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Specifications

Brand: DesignWithValue

Product Type: Call To Action Button Design Guide

Website: www.designwithvalue.com/call-to-action

Creator: Oskar Bader

Creating Effective Call To Action Buttons

1. Use Action Words: Employ action words like Learn, Start, Get, Contact, or Request to prompt users to take

action.

2. Show the Value: Communicate the value users will receive by clicking the button.

3. Use CTA Multiple Times: Place Call To Action buttons strategically to prompt user actions.

4. Design for Color Blindness:  Ensure high contrast and consider colour blindness accessibility when selecting

button colours.

5. Use Additional Elements: Incorporate graphical elements like arrows or signs to emphasize the Call To

Action.

6. Use Instant Gratification Words:  Include phrases like Now, In seconds, or Today to highlight immediate

benefits.

7. Describe the Outcome: Provide hints and helper text to explain the result of taking action.

8. Focus on One Main CTA:  Tailor your Call To Action to the primary audience and key business stage for

maximum impact.

9. Place CTA Prominently: Position your Call To Action above the fold on your website for better visibility.

10. Avoid Generic Words: Steer clear of generic phrases like Learn more or Submit that lack specificity.

11. Address User Fears: Anticipate and counter user objections using helper text and hints.

12. Use Prominent Colors: Opt for saturated colours that stand out from the background and encourage user

interaction.

https://www.designwithvalue.com/call-to-action


13. Utilize Whitespace: Employ whitespace to eliminate distractions and direct user focus towards the Call To

Action.

Call To Action – Checklist

Full guide to Call To Action buttons: www.designwithvalue.com/call-to-action

http://www.designwithvalue.com/call-to-action




 

Resources To Bring Your Business on Track

https://www.designwithvalue.com/courses-resources

Marketing Channels

https://www.designwithvalue.com/courses-resources


The best Go To Market Strategy for your SaaS company



The six parts of an excellent go-to-market strategy
A go-to-market strategy is like a business plan, but much narrower. In a business plan, you have factors like
funding, investments, and 5-year forecasts. All these things are unnecessary for a go-to-market strategy.
There is no one-size-fits-all solution, but in general, a go-to-market plan includes these six factors:

Product-market fit

Market definition

Target audience

Distribution

Messaging

Drice
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