane-
ously, a videoclip of the track will be
shipped to video outlets. “Walk On
Water” likely will be worked at radio
and video outlets in 1995.

Geffen head of marketing Robert

Smith says the label will promote the
hits package with “a continuation of
the same commitment we had to ‘Get
A Grip.” ” That album has sold 3.8 mil-
lion copies to date, according to
SoundScan.

While longform music videos
haven’t been strong sellers, retailers
say the new Aerosmith collection
could be a hit. “There aren’t a lot of
artists moving big numbers on music
video, but hard-rock bands tend to be
an exception,” says Wherehouse’s
Bell. “As successful as Aeromsmith is
on MTV, and with the fact they just
won a bunch of awards, this should do
well.”

RETROSPECTIVES MARK DECCA LABEL'S 60TH ANNIVERSARY

(Continued from page 8)

Decca as a promo man during the
’50s, says, “I just don’t think that
there’s been any focus on the label
and its significance in the overall de-
velopment of the music industry.”

Katzel notes that as a feisty inde-
pendent, Decca broke the prevailing
price line in the mid-'30s by offering a
35-cent 78-rpm record, and was one of
the few indies to make its mark in sev-
eral genres—pop, country, R&B, and
Jjazz—simultaneously.

Katzel says that in early 1994, repre-
sentatives of MCA'’s various music divi-
sions and Uni Distribution formed a
marketing committee to bring the Dec-
ca anniversary campaign to fruition.

“This was the first time that this
was a joint effort, that we were going
to go to the accounts as one unified
force through Uni Distribution to
promote this,” says Katzel, who ran
the committee. “Each one of us had X
number of releases that we were
mapping out.”

GRP was responsible for 10 of the
18 Decca packages. The jazz imprint
has been reissuing the label’s materi-
al under the Decca Jazz logo since
MCA purchased the company in 1990;
producer Orrin Keepnews has super-
vised the reissue program from the
beginning.

Among the Decca Jazz anniversary
sets already released are compila-
tions devoted to bandleaders Fletch-
er Henderson and Jimmie Lunceford
and vocalists Ella Fitzgerald and Mil-
dred Bailey. Keepnews says they are
“the kind of packages that would have
come out if there wasn’t a 60th [an-
niversary celebration].”

He notes that since GRP has “had
some interesting success, both aes-
thetic and, they tell me, commercial,
with some of the anthology pack-
ages,” single-CD compilations devot-
ed to New York jazz of the '30s, pi-
anists, and big-band singers, plus a
two-CD omnibus titled “Black Leg-
ends Of Jazz,” were created for the
anniversary reissues campaign.

A two-CD Louis Armstrong collec-
tion, “Highlights From His Decca
Years,” and a three-CD Duke Elling-
ton set, “Early Ellington: The Com-
plete Brunswick/Vocalion Record-
ings” (co-produced by Steven Lasker
and Keepnews), are the special re-
leases in the 60th-anniversary collec-
tion, according to Keepnews. The
Ellington title is due Oct. 11; the
Armstrong set was released last
month.

“Armstrong, in addition to every-
thing else, is the second artist that
Decca signed; Bing Crosby was first.
That was an inevitability,” says Keep-
news. “Also, I had been talking for
some time about wanting to have a
package that would have, in one unit,

everything that Ellington did for the
Brunswick and Vocalion labels.”

MCA VP of catalog development
and special markets Andy McKaie
oversaw the creation of two-CD com-
pilations of Decca rock’n’roll masters
(including the first rock’n’roll chart
hit, Bill Haley & the Comets’ “Rock
Around The Clock”) and recordings of
pop standards; the four-CD Andres
Segovia box “A Centenary Celebra-
tion” (assembled by Segovia’s produc-
er, former Billboard executive editor
and classical columnist Is Horowitz);
and two-CD anthologies by the An-
drews Sisters and Peggy Lee. The lat-
ter two are due Oct. 11; the others
were released in September.

“You start where you think you
should start, which is basically what is
not done,” says McKaie. “There was
no Peggy Lee, there was no really
comprehensive package for the An-
drews Sisters. The rock’n’roll seg-
ment of Decca has never been com-
piled before . .. [And longtime Decca
A&R exec] Milt Gabler told me over
and over again that one of his great
goals, and Jack Kapp’s, too, was to
find a song and then create the defin-
itive version that would also be a hit,
and create a standard. That was what

their goals were, and I thought that
kind of package had not been done, at
least in the last 40 years.

“I went back to Is Horowitz for the
Segovia, because the last boxed set
was in ’62 or something like that ...
He’s actually one of the biggest-sell-
ing classical artists that ever was, one
of the very few that crossed over and
sold big numbers.”

MCA Nashville assembled three
boxed sets released last month devot-
ed to Decca’s country repertoire:
“Honky Tonk Girl: The Loretta Lynn
Collection,” a three-CD set; “From
The Vaults: Decca Country Classics
1934-1973,” a 60-track anthology pro-
duced by the Country Music
Foundaftion; and “The Conway Twit-
ty Collection,” a three-CD set featur-
ing the late vocalist’s work for Decca
and other labels.

Twelve of the Decea anniversary ti-
tles have already been released.

In addition to the Ellington, An-
drews Sisters, and Lee collections,
the campaign continues Oct. 11 with
the release of two jazz compilations,
and concludes Oct. 25 with “Black
Legends Of Jazz.”

MCA has offered product discounts
for the anniversary campaign, and

March 1995 dating for retailers who
purchase three units of each title per
release date.

To support the campaign, Katzel
says, “We made a terrific 18-minute
sales video presentation. I put that to-
gether, with the help of the guys from
the different labels .. . . It was done in-
ternally through the GRP video de-
partment, and we've been giving that
out to our accounts.”

The company also has printed a 36-
page solicitation booklet highlighting
the new titles and dozens of Decca cat-
alog releases already available from
Uni; created a special poster; and ser-
viced a 21-track in-store sampler fea-
turing one track apiece from each Dec-
ca-related title released in "94.

Some retailers have been wooed
head-on by MCA; for example, listen-
ing parties were held for Tower per-
sonnel in San Francisco, Sacramento,
L.A., and Orange County, Calif.

Katzel says, “One of the reasons we
did this was not only to celebrate Dec-
ca’s 60th, but to raise the conscious-
ness level of reissues. We thought
that this would get the buyers in the
stores, and get the consumers to un-
derstand the significance and impor-
tance of reissues.”

ISLAND APPOINTS 4 EXECUTIVES FOR NEW STRUCTURE

(Continued from page 10)

ative matters, and to PolyGram’s
chief executive Alain Levy on opera-
tional matters.

Island, in addition to working its
own artists, handles some sales, mar-
keting, promotional, and publicity
functions for the Def Jam/RAL, Lon-
don, and Gee Street labels. Island
also will be performing those duties
for a new label, as yet unnamed, that
Elton John and his manager, John
Reid, are expected to start. Also in
the offing is a new imprint called
Loose Cannon that will be headed by
Lisa Cortes, the former VP of A&R at
Mercury.

The four senior VPs had been
working either at Island or at PLG,
the umbrella group that took care of
sales and other functions for Island,
Polydor, and other labels until it was
disbanded earlier this year (Bill-
board, May 7). Island, like Mercury,
A&M, and Motown, is now a stand-
alone record label under parent com-
pany PolyGram.

Majd had been VP/GM at Polydor
Records, which has been shifted to
A&M. In his new role, he will work
with Barbis and Blackwell on overall
strategies for the label and oversee
day-to-day operations of the A&R de-
partment. Before joining Polydor in
1991, Majd worked in A&R for Island

in Los Angeles.

Daniels had been VP of promotion
for PLG. He will oversee all areas of
radio promotion except black musie,
whose chief, David Linton, will report
directly to Barbis. Daniels is a former
radio personality and program direc-
tor.

Stringer, who keeps his former ti-
tle, will be responsible for strategies
involving album scheduling, market-
ing, and creating an image for artists.
Before joining Island in 1989, he
worked in the advertising field.

Kopecky, who was VP of sales at
PLG, will oversee the label’s retail ef-
forts. A former San Francisco branch
manager of PolyGram’s distribution
arm, he is a 20-year veteran of the
company.

Barbis had been senior VP of pro-
motion and sales for PLG before his
May 1 appointment as president of Is-
land. He says the appointments indi-
cate Island’s emergence as “a full-
fledged label.”

He adds that Island’s A&R opera-
tions “will be slowly restructured,”
but insists that there will be no lay-
offs. An executive is likely to be hired
to head the department and report to
Majd.

New appointments under the level
of senior VP are expected to be made

in the next few weeks.

Island was acquired by PolyGram
in 1989 and operated as a stand-alone
label until PL.G was formed in 1991,
Last year its sales topped $100 mil-
lion. This year, revenues should in-
crease significantly because of the ad-
dition of Def Jam and London; sales
of the latter previously had been
through PLG.

Def Jam struck a distribution deal
with PolyGram earlier this year. Un-
der that pact, current releases will re-
main with the label’s former distribu-
tor, Columbia Records, while all
catalog and upcoming material will
eventually go through Island.

John Vlautin, Island’s VP of media
relations, says Island’s separation
from PLG will make it easier to break
new artists. “We’ll be able to make
the decision to stick with a band as
long as it takes to develop it. With
PLG, we didn’t have the power to
make that happen ... In a nutshell,
we're more in control of our destiny.”

The label is starting to work the
new release from the Cranberries,
“No Need To Argue,” which comes
out Tuesday (4). And Island is prepar-
ing an Elvis Presley tribute album
that Barbis hopes will be available by
Christmas.

DON JEFFREY
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INDIES’ REGIONAL DISTRIBUTION SYSTEM REELING FOLLOWING CHAINS' MOVES

(Continued from page 1)

Calif.-based INDI and one or two other
distributors likely will wind up with
much more business than they previ-
ously had with Blockbuster, while most
other regional distributors will lose a
significant amount of business.

North Canton, Ohjo-based Camelot
is said to be making the same types of
changes, with INDI picking up the
lion’s share of that chain’s business.
Hanover Park, Ill.-based M.S. Dis-
tributing; Ridgefield, Conn.-based
AEC Musie, and other vendors also
will continue to do limited business
with the chain.

Due to the Camelot and Blockbuster
moves, some regional distributors are
at risk of losing up to 50% of their busi-
ness, sources say.

Independent national distributors
that have exclusive distribution deals
with labels, such as New York-based
RED; Westbury, N.Y.-based Koch; and
New Hope, Minn.-based Navarre, so far
appear unaffected by the changes.

Both Blockbuster and Camelot ap-
pear to be following in the footsteps of
Tower Records/Video, which last year
moved to consolidate its vendors (Bill-
board, Sept. 4, 1993). Most in the indie
sector say that the strategy will turn
into a trend among large chains.

One retail executive eyeing the strat-
egy says, “It really doesn’t make any
sense to scatter your business among
half a dozen suppliers when not all of
them are strong.”

Beyond hurting some regional dis-
tributors and possibly forcing consoli-
dation in that sector, the changes will
have long-term ramifications on the
artist development side of the indie sec-
tor, indie sources say.

Blockbuster Music president Gerry
Weber says the 500-store chain made
the changes for a couple of reasons. He
says that until this summer, Block-
buster had two different buying offices
(in Dallas and Atlanta), each purchasing
the same product from different region-
al distributors. After the buying office
was moved to company headquarters, it
made sense to eliminate the regional
vendors that were duplicating services,
Weber says.

In general, Weber says Blockbuster
is looking for ways to manage its busi-
ness more efficiently. For example, he
says the chain wants to work with dis-
tributors that have electronic-data in-

terchange capability.

Also, the growing company is looking
for vendors that will be able to maintain
strong service as Blockbuster expands.
“We need to be able to focus on our
growth without worrying if our suppli-
ers can keep up,” Weber says.

On the one-stop side, Valley Distribu-
tors in Woodland, Calif., will pick up the
bulk of the Blockbuster business, We-
ber says. In addition, Alliance Enter-
tainment, the parent of AEC Music, is
said to be happy with the additional
business it is picking up from Block-
buster. Sources say a couple of other
distributors gained business, but Bill-
board was unable to determine which
ones did so.

Camelot Music executives were un-
available for comment at press time.

INDI MAKES ITS MARK

INDI was already the largest inde-
pendent distributor before Tower,
Blockbuster, and Camelot turned to it
as a primary vendor.

Some regional distributors on the
short end of vendor realignments
charge that INDI must be using price to
lock up so much business. Billy Emer-
son, INDY’s chairman/CEOQ, says, “The
changes coming down are not a price is-
sue. It's about who has the horsepower
that can still supply the same level of
service five years from now.”

But Emerson declined to confirm
that the company is picking up addition-
al business from Blockbuster and
Camelot.

Executives at the companies that
were acquired in recent years by
INDI—Dallas-based Big State Distrib-
uting; Secaucus, N.J.-based Malverne;
the defunct Schwartz Bros.; and San
Fernando, Calif.-based CRD—recog-
nized that there would be a need for a
national distributor, Emerson says.
“You have a tremendous consolidation
going on at retail, and anytime that hap-
pens, it forces a consolidation among
suppliers,” he adds. “We recognized
that this would happen, and we posi-
tioned ourselves to take advantage of
the opportunities that would emerge,
and they have happened quicker than
we thought they would.”

CHANGING INDIE LANDSCAPE
The indie landscape has already un-
dergone significant change in the past

MCA VIGILANT ON ‘JURASSIC’ STREET DATE

(Continued from page 6)

“Snow White And The Seven
Drawfs,” due Oct. 28, underscore the
dilemma of high-volume titles that
faces studios, distributors, and retail-
ers. Observers say MCA had no choice
but to ship early to distributors and
rackjobbers who, in turn, had to clear
warehouse space as quickly as possi-
ble to minimize storage expenses and
to make way for the next big release.

One wholesaler says that “Jurassic
Park” required him to buy an extra
$500,000 of insurance. “I had to take
additional space,” says another. “It
cost me a fortune.”

The quickened pace of deliveries to
retailers increases the chances of
street-date violations, says Gary
Ross, president of Minneapolis-based
Suncoast Motion Pictures and chair-
man of the VSDA. Although he credits
MCA for reacting quickly to viola-
tions, Ross says, “This is the worst
I've seen so early,” and worries Satur-
day and Sunday, Oct. 1-2, “could be
wild.” He hopes MCA has enough
staff to handle complaints. Like
Blockbuster’s Weber, Ross suggests

that Suncoast will rethink its street-
date policy if violations “keep going on
and on.”

There’s no solution to satisfy every-
one. Retajlers and wholesalers main-
tain that the studios have always had
the option of delaying shipments to vi-
olators of the next hit. “That’s the only
way you'll stop it,” Weber claims. Na-
tional Assn. of Video Distributors ex-
ecutive director Mark Engle acknowl-
edges that holdbacks “are difficult to
enforce, but they're worth doing.” The
Video Software Dealers Assn. also is
seeking penalties “of some kind,” says
spokesman Bob Finlayson.

However, the studios have always
maintained that retailers simply buy
goods elsewhere when their prime
wholesale source is cut off.

“I haven'’t heard one proposal that
has dealt with the integrity of main-
taining street date in an enforceable
way. It’s hard to punish the offender,”
says MCA Home Video president
Louis Feola. “Instead, we've created a
program which prevents the problem
from occurring by responding swiftly.”

three years, with many indie labels sign-
ing exclusive national distribution deals
with indie distributors. But there is still
a stronghold of independent labels that
prefer to use regional distributors.

According to indie labels and distrib-
utors, the chains changing their buying
strategies are disregarding the concept
of regional distribution, once the main
fabric holding the indie sector together.
For example, regional distributors
charge that some chains may have cho-
sen to buy a particular label’s product
from INDI on a national basis, even
though INDTI’s distribution agreement
with that imprint may be only for the
Northeast. In spite of any deals that la-
bels may have made with distributors in
the Southeast and Midwest, those com-
panies will lose business.

“The tide is going against” regional
distributors, says Johnny Philips, VP at
Memphis-based Select-O-Hits. (Select-
O-Hits, whose main strength is regional
distribution, is part of M.S.’ developing
national network, and M.S. is negotiat-
ing to buy the company.)

“The independent labels that are sup-
posed to be controlling their own fate
are being dragged along by the nose,”
Philips adds.

Independent labels admit they are
helpless when confronted with the buy-
ing decisions made by retailers. Says
one head of sales at a large indepen-
dent label, “I knew that they were go-
ing to consolidate vendors, so I started
to look at my lineup to see who I want-
ed to choose to sell Blockbuster. But
when I called up Blockbuster to ask
their opinion, they told me, ‘What are
you bothering me for? We have already
decided who we are going to buy your
label from.””

One of the main reasons labels use
regional distribution is to spread
their credit risk. Stewart Madison, a
principle with the Jackson, Miss.-
based Malaco label, says, “Personal-
ly, I don’t like one person owing me
a lot of money; I'd rather have 10
people.”

Another label executive adds, “If one
distributor is going to control three or
four major chains, and if their check is
late, you are going to be sweating your
ass off.”

While those label executives worry
about credit risk, another executive
with a large indie label takes the dilem-
ma to the next level: “If the retail chains
are forcing me to put all my eggs into
one or two baskets, what benefits are
left for me to stay with regional inde-
pendent distribution? Why not go to the
branch system” of the major record
companies? If other labels start to think
like that, it will further weaken the indie
sector, the executive says.

Labels also fear that their titles
might get lost in the shuffle as retailers
bulk their purchases with one distribu-
tor. Jerry Salerno, president of East
Newark, N.J.-based Metropolitan
Recording Corp., says that if accounts
are going to buy most of their indie
product from one or two distributors, it
is likely that those distributors “will
have a menu that is too big. They won’t
effectively be able to get orders and
placement” for all the priorities given to
them by the labels.

In such a system, smaller labels are
more likely to get lost in the shuffle,
he says.

That is a serious concern for Nina
Easton, executive VP with Atlanta-
hased Ichiban, who says the changes
being forced onindies by retailers could
have a drastic impact on the new music
pipeline. “The retailers may not notice,
but their moves could be killing the very
thing that brings new music into the

marketplace,” she says. “If vendor con-
solidation is pushing independents to
totally change their principles and the
way they do business, where are the
new labels going to come from? How
will they flourish?”

Easton says that “this is something
we need to take very seriously and talk
about” at the Oct. 20-23 National Assn.
of Recording Merchandisers Whole-
salers Conference in Phoenix.

Select-O-Hits’ Philips agrees. “Block-

buster made a decision based on what is
best for their company, which is what
they should do. But there are records
from small labels that are developed re-
gionally, and you still have to have that.”

In the past, a healthy regional dis-
tributor could take a title from a small
label and run with it, not only getting a
hit, but helping the label grow. “That’s
how new music and new labels develop,”
says Philips. “But the new system may
not allow for that.”
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) MISS YOU - P RIDE Curb, BMI) WBM. CAN YOU FEEL THE LOVE TONIGHT LOVE IS STRONG
341321 19 | L ARON HALL (SILAS/MCA) —| 1|0 YSU%ZSTA.S (EASTWEST) 26 IF YOU GO (Foreign Imported, BMI) WBM 34126 |15 | FToN JoN tHOLLYWOOD 72 | 83| 2 | RGLUNG STONES WiRGIND
1 ILL MAKE LOVE TO YOU (Sony. BMI/Ecaf, BMI) HL 2 |
BOP GUN (ONE NATION) T U GOTTA BE . " BACK IN THE DAY ANY TIME, ANY PLACE
35 40| 9 | o€ CUBE (PRIORITY) 13— 3 E?gREE (550 MUSIC) 23 I'LL STAND BY YOU (Hynde House of Hits. 35| 28 | 20| WD (GIANT) 73 | 61 19 | 535Ey JACKSON (VIRGING
ASCAP/Clive Banks, ASCAP/Jerk Awake, ASCAP/Tom ]
36049 | 2 | TURN THE BEAT AROUND o 74|60 | 18 | BACKWATER Kelly, ASCAP) 136) 1| BT uamBcomercuRY T 1 | TURN THE BEhTARgoND
M MEAT PUPPETS (LONDON/ASLAND) 71 PLL TAKE HER (Gabz, ASCAP/Brian-Paul, ASCAP/11 GLORIA ESTEFAN (CRESCENT MOON)
UNTIL | FALL AWAY JuICY C, ASCAP/Deep Soul, ASCAP/ItI. ASCAP, SHINE DUNKIE BUTT
3729 [ 22| GIN BLoSSOMS (A& 75|69 | 3 | THENOTORIOUS B.1.G. (BAD BOY/ARISTA) m VOUeal/]IC: ASCAP/Jamion, ASC)AP/ 37|34 | 20| &l Vective sour ariantics 15|72 |4 | 12 GAUGE (STREET LIFE/SCOTTI BROS )
() Tracks moving up the chart with airplay gains. © 1994 Biliboard/BPI Communications. BMI) HL (D Singles with the greatest sale. © 1994, Billboard/BPI Communications and SoundScan, Inc.
28 I'M THE ONLY ONE (MLE, ASCAP/Almo, ASCAP) WBM
AY 22 | SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP)
“ T l “E H WBM/CLM 60 RIGHT BESIDE YOU (Night Rainbow, ASCAP/Broken 13 TOOTSEE ROLL (Downlow Quad, BMI)
G (TR G o 37 | WANNA BE DOWN (Human Rhythm, BMI/Young Plate, ASCAP/Polygram Int'l, ASCAP/Shmoolie, BMI} 45 TURN THE BEAT AROUND (FROM THE SPECIALIST)
1113 Fo 28 Legend. ASCAP/Chrysalis, ASCAP) HL (Unichappell, BMI) HL
CINBLOSSOMSIEEN) SR Rpen 6T PATERULONDON) 32 JUICY/UNBELIEVABLE (Tee Tee, ASCAP/Janice 96 THE RIGHT KINDA LOVER (Fiyte Tyme, ASCAP/New 76 UNDONE - THE SWEATER SONG (E.0. Smith, BMI)
21215 BEAUTIFUL IN MY EYES 1518137 NO RAIN Combs, ASCAP) Perspective, ASCAP) WBM 75 U WILL KNOW (FROM JASON'S LYRICS) (Polygram
JOSHUA KADISON (SBI/EMI) BLIND MELON (CAPITOL) 31 LETITGO (Controversy, ASCAP/WB, ASCAP) WBM 68 ROMANTIC CALL (Howie Tee, BMI/Inving, Int'l, ASCAP/Ah-choo, ASCAP/12 AM. ASCAP/Melodies
ABY | YOUR WAY WHAT IS LOVE 73 THE LION SLEEPS TONIGHT (WIMOWEH) (Folkway. ASCAP/Zomba, ASCAP/Aunt Hilda, ASCAP/Street Nside, ASCAP)
3(4]5]|8 LOVE 16 11(33
BIG MOUNTAIN (RCA) HADDAWAY (ARISTA) BMI) WBM Knowledge. ASCAP) WBM 53 THE WAY SHE LOVES ME (Chi-Boy, ASCAP) WBM
f 47 LOVE IS ALL AROUND (Songs Of PolyGram, BMI) HL 30 SECRET (WB, ASCAP/Webo Girl, ASCAP/EMI Apnl, 92 WEEKEND LOVE (Queen Latifah, ASCAP/S.I.D,
REMEMBE RETURN TO INNOCENCE . '
]3] 2 | IR R ksmewe: 1] 1416} (Nigma virain) 59 LUCAS WITH THE LID OFF (Copyright Control} ASCAP/DA.R.P.. ASCAP) ASCAP)
ALWAYS SHOW ME LOVE 18 LUCKY ONE (Age To Age. ASCAP/Reunion, 100 SELLING THE DRAMA {(Loco De Amor, BMI/Audible 25 WHAT'S THE FREQUENCY, KENNETH? (Night Garden,
§ | — [ 1| LAY uTeELERTR) 18 [ 20 | 48 | RNOW ME LN TLANTIO) ASCAP/Sony, ASCAPAellow Elephant, ASCAP) HL Sun, BMI) BMIMWarner-Tamerlane, BMI) HL
CURIEoo EIeaT A 74 NAPPY HEADS (Tete San Ko, ASCAP/Obverse 16  SHINE (Roland Lentz, ASCAP/WB, ASCAP) 84  WHAT'S UP (Stuck In The Throat, ASCAP/Famous,
6|62 1910} % Creation, ASCAP/Sony. ASCAP/EMI Blackwood, BMI) 66 SHORT DICK MAN (Tanga Rose, ASCAP) ASCAP) HL/WBM
EIKECEVOIVE) WWARBENIGIEINATEIDOSCIDEATHIROW] HL 50 THE SIGN (Megasongs, BMI/Careers-BMG, BMI) HL 4 WHEN CAN I SEE YOU (Sony, BMV/Ecaf, BMI/Epic,
71560 TWO PRINCES 2021136 THE RIVER OF DREAMS 9 NEVER LIE (Hook, ASCAP/Zomba. ASCAP/Teaspoon, 69 SOMETHING'S ALWAYS WRONG (WB, ASCAP/Wet BMI/Solar, BMI) HL
SPIN DOCTORS (EPIC) BILLY JOEL (COLUMBIA) ASCAP) WBM Sprocket, ASCAP) HL 65 WHIPPED (Foreign Imported, BMI} WBM
8|7 |2 I'LL BE LOVING YOU 21123 24 I CAN SEE CLEARLY NOW 57 NEW AGE GIRL (NAG, BMI/Songs Of PolyGram, BMI) 7 STAY () MISSED YOU) (FROM REALITY BITES) 5 WILD NIGHT (WB. ASCAP/Caledonia Soul, ASCAP)
COLLAGE {VIPER/METROPOLITAN) JIMMY CLIFF {CHADS) HL {Furious Rose, BMI) WBM WBM
A M ANYTHING 43 NONE OF YOUR BUSINESS (Sons Of K-0ss, 6 STROKE YOU UP (Zomba. BMI) WBM 63 YOU BETTER WAIT (Street Talk, ASCAP/Lincoln
BRI e A LA ASCAP/Out Of The Basement, ASCAP/Unart, BMI/Next 72 SUKIVAKI (Toshiba, BMI/EMI, BMI/Beechwood, BMI) Brewster, BMI/Paul Taylor, BMI/}ortunes, ASCAP/Bob-
Plateau, ASCAP) WBM HL A-Lew, ASCAP/Ragged Music, ASCAP) WBM
10| 9 | 20 | ALLTHAT SHE WANTS 23| 15| 17| EVERYDAY rianmio 54 NUTTIN' BUT LOVE (Kid Capri, ASCAP/EMI Apri, 77 TAKE IT EASY (Misam, ASCAP) 64 YOU GOTTA BE (Sony, BMI) HL
ASCAP/Eazy-Duzit, ASCAP) HL 87 THIRD ROCK FROM THE SUN (Major Bob. ASCAP/Rio 35 YOU MEAN THE WORLD TO ME (Stiff Shurt,
11| 17| 42 | HEYJEALOUSY 2% R OR GV EIME 62 PLAYAZ CLUB (Rag Top. BMI) Bravo, BMI/Stroudacaster, BMI/Baby Mae. BMI) WBM BMI/Warner-Tamerlane, BMI/Ecaf, BMI/Sony Songs.
L 85 PRACTICE WHAT YOU PREACH (Seven. BMI/Super. 12 THIS D.J. (Warren G, ASCAP) BMI/Boobie-Loo, BMI) HL/WBM
12 | 12 | 44 | RUNAWAY TRAIN 25|22 | 5 | DREAMS BMI/Divided, BMI/Zomba, BMI/Warner-Tamerlane, 90 THROUGH THE RAIN (Neroses, ASCAP/K-Jack Top 91 YOUR LOVE IS A... (K&J, BMI/Sony, ASCAP) HL
SOUL ASYLUM (COLUMBIA) THE CRANBERRIES (ISLAND) BMI/Ramal, BMI) 10, ASCAP)
BECAUSE THE NIGHT R tit) hich h d on the Hot 100 33 PRAYER FOR THE DYING (EMI Virgin, 38 THUGGISH RUGGISH BONE (Ruthless Attack,
13| 13 [ 20| Y5, 600 Maniacs (ELEKTRA) e S e A oS ASCAP/Beethoven Street, ASCAP/SPZ, BMI) HL ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI)
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One-hit wonder, my ass.

15 Years Later...

Over 6,000,000 Units Sold
11 Gold & Platinum Awards
2 Grammy Awards
7 Grammy Nominations
3 Best-selling Home Videos
His Own Feature Film

Worldwide Critical Acclaim For His
Ground-breaking Music Videos

and now

THE BOX SET

4 compact discs or cassettes, including a 64-page
full-color booklet with liner notes by Dr. Demento
and over 200 really embarrassing pictures of Al
Plus the BRAND NEW Crash Test Dummies parody
“Headline News”
Al In The Box

72392-75451-2/4

“PERMANENT RECORD” “Weird Al” Yankovic :_COMING

ON SALE NOW . Greatest Hits Volume II OCT. ZSth |

wherever hysterical hit music is sold.

New Video on MTV Oct 3rd,
on The Box Oct 5th

The edited
version of the
Box Set featuring

Weird Al ON TOUR NOW ‘decnlitti
including House of Blues (L.A.) October 19ta sy e sp hmng
smashes induding
“Headline News”

----- [ deze e,
THE AGENCY - @ il ORDER NOW!

GROUP LTD IMAGINARY EN"ERTAINMENT 72392-75456-2/4
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THE

Bilboard 200

THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS

COLLECTED, COMPILED, AND PROVIDED BY

SoundScan
FOR WEEK ENDING ¥ d""
OCTOBER 8, 1994
-4 =z -4 =z
O o] O o
x|, x|Q e = x 2 (N o =
428 | 28| €3/ armist TITLE | 58 2 %tﬂ 291 92| arTiST Tme | 33
- N © | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o 3 2| ~Z | 26| Lpra NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a5os
* % *NO. Tx % % 53 52 44 63 | TONI BRAXTON A‘* LAFACE 26007/ARISTA (9.98/15.98) TONI BRAXTON 1
1 2 ! 4 | BOYZ Il MEN MOTOWN 530323 (10.98/16.98) 3 weeks at No. 1 i1 54 | 50 | 43 | 17 | SEAL @ ZTUSIRE 45415WARNER BROS. (10 98/15.98) SEAL | 20
2 1] - ERIC CLAPTON DUCK 45735REPRISE (10 98/16.98) FROM THE CRADLE | 1 (55)| 86 | 69 | 26 | SOUNDTRACK A INTERSCOPE/ATLANTIC 82519/4G {10.98/16.98] THE CROW | 1
3 3 - 2 ANITA BAKER ELEKTRA 61555 (10.98/16.98) RHYTHM OF LOVE 3 \'ﬁ\ 69 82 7 WEEZER 0GC 24629/GEFFEN (10.98/15.98) B WEEZER 56
4 [ 4 [ 2 | 17 | SOUNDTRACK A® WALT DISNEY 60858 (1098/17.98 THELIONKING | 1 57 | 47 | 37 | 4 | LUIS MIGUEL wea LATINA 97234 (2.98/15.98) SEGUNDO ROMANCE | 29
. * * * HOT SHOT DEBUT % * % 58 | 58 | 55 | 46 | CELINE DION A’ 550 MUSIC 57555/EPIC (10.98 EQ/16.98) THE COLOUR OF MY LOVE 4
4 o -
0. NEYI > : e b S es o Teise) OB 2 59 62 57 50 | SALT-N-PEPA A7 NEXT PLATEAULONDON 828392*/ISLAND (10.98/16.98)  VERY NECESSARY 4
B 5 | 4 S GREEN DAY AREFRSE 42525t HARNERIBRES) (0.86/15.50) L0 I 60 | 56 | 56 | 9 | JOE DIFFIE Eric 64357 (1098 EQ/15.98) THIRD ROCK FROM THE SUN | 53
77 6 19 | OFFSPRING A EPITAPH 86432+ (8.98/14.98) I SMASH 6
61 60 53 56 | MARIAH CAREY A’ COLUMBIA 53205" (10.98 £Q/16.98) MUSIC BOX 1
8 8 11 30 SHERYL CROW @ &M 0126 (9.98/15,98) TUESDAY NIGHT MUSIC CLUB 8
- 62 5 51 14 | JOHN MELLENCAMP MERCURY 522428 (10.98 EQ/16.98) DANCE NAKED I3
9 6 3 12 | SOUNDTRACK EPIC SOUNDTRAX 66329/EPIC (15.98 EQ/24.98) FORREST GUMP 2
: — 63 | 53 | — | 2 | GLADYS KNIGHT wca 10946 (10.98/15 98) JUST FOR YOU | 53
10 g 5 16 | STONE TEMPLE PILOTS A’ ATLANTIC 82607+/AG (10.98/16.98) PURPLE 1
(64 ) 84 79 11 | HOOTIE & THE BLOWFISH ATLANTIC 82613/AG (10.98/15.98) CRACKED REAR VIEW | 64
10 8 ANDLEBOX A 3 BROS. (9.98/15.98
1 oK B e A R e b SANDLESO L 65 57 48 13 | KEITH SWEAT @ ELEKTRA 61550 (10.98/16.98) GET UPONIT 8
B ST EE H:R:AO‘IIFREATEST GAINER % * * 66 | 54 | — 2 | BLUES TRAVELER A&M 540265 (9.98/15.98) FOUR | 54
(12 16 16 1l RUTHLESS 5526°/RELATIVITY (7.98/12.98) (I} CREEPIN ON AH COME UP (EP) 12 67 76 90 56 | GARTH BROOKS A‘ LIBERTY 80857 (10.98/16.98) IN PIECES 1
COUNTING CROWS A .
13 13 9 41 DGC 24528/GEFFEN (10.98/15.98) AUGUST & EVERYTHING AFTER 4 68 | 48 2 NANCI GRIFFITH ELEKTRA 61681 (10.98/16.98) FLYER 48
14| 1 10 | 44 | ACE OF BASE A° ARISTA 18740 (9.98/15.98) THE SIGN 1 69 | 75 | 63 13 | 69 BOYZ RIPIT 690: (9.98/15.98) NINETEEN NINETY QUAD | 63
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) 70 81 65 76 | GIN BLOSSOMS A’ A&M 54039 (9.98/13.98) B NEW MISERABLE EXPERIENCE 30
15| 12 7 41 Franmc 82614/AG (14.98/19.98) 3 TENORS IN CONCERT 1994 i
16 | 14 | 14 [ 11 | ROLLING STONES & virain 39782 (10.98/16 98) VOODOO LOUNGE | 2 71| 64 ] 52 | 5 | TESLAGEFEN 24713(1098/1598) BUSTANUT | 20
17 | 17 | 12 | 16 | WARREN G A’ VIOLATOR/RAL 52335/ISLAND (10.98/15.98) REGULATE...G FUNK ERA | 2 72 | 70 | — | 2 | VARIOUS ARTISTS A&M 540258 (9.98/15.98) IF | WERE A CARPENTER | 70
" MC EIHT FEATURING CMW @
18 19 13 29 | SOUNDGARDEN A“ A&M 0198* (10.98/16.98) SUPERUNKNOWN 1 73 | 63 | 40 10 e S GO B REE WE COME STRAPPED 5
19 15 2 THE NOTORIOUS B.1.G. 8AD 8OY 73002/ARISTA (9.98/15.98) READY TO DIE 15 14 | 74 59 58 | BABYFACE A EPIC 53558 (10.98 EQ/16.98) FOR THE COOL IN YOU 16
20 | 22 | 20 | 53 | MELISSA ETHERIDGE A I1SLAND 848660 (10.98/15.98) YES | AM 16 K 19| NEWD 1 PET SHOP BOYS €M 28105* (10.98/16.98) pIsco2 | 75
21) 3001 9951598 ; A SARAH MCLACHLAN @
21 ) NEWp 1 CRAIG MACK BAD BOY 73001*/ARISTA (9.95/15.98) PROJECT: FUNK DA WORLD | 21 16 | 82 | 12 | 32 NETTWERK 18725/ARISTA (3.98/15.98) FUMBLING TOWARDS ECSTASY | 50
18 17 27 TIM MCGRAW A’ CURB 7 198/13.98) NOT A MOMENT TOO SOON 1
z R LE e w7 ﬁgﬁ;g&‘(}’s"ggﬂ‘{o e YOU MIGHT BE A REDNECK IF... | 77
23 | 21 19 5 SOUNDTRACK NOTHING/INTERSCOPE 92460/AG (10.98/16.98) NATURAL BORN KILLERS 19 - . 2815.%8) 68
— 78 ) 91 71 22 | LIVE @ RADIOACTIVE 10997+/MCA (10 98/15.98) THROWING COPPER 38
24 | 20 18 3 GERALD LEVERT EASTWEST 92416/AG (10.98/16.98) GROOVE ON 18 -
19 65 60 | 29 | THE MAVERICKS @ wmcA 10961 (9.958'15.98) I WHAT A CRYING SHAME 54
25 24 15 6 THE JERKY BOYS SELECT 92411%/AG (10.98/15.98) THE JERKY BOYS 2 12
80 66 73 4 BARNEY BARNEY MUSIC 28338/EMI (9.98/16.98) BARNEY’S FAVORITES VOL. 2 66
2% |25 | 2|2 r’jgxﬁlé%":w’r\gr\elsléngszaaa/Ac(10 98/16.98) i EADOWNWARDISRIRAL 2
. — — 81 67 34 6 PRINCE wWARNER BROS. 45700 (10.98/16.98) COME 15
* % x* HEATSEEKER IMPACT % * % 82 72 76 15 DAVID BALL @ WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 53
271 )| NEWp 1 LIZ PHAIR MATADOR/ATLANTIC 92429/AG (10.98/15.98) WHIP-SMART | 27
83 | 83 61 46 | R.KELLY A’ JIVE 41527 (10.98/15.98) 12 PLAY 2
28 | 2 22 5 AMY GRANT A&M 510230 (10.98/16.98) HOUSE OF LOVE 13
1 84 | 80 66 13 | BIG MIKE RAP-A-LOT 53907/PRIORITY (9.98/15.98) SOMETHIN’ SERIOUS 40
29 | 27 | 29 | 13 | ALAN JACKSON A ARISTA 18759 (10.98/15.98) WHO | AM 5
S 85 | 85 70 14 | BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET | 67
30 | 28 | 25 | 24 | ALL-4-ONE A’ BLITZZ ATLANTIC 82588/AG (10.98/15.98) ALL-4-ONE 7
T 86 | 73 | 67 9 PATTY LOVELESS £PIC 64188 (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY | 60
IYAH A i
a3l 28 18 BLACKGROUND 41533*/JIVE (9.98/15.98) 2 Y OGN EIED A NULAEIER P 87 78 68 53 | NIRVANA A" DGC 24607 GEFFEN (10.98/16.98) IN UTERO 1
329 27 ) CHANGING FACES SPOILED ROTTEN/BIG BEAT 92369/AG (9.98/15.98) CHANGING FACES | 25 88 | 59 » 5 Egguc ENEMY" MUSE SICK-N-HOUR MESS AGE 1
JAM/RAL 523362*/ISLAND (10.98/16.98}
33 | 30 | 24 | 30 | YANNIA’ PRIVATE MUSIC 82116 (10.98/15.98) LIVE AT THE ACROPOLIS §
89 | 87 | 8 | 27 | BONNIE RAITT A CAPITOL 81427 (10.98/16 98) LONGING IN THEIR HEARTS 1
4| 3| — 2 PETER GABRIEL GEFFEN 24722 (12.98/19.98) SECRET WORLD LIVE | 23
90 95 94 97 KENNY G A° ARISTA 18646 (10.98/15 98) BREATHLESS 2
35 | 32 | 33 | 17 | BEASTIE BOYS A CAPITOL 28599" (10.98/15.98) fLL COMMUNICATION 1
— 2 EAVY D & THE YZ ® */MCA (9.98/15.9 NUTTIN' LOVE 11
36| 38 | 39 | 12 | MAZZY STAR capiroL 98253 (109815 98) SO TONIGHT THAT | MIGHT SEE | 36 51 | 88 | 62 [ H AT R L) TN BUT ]
; Y KERSHA h22125 (10 .98 EELIN' IN y
37 | 34 | 26 | 33 | SOUNDTRACK A’ RCA 66364 (10.98/16.98) REALITY BITES | 13 32,079 159 MR SaHMN RSHAW WERCURY 125 (10,96/15 96) i CO0DTRA B
38 | 33 [ 31 | 75 | AEROSMITH A’ GEFFEN 24455 (10.98/16.98) GETAGRIP | 1 - * % * HEATSEEKER IMPACT % * *
(93 ) 119 | 157 | 4 | THE TRACTORS ARISTA 18728 (9.98/15.98) (I THE TRACTORS | 93
39 37 32 11 HARRY CONNICK, JR. @ COLUMBIA 64376 (10.98 EQ/16.98) SHE 16 -
T (94| NEWD 1 BRYAN FERRY VIRGIN 39838 (10.98/15.98) MAMOUNA | 94
40 ) NEWD) 1 TRACY LAWRENCE ATLANTIC 82656/AG (12.98/19.98) | SEE IT NOW 40 =
- 95 | 94 | 84 | 163 | METALLICA A’ ELEKTRA 61113* (10.98/15.98) METALLICA 1
NEIL YOUNG AND CRAZY HORSE
a | % |23 6 REPRISE 45749*WARNER BROS. (10.98/17.98) SacEPSILENGELS : 96 | 68 | 50 3 SUGAR RYKODISC 10300* (9.98/13.98) FILE UNDER: EASY LISTENING 50
42 39 30 10 | COOLIO ® ToMMY BOY 1083* (11 98/15.98) IT TAKES A THIEF 8 97 98 93 | 145 | PEARL JAM A° £PiC 47857 (10.98 E16 98 [ TEN 2
43| NEWD | ! | DR.DRE TRIPLEX51170 (1098/16.98) CONCRETE ROOTS | 43 (98 112 2 | MARK CHESNUTT DECCA 11084/MCA (10 98/15.98) WHAT A WAY TO LIVE | 98
COLLECTIVE SOUL A T ea |
448338 A e 82596/AG 10.98715.98) W HINTS, ALLEGATIONS & THINGS LEFT UNSAID | 15 99 | 93 | 106 | 16 | TRACY BYRD MCA 10991 (10.98/1598) NO ORDINARY MAN | 93
45 | 40 | 35 | 61 | SMASHING PUMPKINS A’ VIRGIN 88267 (9 98/15.98) SIAMESE DREAM | 10 100 | 71 | 58 | 4 | DINOSAUR JR. SIRE 45719/REPRISE (9.98/15.98) WITHOUT A SOUND | 44
% | 45 | 41 | 28 | BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A’ CHANT | 3 101 | 9 | 81 | 33 | ENIGMA A CHARISMA 39236VIRGIN (10.98/16.98) THE CROSS OF CHANGES | 9
41 | 36 | — | 2 | SINEAD O'CONNOR ENSIGNCHRYSALIS 30549/EMI (1098/1698)  UNIVERSAL MOTHER | 36 102 | 8 | 88 | 45 | TOM PETTY & THE HEARTBREAKERS A GREATEST HITS | 5
48 | & 4 25 | PINK FLOYD A’ COLUMBIA 64200* (10.98 EQ/16.98) THE DIVISION BELL 1 :‘m“ 117 | 109 | 97 | SOUNDTRACK A ARISTA 18699* (10.98/15.98) THE BODYGUARD 1
49 44 45 22 REBA MCENTIRE A MCA 10994 (10.98/15.98) READ MY MIND 2 104 | 90 75 44 | AARON HALL @ SILAS 10810/MCA (9.98/15.98) THE TRUTH 47
90 | 46 | 49 | 16 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 6 105 | 100 | 97 | 18 | JON SECADA @ SBK 29272/EMI (10.98/16.98) HEART, SOUL & A VOICE | 21
51 51 36 13 | DA BRAT 50 S0 DEF/CHAOS 66164*'COLUMBIA (9.98 EQ/15.98) FUNKDAFIED 11 106 | 61 — 2 THEY MIGHT BE GIANTS ELEKTRA 61654 (10.98/15.98) JOHN HENRY 61
52 | 42 46 | 35 | JOHN MICHAEL MONTGOMERY A“ ATLANTIC 82559/AG {10.98/15.98) KICKIN' IT UP 1 107 | 101 | 102 | 151 | NIRVANA A° DGC 24425%/GEFFEN (9.98/13.98) NEVERMIND 1

Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 album units {250,000 for EPs). A RIAA certification for shipment of 1 million units {500,000 for EPs), with multiplatinum titles indicated by a
numeral following the symboi. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are prOJeclgd from wholesale prices. Greatest Gainer
shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. [ indicates past or present Heatseeker title. © 1994, Billboard/BP| Communications, and SoundScan, Inc.
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(472/1-45647

The new élbum

Prodyced by GLENN DANZIG and RICK RUBIN
Featuring “Until You Call On the Dark”

MNPy

Previous releases:
DANZIG (+/2-24208)
DANZIG II-ILUCIFUGE ¢+2-24281)
DANZIG HI-HOW THE GODS KILL /226914
THRALL-DEMONSWEATLIVE ¢/2-45286)

Management: Big FD Entertainment, Inc.
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I ® . continued FOR WEEK ENDING OCTOBER 8, 1994
z Z z =z
O Q =) o
A2 = 12 & = ~ v | @ (= =
28|28 (39| 22| ARTIST TITLE | 22 28|58 |Sg| 22| armisT TTE | 23
=232 |zl 2O LABEL & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o a Tz |3z |2 25 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) g 8
108 | 102 | 96 18 | TOAD THE WET SPROCKET @ COLUMBIA 57744 (10.98 FQ/15.98) DULCINEA | 34 183 | 125 | 87 3 BAD RELIGION ATLANTIC 82658+/AG (10.98/15.98) STRANGER THAN FICTION 87
109 | 92 | 92 5 SHAWN COLVIN COLUMBIA 57875 (10.98 £Q/16.98) COVER GIRL | 48 VARIOUS ARTISTS
— = 154 | 146 | 127 | 6 RADIKAL/QUALITY 6712/WARLOCK (12.98/18.98) DANCEMIXU.S.A, VOL. 2 | 127
10| 41 54|15 ST s Y THE LION KING SING-ALONG (EP) | 40 155 | 156 | 151 | 46 | BRYAN ADAMS A’ A&M 0157 (10.98/16.98) SO FAR SO GOOD | 6
111] NEWP | 1 | BEBE & CECE WINANS cAPITOL 28216 (10.98/15.98) RELATIONSHIPS | 111 156 | 162 | 142 | 228 | VAN MORRISON A ceqicon THE BEST OF VAN MORRISON | 41
112 | 97 | 77 | 4 | SNOOP DOGGY DOGG A* DEATH ROW/INTERSCOPE 92279°/AG (10.98/15.98) DOGGY STYLE | | 157 [ 110 | 74 | 3 | BODY COUNT viRGiN 39802" (10.98/15.98) BORN DEAD | 74
113 | 106 | 141 4 SOUNDTRACK THE ADVENTURES OF PRISCILLA: QUEEN OF THE DESERT 106 158 | 147 | 153 20 LORRIE MORGAN @ BNA 66379 (9.98/15.98) WAR PAINT 48
MOTHER 516937/ISLAND (10.98/16.98) :
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by Geoff Mayfield

BOYZ ARE BACK: Sales on the new Boyz II Men decline again, but an even
greater erosion experienced by Eric Clapton, last week’s No. 1 act, returns
the Men’s “I1” to the top of The Billboard 200. With a decline of almost 19%,
the one-week sum on “II1” falls to 175,000 units, the first time in the album’s
four chart weeks that it hasn’t sold more than 200,000. Clapton, meanwhile,
experiences the usual second-week drop for albums that debut in the No. 1 slot
(139,000 units). But his week-two slide, 36%, is not as large as others we have
seen this year.

TOMORROW: Neither Clapton nor the Boyz will top next week’s list, as that
chart will greet the new albums by R.E.M. and Barbra Streisand. The battle
for No. 1 will be interesting to watch, as the Streisand/R.E.M. matchup rep-
resents a tug-of-war of pop versus rock, of older demographics facing off with
younger demographies. The effortless sale of Streisand’s $300 concert tickets
during the concert tour that is chronicled on the new album proved the loyal-
ty of her fans, and the debut at No. 1 by her “Back To Broadway” in the sum-
mer of 1993 showed she can stand tall against rock and rap contenders. But
her duel with R.E.M. also represents a confrontation of the more expensive
versus the less expensive, as her album is a double set. Keep in mind that in
the three-plus years that Billboard has used SoundScan data, only one two-
fer, the “Forrest Gump” soundtrack, has charted as high as No. 2. The high-
est that a two-fer has debuted during the SoundScan era was a No. 5 bow by
the live Van Halen album.

ANOTHER TIDBIT TO DIGEST as youssize up the R.E.M./Streisand match
is a comparison of the numbers each posted the last time around. In a soft week,
Streisand’s “Back To Broadway” entered at No. 1 with just 121,000 units in the
July 17, 1993 issue. Although R.E.M.’s “Automatic For The People” debuted at
No. 2 in the Billboard dated Oct. 23, 1992, its first-week sum stood quite a bit
higher, at 218,000. Had it not been for a hot Garth Brooks, whose “The Chase”
exceeded 300,000 units in its third chart week, “Automatic” would have topped
the list. The simultaneous release of Streisand’s concert video also seems to fa-
vor R.E.M.’s chances, as some of the fans who opt to buy her video equivalent
might feel less urgency to own the CD or cassette version.

CROWDED HOUSE: Aside from R.E.M. and Streisand, next week’s edi-
tion of The Billboard 200 figures to sport plenty of new entries. Key ones to
watch will include the new titles from Lyle Lovett, Brooks & Dunn, Dolly
Parton, and EPMD spinoff PMD, along with sophomore sets by Jade,
Green Jelly, and Big Head Todd & the Monsters. Big Head Todd is one of
just two acts to reach gold certification while still appearing on Billboard’s
Heatseekers list; a new book by Parton prompted her to make release-week
appearances on “The Late Show With David Letterman” and “Live With
Regis And Kathie Lee.”

MISTAKEN IDENTITIES: The ghost in SoundScan’s machine caused nu-
merous changes on last week’s music sales charts (see story, page ), but only
affected one of the No. 1s on last week’s published charts. The actual No. 1
Heatseeker was Arista Nashville’s the Tractors, who roll on to Impact status
this week with a 119-93 hike on The Billboard 200 . . . The gold certification on
The Billboard 200 last week for the soundtrack to “The Adventures Of Priscil-
la” actually belonged to the new Steve Perry album (No. 114 this week).

BITS AND PIECES: Each of the top five albums on The Billboard 200 ex-
ceeded 100,000 units . . . For Luther Vandross, who debuts at No. 5, 111,000
units marks his biggest single-week total in the SoundScan era. His “Power Of
Love” hit about 74,000 units in the May 25, 1991 issue, the first to use Sound-
Scan data . . . “Grease,” one of the biggest-selling soundtracks of all time, en-
ters Top Pop Catalog for the first time (No. 47). A dozen other soundtracks
have made that list, with “Top Gun” logging 60 weeks, followed by “Footloose”
at 18 weeks. Curiously, another monster soundtrack, the 11-times-platinum
“Saturday Night Fever,” has never appeared on the catalog chart.

NMARIKET WAT<CT H
A WEEKLY MRNATIOMAL PMUSICT SALES REPORT

OVERALL UNIT SALES

THIS WEEK l LAST WEEK I CHANGE I THIS WEEK (1993) CHANGE
11,456 000 12 385 000 DOWN 7 5% 11,074.000 UP 3.4%
YEAR-TO-DATE UNIT SALES
YTD (1994) I YTD (1993) ‘ CHANGE
461,653 000 441,983 000 UP 4.4%

FOCUS OMN SINGLES SALES: |

THIS WEEK l LAST WEEK ‘ CHANGE ‘ THIS WEEK (1993) CHANGE
1749 000 1815 000 DOWN 3.6% 1,926,000 DOWN 9.2%
YEAR-TO-DATE SINGLES SALES
YTD (1994) ‘ YTD (1993) | CHANGE
71,135,000 77,707,000 DOWN 8.4%

ROUNDED FIGURES

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND $oundScan
RACK SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY l|l

PORTISHEAD FINDS PLACE ON U.K. MAP

(Continued from page 8)

with other dance-flavored Bristol-
area acts, such as Circa/Virgin’'s
Massive Attack and 4th & Bway/Is-
land’s Tricky.

Two singles, “Numb” and “Sour
Times,” have already been released
from the album in Britain, with a
third, “Glory Box,” due Nov. 7.

Portishead is known not only for
its unusual use of film as a promo-
tional medium, but for the duo’s
growing reputation as remixers,
namely for singles by Gabrielle, De-
peche Mode, Primal Seream, Paul
Weller, and fellow Bristol band Ied-
eration. However, Barrow and Gib-
bons plan to temporarily pull in their
remix shingle as they concentrate on
their own recording career, with
plans for a follow-up album and se-
lected live work.

Early reaction to “Dummy,” says
band manger Caroline Killoury,
“has been incredible.” She cites Hol-
land, Belgium, and Sweden as early
European supporters. “Everyone’s
come on board so quickly. Press
have been calling us on it, and 1
think it’s because it’s so fresh, but I
don’t think any of us expected it to
happen so quickly.”

Prior to the album’s release, Por-
tishead completed a 10-minute
monochrome film, “To Kill A Dead
Man,” that was premiered by
Go!Beat during a promotional night
in June at the Prince Charles cine-
ma in London’s Leicester Square
(on a bill with the specially selected
1971 British thriller “Get Carter,”
starring Michael Caine). The film
was then released locally with main-
stream releases such as “Body Of
Evidence” and “Reservoir Dogs,”
and was featured at several domes-
tic and European film festivals.
Go!Discs press officer Tony Crean
says plans are afoot for the film to
be used in a similar way at colleges
in the U.S.

“A lot of interviews I've been do-
ing ask about us being very visually
based,” says Barrow. “But I never
thought of it like a multimedia thing.
We just thought we’d make a film in-
stead of the normal pop video, then
we could take stills from it and use
them as artwork for the album, but it
meant we could also write a sound-
track for 10 minutes, which we
wouldn’t otherwise have got a
chance to do. I don’t like the way so
much money is spent on video when
there’s so many struggling film
makers around.”

Barrow plays down the cinematie
references in his musie, but the al-
bum holds a particular affinity with
the soundtrack work of John Barry.
“I like films from the late '60s into
the *70s, and the way that [film mu-
sic writers), if they wanted to create
suspense, they didn’t have synthe-
sizers—they had an orchestra or
band, and would experiment with
sound through old equipment. I'm
kind of anti-technology. We use a lot
of old, mechanical instruments. It’s
not just soundtracks [that influence
me}, but all kinds of music from the
year dot. The only modern music I
can get into is hip-hop. That’s a ma-
jor influence.”

The “To Kill A Dead Man” film
has given Go!Beat an extra option at
the retail level. The HMV store in
Barrow’s home base of Bristol
mounted a window display featuring
a dummy sitting on a red cinema
seat, watching the film on a continu-
al loop—a visual which captured
customers’ imagination, says the
store’s assistant manager, Robert

Campkin.

“There was a lot of interest in the
display. A lot of customers stopped
to look, because it was something
out of the ordinary. It proved to be a
very successful piece of promotion,
and sales of the album increased as a
result.”

The “Dummy” title also inspired
an audacious promotional campaign
by Go! on the day of the album’s
U.K. release when, Crean says, he
and the band bought a “team” of
mannequins, painted them blue, and
planted them in a series of highly
visible locations, such as the Eros
statue in Piccadilly Circus and Cam-
den Lock in the north of the city.

The gambit was inspired by an
episode of the classic British TV sci-
fi series “Dr. Who,” in which dum-
mies came to life and terrorized
London. But Crean says the real-life
experiment had unexpected results.
“Some of them were taken away by
the police because there was a bomb
scare that day in Oxford Street. But
we had someone taking photographs
of them—quite a lot of them got
seen—and it ran as a story in the
New Musical Express and the Ob-
server. I know at least one person
who’s got half of one of the dummies
in his office.”

Radio reaction to “Dummy” has
largely been outside daytime rota-
tions, but this is no surprise, says
Killoury. “It’s very mellow and late-
night, not the sort of thing that’s go-
ing to be playlisted during the day.”

Supporters have included veteran
broadcaster Bob Harris, who has
been featuring the track “Strangers”
from the album on his evening shows
on Greater London Radio, the BBC’s
local London station.

“The reaction has been fantastic,
and I love it,” says Harris. “It’s such
an innovative album. The descrip-
tion ‘present day urban blues’ fits it
very well. Soul comes in so many
forms—you don’t have to be Otis
Redding to have soul—and the al-
bum’s part of an amazing surge of
really good music coming out of the
U.K. right now, at last.” Harris cites
the current albums by Massive At-
tack and Ride as other examples.
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A&M PULLS OUT ALL THE STOPS FOR ‘WO0ODSTOCK’ ALBUM

(Continued from page 1)

termined—will be released Nov. 8 at a
suggested list price of $33.98 on CD and
$19.98 on cassette, according to A&M
president/CEO Al Cafaro.

A&M will release “Woodstock "94” in
a four-disc vinyl, boxed set later in the
quarter, while A&M affiliate PolyGram
Diversified Entertainment will issue
the program on video sometime after
the audio release.

“When it comes to Woodstock, you
can pretty much throw out the book of
traditional record marketing,” says
Celia Hirschman, A&M’s executive di-
rector of marketing. “Woodstock was
such a multimedia event, and so widely
covered worldwide, that vou're address-
ing a familiarity issue that you don’t
have with any other artists. Therefore,
we feel the most effective campaign is
one that goes directly to the consumer.”

Accordingly, A&M is about to un-
leash a media blitz that is likely to be
every bit as broad-based and organized
as the event that spawned the album.

The campaign will kick off in mid-Oc-
tober with coming-soon banners and
teaser cards promoting the album to re-
tail. Later, just before the street date,

OMNIBOX TO OFFER PAY-PER ALBUMS & VIDEQS

(Continued from page 6)

set-top unit also will allow subscribers
to receive digital radio or other digital
services already available from their
local cable operater. As a replacement
for the current cable box, it will deliv-
er all regular cable channels and ser-
vices.

Ed Murphy, president/CEO of
Harry Fox and its corporate parent,
the National Music Publishers Assn.,
says the firm “welcomes the opportu-
nity to facilitate the issuance of com-
pulsory license agreements on behalf
of all our publisher-principals to com-
panies, such as OmniBox, on the cut-
ting edge of both new technology and
cooperative business practice. We've
been very impressed by the compa-
ny’s cooperative attitude since Omni-
Box first approached us a few years
ago.”

Bush says, “We recognized a mutu-
al commitment to protecting creator
and copyright-owner rights as inter-
active services proliferate, to the ben-
efit of the consumer.”

One of the two patents on which the
system is based allows for a copy-pro-
tection method similar to the Serial
Copy Management System used in
consumer MD, DCC, and DAT units.

Its patented compression technolo-
gy means that each OmniBox service
will only require one channel from a
cable operator.

The music service, which OmniBox
is calling its Satellite JukeBox, will be
programmed to simultaneously
broadcast a minimum of 20 different
complete albums per day for down-
loading/recording. Twenty corre-
sponding preview subchannels—one
subchannel per album—will contain
audio, still-frame video, and graphics
provided by participating labels. Bush
says customers will have the options
of recording an album from the sys-
tem or ordering the title for delivery
by mail, and that the price for home
recording will differ from the mail-or-
der price. The latter price likely will
be competitive with retail or direct
mail, Bush says.

Catalog releases will be previewed
by artist/title menus on another chan-
nel for mail-order delivery only.

Other OmniBox services will in-
clude instant access to ticketing for
concerts, theater, and sports events,

some 3,000 record stores will receive
dump bins featuring images of “mud
people” and the Woodstock stage, plusa
tray that holds the CD, cassette, home
video, T-shirt, baseball cap, and pictori-
al book, according to Hirschman.

The print media campaign will target
the album’s core demographic of 15-25-
year-old males—as well as its sec-
ondary demo of 15-25-year-old women
and 25-40-year-old men and women—
via ads in such publications as Rolling
Stone, Spin, Entertainment Weekly,
and People, as well as in comic books
and skateboarding magazines. These
ads, which will be done in cooperation
with local retail outlets, will feature the
album, video, and book.

A&M also will hit 30 college papers
and 25 military installation publications,
according to Hirschman.

On television, “Woodstock "94" will be
promoted prominently on MTV, VH-1,
E!, and on such network programs as
“Seinfeld,” “Saturday Night Live,”
“The X-Files,” and “The Late Show
With David Letterman,” says
Hirschman. These ads also will tie in
with retail.

The TV campaign is scheduled to air
in four waves: around the time of re-
lease, over the Thanksgiving holiday,
during the week of Dec. 12-19, and after
Christmas.

The album will receive additional TV
exposure via 90-minute Woodstock “re-
caps” on MTV and VH-1, according to
Hirschman. Each one is expected to air

at least three times, she adds.

Furthermore, Media America, the
radio syndicator that carried the
Woodstock broadeast, will run a four-
hour special on the event sometime in
November, expected to be picked up
by some 200 stations, Hirschman
says.

“Woodstock '94™ also will be featured
in 30-second theatrical trailers that will
run in 20 markets—a total audience es-
timated at 11 million people. In 10 of
these markets, A&M will distribute $1-
off coupons for retail to an estimated 6.5
million moviegoers, according to
Hirschman.

Cafaro estimates an initial shipment
of 700,000-750,000 units of “Woodstock
'94.” He admits that “going into the
marketplace at Christmas with a double
CD of a live event for which there is no
solid sales history . . . is a bit scary.” He
adds that “cynical reporting” in advance
of the festival “cast a pall over the event
and hurt ticket sales.”

Nevertheless, he believes that people
were pleasantly swprised at how good
the performances were, and that now
“the spin is good on Woodstock.”

If the upcoming live album is success-
ful, A&M may release further Wood-
stock compilations, according to Cafaro.
However, the label is not deliberately
holding back any material for future re-
leases. “What we endeavored to do was
make this one as good as it could possi-
bly be,” says Cafaro. “We made no con-
cessions at all.”

In keeping with its agreements with
the performers, A&M will not release
any singles from the “Woodstock '94” al-
bum. However, some tracks may go out
as focus tracks or live videos, providing
the artists and their labels agree to it.

For now, the most difficult part of the
process is making the final cuts for the
album, according to Cataro.

“We're trying to craft a record that,
to the best of our ability, is going to rep-
resent the event and entertain the con-
sumer,” he says. “Which means we’ve
tried to not be political, not be arbitrary,
and not play to our individual likes and
dislikes. And it's been difficult. But it's
the only way we could do it and have an
end result that we felt we could stand
behind and aggressively defend should
questions arise.”

and a digital radio service that will ac-
cess existing commercial-free digital
radio and offer newly created pro-
gramming.

In addition, the service will enable
subscribers to preview computer
games for purchase, and may incorpo-
rate programming now found on on-
line information services.

Bush says the field tests are being
conducted with a major cable operator
and are aimed at proving the system’s
function. The next phase of in-home
testing will occur over the next six
months with consumer focus groups

THOMAS DOLBY ADDS HIS VISION TO MIRAMAR’S ‘MIND’S EYE’ VIDEQ SERIES

(Continued from page 10)

campaign is not a new concept, but the
outside partnership is. The first two ti-
tles in the video series, “The Mind’s
Eye” and “Beyond The Mind’s Eye,”
each were spun off into companion audio
dises by Miramar’s sister record label.
The second soundtrack, by new age in-
strumentalist Jan Hammer, has sold in
the range of 75,000-80,000 copies and
continues to sell, according to Miramar
sales and marketing manager Brendan
Rorem.

Despite the success of the “Mind’s
Eye” projects to date, Rorem believes
the Giant connection—and Dolby’s
presence—will kick it into high gear.

“Giant brings to us a level of visibility
we never had before on the audio side,
and brings the WEA distribution muscle
to us on the record front,” Rorem says.
“And Thomas Dolby appeals to a
younger audience than anyone we’ve
had before, so that opens other doors.”

Those doors may include radio and
music video shows, areas Miramar has
tapped into before in limited ways.

“There are three tracks on the album
that would be considered more tradi-
tional ‘songs’ with vocals, and we defi-
nitely want to get those out to music
video stations,” Pizzella says. “I don't
imagine it being necessarily a huge pri-
ority at MTV, but there will be a lot of in-
terest at independent outlets.”

Giant may take the lush, piano-driven
pop ballad “Valley Of The Mind’s Eye”
to radio, Pizzella says, but will wait until
early next year for the push. Two other
very different tracks, featuring the vo-

at several cable firms.

The company has yet to reach an
agreement with a manufacturer to
mass-produce the set-top boxes,
which Bush says can be made for
about $200, including a remote con-
trol. The company plans either to be-
gin mass-producing the OmniBox it-
self or license a chip set to other
manufacturers who could then build
the unit by early next year.

OmniBox was incorporated in 1987.
Over the next six months, Bush says
he and his team will solidify financing
of $7 million from private investors.

cals of Dr. Fiorella Terenzi—the trippy,
rap-flecked “N.E.O.” and the loopy
dance track “Quantum Mechanic”—
could be ripe for club remixes, he adds.

Other options abound on an album
that ranges from the trance beats of
opening track “Armageddon,” through
the lushly orchestrated “Valley,” to am-
bient or new age instrumental pieces
such as “The Ascent Of Man,” numbers
Dolby prefers to refer to as “sort of
crystalline.”

According to Bush, a major bank
corporation has linked with OmniBox
to develop and operate a network that
will have the ability to handle several
thousand transactions per second,
similar to the ATM system. The pro-
posed network will cover order entry
and processing, credit authorization
and billing, handling and shipping, as
well as collections and payments to all
licensors.

Most record company executives
were reluctant to comment on the via-
bility of a system like OmniBox and its
ability to deliver music into the home.

One label executive, who requested
anonymity, says, “A record compa-
ny’s greatest assets are its proper-
ties, and our most important task is
protection of these properties. We'd
have to be comfortable that all
‘rights’ are protected, and we're in
the process of looking at various sys-
tems and talking to those companies
that offer this protection. At the
same time, we’re very mindful that
retail is very important and will con-
tinue to be a major factor in sales.
But you can’t halt the flow of
progress or stop the future.”

“It is very much a soundtrack album,
where the music shifts to fit the video,”
Dolby says. “And thus, you have this
curious, enormous range. But that’s
what I've always enjoyed in soundtrack
albums—the fact that they are unpre-
dictable.”

Besides composing the music, Dolby
worked closely with the director,
Michael Boydstun, on the overall vision
for the video, which takes a slightly dif-
ferent tack from its predecessors.

CHINA DROPS MUSIC QUOTAS

(Continued from page 6)

past 18 months the government has
passed enough anti-piracy regulations
to make it, on paper, one of the best-
controlled markets in the world.

In September, two more laws were
enacted. One gives Chinese customs
the power to control the import and ex-
port of all IFPI products, thereby mon-
itoring all non-IFPI-sanctioned music.

Any complaint by the IFPI will have
to be acted on by customs, although the
cost must be borne by the complainant.
“We are, after all, a poor country” is the
party line.

The government also issued a de-
tailed set of regulations regarding CD
manufacturing, setting up a record
company, and retailing. So far, only do-
mestic companies are allowed to con-
duct these businesses, but “now the
laws are in print and will eventually dic-
tate the actions of foreign companies

when they are allowed in,” says J.C.
Giouw, regional director of the IFP1L.

Included in the laws is the compulso-
ry adoption of a source identification
(SID) code for all CD products (Bill-
board, Feb. 12),

Although enactment of any law in
China is open to interpretation, Giouw
feels vindicated by his statement earli-
er this year that China would have con-
trol of its piracy problem by the end of
1994.

“It won’t be eradicated, but there is
now a layer of control that is as strong
as anywhere else in the world,” he says.

Improvements in the Chinese mar-
ket will lay the groundwork for offices
in the mainland. Sony already has an of-
fice in Beijing, and PolyGram, Warner,
and BMG are expected to follow suit
before the IFPI’s next Asian general
meeting in Beijing in April.

“The first two had been done like a se-
ries of music videos—there were four-
or five-minute musie pieces, and the ani-
mations were cut together MTV-style,”
he says. “I thought it would be interest-
ing to take a more cinematic approach,
give the animations room to breathe. I
also thought that by the judicious use of
sound effects and bits of dialog and an
underscoring style, rather than groove-
groove-groove, that we could tell a story
in an abstract way.”

That story starts at the end—with an
apocalyptic vision of the collapse of
mankind—and then moves ahead
through rebirth and into the future. The
shift in subject also brought in new types
of animation—prettier watercolor styles
to supplement the futuristic robots and
sci-fi cityscapes of the earlier videos.

“I liked the idea of starting with the
dark stuff and ending with a clean
slate,” Dolby says.

COLUMBIA/TRISTAR DEAL

(Continued from page 6)

tion, runaway inflation, and a poor
economy.
“Everyone was on the take, and the
currency is highly volatile,” says De-
Vuono. As an example, when Sight &
Sound opened its store, $1 equaled 23
rubles. Today the exchange rate is
about 1,000 rubles per $1.

Sight & Sound has since pulled up
stakes in Russia and moved its busi-
ness to the Czech Republic.
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The Billboard Bulletin...

EDITED BY

IF YOU CAN MAKE IT HERE . ..

New York bootleggers were busy
pushing their edition of “Jurassic
Park” before the MCA/Universal ti-
tle’s Oct. 4 street date. “These are ex-
cellent copies,” says the Motion Pic-
ture Assn. of America. “We don’t
know the source.” The dubs, selling
for as little as $10, have been spotted
at flea markets, street vendors, and
stores. For more on the title, see
page 6.

ASCAP, BMI ATTACK N.J. BILL
ASCAP and BMI are fighting legisla-
tion in the New Jersey Senate that
would make it tougher to license res-
taurants or to bring infringement law-
suits. The bill, S. 1282, would require
the group representatives to identify
themselves before entering an estab-
lishment. The performance rights
groups say the announcement would
give reluctant owners the opportunity
to shut off prerecorded music and
dodge licensing. Proponents say they
are victims of arbitrary and capricious
enforcement and collection practices.
The measure, which sidesteps federal
copyright issues, has already sailed
through the New Jersey House.

BMG/MELODIYA SUIT ‘FRIVOLOUS’

A federal copyright infringement suit
by BMG Music and Russia’s Firma
Melodiya label against the U.S. aftili-
ate of Germany-based ZYX has been
termed “frivolous and made in bad
faith” by attorney Robert Meloni,
representing ZYX (Billboard, Oct. 1).
The action, in which BMG/Firma Me-
lodiya challenges ZYX'’s rights to Me-

IRV LICHTMAN

lodiya masters for release in the U.S,,
stems from a global deal announced
last June in which BMG said it ob-
tained rights to the catalog. ZYX
claims it had “legitimately acquired
rights to 200 Melodiya masters [from
an Australian company] long before
BMG'’s agreement.” Meloni says, “It’s
a classic case of someone at BMG hav-
ing egg on their face, and the result
being an unjustified attack on an inno-
cent third-party, ZYX, in order to
save face.”

0.J. FITNESS VIDEO DUE

After placing its entry into the fitness
market on hold, Playboy Home Video
says it will release “0.J. Simpson:
Minimum Maintenance Fitness For
Men” QOct. 19 at $14.95 list. Comple-
ted last May, plans for the 68-minute
tape were delayed when the former
football star was charged with the
murders last June of his ex-wife,
Nicole Brown Simpson, and her
friend Ron Goldman.

BMG HOLLAND PUB REGROUPS

Following the departures of Peter
Schoonhoven and ieter van Bonde-
graven as heads of BMG Music Pub-
lishing in Holland, the company has
brought in 2 new management struc-
ture in the persons of Bram Keizer
as GM/director; Frank Bruens as
GM; and Joop Plagge as administra-
tive manager. Schoonhoven and van
Bondegraven exit after a five-year
management agreement ending Sa-
turday (1), which incorporated their
Two P(i)eters music companies. BMG
Music started with a majority interest

in the operation, and now owns all of
it. Both execs plan to announce a new
venture soon. Keizer was MD of
BMG’s Universal Songs; Bruens was
with Warner Basart; and Plagge, a
16-year BMG veteran, will continue to
oversee copyright and royalty mat-
ters. According to Schoonhoven, the
Dutch BMG publishing operations
have grown from 4% market share to
21% under their aegis.

LOCAL VSDA UNIT SHOWS THE WAY
The Video Software Dealers Assn.’s
New England chapter is going where
the national has not tread. Next
month, New England launches a five-
state awareness campaign promoting
sell-through in 300-400 outlets; stu-
dios are providing financial and pro-
motional support. VSDA has long
talked about a U.S. effort but, except
for a three-city mailer last Christ-
mas, has never been able to get
Hollywood backing.

ROEDY NAMED MTV INT'L PRESIDENT
MTV Europe Networks president
Bill Roedy has been named interna-
tional president, overseeing all of
MTV networks outside the U.S.
Roedy tells Bulletin that the VH-1
channel will be rolled out in all terri-
tories as soon s possible. VH-1 bows
in the UK. Sept. 30 (Billboard, Aug.
13). Presenters are Sunday Times
rock critic Robert Sandall; DJs
Richard Allinson and Nicky Horne;
media company EMAP’s David Hep-
worth, who oversaw the launches of
() and Mojo magazine; and former re-
cording artist Paul King.

Madonna’s Success Is No Secret

LISTE N. DO YOU WANT TO know a “Secret”? Well,
if you promise not to tell, Madonna has the third-
highest debut of her career with the first single from her
forthcoming “Bedtime Stories.” Only two Madonna sin-
gles have debuted higher than the No. 30 posting of “Se-
cret.” “Erotica” eame on the chart at a lucky No. 13, and
“Rescue Me” was No. 15 in its first week.

Following “Erotica,” “Rescue Me,” and “Secret,” the
rest of Madonna’s top 10 highest de-
buts are: (tie) “I’ll Remember” and
“This Used To Be My Playground”
(No. 35); “Dress You Up” (No. 36);
“Cherish” (No. 37); (tie) “Like A
Prayer” and “Deeper And Deeper”
(No. 38); and*“Vogue” (No. 39). Two
other Madonna titles debuted in the
top 40: “True Blue” and “Hanky |
Panky” both entered ut No. 40.

If “Secret” can go all the way, it
will be Madonna’s 11th chart-top-
per. Right now she is tied with Whitney Houston for
having the most No. 1 hits of any solo female artist in
the rock era, but “Secret” could put her out in front.

BOYZ II MEN: “I'll Make Love To You” is No. 1 for
the seventh week, tying it with Marvin Gaye’s “I Heard
It Through The Grapevine” as the third-longest-running
No. 1 Motown hit of the rock era. In second place is
“Endless Love” by Diana Ross & Marvin Gaye (nine
weeks), and way out in front is that other Boyz 11 Men
single, “End Of The Road” (13 weeks).

THE MAN IS BACK: It's been almost 16 years since
Barry White has had a solo single on the Hot 100. He
breaks that dry spell with his latest A& M single, “Prac-
tice What You Preach.” It enters at No. 8. White had
a No. 31 hit in 1990 when he joined Al B. Sure!, James
Ingram, and El DeBarge on Quincy Jones’ “The Se-

by Fred Bronson

cret Garden (Sweet Seduction Suite).” White’s chart
span on the Hot 100 as an artist is 21 years and five
months, from the debut of “I'm Gonna Love You Just
A Little More Baby” to “Practice.” But White's chart
span as a songwriter and producer is even longer: 27
years and eight months, dating back to “It May Be Win-
ter Outside (But In My Heart It's Spring)” by Felice
Taylor.

Thanks to William Simpson of
Los Angeles for pointing out that
White actually appears twice on the
Hot 100. His signature voice can be
heard on Edie Brickell’s “Good
Times,” down to No. 97.

TWO WYS: Tammy Wynette is
back on Hot Country Singles &
Tracks with her 71st chart entry in
a career that spans 27 years and
nine months, going back to her very
first Epic single, “Apartment #9.” Wynette is teamed
with Wynonna on “Girl Thang,” new at No. 75. It’s the
first release from Tammy’s forthcoming album “Without
Walls.”

POWER OF LUTHER: Another longtime Epic artist,
Luther Vandross, has the Hot Shot Debut on The Bill-
board 200. “Songs” is new at No. 5, and it’s Luther’s
highest-charting album ever. It beats “Power Of Love,”
No. 7 in 1991.

TRACKS OF THEIR TEARS: The Rolling Stones col-
lect the third Hot Adult Contemporary single of their ca-
reer as “Out Of Tears” enters at No. 38. “As Tears Go By”
and “Angie” were the band’s previous AC titles. Mick Jag-
ger also is represented for the 18th week on the Top Clas-
sical Crossover chart as he guests on the London Sym-
phony Orchestra’s “Symphonic Rolling Stones.”

Private Music

Headed 1n a

NEW DIRECTION

Private Music
1s pleased to announce

a joint venture with the

MUSIC COMPANY

|

© 1994 Private, inc.  Mehmet Sander appears courtesy of Mehmet Sander Dance Company
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6 MILLION IN THE U.S. ALONE,
SIGN OF A LET UP!
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.-1‘ Il that she wants is another baby..."

From that very first chorus, everyone knew. It was the birth of their World Pop
phenomenon. Nine months later, Ace Of Base continues to soar even higher.

With three straight #1 smash hits, their debut album THE SIGN is exploding
well past 6 million in the U.S., always at the top of The Billhoard 200
every week - for months.

Now comes the next sign of success...
“LIVING IN DANGER,” the hot new single that's all set to carry them straight
through the holidays.

Get ready. The Base is growing even bigger.

“The World Beat to which the entire globe throbs.”
VILLAGE VOICE

“The quartet’s debut aIbu)n The Sign is a clear signal that more hits are'on the wa y.”
PEOPLE MAGAZINE

“Perfect Pop.”
SPIN MAGAZINE

ARISTA

© 1994 Anista Records. Inc., a Bertelsmann Music Group Company
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(Maybe you should’ve considered that extended warranty.)
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In stores October [1th.

Produced by Bob Rock. Management: Ron Laffitic, Laffitte Entertainment Division. ©199 1 Sire Records.
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